CITY OF MIRAMAR
PROPOSED CITY COMMISSION AGENDA ITEM

Meeting Date: May 15, 2019

Presenter’s Name and Title: Kelvin L. Baker Sr., ICMA-CM, Chief Operation Officer
on behalf of the City Manager’s Office, Susan Gooding-Liburd, Chief Financial Officer,
Alicia Ayum, Director of Procurement on behalf of the Procurement Department

Prepared By: Sophia Bryan, Ed.D., Natalie Richmond, Kelvin Baker Sr., ICMA-CM, Chief
Operating Officer, Susan Gooding-Liburd, Chief Financial Officer

Temp. Reso. Number: 6964

Item Description: Temp. Reso. #R6964, APPROVING THE AWARD OF REQUEST
FOR PROPOSALS NO. 19-12-11 FOR BILLBOARD ADVERTISING TO OUTFRONT
MEDIA, LLC, THE HIGHEST RATED RESPONSIVE, RESPONSIBLE PROPOSER,;
AUTHORIZING THE CITY MANAGER TO EXECUTE THE APPROPRIATE LEASE
AGREEMENTS BETWEEN THE CITY OF MIRAMAR AND OUTFRONT MEDIA, LLC,
FOR A TERM OF TWENTY YEARS FOR VARIOUS LOCATIONS THROUGHOUT THE
CITY FOR THE DESIGN, CONSTRUCTION, INSTALLATION, MANAGEMENT, AND
MAINTENANCE OF DIGITAL BILLBOARDS, FOR THE PURPOSE OF ADVERTISING
REVENUE ENHANCEMENT IN AN AMOUNT EXCEEDING $20.7 MILLION FOR THE
TERM OF THE AGREEMENTS (Kelvin L. Baker Sr., ICMA-CM, Chief Operation Officer
on behalf of the City Manager’s Office, Susan Gooding-Liburd, Chief Financial Officer,
Alicia Ayum, Director of Procurement on behalf of the Procurement Department)

Consent [] Resolution [X] Ordinance [] Quasi-Judicial []  Public Hearing []

Instructions for the Office of the City Clerk: Execute Billboard Agreement on Dais.

Public Notice — As Required by the Sec. of the City Code and/or Sec. , Florida Statutes, public notice for this item

was provided as follows: on ,ina ad in the ; by the posting the property on and/or

by sending mailed notice to property owners within feet of the property on . (Fill'in all that apply)

Special Voting Requirement — As required by Sec. , of the City Code and/or Sec. Florida Statutes, approval of this

item requires a (unanimous 4/5ths etc. vote of the City Commission.

Fiscal Impact: Yes[X] No []

REMARKS: By approving the lease agreement between the City and OUTFRONT
Media, LLC, there will be an immediate one-time signing bonus of $1.525 million, $85,000
minimum monthly guaranteed revenue, and $15,000 annual Cultural Trust contribution
for youth programs. Funds will be deposited in GL revenue account number 001-90-000-
000-000-349011-05200 entitled Billboard Revenue of the C.A.R.E. Program.
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BEALITY AND PROCRFSS

€51 1933 CITY OF MIRAMAR
INTEROFFICE MEMORANDUM

TO: Mayor, Vice Mayor, & City Commissioners

FROM: \g7/ Vernon E. Hargray, City Manager

BY: Kelvin L. Baker Sr., CM-ICMA, Chief Operatin
Susan Gooding-Liburd, Chief Financial Offic
DATE: May 9, 2019
RE: Temp. Reso. No. 6964, approving the award of RFP No. 19-12-11 for

Billboard Advertising to OUTFRONT Media, LLC

RECOMMENDATION: The City Manager recommends approval of Temp. Reso.
No. 6964, approving the award of Request For Proposals No. 19-12-11 for
Billboard Advertising to OUTFRONT Media, LLC, the highest rated responsive
responsible proposer, authorizing the City Manager to execute the appropriate
lease agreements between the City of Miramar and OUTFRONT Media, LLC, for
a term of twenty years for various locations throughout the City for the design,
construction, installation, management, and maintenance of billboards, for the
purpose of advertising revenue enhancement in an amount exceeding $20.7
million for the term of the agreements.

ISSUE: Pursuant to City Code, approval of the City Commission is required.

BACKGROUND: The City of Miramar launched the Comprehensive Assessment
of Revenues and Expenses ("C.A.R.E.") Program on November 15, 2018, in an
effort to maximize the City’s efficiencies and effectiveness. C.A.R.E. will assist the
City in maintaining success as well as creating great sustainability of its assets. The
C.A.R.E. Program is an initiative that includes strategic planning, goal setting, and
implementation of viable smart initiatives while empowering our employees,
residents, and business community to participate in the innovative advancement of
the City. The program embraces all areas that will ensure continued success in
Workplace Efficiency, Reserves, Expenditures, Volunteer Program, Revenues,
Energy Policy, Public/Private Partnerships, Conservation Policy, Grant Programs
and Capital Improvement Plan. As part of the C.A.R.E. revenue and public/private
partnership initiatives, staff decided that digital billboard advertising would be a
significant asset to the City's overall resource portfolio.




Billboards were prohibited in the City until Ordinance No. 19-14, which revised the
Land Development Code to permit off-premises signage/billboards subject to
specific conditions, was adopted on February 20, 2019.

Request for Proposals No. 19-12-11 was advertised on December 7, 2018 on
DemandStar. The purpose of the RFP was to obtain solicitations to establish a
lease agreement with an entity that will lease City properties and design, construct,
install, manage, and maintain billboards throughout the City.

The City identified four (4) locations, subject to any permit and zoning approvals
that may be necessary, for the construction and installation of billboards throughout
the City. These are sites where the City has a sufficient legal interest in the real
property through an easement, lease, right-of-way, or some other instrument to be
able to use the property for the purposes identified in the Scope of Services of the
RFP. The following are the identified locations:

Biltboard Site Locations

1. |1 15200 SW 29" Street I-75 (3 million-gallon storage tank)

2. | West Water Treatment Plant 4100 S Flamingo Rd (possible two
(2) billboards for this location)

3. | Miramar Parkway & |-75 Small parcel in front of Home Depot
Plaza

4. | Wastewater Reclamation Facility | 13900 Pembroke Rd, Miramar

Staff conducted a pre-proposal conference and site visit on January 8, 2019. The
RFP closed on February 28, 2019 with a total of five proposals. A five-member
selection committee was formed, which included staff from the City Manager's
Office, Community and Economic Development, Cultural Arts, Engineering,
Financial Services, and Marketing Departments. The selection committee met on
March 12, 2019 and March 25, 2019 to conduct oral presentations from all five
proposers, and discussed and scored the proposals. This resulted in OUTFRONT
Media, LLC, as the highest rated responsive responsible proposer. The scores are
as follow:

RANK PROPOSER’s NAME TOTAL SCORE
1. | OUTFRONT Media, LLC 451.60
2. | The Lamar Company, LLC 437.40
3. | Clear Channel 416.20
4. | Becker Boards of Miami, LLC 384.00
5. | Digital Outdoor Advertising / IDON 309.30
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The City further negotiated a successful agreement with OUTFRONT Media LLC,
which includes:

* The most favorite nation clause (Broward County only)

* One time signing bonus of $1.575 million

» $86,250 minimum monthly guaranteed revenue, 2% increase each year
after the first year and will increase to 3.5% commencing lease year 7
through the end of lease year 10

e $300,000 contribution to the Cultural Trust for youth programs over the term
of the lease

e Twenty-year lease agreement (contract opening provisions after the tenth
year)

* Added a fourth location (total of five structures)

» Usage of billboards for public purposes (locally and nationally), based on
space availability

» Will provide a generator for power outages

e Signature architectural design approved by the City for site located at
Miramar Parkway and |-75 (small parcel in front of Home Depot Plaza)

Funding will be deposited in GL revenue account number 001-90-000-000-000-
349011-05200 entitled Billboard Revenue of the C.A.R.E. Program. This revenue
will be dedicated to: Debt Service, Reserves, Marketing, Miramar Cultural Center,
The Economic & Development Initiative Fund, Technology and innovation Village,
and The Art, Workforce and Entertainment (“AWE") District.

COMPREHENSIVE PLAN CONSISTENCY:

Future Land Use Element

Policy 2.1 The City shall enforce the Land Development Code provisions for
minimum  adequate  storm  water management including wetland
preservation/restoration, open space, inciuding historic and archaeological sites,
safe and convenient on-site traffic flow, adequate parking, landscaping and signage
and standards and clustering of residential units, by 2012.

Policy 3.13 Prevent visual pollution by limiting and controlling the number and size
of signs, and by strict enforcement of signage standards contained in the City's
adopted Sign Code.

Policy 2.9 Development within the City shall emphasize re-development and infill,
which concentrates the growth and intensifies the land uses consistent with the
availability of existing urban services and infrastructure in order to conserve natural
and man-made resources.
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Objective 11 Increase Miramar's attractiveness to tourists through the
establishment of a land use pattern and development regulations aimed at
enhancing the area’s natural and man-made environments.

Policy 4.A1 Continue to coordinate with Broward County to provide a safe
transportation roadway network through implementation of, but not limited to, the
following programs, activities, or actions.

The City shall continue to maintain land development regulations governing on-site
traffic flow, parking, and signage.

Policy SE.3 Maintain and improve existing architectural, site, signage, lighting and
iandscaping design standards contained in the City's Land Development Code to
guide the recommendations of City staff and the decisions of the Planning and
Zoning Board, and City Commission.

Transportation Element

Policy 4.1 By 2011, coordinate with Broward County to provide a safe
transportation roadway network through implementation of, but not limited to, the
following programs, activities, or actions.

The City shall continue to maintain land development regulations governing on-
site traffic flow, parking, and signage

Objective 7 The City of Miramar shall achieve an aesthetically pleasing
transportation circulation environment that is compatible with adjacent
development.

Policy 7.4 The City shall prevent visual pollution by limiting and controlling the
number and size of signs and by strict enforcement of signage standards contained
in the City's adopted Sign Code.

Recreation & Open Space Element

Policy 2.1.3 Maintain and improve existing architectural, site, signage, lighting and
landscaping design standards contained in the City Land Development Code to
guide the recommendations of City staff and the decisions of the Planning and
Zoning Board and City Commission.
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Temp.
5/7/19
5/9/19

Revenues and Expenses (“C.A.R.E.”) Program on November 15, 2018, in an effort to

Reso. No. 6964

CITY OF MIRAMAR
MIRAMAR, FLORIDA

RESOLUTION NO.

A RESOLUTION OF THE CITY COMMISSION OF THE CITY OF
MIRAMAR, FLORIDA, APPROVING THE AWARD OF REQUEST FOR
PROPOSALS NO. 19-12-11 FOR BILLBOARD ADVERTISING TO
OUTFRONT MEDIA, LLC, THE HIGHEST RATED RESPONSIVE,
RESPONSIBLE PROPOSER; AUTHORIZING THE CITY MANAGER TO
EXECUTE THE APPROPRIATE LEASE AGREEMENTS BETWEEN THE
CITY OF MIRAMAR AND OUTFRONT MEDIA, LLC, FOR A TERM OF
TWENTY YEARS FOR VARIOUS LOCATIONS THROUGHOUT THE
CITY FOR THE DESIGN, CONSTRUCTION, INSTALLATION,
MANAGEMENT, AND MAINTENANCE OF DIGITAL BILLBOARDS, FOR
THE PURPOSE OF ADVERTISING REVENUE ENHANCEMENT IN AN
AMOUNT EXCEEDING $20.7 MILLION FOR THE TERM OF THE
AGREEMENTS; AND PROVIDING FOR AN EFFECTIVE DATE.

WHEREAS, the City of Miramar launched the Comprehensive Assessment of

maximize the City’s efficiencies and effectiveness; and

goal setting, and implementation of viable smart initiatives while empowering our

employees,

WHEREAS, the C.A.R.E. Program is an initiative that includes strategic planning,

advancement of the City; and

partnership initiatives, the staff decided that digital billboard advertising would be a

WHEREAS, as part of the C.A.R.E. Program revenue and public/private

significant asset to the City’s overall resource portfolio; and

Reso.

No.

residents, and business community to participate in the innovative



Temp. Reso. No. 6964
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WHEREAS, Billboards where prohibited in the City until Ordinance No. 19-14,
which amended the Land Development Code to permit off-premises signage/billboards
subject to specific conditions, was adopted on February 20, 2019; and

WHEREAS, on December 7, 2018, Request for Proposals No. 19-12-11 was
advertised on DemandStar to obtain solicitations to establish a lease agreement from an
entity that will lease City properties and design, construct, install, manage and maintain
billboards throughout the City; and

WHEREAS, the City has identified four (4) locations, subject to any permit and
zoning approvals that may be necessary, for the construction and installation of billboards
throughout the City; and

WHEREAS, the RFP closed on February 28, 2019 with a total of five proposals;
and

WHEREAS, OUTFRONT Media, LLC, as deemed the highest rated responsive
responsible proposer; and

WHEREAS, the City further negotiated a successful agreement with OUTFRONT
Media, LLC; and

WHEREAS, the City Manager recommends approval of the award of request for
Proposal No. 19-12-11 for billboard advertising to OUTFRONT Media LLC, the highest
rated responsive responsible proposer and authorization to execute the appropriate lease
agreements between the City of Miramar and OUTFRONT Media LLC, for a term of
twenty years for various locations throughout the City for the design, construction,

Reso. No. 2



Temp. Reso. No. 6964

5/7/19

5/9/19

installation, management, and maintenance of billboards throughout the City for the
purpose of advertising revenue enhancement in an amount exceeding $20.7 million for
the term of the agreements; and

WHEREAS, the City Commission deems it to be in the best interest of the citizens
and residents of the City of Miramar to approve the lease agreements between the City
of Miramar and OUTFRONT Media, LLC, for a term of twenty years for various locations
throughout the City for the design, construction, installation, management, and
maintenance of billboards throughout the City for the purpose of advertising revenue
enhancement in an amount exceeding $20.7 million for the term of the agreements.
NOW, THEREFORE, BE IT RESOLVED BY THE CITY COMMISSION OF THE CITY OF
MIRAMAR, FLORIDA AS FOLLOWS:

Section 1: That the foregoing “WHEREAS” clauses are hereby ratified and
confirmed as being true and correct and are hereby made a specific part of this
Resolution.

Section 2: That it approves of the award of request for Proposal No. 19-12-11
for Billboard Advertising to OUTFRONT Media, LLC, the highest rated responsive

responsible proposer.
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Section 3: That the City Manager is authorized to execute the appropriate lease
agreements between the City of Miramar and OUTFRONT Media LLC, for a term of
twenty years for various locations throughout the City for the design, construction,
installation, management, and maintenance of billboards throughout the City for the
purpose of advertising revenue enhancement in an amount exceeding $20.7 million for
the term of the agreements.

Section 4: That the appropriate City officials are authorized to do all things

necessary and expedient in order to carry out the aims of this Resolution.
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Section 5:  That this Resolution shall become effective upon adoption.

PASSED AND ADOPTED this

ATTEST:

City Clerk, Denise A. Gibbs

| HEREBY CERTIFY that | have
approved this RESOLUTION
as to form:

City Attorney
Weiss Serota Helfman
Cole & Bierman, P.L.

Reso. No.

day of ,

Mayor, Wayne M. Messam

Vice Mayor, Alexandra P. Davis

Requested by Administration
Commissioner Winston Barnes
Commissioner Maxwell B. Chambers
Commissioner Yvette Colbourne
Vice Mayor Alexandra P. Davis
Mayor Wayne M. Messam




Exhibit A

OUTFRONT/

DATE MAY , 2019 LEASE NO. 918872 DIV. 1281
SIZE 14X48 VENDOR NO.
REP NAME: CASHLEY PANEL NO.

PARCEL ID NO: 51402811030
SIGN LOCATION LEASE

THE CITY OF MIRAMAR (“‘LESSOR”), hereby leases and grants to OUTFRONT Media LLC
(“LESSEE”) the exclusive use of the “Leased Premises” (as hereinafter defined) consisting of a
portion of the real property known as: 15200 SW 29™ STREET, MIRAMAR, FL 33027 - AKA
"LOCATION #1" AKA |75 3 MILLION GALLON STORAGE TANK PROPERTY(the
“Property”) (with free access over and across same) for the purpose of erecting, constructing,
installing, placing, operating, maintaining, modifying, servicing, relocating, and removing
LESSEE’S advertising sign(s) thereon, including supporting structures, illumination facilities and
connections, back-up panels, service ladders and other appurtenances and ancillary equipment
(the “Sign Structure(s)”).

1. Lease and Description. The “Leased Premises” shall consist of the area where the
supporting structure of the Sign Structure(s) is/are affixed to the Property, the
surrounding area and the airspace above the same, as more particularly described
on Exhibit A attached hereto and made a part hereof.

LESSOR grants to LESSEE and/or its agents the right to vehicular and pedestrian
ingress and egress to and from the Sign Structure(s) over and across the Property
and any other property owned or controlled by LESSOR for all purposes reasonably
necessary for (i) the erection, construction, installation, placing, operating,
maintaining, modifying, servicing and removal of the Sign Structure(s), (ii) providing
or establishing electrical power to the Sign Structure(s) (at LESSEE’s sole expense),
(i) the placement of incidental and ancillary equipment thereon, (iv) relocating the
Sign Structure(s) to lawful site(s) satisfactory to LESSEE on LESSOR’S Property if
the maintenance of the Sign Structure(s) on the Leased Premises are proscribed by
federal, State or Local statute, ordinance or regulation.

2. Term. This agreement shall be effective as of the date of execution. The initial term
of this Lease shall be for a period of TWENTY (20) year(s) commencing on the first
day of the calendar month immediately following the date on which final inspection
(or equivalent) is issued (the “Commencement Date”). This Lease may be renewed,
upon mutual agreement of the Parties, for Two (2) successive FIVE (5) year periods
on the same terms and conditions as herein contained (each a “Renewal Term”),
unless otherwise terminated by LESSOR as provided herein. The initial term and
any Renewal Term(s) are hereinafter collectively referred to as the “Term.” Each full
consecutive twelve (12) month period of the Term immediately following the
Commencement Date is hereinafter referred to as a “Lease Year”.

3. Rent. Beginning on the earlier of the Commencement Date or upon expiration of the

Lessor Initials
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120 day construction period provided for in Section 5.4, LESSEE shall pay to
LESSOR as “Rent” an amount equal to the greater of: (i) TWO HUNDRED
SEVENTY THOUSAND and 00/100 ($270,000.00) Dollars per Lease Year (the
‘Minimum Annual Guaranteed Rent”), which shall be payable monthly in advance
beginning on the Commencement Date, or (ii) an amount equal to THIRTY FIVE
(35%) Percent of the Annual Gross Revenue (as defined herein) (the “Percentage
Rent”). "Annual Gross Revenue" shall mean all income actually received by
LESSEE from the sale of advertising on the Sign Structure(s) during a Lease Year.
During each Lease Year, the Minimum Annual Guaranteed Rent shall be paid as set
forth above. The Minimum Annual Guaranteed Rent shall increase at a rate of two
percent (2%) per Lease Year commencing on the first anniversary of the
Commencement Date. Commencing Lease Years 7 through 10, the Minimum Annual
Guaranteed Rent shall increase at a rate of three and one half percent (3.5%) during
each such Lease Year. The Percentage Rent shall be calculated at the end of each
Lease Year. In the event that the Percentage Rent exceeds the Minimum Annual
Guaranteed Rent for such Lease Year, LESSEE shall pay to LESSOR the difference
between the Percentage Rent and the Minimum Annual Guaranteed Rent within sixty
(60) days after the end of such Lease Year (the “True-Up Payment”). The True-Up
Payment shall be accompanied by a full and accurate statement of the Annual Gross
Revenue received by LESSEE and the Percentage Rent and True-Up Payment
calculations for such Lease Year (the “Annual Report”). Notwithstanding the
foregoing, prior to the completion of construction, the Rent shall be Ten and 00/100
($10.00) Dollars. Payment of Rent shall be limited to one (1) check per payment
payable to no more than two (2) payees.

Notwithstanding anything to the contrary contained herein, LESSEE acknowledges
and agrees that LESSOR shall have the right to renegotiate the terms and conditions
of this Agreement, including but not limited to Minimum Annual Guaranteed Rent and
Percentage Rent, exercisable one time only, by providing written notice to LESSEE
not less than sixty (60) days prior to the end of Lease Year 10, stating LESSOR’s
desire to renegotiate the Rent payable by LESSEE to LESSOR for the remainder of
the un-expired Term. In the event the parties cannot mutually agree to the amount of
Minimum Annual Guarantee Rent and Percentage Rent payable hereunder within
sixty (60) days prior to the commencement of Lease Year 11, each party shall
appoint its one broker, duly licensed in the State of Florida, and who shall have been
active for at least ten (10) years with experience and specific knowledge of the
outdoor advertising industry, and each broker shall be a neutral person with no
financial or personal interest in the result of this dispute. Each broker shall be
appointed within thirty (30) days prior to the commencement of Lease Year 11. The
two brokers so appointed by LESSEE and LESSOR shall, within ten (10) days after
the date of the appointment of the second broker, agree upon and appoint a third
broker who shall be qualified based on the same criteria set forth above, except such
broker shall have no affiliation or prior business relationship with either LESSOR or
LESSEE. Within ten (10) days after the appointment of the third broker, LESSEE
and LESSOR shall submit to the panel of brokers, in writing (and with a copy to each
other) what each party believes to be the appropriate Total Fair Market Rent (“FMR”)
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for the Leased Premises for the remainder of the Term. Within ten (10) days after
receipt of the proposed Total FMR, the panel of brokers shall meet and determine
(by majority vote) which of the two proposals most accurately establishes the Total
FMR, which proposal shall thereupon be adopted by the panel as the Total FMR.
Based upon the Total FMR adopted by the brokers in accordance with the
immediately preceding sentence, the brokers will decide upon the Rent for the
remainder of the Term. The decision of the brokers shall promptly be communicated
to the parties. If either LESSOR or LESSEE fails to appoint an broker within the time
period specified in this Section, the broker appointed by one of them shall constitute
the sole broker, and shall alone make the determination of which proposal most
accurately establishes the Total FMR (and notify LESSOR and LESSEE thereof).
Each party shall pay the fees and expenses of the one of the two original brokers
appointed by or for such party, and the fees and expenses of the third broker and all
other expenses (not including the attorney’s fees, witness fees and similar expenses
of the parties which shall be borne separately by each of the parties) of the
arbitration shall be borne by the parties equally. In the event the parties cannot
mutually agree to the amount of Rent payable hereunder prior to the commencement
of Lease Year 11, LESSEE shall have the right to terminate this Lease, and
LESSOR shall refund to LESSEE any Rent paid in advance for the remainder of the
un-expired Term.

It is acknowledged by the parties that the Rent payments herein are predicated on
monthly installments. Should the provisions of Section 28 become operative, or
Term of this Lease commence on some day other than the first of the month, all
Minimum Annual Guaranteed Rent payments required hereunder shall be prorated
based upon a thirty (30) day month.

. Additional Payments. As an inducement to enter into this Lease, LESSEE shall

pay to LESSOR an amount of Six Hundred Seventy-Five Thousand Dollars and
00/100 ($675,000.00) (“Bonus”). The Bonus shall be payable as follows: (i) within
ten (10) days after the execution of this Agreement, LESSEE shall pay LESSOR an
amount equal to 25% of the Bonus ($168,750.00), which amount shall be promptly
refunded by LESSOR to LESSEE in the event LESSEE is unable to obtain any
Permits or any other approvals required by a governmental authority having
jurisdiction over the Sign Structure(s) (“Approvals”) within the one (1) year period
after the full execution of this Agreement, (ii) within thirty (30) days after the date that
all Permits and Approvals have been issued (without condition) to LESSEE, LESSEE
shall pay LESSOR an amount equal to 25% of the Bonus ($168,750.00), which
amount shall be promptly refunded by LESSOR to LESSEE in the event LESSEE is
prevented from, or unable to, construct the Sign Structure(s) for any reason outside
of its control within the one (1) year period immediately following the date all Permits
and Approvals have been issued (without condition) to LESSEE, and (iii) within thirty
(30) days after the Sign Structure(s) have been fully constructed on the Leased
Premises, are operational and legally ready to accept third party advertising, and
LESSOR'’s final inspection/final approval thereof has been completed and the
Commencement Date has occurred, LESSEE shall pay LESSOR an amount equal to
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50% of the Bonus ($337,500.00). As an inducement to enter into this Lease,
LESSEE agrees to make an annual charitable donation to Miramar Cultural Trust,
Inc., a Florida 501c(3) corporation, with EIN Number 20-3879853 (the “Cultural
Trust”) for Youth Programs in the amount of Three Thousand Dollars and 00/100
($3,000.00) (the “Charitable Donation”). The Charitable Donation shall be made by
check delivered by LESSEE to the Charitable Trust within three (3) days after the
Commencement Date, and at the commencement of each Lease Year thereafter,
unless the Cultural Trust becomes inactive, files for bankruptcy or other protection
from creditors or is otherwise dissolved, in which event, LESSEE’s obligation to
make a Charitable Donation shall be deemed null and void.

Permits; Construction of the Sign Structures.

5.1 Permits. LESSOR warrants that LESSOR is the owner of the Property and has
full authority to make this agreement and the LESSEE shall have the right to make
any necessary applications with, and obtain permits from, governmental bodies for
the construction, maintenance and removal of the Sign Structure(s) at the sole
discretion of LESSEE, including, without limitation, any and all permits required by
the Florida Department of Transportation (“FDOT”) (collectively, the “Permits”).
LESSOR shall reasonably cooperate with LESSEE to obtain Permits and any other
applicable governmental agency for installation, construction, maintenance and
removal of the Sign Structures, provided that LESSOR shall incur no costs in
connection therewith. Subject to the foregoing, LESSEE shall be solely responsible
for obtaining any and all permits, approvals, waivers, and releases required, or any
other requirement necessary to use the Leased Premises. LESSEE agrees that
once the Permits are obtained to construct the Sign Structures, LESSEE shall use its
commercially reasonable efforts to maintain and/or, to the extent required by
applicable law, take all commercially reasonable steps necessary to renew those
Permits during the Term of this Agreement.

5.2 Notice to Proceed. Subject to Section 5.3 below, LESSEE shall promptly
commence work to obtain the Permits. The Community and Economic Development
Director (“CED Director”) shall facilitate access to, and shall approve the specific
location and size of, the Leased Premises, which shall be attached to this Agreement
as Exhibit A.

5.3 Final Plans and Specifications. LESSEE shall submit its final plans and
specifications for the Sign Structures (the “Final Plans and Specifications”) to the
CED Director prior to submitting Permit applications. The final design and height,
final plans and specifications, and location on Leased Premises for the Sign
Structures shall be approved in writing by LESSOR within fifteen (15) business days
after its receipt of LESSEE’s submission of such plans and specifications, which
approval shall not unreasonably be withheld, delayed, or conditioned. If, as
applicable, LESSOR disapproves of the Final Plans and Specifications, LESSOR
shall provide notice of disapproval of the Final Plans and Specifications in writing to
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LESSEE within such fifteen (15) day period, specifying the reasons upon which the
rejection is based, and LESSEE shall resubmit revised Final Plans and
Specifications to LESSOR for approval in accordance with the above procedure.
LESSOR'’S review of the Final Plans and Specifications are for its sole purpose, and
LESSOR shall not be responsible for quality, design, Code compliance, or other
matters, and LESSOR shall have no liability whatsoever in connection therewith or
for any omissions or errors in the Plans and Specifications. The LESSOR-approved
Final Plans and Specifications shall be the “Approved Plans and Specifications.”

5.4 Construction. In accordance with the Permits and Approved Plans and
Specifications, LESSEE shall commence promptly and proceed diligently to
complete construction of the Sign Structures. All such construction or installation of
the Sign Structures shall be undertaken by LESSEE at no cost to LESSOR.
Construction of the Sign Structures shall be completed within 120 days of issuance
of the Permits, except that LESSEE shall not be deemed in default of this Section 5.4
if any delay is outside of LESSEE’s control, such as the occurrence of a hurricane
and/or imposition of a ban and/or extreme tariffs on foreign steel. Final inspection
shall be conducted by an inspector with the relevant skills, knowledge, and ability for
inspecting billboards.

Repairs, Alterations, and Additions. LESSEE shall at its sole cost, keep and
maintain the Leased Premises, Sign Structure, all advertising thereon and
appurtenances thereto and every part thereof in good order, condition, and repair
(ordinary wear and tear excepted), and in accordance with the highest industry
standards for similar display structures. LESSOR shall not be required to repair or
maintain any portion of the Leased Premises or Sign Structures.

Following installation/construction of the Sign Structures in accordance with this
Agreement, LESSEE may make structural alterations and additions to the Leased
Premises only with prior written approval of LESSOR. Such approval by LESSOR
may be given in its sole and absolute discretion.

Intentionally Omitted.

Indemnification. LESSEE agrees to indemnify, protect, defend, and hold harmless
LESSOR and its officers, directors, employees, and agents from all damage to
persons or property by reason of accidents resulting from the negligent or willful acts
of LESSEE’S agents, employees or others employed in the erection, construction,
installation, placing, operating, maintaining, servicing and removal of its Sign
Structure(s) on the Leased Premises. LESSEE agrees to indemnify, protect, defend,
and hold harmless LESSOR and its officers, directors, employees, and agents from
and against any and all penalties, liabilities, damages, and charges (including without
limitation, reasonable attorneys’ fees and legal expenses incurred by LESSOR in
connection with such penalties, liabilities, damages, or charges and proceedings)
imposed or sought to be imposed on or involving LESSOR for any violation of any
laws, ordinances, or regulations applicable to LESSEE’S use of the Leased
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Premises.

Title of Improvements. This agreement is a Lease (hot a license). The Sign
Structure(s) on the Leased Premises and all sign(s), structure(s), improvements and
appurtenances thereto placed on the Leased Premises hereafter by or for LESSEE,
its agent or predecessor and any and all Permits related thereto shall at all times
remain the property of LESSEE during the Term. LESSEE shall have the right to
remove the digital billboard panels at any time during the Term of the Lease (as the
same may be extended), with prior written approval from LESSOR. LESSEE shall
have right to remove, at its own cost, all sign(s), digital billboard panels,
improvements and appurtenances thereto placed on the Leased Premises hereafter
by or for LESSEE, its agent or predecessor (other than the Sign Structure(s)) and
any and all Permits related thereto for a reasonable amount of time after the
expiration or termination of the Lease. The future existence of the Sign Structure(s)
and all below grade improvements shall not constitute continued occupancy of the
Leased Premises by LESSEE. If upon the expiration of the Term (as the same may
be extended) the parties hereto are engaged in good faith negotiation of the terms of
a renewal lease, then LESSEE shall not be obligated to remove any sign(s),
structure(s), improvements and appurtenances thereto placed on the Leased
Premises hereafter by or for LESSEE, its agent or predecessor or any of the Permits
related thereto from the Leased Premises until thirty (30) days after the receipt of
written notice from LESSOR expressly stating that LESSOR does not desire to
continue such renewal negotiation.

Eminent Domain. In the event that all or any part of the Property is acquired or
sought to be acquired by or for the benefit of any entity having or delegated the
power of eminent domain, LESSEE shall, at its election and in its sole discretion, be
entitled to: (i) contest the acquisition and defend against the taking of LESSEE’s
interest in the Leased Premises; (ii) reconstruct the Sign Structure(s) on any portion
of the Property not being acquired, as reasonably approved by LESSOR; and (iii)
recover damages to and compensation for the fair market value of its leasehold and
Sign Structure(s) taken or impacted by the acquisition; provided that the same shall
not diminish or delay LESSOR’s award of damages or other compensation with
respect to the Property. No termination right set forth anywhere in this Lease may be
exercised by LESSOR if the Property or any portion thereof is taken or threatened to
be taken by eminent domain, or if the Property is conveyed or to be conveyed to or
for the benefit of any entity having the power of eminent domain.

Electricity/Generator. LESSEE shall pay for all electrical power consumed by the
Sign Structure(s). LESSEE agrees that on or prior to the Commencement Date, it
shall purchase one (1) mobile generator, which will be stored at LESSEE’s Pompano
Beach office, and which will be available for use at the Leased Premises in the event
of a power outage that exceeds 24-hours.

Visibility. LESSOR shall not cause nor permit any outdoor advertising sign other
than those in existence at the time of the execution of this Lease (if any), or those
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constructed by LESSEE pursuant to the terms hereof (or otherwise) to be placed on
the Property or any Leased Premises owned or controlled by the LESSOR or
his/hers/its beneficiaries, if any, within a radius of one thousand feet (1000") from
LESSEE's Sign Structure(s) without prior written consent from the LESSEE. It is the
understanding of the parties that visibility of the Sign Structure(s) to the traveling
public is the essence of this Lease. LESSOR shall not cause nor permit LESSEE's
Sign Structure(s) to be obscured from visibility to the traveling public. LESSOR
grants LESSEE the rights to trim, cut, or remove brush, trees, shrubs, or any
vegetation or remove any obstructions of any kind on the Leased Premises, or any
other property owned or controlled by LESSOR, which limit the visibility of the Sign
Structure(s).

FDOT Requlations. Notwithstanding anything to the contrary contained in the sign
ordinance, the parties acknowledge and agree that the changeable message display
on the Sign Structure(s) shall comply with all applicable FDOT regulations (as they
may be amended from time to time) relating to brightness and the interval of copy
change, which regulations are currently set forth in Section 14-10.004 of the Florida
Administrative Code, a copy of which is attached hereto as Exhibit D, provided that
the interval of copy change on any sign face on the Sign Structure(s) shall be no
more frequent than one (1) change every eight (8) seconds.

Non-Exclusive. LESSEE acknowledges and agrees that LESSEE does not have
any right with respect to outdoor advertising on any other property of LESSOR.
LESSOR shall have the right to permit others to engage in outdoor advertising at any
location other than the Leased Premises, provided that LESSOR shall not have the
right to erect structures which obstruct the visibility of the Sign Structures.

LESSOR Use of Advertising Space and Time.

15.1 LESSEE will provide from time to time as and when requested in advance
in writing by LESSOR, the right to display LESSOR prepared and approved
advertisements for City-sponsored events (“City Advertisement”’) on the Sign
Structure(s), within the City of Miramar (the “City”) and within other major media
markets throughout the United States, with a “minimum retail value” of no less
than $20,000.00 per Lease Year, at no cost to LESSOR. LESSOR agrees that
LESSEE may remove any City Advertisement promptly upon LESSEE securing a
revenue producing advertisement for the Sign Structure(s). At the end of each
Lease Year, LESSEE shall provide LESSOR documentation showing the retail
value expended on City Advertisements for that Lease Year. If the annual
$20,000,00 minimum retail value is not achieved during any Lease Year, the
unused portion thereof will not rollover to the following year, and will be deemed
abandoned.

Any such City Advertisements shall be strictly for the benefit of the City, and shall

not include the names or logos of any third-party businesses or sponsors. If after

posting a City Advertisement any third party asserts that said advertisement is
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defamatory or infringes on any copyright, trademark or other intellectual property
or privacy right, or if adverse publicity results therefrom, LESSEE shall have the
right to remove the City Advertisement, and to discontinue the display of the City
Advertisement until such time as the City shall supply a new, or designates a
previous, City Advertisement To be eligible to take advantage of this opportunity,
LESSOR shall provide LESSEE, in advance with the artwork/design/graphics for
the City Advertisement. The City Advertisements will be displayed on the Sign
Structure(s) at no cost to LESSOR.

LESSOR’S Office of Marketing and Public Relations shall prepare City
Advertisements, which shall meet LESSEE’S specifications, and provide them to
LESSEE. LESSEE shall display City Advertisements within five (5) days of
receipt of the City Advertisement from LESSOR. For purposes of this paragraph,
LESSOR'’S contact person shall be the Office of Marketing and Public Relations
at 954-602-3147, and LESSEE’S contact person shall be Chris Ashley at 954-
971-2995.

15.2 On a space available basis, from time to time as and when requested in
advance in writing by LESSOR, LESSEE will allow LESSOR to post public
service announcements on the Sign Structure(s) (“PSAs”).

Favored Nations Clause. In the event that LESSEE is granted a Request for
Proposal, pursuant to which LESSEE has agreed to pay to any other incorporated
municipalities within Broward County a higher rent than the Rent currently payable to
LESSOR pursuant to the terms and conditions this Lease, LESSEE shall notify
Lessor in writing and LESSOR shall be entitled to receive the such higher Rental
amount effective on the first day of the month immediately following the date of
LESSEE’s written notice to LESSOR under this Section 16. The adjusted Rent shall
not be retroactive. The parties acknowledge and agree that this covenant shall at all
times exclude unincorporated Broward County, the City of Ft. Lauderdale, the City of
Pompano Beach, lands owned/operated by the Seminole Tribe of Florida, and
Broward County Aviation.

Additional Locations. LESSEE may propose other prime areas for future locations
within the City for another Sign Structure, subject to zoning restrictions. LESSOR
shall have the sole right to determine whether the proposed location for another Sign
Structure is suitable, taking into consideration such factors as visibility, size of sign or
foundation, and compatibility with on-site and nearby land use potential
environmental effects. The Parties acknowledge and agree that this provision shall
not apply to the four (4) leases contemplated to be executed concurrently with this
Lease.

LESSOR Ownership Representations. LESSOR warrants that it owns the
Property (including the Leased Premises) and has the authority to enter into this
Lease and that if LESSEE shall pay the Rent provided for herein, LESSEE shall and
may peaceably and quietly have, hold and enjoy use of the Leased Premises for the
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Term of this Lease. To this end, if at any time during the Term of this Lease LESSOR
fails to pay any lien or encumbrance affecting the Leased Premises, including any
past due real estate taxes, interest, and/or penalties thereto, and after receipt of
LESSEE's written request to LESSOR to pay said sums, LESSOR fails to make such
payment, LESSEE shall have the right, but not the obligation, to pay such amounts
or any portion thereof. LESSEE may deduct any such payments and any additional
related expenses including reasonable attorney's fees, with interest thereon at the
interest rate applicable to judgments under state law per annum from the date of
payment, from the next succeeding installment(s) of Rent until LESSEE has been
fully reimbursed for such payments, interests and fees.

Taxes and Assessments. LESSEE agrees to pay all lawful taxes, assessments, or
charges, which during the Term may become a lien or be levied by the state, county,
city, or any other tax or assessment levying body upon the Sign Structure or any
possessory right which LESSEE may have in or to said Sign Structure.

Notice. All Rent to be paid to LESSOR pursuant to this Lease and all notices to
either of the parties hereto shall be forwarded to the respective party at the address
noted below such party’s signature, or such other address set forth in a written notice
by such party. Rent payments shall be deemed received by LESSOR upon deposit
by LESSEE with the United States Postal Service. In the event that LESSOR shall
send to LESSEE written notice requesting that Rent be forwarded to an address
other than that listed below LESSORS signature, such new forwarding address shall
not be effective until forty five (45) days after LESSEE’s receipt of such notice from
LESSOR.

For LESSOR: Vernon E. Hargray
City Manager
City of Miramar
2300 Civic Center Place
Miramar, Florida 33025

With a copy to: Jamie Alan Cole, Esq.
City Attorney
Weiss Serota Helfman Cole & Bierman, P.L.
200 East Broward Boulevard, Suite 1900
Fort Lauderdale, Florida 33301

For LESSEE: As set forth below LESSEE’s signature block.

Entire Lease. This Lease shall not obligate the LESSEE in any way until it is
accepted and executed by an authorized signatory of LESSEE who is responsible for
executing LESSEE's duties under this Lease. It is understood that this written lease
between the parties constitutes the entire Lease and understanding between the
parties and supersedes all prior representations, understandings, and agreements
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relating to the Leased Premises. This Lease may not be modified except in writing
and signed by LESSOR and an authorized signatory of LESSEE.

Assignment/Sublease. This Lease shall be binding upon heirs, executors, personal
representatives, successors and assigns for the parties hereto and LESSOR agrees
to notify LESSEE of any change of (i) ownership of the Property or the Leased
Premises, or (ii) LESSOR's mailing address within seven (7) days of such change.
LESSOR agrees to hold LESSEE harmless from any action resulting from failure to
provide said notice. LESSOR shall not assign its interest under this Lease or any
part thereof except to a party who purchases the underlying fee title to the Property.
LESSEE shall not assign its interest under this Lease or any part thereof without
consent of the LESSOR, which shall not be unreasonably withheld, conditioned or
delayed. This Section shall not preclude a collateral assignment of LESSOR's or
LESSEE's interest under this Lease to an established financial institution as, and
part of, a bona fide loan transaction. LESSEE shall not sublease this Agreement.

Permitted Uses. The Leased Premises shall be used solely for the purpose of
erecting, constructing, installing, placing, operating, maintaining, modifying,
servicing, relocating, and removing LESSEE’S Sign Structures. LESSEE, may with
prior written approval from LESSOR, add any ancillary use to its structure(s),
including but not limited to routing necessary underground lines and
telecommunications devices.

Advertising Standards and Reguirements. LESSEE agrees to display on the Sign
Structures commercial advertisements in compliance with the following advertising
standards and requirements (“Advertising Standards”):

No advertisements promoting the sale or use guns/firearms, or tobacco.

e No advertisements promoting the sale of alcohol within 500 feet of a church,
school, or playground.

e No advertisements or public service announcements (other than City
Advertisements or PSAs) shall be accepted by LESSEE for display, which is
to the knowledge of LESSEE:

o Clearly defamatory; or
o Obscene or pornographic according to local community standards; or
o Inadvocacy of unlawful violent action.

e Advertisements of a political or editorial or election nature, either for a specific

candidate(s) or an issue(s), are to comply with Florida campaign laws

LESSOR may revise the Advertising Standards from time to time, and any such
changes shall only be binding upon LESSEE if mutually agreed to in advance in
writing. The Parties recognize and acknowledge that LESSOR is implementing the
Advertising Standards as a landlord of LESSOR’S property under its proprietary
powers, and that the provisions hereof in no way affects the LESSOR’S powers to
regulate advertising, billboards, or related matters under its independent regulatory
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powers. LESSOR may request removal of an advertisement if LESSOR reasonably
determines that such advertisement violates the Advertising Standards. LESSEE
shall use its best efforts to remove such advertisement within three (3) days of
receiving LESSOR'’S request for removal.

LESSEE’S Sales Efforts. LESSEE shall use the Sign Structures throughout the
Term of this Agreement to display advertising to the public that LESSEE is legally
authorized to provide during the Term, and shall use its commercially reasonable
efforts to maximize to the greatest extent reasonably possible, gross revenues during
the Term; except as otherwise contemplated by Section 15 with respect to City
Advertisements and/or PSAs. LESSEE shall sell advertising space based on
prevailing market rate terms, except as otherwise contemplated by Section 15 with
respect to City Advertisements and/or PSAs. LESSEE agrees that it will exercise its
good faith business judgment, consistent with standard advertising industry business
practices and then-existing economic and advertising sales conditions, to sell
advertising in a manner so as not to undermine LESSOR'’S right to Rent.

First Refusal. LESSEE shall have the right of first refusal throughout the Term to
enter into an agreement for the purchase of the subject Property, the Leased
Premises, or any interest therein based upon the terms and conditions agreed to by
LESSOR with any third party.

Property and Liability Insurance. LESSEE shall, at nho cost to LESSOR, obtain,
maintain, and cause to be in effect at all times from the date of execution of this
Agreement to the later of (i) the last day of the Term, or (ii) the last day LESSEE is
(A) in possession of the Leased Premises or (B) has the right of possession of the
Leased Premises, the types and amounts of insurance specified in Exhibit “B,”
attached hereto.

Termination.

28.1 LESSOR’S Right to Terminate. LESSOR shall have the right to terminate
the Lease Agreement as set forth in Section 29 below.

28.2 LESSEE’S Right to Terminate. In the event LESSEE reasonably
determines; (a) LESSEE is unable to secure or maintain any required Permit or
license from any appropriate governmental authority; (b) federal, state or local
statute, ordinance regulation or other governmental action precludes or materially
limits use of the Leased Premises for outdoor advertising purposes; (c) LESSEE’s
Sign Structure(s) on the Leased Premises become entirely or partially damaged or
destroyed; (d) the view of LESSEE's Sign Structure(s) are obstructed or impaired in
any way by any object or growth on the Property or on any neighboring property; (e)
there occurs a diversion of traffic from, or a change in the direction of, traffic past the
Sign Structure(s); (f) LESSEE is prevented from maintaining electrical power to the
Leased Premises or illuminating its Sign Structure(s); (g) maintenance will be
hampered or made unsafe due to conditions caused by nearby properties, land uses,
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or utilities, then LESSEE shall, at its option, have the right to either reasonably abate
the Rent until the issues with “a” through “g” above are cured, and/or terminate this
Lease upon thirty (30) days notice in writing to LESSOR and LESSOR shall refund to
LESSEE any Minimum Annual Guaranteed Rent paid in advance for the remainder

of the un-expired Term.

Default. It is mutually covenanted, and this Agreement is made upon the condition
that the occurrence of any of the following shall be deemed an event of default (an
“Event of Default”):

(a) If the Rent or other sums which LESSEE herein agrees to pay, or any part
thereof, shall remain unpaid for a period of ten (10) days after LESSEE'’s
receipt of written notice;

(b) If either party fails to comply in any material respect with any of the other
terms, agreements, conditions or covenants herein contained that is such
party’s obligation, and such failure continues for a period of thirty (30) days
after its receipt of written notice from the non-defaulting party; or

(c) In the event either party files a petition for bankruptcy or insolvency, or a
court ordered reorganization of such party, and such action is not stayed or
dismissed within sixty (60) days after the date of filing.

Upon the occurrence of an Event of Default, the non-defaulting party shall deliver
written notice via the United States Postal Services by certified or registered return
receipt mail to the defaulting party, and said party may cure such failure within the
time frame set forth above; provided, however that, for any non-monetary default, if a
cure cannot reasonably be effected in such thirty (30) days, the defaulting party may
continue such cure past thirty (30) days from notice provided it commences such
cure within thirty (30) days from notice and pursues such cure to completion. If
either party fails to cure an Event of Default in accordance with the foregoing, the
non-defaulting party may declare the Agreement terminated, and LESSOR may
exercise all rights of entry or reentry upon said Leased Premises, in addition to any
other remedy available at law or in equity.

Surrender_and Holding Over. LESSEE covenants that at the expiration or any
earlier termination of the Term of this Agreement for any reason, or any holding over
that LESSOR has otherwise objected to, LESSEE will quit and surrender said
Leased Premises in good condition (ordinary wear and tear excepted). Upon
expiration or earlier termination of this Agreement, all rights associated with the
Leased Premises shall revert back to LESSOR and LESSEE shall have no further
rights, remedies, or obligations under this Agreement with respect to the Leased
Premises, other than as set forth in Section 9 above. Further, LESSOR shall have
the sole and exclusive right to enter into a new agreement with LESSEE or with
another company that is in the business of outdoor advertising with respect to the
Leased Premises, Sign Structures, or any portion thereof, and LESSEE agrees that it
shall have no claim, right, or option for the Property.
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If LESSOR has not otherwise objected to LESSEE’S holding over the use of said
Leased Premises after the Term of this Agreement has terminated in any manner,
such holding over shall be deemed merely a hold from month-to-month on the same
terms and conditions as provided herein except as follows: During any holdover
period, LESSEE shall pay LESSOR monthly rental equal to the prorated Minimum
Annual Guaranteed Rent for the month immediately preceding the holdover period
and Percentage Rent. In addition, LESSOR, upon thirty (30) day’s written notice to
LESSEE, may change any of the other terms and conditions of the holding over.

Recordation. Concurrently with the execution of this Lease, or at any other time
upon request of the other, LESSOR and LESSEE shall execute, acknowledge and
deliver to the other a short form memorandum of this Lease for recording purposes.
The Party requesting recordation shall be responsible for payment of any fees or
taxes applicable thereto.

From time to time upon the written request of LESSEE, LESSOR shall have its
lender(s) (if any) execute, acknowledge and deliver to LESSEE a subordination, non-
disturbance and attornment agreement in a form reasonably acceptable to LESSEE.
LESSOR and LESSEE shall countersign said agreement.

Lease Documents. This Agreement is subject to the terms, conditions, and
requirements set forth and described in Request For Proposal 19-12-11 and all
addendums thereto as of the date of this Lease (“RFP”), attached hereto as Exhibit
“C,” and any subsequently negotiated changes to same. In the case of any conflict
between the RFP, this Agreement, or any amendment/addendum issued, the order
of precedence shall be: the last amendment/addendum issued, this Agreement, and
then the RFP.

Audit and Inspection Rights. No more than once per Lease Year, upon not less
than fourteen (14) business days prior written notice to LESSEE, LESSOR may, at
its sole cost and expense, audit, or cause to be audited, those books and records of
LESSEE which are solely related to revenue generated under this Agreement during
the immediately preceding Lease Year (the “Records”). Any such audit shall be
conducted at LESSEE'’s offices where such Records are kept, during regular working
hours. Neither LESSOR nor its auditor shall remove the Records from LESSEE’s
office and shall, subject to Chapter 119, Florida Statutes, keep all terms of the
Records confidential. This confidentiality obligation shall survive the expiration or
termination of the Lease. LESSEE agrees to maintain all such Records for a period
of three years after final payment is made under this Agreement.

Amendments. No modification, amendment or alteration of the terms and
conditions contained shall be effective unless contained in a written document
executed with the same formality as this Agreement.

Governing Law and Venue. This Agreement shall be construed in accordance with
and governed by the laws of the State of Florida. Venue for any action arising out of
Lessor Initials
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or relating to this Agreement shall be in Broward County, Florida.

Severability. If any provision of this Agreement or the application thereof to any
person or situation shall to any extent be held invalid or unenforceable, the
remainder of this Agreement, and the application of such provisions to persons or
situations other than those as to which it shall have been held invalid or
unenforceable shall not be affected thereby, and shall continue in full force and effect
and be enforced to the fullest extent permitted by law.

Covenant Against Contingent Fees. LESSEE agrees that it has not employed or
retained any person or company employed by LESSOR to solicit or secure this
Agreement and that it has not offered to pay, paid, or agreed to pay any person any
fee, commission, percentage, brokerage fee, or gift of any kind contingent upon or in
connection with the award or making of this Agreement.

Public Records. The parties acknowledge that this agreement is subject to Chapter
119, Florida Statutes.

Scrutinized Companies.

39.1 LESSEE certifies that it and its subcontractors are not on the Scrutinized
Companies that Boycott Israel List. Pursuant to Section 287.135, F.S., the City may
immediately terminate this Agreement at its sole option if the LESSEE or its
subcontractors are found to have submitted a false certification; or if the LESSEE, or
its subcontractors are placed on the Scrutinized Companies that Boycott Israel List
or is engaged in the boycott of Israel during the term of the Agreement.

39.2 If this Agreement is for more than one million dollars, the LESSEE
certifies that it and its subcontractors are also not on the Scrutinized Companies with
Activities in Sudan, Scrutinized Companies with Activities in the Iran Petroleum
Energy Sector List, or engaged with business operations in Cuba or Syria as
identified in Section 287.135, F.S. Pursuant to Section 287.135, F.S., the LESSOR
may immediately terminate this Agreement at its sole option if the LESSEE , its
affiliates, or its subcontractors are found to have submitted a false certification; or if
the LESSEE, its affiliates, or its subcontractors are placed on the Scrutinized
Companies with Activities in Sudan List, or Scrutinized Companies with Activities in
the Iran Petroleum Energy Sector List, or engaged with business operations in Cuba
or Syria during the term of the Agreement.

39.3 LESSEE agrees to observe the above requirements for applicable
subcontracts entered into for the performance of work under this Agreement.

39.4 As provided in Subsection 287.135(8), F.S., if federal law ceases to
authorize the above-stated contracting prohibitions then they shall become
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inoperative.

The parties hereto have each carefully reviewed this Lease and have agreed to each
term set forth herein. No ambiguity is presumed to be construed against either party.

ADDENDUM ATTACHED? (as of the date of execution of this Lease).

LESSOR: [ ]YES [ ]NO Initial Here

LESSEE: [ ]YES []NO Initial Here
Lessor Initials
Lessee Initials ___
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IN WITNESS WHEREOF, the parties hereto have executed this Lease as of the day and year first
above written.

FOR LESSOR: CITY OF MIRAMAR FOR LESSEE: OUTFRONT Media LLC
BY: BY:

Title Title

DATE: DATE:

EXECUTED by the LESSOR in the presence of EXECUTED by the LESSEE in the presence of

Who is hereby requested to sign as withess Who is hereby requested to sign as witness

EXECUTED by the LESSOR in the presence of EXECUTED by the LESSEE in the presence of

Who is hereby requested to sign as withess Who is hereby requested to sign as witness

BY:

Title

DATE:

EXECUTED by the LESSOR in the presence of

Who is hereby requested to sign as witness.

EXECUTED by the LESSOR in the presence of

Who is hereby requested to sign as witness.

LESSOR’S MAILING ADDRESS: LESSEE’S MAILING ADDRESS:
Street Address 2640 NW 17" Lane
Street Address
City Pompano Beach
City
State Zip FL 33064
State Zip

Telephone Number Fax Number

Telephone Number Fax Number
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EXHIBIT A

The “Leased Premises” shall consist of an approximate area within the “Billboard Zone” identified
on this Exhibit and made a part hereof, where the supporting structure of the Sign Structure is
affixed to the Property and the airspace above the same. The parties hereto shall agree upon a
more specific location within SIXTY (60) days of the date hereof. Once a specific location is agreed
upon, this Exhibit A shall be replaced with a mutually agreeable formal survey.

Folio Number 514028110030

CITY OF MIRAMAR /
OWREE ~11v CLERK

. - 15200 SW 29 ST MIF

COUNTRY LAKES N
Legal QUADRANT PLAT 1¢€
PARCEL C

Millage Code: 2713
Use Code: 89
Land Value: $ 639,820
Building Value: $ 231,570
Other Value: 0
Total Value: $ 871,390
SOH Capped Value: $ 871,390

MARROW POINTS TO

W%E '5ILLBOARD ZONE"
" ZEN\CTUAL LOCATION TBD
AW PRI OR TO CONSTRUCTION 289

L

e

" o~

Lessor Initials

Lessee Initials

TLL 17 REV DEN 12042014



Exhibit A

OUTFRONT/

EXHIBIT “B”
INSURANCE REQUIREMENTS
INSURANCE - For programs that are active in nature, which shall be determined in the sole and
exclusive discretion of the City, Contractor shall maintain commercial general, automobile (where
applicable) and workers’ compensation (where applicable) and in an amount acceptable to the City’s
Risk Manager.

Limits of Insurance - Contractors shall maintain the following limits of insurance (unless higher limits
are required by law or statute):

1. Commercial General Liability: $1,000,000 per occurrence, personal injury and advertising
injury liability $1,000,000; general aggregate $2,000,000.

3. Workers’ Compensation: Per statutory requirement.
Required Insurance Endorsements - The City requires the following insurance endorsements:

1. ADDITIONAL INSURED - The City must be included as an additional insured by policy
endorsement under Commercial General Liability policy for liability arising from Services
provided by or on behalf of the Contractor.

2. WAIVERS OF SUBROGATION - Contractor agrees to waive all rights of subrogation by
policy endorsement against the City for loss, damage, claims, suits or demands:

a. To property, equipment, vehicles, laptops, cell phones, etc., owned, leased or used by
the Contractor or the Contractor's employees, agents or Subcontractors; and

b. To the extent such loss, damage, claims, suits or demands are covered, or should be
covered, by the required or any other insurance (except professional liability to which this
requirement does not apply) maintained by the Contractor.

This waiver shall apply to all first-party property, equipment, vehicle and worker’'s compensation
claims, and all third-party liability claims, including deductibles or retentions which may be applicable
thereto. If necessary, the Contractor agrees to endorse the required insurance policies to acknowledge
the required waivers of subrogation in favor of the City.

This Agreement shall not be deemed approved until the Contractor has obtained all insurance
required under this section and has supplied the City with evidence of such coverage in the form of a
Certificate of Insurance with additional insured and waiver of subrogation endorsements for policies as
stated in the required insurance endorsement section above. The City shall approve such Certificates
prior to the performance of any Services pursuant to this Agreement.

ALL INSURANCE COMPANIES PROVIDED SHALL: Be rated at least A VIl per Best’'s Key Rating
Guide and be licensed to do business in Florida. The Contractor’s liability insurance shall be primary to
any liability insurance policies that may be carried by the City. The Contractor shall be responsible for
all deductibles and self-insured retentions on their liability insurance policies.

All of the policies of insurance so required to be purchased and maintained shall contain a provision or
endorsement that the coverage afforded shall not be cancelled, until at least 30 calendar days’ written
notice has been given to the City.
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EXHIBIT C

[RFP and all addendums to be attached]
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EXHIBIT D

14-10.004 Permits.

(1) An application for a new sign permit is made by completing and submitting an Application for
Outdoor Advertising Permit, Form 575-070-04, Rev. 01/05, incorporated herein by reference, to the
address listed in subsection 14-10.003(2), F.A.C. Applications may be obtained from the State Outdoor
Advertising License and Permit Office.

(a) The applicant shall submit separate instruments of payment for each application for a new
permit, in order to avoid denial of multiple applications for one application being denied.

(b) Prior to issuing any permit, the Department will inspect the proposed sign site to assure
compliance with Chapter 479, Florida Statutes, and this rule chapter. To ensure that the site inspected is
the same specified in the application, the applicant shall mark the proposed sign site in such a manner
that the markings are visible from the main—traveled way. The markings shall be displayed from the
time of submission of the application, and shall be maintained by the applicant until the Department has
approved or denied the application.

(c) The Department will act on permit applications in order of the date of receipt of complete
applications.

1. An application will be considered complete when all items on the application form have been filled
in, all required attachments have been received, and the correct permit fee has been submitted. All
information provided on the application by the applicant must be certified as being true and correct.

2. Applications containing incorrect information will be denied.

3. Incomplete permit applications will be returned to the applicant along with any permit fees which
were submitted with the application.

4. Completion of, or corrections to, the original submitted document must be initialed by the
applicant on the original application.

5. The written statement from the landowner required by Section 479.07(3)(b), Florida Statutes,
must have been issued to the applicant, or on behalf of the applicant. If a lease document is submitted as
the statement from the landowner, the applicant must be the named lessee or the document must be
accompanied by a properly executed transfer of the leasehold rights to the applicant. The written
statement must:

a. Identify the property on which the sign is to be located;

b. Indicate that the person authorizing placement of the sign on the property is the owner or the
person in lawful control of the property. If the person authorizing placement of the sign is not the owner
of the property, the legal status which gives him or her lawful control of the property must be indicated;

c. Grant the permission to or on behalf of the applicant; and

d. Authorize placement of the sign on the subject property.

(d) Complete applications will be either approved or denied within 30 calendar days of receipt by the
Department, unless an earlier application for that site or a competing site is under review, or the
application falls within paragraph (g) or (h), below. If denied, the application will remain in a pending
status until the time to request an administrative hearing has elapsed. If a hearing is requested, the
application shall remain in a pending status until time to request an appeal of a final order has elapsed. If
an appeal is taken, the application will remain in a pending status until mandate is issued by the
appellate court. Subsequent applications for competing sites shall be held without action until the
pending status of the earlier application is resolved.

(e) If an application is approved, all subsequently received applications for competing sites shall be
denied.

(f) For purposes of paragraph (c), above, when a valid permit is being conditionally canceled
pursuant to subsection 14-10.004(9), F.A.C., the Outdoor Advertising Permit Cancellation Certification,
Form 575-070-12, Rev. 07/01, incorporated herein by reference, and Application for Outdoor
Advertising Permit, Form 575-070-04, Rev. 01/05, must be submitted simultaneously to the
Department. Form 575-070-12 may be obtained from the address listed in subsection 14-10.003(2),
F.A.C. The date the Department receives the cancellation and complete application documents shall be
considered the date the application is received.

(g) When a permit application is received for a new sign site requiring vegetation management
pursuant to Section 479.106, Florida Statutes, the permit application will not be considered complete
until the applicant has been issued a vegetation management permit by the Department and has removed
two nonconforming signs, which the Department has approved as meeting the requirements of Section
479.106(5), Florida Statutes.

(h) Applications for permits for locations which conflict with the location of an expired or canceled
permit will not be processed until the sign for which the expired or canceled permit was issued is
removed, unless a permit is being canceled as a condition for issuance of a new permit.

(i) A permit shall not be issued to an applicant for a location at which unpermitted cutting, removal,
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or trimming of vegetation has occurred until such time as payment of the administrative penalty and
mitigation required by Rule 14-40.030, F.A.C., and Section 479.106(7), Florida Statutes, have been
accomplished and the applicant has identified two nonconforming signs for surrender in accordance with
Section 479.106(5), Florida Statutes.

(2) A permit shall be granted for an automatic changeable facing provided:

(a) The static display time for each message is a minimum of six seconds;

(b) The time to completely change from one message to the next is a maximum of two seconds;

(c) The change of message occurs simultaneously for the entire sign face; and

(d) The application meets all other permitting requirements.

Any such sign shall contain a default design that will hold the face of the sign in one position if a
malfunction occurs.

(3) Notwithstanding any other provisions of this rule chapter, an outdoor advertising sign existing at
a location which previously was not subject to the permitting requirements of this chapter, but which
has become subject to the requirements of this chapter due to changes in the jurisdictional designation
of highways, shall be granted a state permit in accordance with the process outlined below:

(a) The Department shall conduct an inventory of outdoor advertising signs on the highway section
subject to jurisdictional change and, within 60 calendar days of the effective date of the proposed
change, advise all affected sign owners and local governments that the change is being considered, the
regulatory effect of the change, and when the change may become effective.

(b) Upon approval of the jurisdictional change, the Department will provide a second notice to sign
owners and local governments advising that the change in jurisdiction has become effective and that
sign owners have 30 calendar days from receipt of the second notice to submit an application for a sign
permit.

(c) When the Department is unable to provide the advance notice referenced in paragraph (a), above,
the Department will advise the affected sign owners that they have 90 calendar days from receipt of the
notice that the change in jurisdiction has become effective to submit an application for a sign permit.

(d) The Department shall issue an Outdoor Advertising Permit, Form 575-070-30, Rev. 07/01, to the
sign owner upon receipt of a complete Application for Outdoor Advertising Permit, Form 575-070-04,
Rev. 01/05, together with all items required by Section 479.07(3)(b), Florida Statutes. For existing
signs, the written statement required by Section 479.07(3)(b), Florida Statutes, shall be any written
document from the appropriate local governmental official indicating compliance with local requirements
as of the date of the permit application. A previously issued building permit shall be accepted as the
statement from an appropriate local governmental official, except in cases where the local government
has provided notice to the sign owner that the sign is illegal or has undertaken action to cause the sign
to be removed. When a building permit is submitted as the statement of the local government, the
applicant shall certify in writing that the local government has not provided notice that the sign is illegal,
and that the local government has taken no action to cause the sign to be removed.

(4) When a change in the designation of a highway removes that highway from the Department’s
regulatory jurisdiction, a notice will be provided to all owners of outdoor advertising permits on the
affected roadway. The notice will advise permit holders of the Department’s intent to revoke the
permits, and will include a statement of the recipient’s right to appeal the Department’s action.

(5) When a controlled road or any portion of a controlled road is designated as a scenic highway or
scenic byway pursuant to Section 335.093, Florida Statutes, new permits will not be issued for outdoor
advertising signs visible from the portion of the highway designated as a scenic highway or byway.

(6) Posting of Tags. The permanent metal permit tag issued by the Department must be posted by
the permittee at the sign site within 30 calendar days of issuance, and must remain in place at all times,
whether or not a sign has been erected. If a permit tag is lost, stolen, or destroyed, the permittee must
apply to the Department for a replacement tag on Outdoor Advertising Permit Tag Replacement Request,
Form 575-070-01, Rev. 07/01, incorporated herein by reference, and shall include a replacement fee of
$3.00 per tag. Form 575-070-01 may be obtained from the address listed in subsection 14-10.003(2),
F.A.C.

(7) Transfer of Permits. Authorization to transfer a permit shall be submitted on Outdoor Advertising
Permit Transfer Request, Form 575-070-25, Rev. 07/01, incorporated herein by reference, to the State
Outdoor Advertising License and Permit Office at the address listed in subsection 14-10.003(2), F.A.C.
The request shall be made in accordance with Section 479.07(6), Florida Statutes. Form 575-070-25
may be obtained from the address listed in subsection 14-10.003(2), F.A.C.

(a) The transferee shall certify that written permission of the landowner, or other person in lawful
control of the sign site, to maintain the sign on the site in accordance with Section 479.07(2), Florida
Statutes, has been secured.

(b) Transfer requests will not be processed without payment of permit fees in the amount necessary
to prevent permit expiration, if the transferee and transferor are on different billing cycles.
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(c) If a transfer of permit is made when the permit is in violation of Chapter 479, Florida Statutes, or
in violation of this rule chapter, or if a revocation proceeding is pending, the permit is subject to
conditions existing at the time of transfer. The Department’s approval of a permit transfer shall not
constitute waiver of rights on the part of the Department, nor shall permit transfer in an way prohibit
issuance of notices of violation or preclude the Department from revoking the transferee’s permit in
accordance with Section 479.08, Florida Statutes.

(d) If a transfer of permit is made during the initial 270 days from the date of permit issuance, the
permit transferee receives the permit subject to all conditions which were applicable to the original
applicant.

(8) Cancellation of Permits. Permit cancellation notification must be submitted to the State Outdoor
Advertising License and Permit Office at the address listed in subsection 14-10.003(2), F.A.C., on
Outdoor Advertising Permit Cancellation Certification, Form 575-070-12, Rev. 07/01, incorporated
herein by reference. All canceled tags must be returned to the Department with the certification, or
otherwise be accounted for in writing. Pursuant to Section 479.07(8)(b), Florida Statutes, if the sign has
not been removed by the former permittee, it shall be removed by the Department and the cost
assessed against the former permittee.

(9) Conditional Permit Cancellation. In instances where an applicant requests cancellation of one
permit in order to obtain a new permit, the existing permit shall be canceled simultaneously with the
issuance of the new permit. If a new permit does not meet current permitting requirements and cannot
be issued, the existing permit will not be canceled.

(10) Permits Canceled, or Not Renewed, in Error — Petition for Reinstatement. Pursuant to Section
479.07(8)(b), Florida Statutes, a petition for reinstatement of permits canceled, or not renewed, in error
by the permittee shall be submitted to the State Outdoor Advertising License and Permit Office at the
address listed in subsection 14-10.003(2), F.A.C. The petition must be in writing, must list the affected
permit(s), and must certify that:

(a) The permit was canceled, or not renewed, in error by the permittee;

(b) The permit tag for the canceled or expired permit was returned to the Department or otherwise
accounted for;

(¢) The sign has not been disassembled; and

(d) The local government has not declared the sign illegal or taken any other action to have it
removed.

If the Reinstatement Petition is denied by the Department, a new permit may be issued for a sign only if
the sign meets all current permitting requirements. The reinstatement fee is $200.00 for a sign facing of
200 square feet or less, and $300.00 for a sign facing greater than 200 square feet.

(11) Pursuant to the criteria set forth in Section 479.105(1)(e), Florida Statutes, the Department may
i1ssue a permit for an unpermitted sign, which has been structurally unchanged and continuously
maintained for a period of seven or more years.

(12) Where the expansion or relocation of a transportation facility causes a sign to be located in the
right of way, or within fifteen feet of the right of way, and the permit holder desires to relocate the sign
to a conforming location perpendicular to the roadway from the site of the existing sign, the Department
shall allow the relocation of the permitted sign in conformance with the following:

(a) The permit holder must submit a completed application for the relocated sign site in accordance
with Section 479.07(3), Florida Statutes.

(b) The Department must determine that the relocated sign site is in conformance with all
requirements for permitting.

Specific Authority 334.044(2), 479.02(7) FS. Law Implemented 215.34, 334.044(28), 339.05, 479.01(14), 479.02,
479.04, 479.07, 479.106(5), 479.24 FS. History—(Formerly part of Rule 14-10.04, Permits; 14-15.05, Right of Way
Bureau Operating Procedures), New 3-28-76, Amended 4-21-77, 12-10-77, 6-26-78, 12-31-78, 1-1-86,
Formerly 14-10.04, Amended 7-7-92, 6-28-98, 8-10-99, 8-19-01, 1-25-04, 5-15-05.
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A notary public or other officer completing this certificate verifies only the identity of the
individual who signed the document, to which this certificate is attached, and not the
truthfulness, accuracy, or validity of that document.

LESSOR ACKNOWLEDGEMENT

STATE OF )
) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

LESSOR ACKNOWLEDGEMENT

STATE OF )
) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , Who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

LESSEE ACKNOWLEDGEMENT
STATE OF )
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) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)
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DATE MAY , 2019 LEASE NO. 918874 DIV. 1281
SIZE 14X48 VENDOR NO.
REP NAME: CASHLEY PANEL NO.

PARCEL ID NO: 514035030010

SIGN LOCATION LEASE

THE CITY OF MIRAMAR (“‘LESSOR”), hereby leases and grants to OUTFRONT Media LLC
(“LESSEE”) the exclusive use of the “Leased Premises” (as hereinafter defined) consisting of a
portion of the real property known as: 4100 S FLAMINGO ROAD AKA LOCATION #2A AKA
EASTERN BILLBOARD ON THE WEST WATER TREATMENT PLANT (the “Property”) (with
free access over and across same) for the purpose of erecting, constructing, installing, placing,
operating, maintaining, modifying, servicing, relocating, and removing LESSEE’S advertising
sign(s) thereon, including supporting structures, illumination facilities and connections, back-up
panels, service ladders and other appurtenances and ancillary equipment (the “Sign
Structure(s)”).

TLL

1. Lease and Description. The “Leased Premises” shall consist of the area where the

supporting structure of the Sign Structure(s) is/are affixed to the Property, the
surrounding area and the airspace above the same, as more particularly described
on Exhibit A attached hereto and made a part hereof.

LESSOR grants to LESSEE and/or its agents the right to vehicular and pedestrian
ingress and egress to and from the Sign Structure(s) over and across the Property
and any other property owned or controlled by LESSOR for all purposes reasonably
necessary for (i) the erection, construction, installation, placing, operating,
maintaining, modifying, servicing and removal of the Sign Structure(s), (ii) providing
or establishing electrical power to the Sign Structure(s) (at LESSEE’s sole expense),
(i) the placement of incidental and ancillary equipment thereon, (iv) relocating the
Sign Structure(s) to lawful site(s) satisfactory to LESSEE on LESSOR’S Property if
the maintenance of the Sign Structure(s) on the Leased Premises are proscribed by
federal, State or Local statute, ordinance or regulation.

Term. This agreement shall be effective as of the date of execution. The initial term
of this Lease shall be for a period of TWENTY (20) year(s) commencing on the first
day of the calendar month immediately following the date on which final inspection
(or equivalent) is issued (the “Commencement Date”). This Lease may be renewed,
upon mutual agreement of the Parties, for Two (2) successive FIVE (5) year periods
on the same terms and conditions as herein contained (each a “Renewal Term”),
unless otherwise terminated by LESSOR as provided herein. The initial term and
any Renewal Term(s) are hereinafter collectively referred to as the “Term.” Each full
consecutive twelve (12) month period of the Term immediately following the
Commencement Date is hereinafter referred to as a “Lease Year”.

3. Rent. Beginning on the earlier of the Commencement Date or upon expiration of the

Lessor Initials

Lessee Initials

1 REV DEN
12042014



TLL

Exhibit B

OUTFRONT/

120 day construction period provided for in Section 5.4, LESSEE shall pay to
LESSOR as “Rent” an amount equal to the greater of: (i) TWO HUNDRED
SEVENTY THOUSAND and 00/100 ($270,000.00) Dollars per Lease Year (the
‘Minimum Annual Guaranteed Rent”), which shall be payable monthly in advance
beginning on the Commencement Date, or (ii) an amount equal to THIRTY FIVE
(35%) Percent of the Annual Gross Revenue (as defined herein) (the “Percentage
Rent”). "Annual Gross Revenue" shall mean all income actually received by
LESSEE from the sale of advertising on the Sign Structure(s) during a Lease Year.
During each Lease Year, the Minimum Annual Guaranteed Rent shall be paid as set
forth above. The Minimum Annual Guaranteed Rent shall increase at a rate of two
percent (2%) per Lease Year commencing on the first anniversary of the
Commencement Date. Commencing Lease Years 7 through 10, the Minimum Annual
Guaranteed Rent shall increase at a rate of three and one half percent (3.5%) during
each such Lease Year. The Percentage Rent shall be calculated at the end of each
Lease Year. In the event that the Percentage Rent exceeds the Minimum Annual
Guaranteed Rent for such Lease Year, LESSEE shall pay to LESSOR the difference
between the Percentage Rent and the Minimum Annual Guaranteed Rent within sixty
(60) days after the end of such Lease Year (the “True-Up Payment”). The True-Up
Payment shall be accompanied by a full and accurate statement of the Annual Gross
Revenue received by LESSEE and the Percentage Rent and True-Up Payment
calculations for such Lease Year (the “Annual Report”). Notwithstanding the
foregoing, prior to the completion of construction, the Rent shall be Ten and 00/100
($10.00) Dollars. Payment of Rent shall be limited to one (1) check per payment
payable to no more than two (2) payees.

Notwithstanding anything to the contrary contained herein, LESSEE acknowledges
and agrees that LESSOR shall have the right to renegotiate the terms and conditions
of this Agreement, including but not limited to Minimum Annual Guaranteed Rent and
Percentage Rent, exercisable one time only, by providing written notice to LESSEE
not less than sixty (60) days prior to the end of Lease Year 10, stating LESSOR’s
desire to renegotiate the Rent payable by LESSEE to LESSOR for the remainder of
the un-expired Term. In the event the parties cannot mutually agree to the amount of
Minimum Annual Guarantee Rent and Percentage Rent payable hereunder within
sixty (60) days prior to the commencement of Lease Year 11, each party shall
appoint its one broker, duly licensed in the State of Florida, and who shall have been
active for at least ten (10) years with experience and specific knowledge of the
outdoor advertising industry, and each broker shall be a neutral person with no
financial or personal interest in the result of this dispute. Each broker shall be
appointed within thirty (30) days prior to the commencement of Lease Year 11. The
two brokers so appointed by LESSEE and LESSOR shall, within ten (10) days after
the date of the appointment of the second broker, agree upon and appoint a third
broker who shall be qualified based on the same criteria set forth above, except such
broker shall have no affiliation or prior business relationship with either LESSOR or
LESSEE. Within ten (10) days after the appointment of the third broker, LESSEE
and LESSOR shall submit to the panel of brokers, in writing (and with a copy to each
other) what each party believes to be the appropriate Total Fair Market Rent (“FMR”)
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for the Leased Premises for the remainder of the Term. Within ten (10) days after
receipt of the proposed Total FMR, the panel of brokers shall meet and determine
(by majority vote) which of the two proposals most accurately establishes the Total
FMR, which proposal shall thereupon be adopted by the panel as the Total FMR.
Based upon the Total FMR adopted by the brokers in accordance with the
immediately preceding sentence, the brokers will decide upon the Rent for the
remainder of the Term. The decision of the brokers shall promptly be communicated
to the parties. If either LESSOR or LESSEE fails to appoint an broker within the time
period specified in this Section, the broker appointed by one of them shall constitute
the sole broker, and shall alone make the determination of which proposal most
accurately establishes the Total FMR (and notify LESSOR and LESSEE thereof).
Each party shall pay the fees and expenses of the one of the two original brokers
appointed by or for such party, and the fees and expenses of the third broker and all
other expenses (not including the attorney’s fees, witness fees and similar expenses
of the parties which shall be borne separately by each of the parties) of the
arbitration shall be borne by the parties equally. In the event the parties cannot
mutually agree to the amount of Rent payable hereunder prior to the commencement
of Lease Year 11, LESSEE shall have the right to terminate this Lease, and
LESSOR shall refund to LESSEE any Rent paid in advance for the remainder of the
un-expired Term.

It is acknowledged by the parties that the Rent payments herein are predicated on
monthly installments. Should the provisions of Section 28 become operative, or
Term of this Lease commence on some day other than the first of the month, all
Minimum Annual Guaranteed Rent payments required hereunder shall be prorated
based upon a thirty (30) day month.

. Additional Payments. As an inducement to enter into this Lease, LESSEE shall

pay to LESSOR an amount of Three Hundred Thousand Dollars and 00/100
($300,000.00) (“Bonus”). The Bonus shall be payable as follows: (i) within ten (10)
days after the execution of this Agreement, LESSEE shall pay LESSOR an amount
equal to 25% of the Bonus ($75,000.00), which amount shall be promptly refunded
by LESSOR to LESSEE in the event LESSEE is unable to obtain any Permits or any
other approvals required by a governmental authority having jurisdiction over the
Sign Structure(s) (“Approvals”) within the one (1) year period after the full execution
of this Agreement, (ii) within thirty (30) days after the date that all Permits and
Approvals have been issued (without condition) to LESSEE, LESSEE shall pay
LESSOR an amount equal to 25% of the Bonus ($75,000.00), which amount shall be
promptly refunded by LESSOR to LESSEE in the event LESSEE is prevented from,
or unable to, construct the Sign Structure(s) for any reason outside of its control
within the one (1) year period immediately following the date all Permits and
Approvals have been issued (without condition) to LESSEE, and (iii) within thirty (30)
days after the Sign Structure(s) have been fully constructed on the Leased Premises,
are operational and legally ready to accept third party advertising, and LESSOR’s
final inspection/final approval thereof has been completed and the Commencement
Date has occurred, LESSEE shall pay LESSOR an amount equal to 50% of the
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Bonus ($150,000.00). As an inducement to enter into this Lease, LESSEE agrees to
make an annual charitable donation to Miramar Cultural Trust, Inc., a Florida 501¢(3)
corporation, with EIN Number 20-3879853 (the “Cultural Trust”) for Youth Programs
in the amount of Three Thousand Dollars and 00/100 ($3,000.00) (the “Charitable
Donation”). The Charitable Donation shall be made by check delivered by LESSEE
to the Charitable Trust within three (3) days after the Commencement Date, and at
the commencement of each Lease Year thereafter, unless the Cultural Trust
becomes inactive, files for bankruptcy or other protection from creditors or is
otherwise dissolved, in which event, LESSEE’s obligation to make a Charitable
Donation shall be deemed null and void.

Permits; Construction of the Sign Structures.

5.1 Permits. LESSOR warrants that LESSOR is the owner of the Property and has
full authority to make this agreement and the LESSEE shall have the right to make
any necessary applications with, and obtain permits from, governmental bodies for
the construction, maintenance and removal of the Sign Structure(s) at the sole
discretion of LESSEE, including, without limitation, any and all permits required by
the Florida Department of Transportation (“FDOT”) (collectively, the “Permits”).
LESSOR shall reasonably cooperate with LESSEE to obtain Permits and any other
applicable governmental agency for installation, construction, maintenance and
removal of the Sign Structures, provided that LESSOR shall incur no costs in
connection therewith. Subject to the foregoing, LESSEE shall be solely responsible
for obtaining any and all permits, approvals, waivers, and releases required, or any
other requirement necessary to use the Leased Premises. LESSEE agrees that
once the Permits are obtained to construct the Sign Structures, LESSEE shall use its
commercially reasonable efforts to maintain and/or, to the extent required by
applicable law, take all commercially reasonable steps necessary to renew those
Permits during the Term of this Agreement.

5.2 Notice to Proceed. Subject to Section 5.3 below, LESSEE shall promptly
commence work to obtain the Permits. The Community and Economic Development
Director (“CED Director”) shall facilitate access to, and shall approve the specific
location and size of, the Leased Premises, which shall be attached to this Agreement
as Exhibit A.

5.3 Final Plans and Specifications. LESSEE shall submit its final plans and
specifications for the Sign Structures (the “Final Plans and Specifications”) to the
CED Director prior to submitting Permit applications. The final design and height,
final plans and specifications, and location on Leased Premises for the Sign
Structures shall be approved in writing by LESSOR within fifteen (15) business days
after its receipt of LESSEE’s submission of such plans and specifications, which
approval shall not unreasonably be withheld, delayed, or conditioned. If, as
applicable, LESSOR disapproves of the Final Plans and Specifications, LESSOR
shall provide notice of disapproval of the Final Plans and Specifications in writing to
LESSEE within such fifteen (15) day period, specifying the reasons upon which the
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rejection is based, and LESSEE shall resubmit revised Final Plans and
Specifications to LESSOR for approval in accordance with the above procedure.
LESSOR’S review of the Final Plans and Specifications are for its sole purpose, and
LESSOR shall not be responsible for quality, design, Code compliance, or other
matters, and LESSOR shall have no liability whatsoever in connection therewith or
for any omissions or errors in the Plans and Specifications. The LESSOR-approved
Final Plans and Specifications shall be the “Approved Plans and Specifications.”

5.4 Construction. In accordance with the Permits and Approved Plans and
Specifications, LESSEE shall commence promptly and proceed diligently to
complete construction of the Sign Structures. All such construction or installation of
the Sign Structures shall be undertaken by LESSEE at no cost to LESSOR.
Construction of the Sign Structures shall be completed within 120 days of issuance
of the Permits, except that LESSEE shall not be deemed in default of this Section 5.4
if any delay is outside of LESSEE’s control, such as the occurrence of a hurricane
and/or imposition of a ban and/or extreme tariffs on foreign steel. Final inspection
shall be conducted by an inspector with the relevant skills, knowledge, and ability for
inspecting billboards.

Repairs, Alterations, and Additions. LESSEE shall at its sole cost, keep and
maintain the Leased Premises, Sign Structure, all advertising thereon and
appurtenances thereto and every part thereof in good order, condition, and repair
(ordinary wear and tear excepted), and in accordance with the highest industry
standards for similar display structures. LESSOR shall not be required to repair or
maintain any portion of the Leased Premises or Sign Structures.

Following installation/construction of the Sign Structures in accordance with this
Agreement, LESSEE may make structural alterations and additions to the Leased
Premises only with prior written approval of LESSOR. Such approval by LESSOR
may be given in its sole and absolute discretion.

Intentionally Omitted.

Indemnification. LESSEE agrees to indemnify, protect, defend, and hold harmless
LESSOR and its officers, directors, employees, and agents from all damage to
persons or property by reason of accidents resulting from the negligent or willful acts
of LESSEE’S agents, employees or others employed in the erection, construction,
installation, placing, operating, maintaining, servicing and removal of its Sign
Structure(s) on the Leased Premises. LESSEE agrees to indemnify, protect, defend,
and hold harmless LESSOR and its officers, directors, employees, and agents from
and against any and all penalties, liabilities, damages, and charges (including without
limitation, reasonable attorneys’ fees and legal expenses incurred by LESSOR in
connection with such penalties, liabilities, damages, or charges and proceedings)
imposed or sought to be imposed on or involving LESSOR for any violation of any
laws, ordinances, or regulations applicable to LESSEE’S use of the Leased
Premises.
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Title of Improvements. This agreement is a Lease (nhot a license). The Sign
Structure(s) on the Leased Premises and all sign(s), structure(s), improvements and
appurtenances thereto placed on the Leased Premises hereafter by or for LESSEE,
its agent or predecessor and any and all Permits related thereto shall at all times
remain the property of LESSEE during the Term. LESSEE shall have the right to
remove the digital billboard panels at any time during the Term of the Lease (as the
same may be extended), with prior written approval from LESSOR. LESSEE shall
have right to remove, at its own cost, all sign(s), digital billboard panels,
improvements and appurtenances thereto placed on the Leased Premises hereafter
by or for LESSEE, its agent or predecessor (other than the Sign Structure(s)) and
any and all Permits related thereto for a reasonable amount of time after the
expiration or termination of the Lease. The future existence of the Sign Structure(s)
and all below grade improvements shall not constitute continued occupancy of the
Leased Premises by LESSEE. If upon the expiration of the Term (as the same may
be extended) the parties hereto are engaged in good faith negotiation of the terms of
a renewal lease, then LESSEE shall not be obligated to remove any sign(s),
structure(s), improvements and appurtenances thereto placed on the Leased
Premises hereafter by or for LESSEE, its agent or predecessor or any of the Permits
related thereto from the Leased Premises until thirty (30) days after the receipt of
written notice from LESSOR expressly stating that LESSOR does not desire to
continue such renewal negotiation.

Eminent Domain. In the event that all or any part of the Property is acquired or
sought to be acquired by or for the benefit of any entity having or delegated the
power of eminent domain, LESSEE shall, at its election and in its sole discretion, be
entitled to: (i) contest the acquisition and defend against the taking of LESSEE’s
interest in the Leased Premises; (ii) reconstruct the Sign Structure(s) on any portion
of the Property not being acquired, as reasonably approved by LESSOR; and (iii)
recover damages to and compensation for the fair market value of its leasehold and
Sign Structure(s) taken or impacted by the acquisition; provided that the same shall
not diminish or delay LESSOR’s award of damages or other compensation with
respect to the Property. No termination right set forth anywhere in this Lease may be
exercised by LESSOR if the Property or any portion thereof is taken or threatened to
be taken by eminent domain, or if the Property is conveyed or to be conveyed to or
for the benefit of any entity having the power of eminent domain.

Electricity. LESSEE shall pay for all electrical power consumed by the Sign
Structure(s).

Visibility. LESSOR shall not cause nor permit any outdoor advertising sign other
than those in existence at the time of the execution of this Lease (if any), or those
constructed by LESSEE pursuant to the terms hereof (or otherwise) to be placed on
the Property or any Leased Premises owned or controlled by the LESSOR or
his/hers/its beneficiaries, if any, within a radius of one thousand feet (1000") from
LESSEE's Sign Structure(s) without prior written consent from the LESSEE. It is the
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understanding of the parties that visibility of the Sign Structure(s) to the traveling
public is the essence of this Lease. LESSOR shall not cause nor permit LESSEE's
Sign Structure(s) to be obscured from visibility to the traveling public. LESSOR
grants LESSEE the rights to trim, cut, or remove brush, trees, shrubs, or any
vegetation or remove any obstructions of any kind on the Leased Premises, or any
other property owned or controlled by LESSOR, which limit the visibility of the Sign
Structure(s).

FDOT Requlations. Notwithstanding anything to the contrary contained in the sign
ordinance, the parties acknowledge and agree that the changeable message display
on the Sign Structure(s) shall comply with all applicable FDOT regulations (as they
may be amended from time to time) relating to brightness and the interval of copy
change, which regulations are currently set forth in Section 14-10.004 of the Florida
Administrative Code, a copy of which is attached hereto as Exhibit D, provided that
the interval of copy change on any sign face on the Sign Structure(s) shall be no
more frequent than one (1) change every eight (8) seconds.

Non-Exclusive. LESSEE acknowledges and agrees that LESSEE does not have
any right with respect to outdoor advertising on any other property of LESSOR.
LESSOR shall have the right to permit others to engage in outdoor advertising at any
location other than the Leased Premises, provided that LESSOR shall not have the
right to erect structures which obstruct the visibility of the Sign Structures.

LESSOR Use of Advertising Space and Time.

15.1 LESSEE will provide from time to time as and when requested in advance
in writing by LESSOR, the right to display LESSOR prepared and approved
advertisements for City-sponsored events (“City Advertisement”’) on the Sign
Structure(s), within the City of Miramar (the “City”) and within other major media
markets throughout the United States, with a “minimum retail value” of no less
than $20,000.00 per Lease Year, at no cost to LESSOR. LESSOR agrees that
LESSEE may remove any City Advertisement promptly upon LESSEE securing a
revenue producing advertisement for the Sign Structure(s). At the end of each
Lease Year, LESSEE shall provide LESSOR documentation showing the retail
value expended on City Advertisements for that Lease Year. If the annual
$20,000,00 minimum retail value is not achieved during any Lease Year, the
unused portion thereof will not rollover to the following year, and will be deemed
abandoned.

Any such City Advertisements shall be strictly for the benefit of the City, and shall
not include the names or logos of any third-party businesses or sponsors. If after
posting a City Advertisement any third party asserts that said advertisement is
defamatory or infringes on any copyright, trademark or other intellectual property
or privacy right, or if adverse publicity results therefrom, LESSEE shall have the
right to remove the City Advertisement, and to discontinue the display of the City
Advertisement until such time as the City shall supply a new, or designates a
Lessor Initials
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previous, City Advertisement To be eligible to take advantage of this opportunity,
LESSOR shall provide LESSEE, in advance with the artwork/design/graphics for
the City Advertisement. The City Advertisements will be displayed on the Sign
Structure(s) at no cost to LESSOR.

LESSOR’S Office of Marketing and Public Relations shall prepare City
Advertisements, which shall meet LESSEE’S specifications, and provide them to
LESSEE. LESSEE shall display City Advertisements within five (5) days of
receipt of the City Advertisement from LESSOR. For purposes of this paragraph,
LESSOR'’S contact person shall be the Office of Marketing and Public Relations
at 954-602-3147, and LESSEE’S contact person shall be Chris Ashley at 954-
971-2995.

15.2 On a space available basis, from time to time as and when requested in
advance in writing by LESSOR, LESSEE will allow LESSOR to post public
service announcements on the Sign Structure(s) (“PSAs”).

Favored Nations Clause. In the event that LESSEE is granted a Request for
Proposal, pursuant to which LESSEE has agreed to pay to any other incorporated
municipalities within Broward County a higher rent than the Rent currently payable to
LESSOR pursuant to the terms and conditions this Lease, LESSEE shall notify
Lessor in writing and LESSOR shall be entitled to receive the such higher Rental
amount effective on the first day of the month immediately following the date of
LESSEE’s written notice to LESSOR under this Section 16. The adjusted Rent shall
not be retroactive. The parties acknowledge and agree that this covenant shall at all
times exclude unincorporated Broward County, the City of Ft. Lauderdale, the City of
Pompano Beach, lands owned/operated by the Seminole Tribe of Florida, and
Broward County Aviation.

Additional Locations. LESSEE may propose other prime areas for future locations
within the City for another Sign Structure, subject to zoning restrictions. LESSOR
shall have the sole right to determine whether the proposed location for another Sign
Structure is suitable, taking into consideration such factors as visibility, size of sign or
foundation, and compatibility with on-site and nearby land use potential
environmental effects. The Parties acknowledge and agree that this provision shall
not apply to the four (4) leases contemplated to be executed concurrently with this
Lease.

LESSOR Ownership Representations. LESSOR warrants that it owns the
Property (including the Leased Premises) and has the authority to enter into this
Lease and that if LESSEE shall pay the Rent provided for herein, LESSEE shall and
may peaceably and quietly have, hold and enjoy use of the Leased Premises for the
Term of this Lease. To this end, if at any time during the Term of this Lease LESSOR
fails to pay any lien or encumbrance affecting the Leased Premises, including any
past due real estate taxes, interest, and/or penalties thereto, and after receipt of
LESSEE's written request to LESSOR to pay said sums, LESSOR fails to make such
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payment, LESSEE shall have the right, but not the obligation, to pay such amounts
or any portion thereof. LESSEE may deduct any such payments and any additional
related expenses including reasonable attorney's fees, with interest thereon at the
interest rate applicable to judgments under state law per annum from the date of
payment, from the next succeeding installment(s) of Rent until LESSEE has been
fully reimbursed for such payments, interests and fees.

Taxes and Assessments. LESSEE agrees to pay all lawful taxes, assessments, or
charges, which during the Term may become a lien or be levied by the state, county,
city, or any other tax or assessment levying body upon the Sign Structure or any
possessory right which LESSEE may have in or to said Sign Structure.

Notice. All Rent to be paid to LESSOR pursuant to this Lease and all notices to
either of the parties hereto shall be forwarded to the respective party at the address
noted below such party’s signature, or such other address set forth in a written notice
by such party. Rent payments shall be deemed received by LESSOR upon deposit
by LESSEE with the United States Postal Service. In the event that LESSOR shall
send to LESSEE written notice requesting that Rent be forwarded to an address
other than that listed below LESSORS signature, such new forwarding address shall
not be effective until forty five (45) days after LESSEE'’s receipt of such notice from
LESSOR.

For LESSOR: Vernon E. Hargray
City Manager
City of Miramar
2300 Civic Center Place
Miramar, Florida 33025

With a copy to: Jamie Alan Cole, Esq.
City Attorney
Weiss Serota Helfman Cole & Bierman, P.L.
200 East Broward Boulevard, Suite 1900
Fort Lauderdale, Florida 33301

For LESSEE: As set forth below LESSEE’s signature block.

Entire Lease. This Lease shall not obligate the LESSEE in any way until it is
accepted and executed by an authorized signatory of LESSEE who is responsible for
executing LESSEE's duties under this Lease. It is understood that this written lease
between the parties constitutes the entire Lease and understanding between the
parties and supersedes all prior representations, understandings, and agreements
relating to the Leased Premises. This Lease may not be modified except in writing
and signed by LESSOR and an authorized signatory of LESSEE.

Assignment/Sublease. This Lease shall be binding upon heirs, executors, personal
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representatives, successors and assigns for the parties hereto and LESSOR agrees
to notify LESSEE of any change of (i) ownership of the Property or the Leased
Premises, or (i) LESSOR's mailing address within seven (7) days of such change.
LESSOR agrees to hold LESSEE harmless from any action resulting from failure to
provide said notice. LESSOR shall not assign its interest under this Lease or any
part thereof except to a party who purchases the underlying fee title to the Property.
LESSEE shall not assign its interest under this Lease or any part thereof without
consent of the LESSOR, which shall not be unreasonably withheld, conditioned or
delayed. This Section shall not preclude a collateral assignment of LESSOR's or
LESSEE's interest under this Lease to an established financial institution as, and
part of, a bona fide loan transaction. LESSEE shall not sublease this Agreement.

Permitted Uses. The Leased Premises shall be used solely for the purpose of
erecting, constructing, installing, placing, operating, maintaining, modifying,
servicing, relocating, and removing LESSEE’S Sign Structures. LESSEE, may with
prior written approval from LESSOR, add any ancillary use to its structure(s),
including but not limited to routing necessary underground lines and
telecommunications devices.

Advertising Standards and Reguirements. LESSEE agrees to display on the Sign
Structures commercial advertisements in compliance with the following advertising
standards and requirements (“Advertising Standards”):

¢ No advertisements promoting the sale or use guns/firearms, or tobacco.

No advertisements promoting the sale of alcohol within 500 feet of a church,
school, or playground.

e No advertisements or public service announcements (other than City
Advertisements or PSAs) shall be accepted by LESSEE for display, which is
to the knowledge of LESSEE:

o Clearly defamatory; or
o Obscene or pornographic according to local community standards; or
o In advocacy of unlawful violent action.

e Advertisements of a political or editorial or election nature, either for a specific

candidate(s) or an issue(s), are to comply with Florida campaign laws

LESSOR may revise the Advertising Standards from time to time, and any such
changes shall only be binding upon LESSEE if mutually agreed to in advance in
writing. The Parties recognize and acknowledge that LESSOR is implementing the
Advertising Standards as a landlord of LESSOR’S property under its proprietary
powers, and that the provisions hereof in no way affects the LESSOR’S powers to
regulate advertising, billboards, or related matters under its independent regulatory
powers. LESSOR may request removal of an advertisement if LESSOR reasonably
determines that such advertisement violates the Advertising Standards. LESSEE
shall use its best efforts to remove such advertisement within three (3) days of
receiving LESSOR’S request for removal.
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LESSEE’S Sales Efforts. LESSEE shall use the Sign Structures throughout the
Term of this Agreement to display advertising to the public that LESSEE is legally
authorized to provide during the Term, and shall use its commercially reasonable
efforts to maximize to the greatest extent reasonably possible, gross revenues during
the Term; except as otherwise contemplated by Section 15 with respect to City
Advertisements and/or PSAs. LESSEE shall sell advertising space based on
prevailing market rate terms, except as otherwise contemplated by Section 15 with
respect to City Advertisements and/or PSAs. LESSEE agrees that it will exercise its
good faith business judgment, consistent with standard advertising industry business
practices and then-existing economic and advertising sales conditions, to sell
advertising in a manner so as not to undermine LESSOR’S right to Rent.

First Refusal. LESSEE shall have the right of first refusal throughout the Term to
enter into an agreement for the purchase of the subject Property, the Leased
Premises, or any interest therein based upon the terms and conditions agreed to by
LESSOR with any third party.

Property and Liability Insurance. LESSEE shall, at ho cost to LESSOR, obtain,
maintain, and cause to be in effect at all times from the date of execution of this
Agreement to the later of (i) the last day of the Term, or (ii) the last day LESSEE is
(A) in possession of the Leased Premises or (B) has the right of possession of the
Leased Premises, the types and amounts of insurance specified in Exhibit “B,”
attached hereto.

Termination.

28.1 LESSOR’S Right to Terminate. LESSOR shall have the right to terminate
the Lease Agreement as set forth in Section 29 below.

28.2 LESSEE’S Right to Terminate. In the event LESSEE reasonably
determines; (a) LESSEE is unable to secure or maintain any required Permit or
license from any appropriate governmental authority; (b) federal, state or local
statute, ordinance regulation or other governmental action precludes or materially
limits use of the Leased Premises for outdoor advertising purposes; (c) LESSEE’s
Sign Structure(s) on the Leased Premises become entirely or partially damaged or
destroyed; (d) the view of LESSEE's Sign Structure(s) are obstructed or impaired in
any way by any object or growth on the Property or on any neighboring property; (e)
there occurs a diversion of traffic from, or a change in the direction of, traffic past the
Sign Structure(s); (f) LESSEE is prevented from maintaining electrical power to the
Leased Premises or illuminating its Sign Structure(s); (g) maintenance will be
hampered or made unsafe due to conditions caused by nearby properties, land uses,
or utilities, then LESSEE shall, at its option, have the right to either reasonably abate
the Rent until the issues with “a@” through “g” above are cured, and/or terminate this
Lease upon thirty (30) days notice in writing to LESSOR and LESSOR shall refund to
LESSEE any Minimum Annual Guaranteed Rent paid in advance for the remainder
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of the un-expired Term.

Default. It is mutually covenanted, and this Agreement is made upon the condition
that the occurrence of any of the following shall be deemed an event of default (an
“Event of Default”):

(a) If the Rent or other sums which LESSEE herein agrees to pay, or any part
thereof, shall remain unpaid for a period of ten (10) days after LESSEE'’s
receipt of written notice;

(b) If either party fails to comply in any material respect with any of the other
terms, agreements, conditions or covenants herein contained that is such
party’s obligation, and such failure continues for a period of thirty (30) days
after its receipt of written notice from the non-defaulting party; or

(c) In the event either party files a petition for bankruptcy or insolvency, or a
court ordered reorganization of such party, and such action is not stayed or
dismissed within sixty (60) days after the date of filing.

Upon the occurrence of an Event of Default, the non-defaulting party shall deliver
written notice via the United States Postal Services by certified or registered return
receipt mail to the defaulting party, and said party may cure such failure within the
time frame set forth above; provided, however that, for any hon-monetary default, if a
cure cannot reasonably be effected in such thirty (30) days, the defaulting party may
continue such cure past thirty (30) days from notice provided it commences such
cure within thirty (30) days from notice and pursues such cure to completion. If
either party fails to cure an Event of Default in accordance with the foregoing, the
non-defaulting party may declare the Agreement terminated, and LESSOR may
exercise all rights of entry or reentry upon said Leased Premises, in addition to any
other remedy available at law or in equity.

Surrender_and Holding Over. LESSEE covenants that at the expiration or any
earlier termination of the Term of this Agreement for any reason, or any holding over
that LESSOR has otherwise objected to, LESSEE will quit and surrender said
Leased Premises in good condition (ordinary wear and tear excepted). Upon
expiration or earlier termination of this Agreement, all rights associated with the
Leased Premises shall revert back to LESSOR and LESSEE shall have no further
rights, remedies, or obligations under this Agreement with respect to the Leased
Premises, other than as set forth in Section 9 above. Further, LESSOR shall have
the sole and exclusive right to enter into a new agreement with LESSEE or with
another company that is in the business of outdoor advertising with respect to the
Leased Premises, Sign Structures, or any portion thereof, and LESSEE agrees that it
shall have no claim, right, or option for the Property.

If LESSOR has not otherwise objected to LESSEE’S holding over the use of said
Leased Premises after the Term of this Agreement has terminated in any manner,
such holding over shall be deemed merely a hold from month-to-month on the same
terms and conditions as provided herein except as follows: During any holdover
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period, LESSEE shall pay LESSOR monthly rental equal to the prorated Minimum
Annual Guaranteed Rent for the month immediately preceding the holdover period
and Percentage Rent. In addition, LESSOR, upon thirty (30) day’s written notice to
LESSEE, may change any of the other terms and conditions of the holding over.

Recordation. Concurrently with the execution of this Lease, or at any other time
upon request of the other, LESSOR and LESSEE shall execute, acknowledge and
deliver to the other a short form memorandum of this Lease for recording purposes.
The Party requesting recordation shall be responsible for payment of any fees or
taxes applicable thereto.

From time to time upon the written request of LESSEE, LESSOR shall have its
lender(s) (if any) execute, acknowledge and deliver to LESSEE a subordination, non-
disturbance and attornment agreement in a form reasonably acceptable to LESSEE.
LESSOR and LESSEE shall countersign said agreement.

Lease Documents. This Agreement is subject to the terms, conditions, and
requirements set forth and described in Request For Proposal 19-12-11 and all
addendums thereto as of the date of this Lease (“RFP”), attached hereto as Exhibit
“C,” and any subsequently negotiated changes to same. In the case of any conflict
between the RFP, this Agreement, or any amendment/addendum issued, the order
of precedence shall be: the last amendment/addendum issued, this Agreement, and
then the RFP.

Audit and Inspection Rights. No more than once per Lease Year, upon not less
than fourteen (14) business days prior written notice to LESSEE, LESSOR may, at
its sole cost and expense, audit, or cause to be audited, those books and records of
LESSEE which are solely related to revenue generated under this Agreement during
the immediately preceding Lease Year (the “Records”). Any such audit shall be
conducted at LESSEE’s offices where such Records are kept, during regular working
hours. Neither LESSOR nor its auditor shall remove the Records from LESSEE'’s
office and shall, subject to Chapter 119, Florida Statutes, keep all terms of the
Records confidential. This confidentiality obligation shall survive the expiration or
termination of the Lease. LESSEE agrees to maintain all such Records for a period
of three years after final payment is made under this Agreement.

Amendments. No modification, amendment or alteration of the terms and
conditions contained shall be effective unless contained in a written document
executed with the same formality as this Agreement.

Governing Law and Venue. This Agreement shall be construed in accordance with
and governed by the laws of the State of Florida. Venue for any action arising out of
or relating to this Agreement shall be in Broward County, Florida.

Severability. If any provision of this Agreement or the application thereof to any
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person or situation shall to any extent be held invalid or unenforceable, the
remainder of this Agreement, and the application of such provisions to persons or
situations other than those as to which it shall have been held invalid or
unenforceable shall not be affected thereby, and shall continue in full force and effect
and be enforced to the fullest extent permitted by law.

Covenant Against Contingent Fees. LESSEE agrees that it has not employed or
retained any person or company employed by LESSOR to solicit or secure this
Agreement and that it has not offered to pay, paid, or agreed to pay any person any
fee, commission, percentage, brokerage fee, or gift of any kind contingent upon or in
connection with the award or making of this Agreement.

Public Records. The parties acknowledge that this agreement is subject to Chapter
119, Florida Statutes.

Scrutinized Companies.

39.1 LESSEE certifies that it and its subcontractors are not on the Scrutinized
Companies that Boycott Israel List. Pursuant to Section 287.135, F.S., the City may
immediately terminate this Agreement at its sole option if the LESSEE or its
subcontractors are found to have submitted a false certification; or if the LESSEE, or
its subcontractors are placed on the Scrutinized Companies that Boycott Israel List
or is engaged in the boycott of Israel during the term of the Agreement.

39.2 If this Agreement is for more than one million dollars, the LESSEE
certifies that it and its subcontractors are also not on the Scrutinized Companies with
Activities in Sudan, Scrutinized Companies with Activities in the Iran Petroleum
Energy Sector List, or engaged with business operations in Cuba or Syria as
identified in Section 287.135, F.S. Pursuant to Section 287.135, F.S., the LESSOR
may immediately terminate this Agreement at its sole option if the LESSEE , its
affiliates, or its subcontractors are found to have submitted a false certification; or if
the LESSEE, its affiliates, or its subcontractors are placed on the Scrutinized
Companies with Activities in Sudan List, or Scrutinized Companies with Activities in
the Iran Petroleum Energy Sector List, or engaged with business operations in Cuba
or Syria during the term of the Agreement.

39.3 LESSEE agrees to observe the above requirements for applicable
subcontracts entered into for the performance of work under this Agreement.

39.4 As provided in Subsection 287.135(8), F.S., if federal law ceases to
authorize the above-stated contracting prohibitions then they shall become
inoperative.

The parties hereto have each carefully reviewed this Lease and have agreed to each
term set forth herein. No ambiguity is presumed to be construed against either party.
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ADDENDUM ATTACHED? (as of the date of execution of this Lease).

LESSOR: [ ]YES [ ]NO Initial Here

LESSEE: [ ]YES []NO Initial Here
Lessor Initials
Lessee Initials
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IN WITNESS WHEREOF, the parties hereto have executed this Lease as of the day and year first
above written.

FOR LESSOR: CITY OF MIRAMAR FOR LESSEE: OUTFRONT Media LLC
BY: BY:

Title Title

DATE: DATE:

EXECUTED by the LESSOR in the presence of EXECUTED by the LESSEE in the presence of

Who is hereby requested to sign as withess Who is hereby requested to sign as witness

EXECUTED by the LESSOR in the presence of EXECUTED by the LESSEE in the presence of

Who is hereby requested to sign as withess Who is hereby requested to sign as witness

BY:

Title

DATE:

EXECUTED by the LESSOR in the presence of

Who is hereby requested to sign as witness.

EXECUTED by the LESSOR in the presence of

Who is hereby requested to sign as witness.

LESSOR’S MAILING ADDRESS: LESSEE’S MAILING ADDRESS:
Street Address 2640 NW 17" Lane
Street Address
City Pompano Beach
City
State Zip FL 33064
State Zip

Telephone Number Fax Number

Telephone Number Fax Number
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EXHIBIT A

Exhibit B

The “Leased Premises” shall consist of an approximate area within the “Billboard Zone” identified
on this Exhibit and made a part hereof, where the supporting structure of the Sign Structure is
affixed to the Property and the airspace above the same. The parties hereto shall agree upon a
more specific location within SIXTY (60) days of the date hereof. Once a specific location is agreed
upon, this Exhibit A shall be replaced with a mutually agreeable formal survey.

AVIHLOEL'MS

ARROW POINTS TO "BILLBOARD ZONE",
ACTUAL LOCATION TBD PRIORTO
CONSTRUCTION

TLL 17

Parcel Informatiox

Folio Number: 514035030010

_CITY OF MIRAMA
OWNet: ~Ty CLERK

. 4100 S FLAMING!
SHS AGURSS: ) 23557

 MIRAMAR WATEE
Legal b ANT 15428 B F

Miliage Code: 2713
Use Code: 89
Land Value: $ 3,796,120
Building Value: $ 2,913,140
Total Value: $ 6,709,260
SOH Capped Value: $ 6,709,260
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EXHIBIT “B”
INSURANCE REQUIREMENTS
INSURANCE - For programs that are active in nature, which shall be determined in the sole and
exclusive discretion of the City, Contractor shall maintain commercial general, automobile (where
applicable) and workers’ compensation (where applicable) and in an amount acceptable to the City’'s
Risk Manager.

Limits of Insurance - Contractors shall maintain the following limits of insurance (unless higher limits
are required by law or statute):

1. Commercial General Liability: $1,000,000 per occurrence, personal injury and advertising
injury liability $1,000,000; general aggregate $2,000,000.

3. Workers’ Compensation: Per statutory requirement.
Required Insurance Endorsements - The City requires the following insurance endorsements:

1. ADDITIONAL INSURED - The City must be included as an additional insured by policy
endorsement under Commercial General Liability policy for liability arising from Services
provided by or on behalf of the Contractor.

2. WAIVERS OF SUBROGATION - Contractor agrees to waive all rights of subrogation by
policy endorsement against the City for loss, damage, claims, suits or demands:

a. To property, equipment, vehicles, laptops, cell phones, etc., owned, leased or used by
the Contractor or the Contractor’'s employees, agents or Subcontractors; and

b. To the extent such loss, damage, claims, suits or demands are covered, or should be
covered, by the required or any other insurance (except professional liability to which this
requirement does not apply) maintained by the Contractor.

This waiver shall apply to all first-party property, equipment, vehicle and worker's compensation
claims, and all third-party liability claims, including deductibles or retentions which may be applicable
thereto. If necessary, the Contractor agrees to endorse the required insurance policies to acknowledge
the required waivers of subrogation in favor of the City.

This Agreement shall not be deemed approved until the Contractor has obtained all insurance
required under this section and has supplied the City with evidence of such coverage in the form of a
Certificate of Insurance with additional insured and waiver of subrogation endorsements for policies as
stated in the required insurance endorsement section above. The City shall approve such Certificates
prior to the performance of any Services pursuant to this Agreement.

ALL INSURANCE COMPANIES PROVIDED SHALL: Be rated at least A VIl per Best’'s Key Rating
Guide and be licensed to do business in Florida. The Contractor’s liability insurance shall be primary to
any liability insurance policies that may be carried by the City. The Contractor shall be responsible for
all deductibles and self-insured retentions on their liability insurance policies.

All of the policies of insurance so required to be purchased and maintained shall contain a provision or
endorsement that the coverage afforded shall not be cancelled, until at least 30 calendar days’ written
notice has been given to the City.
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EXHIBIT C

[RFP and all addendums to be attached]
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EXHIBIT D

14-10.004 Permits.

(1) An application for a new sign permit is made by completing and submitting an Application for
Outdoor Advertising Permit, Form 575-070-04, Rev. 01/05, incorporated herein by reference, to the
address listed in subsection 14-10.003(2), F.A.C. Applications may be obtained from the State Outdoor
Advertising License and Permit Office.

(a) The applicant shall submit separate instruments of payment for each application for a new
permit, in order to avoid denial of multiple applications for one application being denied.

(b) Prior to issuing any permit, the Department will inspect the proposed sign site to assure
compliance with Chapter 479, Florida Statutes, and this rule chapter. To ensure that the site inspected is
the same specified in the application, the applicant shall mark the proposed sign site in such a manner
that the markings are visible from the main—traveled way. The markings shall be displayed from the
time of submission of the application, and shall be maintained by the applicant until the Department has
approved or denied the application.

(c) The Department will act on permit applications in order of the date of receipt of complete
applications.

1. An application will be considered complete when all items on the application form have been filled
in, all required attachments have been received, and the correct permit fee has been submitted. All
information provided on the application by the applicant must be certified as being true and correct.

2. Applications containing incorrect information will be denied.

3. Incomplete permit applications will be returned to the applicant along with any permit fees which
were submitted with the application.

4. Completion of, or corrections to, the original submitted document must be initialed by the
applicant on the original application.

5. The written statement from the landowner required by Section 479.07(3)(b), Florida Statutes,
must have been issued to the applicant, or on behalf of the applicant. If a lease document is submitted as
the statement from the landowner, the applicant must be the named lessee or the document must be
accompanied by a properly executed transfer of the leasehold rights to the applicant. The written
statement must:

a. Identify the property on which the sign is to be located;

b. Indicate that the person authorizing placement of the sign on the property is the owner or the
person in lawful control of the property. If the person authorizing placement of the sign is not the owner
of the property, the legal status which gives him or her lawful control of the property must be indicated;

c. Grant the permission to or on behalf of the applicant; and

d. Authorize placement of the sign on the subject property.

(d) Complete applications will be either approved or denied within 30 calendar days of receipt by the
Department, unless an earlier application for that site or a competing site is under review, or the
application falls within paragraph (g) or (h), below. If denied, the application will remain in a pending
status until the time to request an administrative hearing has elapsed. If a hearing is requested, the
application shall remain in a pending status until time to request an appeal of a final order has elapsed. If
an appeal is taken, the application will remain in a pending status until mandate is issued by the
appellate court. Subsequent applications for competing sites shall be held without action until the
pending status of the earlier application is resolved.

(e) If an application is approved, all subsequently received applications for competing sites shall be
denied.

(f) For purposes of paragraph (c), above, when a valid permit is being conditionally canceled
pursuant to subsection 14-10.004(9), F.A.C., the Outdoor Advertising Permit Cancellation Certification,
Form 575-070-12, Rev. 07/01, incorporated herein by reference, and Application for Outdoor
Advertising Permit, Form 575-070-04, Rev. 01/05, must be submitted simultaneously to the
Department. Form 575-070-12 may be obtained from the address listed in subsection 14-10.003(2),
F.A.C. The date the Department receives the cancellation and complete application documents shall be
considered the date the application is received.

(g) When a permit application is received for a new sign site requiring vegetation management
pursuant to Section 479.106, Florida Statutes, the permit application will not be considered complete
until the applicant has been issued a vegetation management permit by the Department and has removed
two nonconforming signs, which the Department has approved as meeting the requirements of Section
479.106(5), Florida Statutes.

(h) Applications for permits for locations which conflict with the location of an expired or canceled
permit will not be processed until the sign for which the expired or canceled permit was issued is
removed, unless a permit is being canceled as a condition for issuance of a new permit.

(i) A permit shall not be issued to an applicant for a location at which unpermitted cutting, removal,
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or trimming of vegetation has occurred until such time as payment of the administrative penalty and
mitigation required by Rule 14-40.030, F.A.C., and Section 479.106(7), Florida Statutes, have been
accomplished and the applicant has identified two nonconforming signs for surrender in accordance with
Section 479.106(5), Florida Statutes.

(2) A permit shall be granted for an automatic changeable facing provided:

(a) The static display time for each message is a minimum of six seconds;

(b) The time to completely change from one message to the next is a maximum of two seconds;

(c) The change of message occurs simultaneously for the entire sign face; and

(d) The application meets all other permitting requirements.

Any such sign shall contain a default design that will hold the face of the sign in one position if a
malfunction occurs.

(3) Notwithstanding any other provisions of this rule chapter, an outdoor advertising sign existing at
a location which previously was not subject to the permitting requirements of this chapter, but which
has become subject to the requirements of this chapter due to changes in the jurisdictional designation
of highways, shall be granted a state permit in accordance with the process outlined below:

(a) The Department shall conduct an inventory of outdoor advertising signs on the highway section
subject to jurisdictional change and, within 60 calendar days of the effective date of the proposed
change, advise all affected sign owners and local governments that the change is being considered, the
regulatory effect of the change, and when the change may become effective.

(b) Upon approval of the jurisdictional change, the Department will provide a second notice to sign
owners and local governments advising that the change in jurisdiction has become effective and that
sign owners have 30 calendar days from receipt of the second notice to submit an application for a sign
permit.

(c) When the Department is unable to provide the advance notice referenced in paragraph (a), above,
the Department will advise the affected sign owners that they have 90 calendar days from receipt of the
notice that the change in jurisdiction has become effective to submit an application for a sign permit.

(d) The Department shall issue an Outdoor Advertising Permit, Form 575-070-30, Rev. 07/01, to the
sign owner upon receipt of a complete Application for Outdoor Advertising Permit, Form 575-070-04,
Rev. 01/05, together with all items required by Section 479.07(3)(b), Florida Statutes. For existing
signs, the written statement required by Section 479.07(3)(b), Florida Statutes, shall be any written
document from the appropriate local governmental official indicating compliance with local requirements
as of the date of the permit application. A previously issued building permit shall be accepted as the
statement from an appropriate local governmental official, except in cases where the local government
has provided notice to the sign owner that the sign is illegal or has undertaken action to cause the sign
to be removed. When a building permit is submitted as the statement of the local government, the
applicant shall certify in writing that the local government has not provided notice that the sign is illegal,
and that the local government has taken no action to cause the sign to be removed.

(4) When a change in the designation of a highway removes that highway from the Department’s
regulatory jurisdiction, a notice will be provided to all owners of outdoor advertising permits on the
affected roadway. The notice will advise permit holders of the Department’s intent to revoke the
permits, and will include a statement of the recipient’s right to appeal the Department’s action.

(5) When a controlled road or any portion of a controlled road is designated as a scenic highway or
scenic byway pursuant to Section 335.093, Florida Statutes, new permits will not be issued for outdoor
advertising signs visible from the portion of the highway designated as a scenic highway or byway.

(6) Posting of Tags. The permanent metal permit tag issued by the Department must be posted by
the permittee at the sign site within 30 calendar days of issuance, and must remain in place at all times,
whether or not a sign has been erected. If a permit tag is lost, stolen, or destroyed, the permittee must
apply to the Department for a replacement tag on Outdoor Advertising Permit Tag Replacement Request,
Form 575-070-01, Rev. 07/01, incorporated herein by reference, and shall include a replacement fee of
$3.00 per tag. Form 575-070-01 may be obtained from the address listed in subsection 14-10.003(2),
F.A.C.

(7) Transfer of Permits. Authorization to transfer a permit shall be submitted on Outdoor Advertising
Permit Transfer Request, Form 575-070-25, Rev. 07/01, incorporated herein by reference, to the State
Outdoor Advertising License and Permit Office at the address listed in subsection 14-10.003(2), F.A.C.
The request shall be made in accordance with Section 479.07(6), Florida Statutes. Form 575-070-25
may be obtained from the address listed in subsection 14-10.003(2), F.A.C.

(a) The transferee shall certify that written permission of the landowner, or other person in lawful
control of the sign site, to maintain the sign on the site in accordance with Section 479.07(2), Florida
Statutes, has been secured.

(b) Transfer requests will not be processed without payment of permit fees in the amount necessary
to prevent permit expiration, if the transferee and transferor are on different billing cycles.
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(c) If a transfer of permit is made when the permit is in violation of Chapter 479, Florida Statutes, or
in violation of this rule chapter, or if a revocation proceeding is pending, the permit is subject to
conditions existing at the time of transfer. The Department’s approval of a permit transfer shall not
constitute waiver of rights on the part of the Department, nor shall permit transfer in an way prohibit
issuance of notices of violation or preclude the Department from revoking the transferee’s permit in
accordance with Section 479.08, Florida Statutes.

(d) If a transfer of permit is made during the initial 270 days from the date of permit issuance, the
permit transferee receives the permit subject to all conditions which were applicable to the original
applicant.

(8) Cancellation of Permits. Permit cancellation notification must be submitted to the State Outdoor
Advertising License and Permit Office at the address listed in subsection 14-10.003(2), F.A.C., on
Outdoor Advertising Permit Cancellation Certification, Form 575-070-12, Rev. 07/01, incorporated
herein by reference. All canceled tags must be returned to the Department with the certification, or
otherwise be accounted for in writing. Pursuant to Section 479.07(8)(b), Florida Statutes, if the sign has
not been removed by the former permittee, it shall be removed by the Department and the cost
assessed against the former permittee.

(9) Conditional Permit Cancellation. In instances where an applicant requests cancellation of one
permit in order to obtain a new permit, the existing permit shall be canceled simultaneously with the
issuance of the new permit. If a new permit does not meet current permitting requirements and cannot
be issued, the existing permit will not be canceled.

(10) Permits Canceled, or Not Renewed, in Error — Petition for Reinstatement. Pursuant to Section
479.07(8)(b), Florida Statutes, a petition for reinstatement of permits canceled, or not renewed, in error
by the permittee shall be submitted to the State Outdoor Advertising License and Permit Office at the
address listed in subsection 14-10.003(2), F.A.C. The petition must be in writing, must list the affected
permit(s), and must certify that:

(a) The permit was canceled, or not renewed, in error by the permittee;

(b) The permit tag for the canceled or expired permit was returned to the Department or otherwise
accounted for;

(¢) The sign has not been disassembled; and

(d) The local government has not declared the sign illegal or taken any other action to have it
removed.

If the Reinstatement Petition is denied by the Department, a new permit may be issued for a sign only if
the sign meets all current permitting requirements. The reinstatement fee is $200.00 for a sign facing of
200 square feet or less, and $300.00 for a sign facing greater than 200 square feet.

(11) Pursuant to the criteria set forth in Section 479.105(1)(e), Florida Statutes, the Department may
i1ssue a permit for an unpermitted sign, which has been structurally unchanged and continuously
maintained for a period of seven or more years.

(12) Where the expansion or relocation of a transportation facility causes a sign to be located in the
right of way, or within fifteen feet of the right of way, and the permit holder desires to relocate the sign
to a conforming location perpendicular to the roadway from the site of the existing sign, the Department
shall allow the relocation of the permitted sign in conformance with the following:

(a) The permit holder must submit a completed application for the relocated sign site in accordance
with Section 479.07(3), Florida Statutes.

(b) The Department must determine that the relocated sign site is in conformance with all
requirements for permitting.

Specific Authority 334.044(2), 479.02(7) FS. Law Implemented 215.34, 334.044(28), 339.05, 479.01(14), 479.02,
479.04, 479.07, 479.106(5), 479.24 FS. History—(Formerly part of Rule 14-10.04, Permits; 14-15.05, Right of Way
Bureau Operating Procedures), New 3-28-76, Amended 4-21-77, 12-10-77, 6-26-78, 12-31-78, 1-1-86,
Formerly 14-10.04, Amended 7-7-92, 6-28-98, 8-10-99, 8-19-01, 1-25-04, 5-15-05.
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A notary public or other officer completing this certificate verifies only the identity of the
individual who signed the document, to which this certificate is attached, and not the
truthfulness, accuracy, or validity of that document.

LESSOR ACKNOWLEDGEMENT

STATE OF )
) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

LESSOR ACKNOWLEDGEMENT

STATE OF )
) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , Wwho appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

LESSEE ACKNOWLEDGEMENT
STATE OF )
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) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

TLL 24 PRE 6/15/16



Exhibit C

OUTFRONT/

DATE MAY , 2019 LEASE NO. 918874 DIV. 1281
SIZE 14X48 VENDOR NO.
REP NAME: CASHLEY PANEL NO.

PARCEL ID NO: 514035030010

SIGN LOCATION LEASE

THE CITY OF MIRAMAR (“‘LESSOR”), hereby leases and grants to OUTFRONT Media LLC
(“LESSEE”) the exclusive use of the “Leased Premises” (as hereinafter defined) consisting of a
portion of the real property known as: 4100 S FLAMINGO ROAD AKA LOCATION #2B AKA
WEST BILLBOARD ON THE WEST WATER TREATMENT PLANT (the “Property”) (with free
access over and across same) for the purpose of erecting, constructing, installing, placing,
operating, maintaining, modifying, servicing, relocating, and removing LESSEE’S advertising
sign(s) thereon, including supporting structures, illumination facilities and connections, back-up
panels, service ladders and other appurtenances and ancillary equipment (the “Sign
Structure(s)”).

TLL

1. Lease and Description. The “Leased Premises” shall consist of the area where the

supporting structure of the Sign Structure(s) is/are affixed to the Property, the
surrounding area and the airspace above the same, as more particularly described
on Exhibit A attached hereto and made a part hereof.

LESSOR grants to LESSEE and/or its agents the right to vehicular and pedestrian
ingress and egress to and from the Sign Structure(s) over and across the Property
and any other property owned or controlled by LESSOR for all purposes reasonably
necessary for (i) the erection, construction, installation, placing, operating,
maintaining, modifying, servicing and removal of the Sign Structure(s), (ii) providing
or establishing electrical power to the Sign Structure(s) (at LESSEE’s sole expense),
(i) the placement of incidental and ancillary equipment thereon, (iv) relocating the
Sign Structure(s) to lawful site(s) satisfactory to LESSEE on LESSOR’S Property if
the maintenance of the Sign Structure(s) on the Leased Premises are proscribed by
federal, State or Local statute, ordinance or regulation.

Term. This agreement shall be effective as of the date of execution. The initial term
of this Lease shall be for a period of TWENTY (20) year(s) commencing on the first
day of the calendar month immediately following the date on which final inspection
(or equivalent) is issued (the “Commencement Date”). This Lease may be renewed,
upon mutual agreement of the Parties, for Two (2) successive FIVE (5) year periods
on the same terms and conditions as herein contained (each a “Renewal Term”),
unless otherwise terminated by LESSOR as provided herein. The initial term and
any Renewal Term(s) are hereinafter collectively referred to as the “Term.” Each full
consecutive twelve (12) month period of the Term immediately following the
Commencement Date is hereinafter referred to as a “Lease Year”.

3. Rent. Beginning on the earlier of the Commencement Date or upon expiration of the
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120 day construction period provided for in Section 5.4, LESSEE shall pay to
LESSOR as “Rent” an amount equal to the greater of: (i) TWO HUNDRED
SEVENTY THOUSAND and 00/100 ($270,000.00) Dollars per Lease Year (the
‘Minimum Annual Guaranteed Rent”), which shall be payable monthly in advance
beginning on the Commencement Date, or (ii) an amount equal to THIRTY FIVE
(35%) Percent of the Annual Gross Revenue (as defined herein) (the “Percentage
Rent”). "Annual Gross Revenue" shall mean all income actually received by
LESSEE from the sale of advertising on the Sign Structure(s) during a Lease Year.
During each Lease Year, the Minimum Annual Guaranteed Rent shall be paid as set
forth above. The Minimum Annual Guaranteed Rent shall increase at a rate of two
percent (2%) per Lease Year commencing on the first anniversary of the
Commencement Date. Commencing Lease Years 7 through 10, the Minimum Annual
Guaranteed Rent shall increase at a rate of three and one half percent (3.5%) during
each such Lease Year. The Percentage Rent shall be calculated at the end of each
Lease Year. In the event that the Percentage Rent exceeds the Minimum Annual
Guaranteed Rent for such Lease Year, LESSEE shall pay to LESSOR the difference
between the Percentage Rent and the Minimum Annual Guaranteed Rent within sixty
(60) days after the end of such Lease Year (the “True-Up Payment”). The True-Up
Payment shall be accompanied by a full and accurate statement of the Annual Gross
Revenue received by LESSEE and the Percentage Rent and True-Up Payment
calculations for such Lease Year (the “Annual Report”). Notwithstanding the
foregoing, prior to the completion of construction, the Rent shall be Ten and 00/100
($10.00) Dollars. Payment of Rent shall be limited to one (1) check per payment
payable to no more than two (2) payees.

Notwithstanding anything to the contrary contained herein, LESSEE acknowledges
and agrees that LESSOR shall have the right to renegotiate the terms and conditions
of this Agreement, including but not limited to Minimum Annual Guaranteed Rent and
Percentage Rent, exercisable one time only, by providing written notice to LESSEE
not less than sixty (60) days prior to the end of Lease Year 10, stating LESSOR’s
desire to renegotiate the Rent payable by LESSEE to LESSOR for the remainder of
the un-expired Term. In the event the parties cannot mutually agree to the amount of
Minimum Annual Guarantee Rent and Percentage Rent payable hereunder within
sixty (60) days prior to the commencement of Lease Year 11, each party shall
appoint its one broker, duly licensed in the State of Florida, and who shall have been
active for at least ten (10) years with experience and specific knowledge of the
outdoor advertising industry, and each broker shall be a neutral person with no
financial or personal interest in the result of this dispute. Each broker shall be
appointed within thirty (30) days prior to the commencement of Lease Year 11. The
two brokers so appointed by LESSEE and LESSOR shall, within ten (10) days after
the date of the appointment of the second broker, agree upon and appoint a third
broker who shall be qualified based on the same criteria set forth above, except such
broker shall have no affiliation or prior business relationship with either LESSOR or
LESSEE. Within ten (10) days after the appointment of the third broker, LESSEE
and LESSOR shall submit to the panel of brokers, in writing (and with a copy to each
other) what each party believes to be the appropriate Total Fair Market Rent (“FMR”)
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for the Leased Premises for the remainder of the Term. Within ten (10) days after
receipt of the proposed Total FMR, the panel of brokers shall meet and determine
(by majority vote) which of the two proposals most accurately establishes the Total
FMR, which proposal shall thereupon be adopted by the panel as the Total FMR.
Based upon the Total FMR adopted by the brokers in accordance with the
immediately preceding sentence, the brokers will decide upon the Rent for the
remainder of the Term. The decision of the brokers shall promptly be communicated
to the parties. If either LESSOR or LESSEE fails to appoint an broker within the time
period specified in this Section, the broker appointed by one of them shall constitute
the sole broker, and shall alone make the determination of which proposal most
accurately establishes the Total FMR (and notify LESSOR and LESSEE thereof).
Each party shall pay the fees and expenses of the one of the two original brokers
appointed by or for such party, and the fees and expenses of the third broker and all
other expenses (not including the attorney’s fees, witness fees and similar expenses
of the parties which shall be borne separately by each of the parties) of the
arbitration shall be borne by the parties equally. In the event the parties cannot
mutually agree to the amount of Rent payable hereunder prior to the commencement
of Lease Year 11, LESSEE shall have the right to terminate this Lease, and
LESSOR shall refund to LESSEE any Rent paid in advance for the remainder of the
un-expired Term.

It is acknowledged by the parties that the Rent payments herein are predicated on
monthly installments. Should the provisions of Section 28 become operative, or
Term of this Lease commence on some day other than the first of the month, all
Minimum Annual Guaranteed Rent payments required hereunder shall be prorated
based upon a thirty (30) day month.

. Additional Payments. As an inducement to enter into this Lease, LESSEE shall

pay to LESSOR an amount of Three Hundred Thousand Dollars and 00/100
($300,000.00) (“Bonus”). The Bonus shall be payable as follows: (i) within ten (10)
days after the execution of this Agreement, LESSEE shall pay LESSOR an amount
equal to 25% of the Bonus ($75,000.00), which amount shall be promptly refunded
by LESSOR to LESSEE in the event LESSEE is unable to obtain any Permits or any
other approvals required by a governmental authority having jurisdiction over the
Sign Structure(s) (“Approvals”) within the one (1) year period after the full execution
of this Agreement, (ii) within thirty (30) days after the date that all Permits and
Approvals have been issued (without condition) to LESSEE, LESSEE shall pay
LESSOR an amount equal to 25% of the Bonus ($75,000.00), which amount shall be
promptly refunded by LESSOR to LESSEE in the event LESSEE is prevented from,
or unable to, construct the Sign Structure(s) for any reason outside of its control
within the one (1) year period immediately following the date all Permits and
Approvals have been issued (without condition) to LESSEE, and (iii) within thirty (30)
days after the Sign Structure(s) have been fully constructed on the Leased Premises,
are operational and legally ready to accept third party advertising, and LESSOR’s
final inspection/final approval thereof has been completed and the Commencement
Date has occurred, LESSEE shall pay LESSOR an amount equal to 50% of the
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Bonus ($150,000.00). As an inducement to enter into this Lease, LESSEE agrees to
make an annual charitable donation to Miramar Cultural Trust, Inc., a Florida 501¢(3)
corporation, with EIN Number 20-3879853 (the “Cultural Trust”) for Youth Programs
in the amount of Three Thousand Dollars and 00/100 ($3,000.00) (the “Charitable
Donation”). The Charitable Donation shall be made by check delivered by LESSEE
to the Charitable Trust within three (3) days after the Commencement Date, and at
the commencement of each Lease Year thereafter, unless the Cultural Trust
becomes inactive, files for bankruptcy or other protection from creditors or is
otherwise dissolved, in which event, LESSEE’s obligation to make a Charitable
Donation shall be deemed null and void.

Permits; Construction of the Sign Structures.

5.1 Permits. LESSOR warrants that LESSOR is the owner of the Property and has
full authority to make this agreement and the LESSEE shall have the right to make
any necessary applications with, and obtain permits from, governmental bodies for
the construction, maintenance and removal of the Sign Structure(s) at the sole
discretion of LESSEE, including, without limitation, any and all permits required by
the Florida Department of Transportation (“FDOT”) (collectively, the “Permits”).
LESSOR shall reasonably cooperate with LESSEE to obtain Permits and any other
applicable governmental agency for installation, construction, maintenance and
removal of the Sign Structures, provided that LESSOR shall incur no costs in
connection therewith. Subject to the foregoing, LESSEE shall be solely responsible
for obtaining any and all permits, approvals, waivers, and releases required, or any
other requirement necessary to use the Leased Premises. LESSEE agrees that
once the Permits are obtained to construct the Sign Structures, LESSEE shall use its
commercially reasonable efforts to maintain and/or, to the extent required by
applicable law, take all commercially reasonable steps necessary to renew those
Permits during the Term of this Agreement.

5.2 Notice to Proceed. Subject to Section 5.3 below, LESSEE shall promptly
commence work to obtain the Permits. The Community and Economic Development
Director (“CED Director”) shall facilitate access to, and shall approve the specific
location and size of, the Leased Premises, which shall be attached to this Agreement
as Exhibit A.

5.3 Final Plans and Specifications. LESSEE shall submit its final plans and
specifications for the Sign Structures (the “Final Plans and Specifications”) to the
CED Director prior to submitting Permit applications. The final design and height,
final plans and specifications, and location on Leased Premises for the Sign
Structures shall be approved in writing by LESSOR within fifteen (15) business days
after its receipt of LESSEE’s submission of such plans and specifications, which
approval shall not unreasonably be withheld, delayed, or conditioned. If, as
applicable, LESSOR disapproves of the Final Plans and Specifications, LESSOR
shall provide notice of disapproval of the Final Plans and Specifications in writing to
LESSEE within such fifteen (15) day period, specifying the reasons upon which the
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rejection is based, and LESSEE shall resubmit revised Final Plans and
Specifications to LESSOR for approval in accordance with the above procedure.
LESSOR’S review of the Final Plans and Specifications are for its sole purpose, and
LESSOR shall not be responsible for quality, design, Code compliance, or other
matters, and LESSOR shall have no liability whatsoever in connection therewith or
for any omissions or errors in the Plans and Specifications. The LESSOR-approved
Final Plans and Specifications shall be the “Approved Plans and Specifications.”

5.4 Construction. In accordance with the Permits and Approved Plans and
Specifications, LESSEE shall commence promptly and proceed diligently to
complete construction of the Sign Structures. All such construction or installation of
the Sign Structures shall be undertaken by LESSEE at no cost to LESSOR.
Construction of the Sign Structures shall be completed within 120 days of issuance
of the Permits, except that LESSEE shall not be deemed in default of this Section 5.4
if any delay is outside of LESSEE’s control, such as the occurrence of a hurricane
and/or imposition of a ban and/or extreme tariffs on foreign steel. Final inspection
shall be conducted by an inspector with the relevant skills, knowledge, and ability for
inspecting billboards.

Repairs, Alterations, and Additions. LESSEE shall at its sole cost, keep and
maintain the Leased Premises, Sign Structure, all advertising thereon and
appurtenances thereto and every part thereof in good order, condition, and repair
(ordinary wear and tear excepted), and in accordance with the highest industry
standards for similar display structures. LESSOR shall not be required to repair or
maintain any portion of the Leased Premises or Sign Structures.

Following installation/construction of the Sign Structures in accordance with this
Agreement, LESSEE may make structural alterations and additions to the Leased
Premises only with prior written approval of LESSOR. Such approval by LESSOR
may be given in its sole and absolute discretion.

Intentionally Omitted.

Indemnification. LESSEE agrees to indemnify, protect, defend, and hold harmless
LESSOR and its officers, directors, employees, and agents from all damage to
persons or property by reason of accidents resulting from the negligent or willful acts
of LESSEE’S agents, employees or others employed in the erection, construction,
installation, placing, operating, maintaining, servicing and removal of its Sign
Structure(s) on the Leased Premises. LESSEE agrees to indemnify, protect, defend,
and hold harmless LESSOR and its officers, directors, employees, and agents from
and against any and all penalties, liabilities, damages, and charges (including without
limitation, reasonable attorneys’ fees and legal expenses incurred by LESSOR in
connection with such penalties, liabilities, damages, or charges and proceedings)
imposed or sought to be imposed on or involving LESSOR for any violation of any
laws, ordinances, or regulations applicable to LESSEE’S use of the Leased
Premises.
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Title of Improvements. This agreement is a Lease (hot a license). The Sign
Structure(s) on the Leased Premises and all sign(s), structure(s), improvements and
appurtenances thereto placed on the Leased Premises hereafter by or for LESSEE,
its agent or predecessor and any and all Permits related thereto shall at all times
remain the property of LESSEE during the Term. LESSEE shall have the right to
remove the digital billboard panels at any time during the Term of the Lease (as the
same may be extended), with prior written approval from LESSOR. LESSEE shall
have right to remove, at its own cost, all sign(s), digital billboard panels,
improvements and appurtenances thereto placed on the Leased Premises hereafter
by or for LESSEE, its agent or predecessor (other than the Sign Structure(s)) and
any and all Permits related thereto for a reasonable amount of time after the
expiration or termination of the Lease. The future existence of the Sign Structure(s)
and all below grade improvements shall not constitute continued occupancy of the
Leased Premises by LESSEE. If upon the expiration of the Term (as the same may
be extended) the parties hereto are engaged in good faith negotiation of the terms of
a renewal lease, then LESSEE shall not be obligated to remove any sign(s),
structure(s), improvements and appurtenances thereto placed on the Leased
Premises hereafter by or for LESSEE, its agent or predecessor or any of the Permits
related thereto from the Leased Premises until thirty (30) days after the receipt of
written notice from LESSOR expressly stating that LESSOR does not desire to
continue such renewal negotiation.

Eminent Domain. In the event that all or any part of the Property is acquired or
sought to be acquired by or for the benefit of any entity having or delegated the
power of eminent domain, LESSEE shall, at its election and in its sole discretion, be
entitled to: (i) contest the acquisition and defend against the taking of LESSEE’s
interest in the Leased Premises; (ii) reconstruct the Sign Structure(s) on any portion
of the Property not being acquired, as reasonably approved by LESSOR; and (iii)
recover damages to and compensation for the fair market value of its leasehold and
Sign Structure(s) taken or impacted by the acquisition; provided that the same shall
not diminish or delay LESSOR’s award of damages or other compensation with
respect to the Property. No termination right set forth anywhere in this Lease may be
exercised by LESSOR if the Property or any portion thereof is taken or threatened to
be taken by eminent domain, or if the Property is conveyed or to be conveyed to or
for the benefit of any entity having the power of eminent domain.

Electricity. LESSEE shall pay for all electrical power consumed by the Sign
Structure(s).

Visibility. LESSOR shall not cause nor permit any outdoor advertising sign other
than those in existence at the time of the execution of this Lease (if any), or those
constructed by LESSEE pursuant to the terms hereof (or otherwise) to be placed on
the Property or any Leased Premises owned or controlled by the LESSOR or
his/hers/its beneficiaries, if any, within a radius of one thousand feet (1000") from
LESSEE's Sign Structure(s) without prior written consent from the LESSEE. It is the

Lessor Initials

Lessee Initials

6 REV DEN
12042014



TLL

13.

14.

15.

Exhibit C

OUTFRONT/

understanding of the parties that visibility of the Sign Structure(s) to the traveling
public is the essence of this Lease. LESSOR shall not cause nor permit LESSEE's
Sign Structure(s) to be obscured from visibility to the traveling public. LESSOR
grants LESSEE the rights to trim, cut, or remove brush, trees, shrubs, or any
vegetation or remove any obstructions of any kind on the Leased Premises, or any
other property owned or controlled by LESSOR, which limit the visibility of the Sign
Structure(s).

FDOT Requlations. Notwithstanding anything to the contrary contained in the sign
ordinance, the parties acknowledge and agree that the changeable message display
on the Sign Structure(s) shall comply with all applicable FDOT regulations (as they
may be amended from time to time) relating to brightness and the interval of copy
change, which regulations are currently set forth in Section 14-10.004 of the Florida
Administrative Code, a copy of which is attached hereto as Exhibit D, provided that
the interval of copy change on any sign face on the Sign Structure(s) shall be no
more frequent than one (1) change every eight (8) seconds.

Non-Exclusive. LESSEE acknowledges and agrees that LESSEE does not have
any right with respect to outdoor advertising on any other property of LESSOR.
LESSOR shall have the right to permit others to engage in outdoor advertising at any
location other than the Leased Premises, provided that LESSOR shall not have the
right to erect structures which obstruct the visibility of the Sign Structures.

LESSOR Use of Advertising Space and Time.

15.1 LESSEE will provide from time to time as and when requested in advance
in writing by LESSOR, the right to display LESSOR prepared and approved
advertisements for City-sponsored events (“City Advertisement”’) on the Sign
Structure(s), within the City of Miramar (the “City”) and within other major media
markets throughout the United States, with a “minimum retail value” of no less
than $20,000.00 per Lease Year, at no cost to LESSOR. LESSOR agrees that
LESSEE may remove any City Advertisement promptly upon LESSEE securing a
revenue producing advertisement for the Sign Structure(s). At the end of each
Lease Year, LESSEE shall provide LESSOR documentation showing the retail
value expended on City Advertisements for that Lease Year. If the annual
$20,000,00 minimum retail value is not achieved during any Lease Year, the
unused portion thereof will not rollover to the following year, and will be deemed
abandoned.

Any such City Advertisements shall be strictly for the benefit of the City, and shall
not include the names or logos of any third-party businesses or sponsors. If after
posting a City Advertisement any third party asserts that said advertisement is
defamatory or infringes on any copyright, trademark or other intellectual property
or privacy right, or if adverse publicity results therefrom, LESSEE shall have the
right to remove the City Advertisement, and to discontinue the display of the City
Advertisement until such time as the City shall supply a new, or designates a
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previous, City Advertisement To be eligible to take advantage of this opportunity,
LESSOR shall provide LESSEE, in advance with the artwork/design/graphics for
the City Advertisement. The City Advertisements will be displayed on the Sign
Structure(s) at no cost to LESSOR.

LESSOR’S Office of Marketing and Public Relations shall prepare City
Advertisements, which shall meet LESSEE’S specifications, and provide them to
LESSEE. LESSEE shall display City Advertisements within five (5) days of
receipt of the City Advertisement from LESSOR. For purposes of this paragraph,
LESSOR'’S contact person shall be the Office of Marketing and Public Relations
at 954-602-3147, and LESSEE’S contact person shall be Chris Ashley at 954-
971-2995.

15.2 On a space available basis, from time to time as and when requested in
advance in writing by LESSOR, LESSEE will allow LESSOR to post public
service announcements on the Sign Structure(s) (“PSAs”).

Favored Nations Clause. In the event that LESSEE is granted a Request for
Proposal, pursuant to which LESSEE has agreed to pay to any other incorporated
municipalities within Broward County a higher rent than the Rent currently payable to
LESSOR pursuant to the terms and conditions this Lease, LESSEE shall notify
Lessor in writing and LESSOR shall be entitled to receive the such higher Rental
amount effective on the first day of the month immediately following the date of
LESSEE’s written notice to LESSOR under this Section 16. The adjusted Rent shall
not be retroactive. The parties acknowledge and agree that this covenant shall at all
times exclude unincorporated Broward County, the City of Ft. Lauderdale, the City of
Pompano Beach, lands owned/operated by the Seminole Tribe of Florida, and
Broward County Aviation.

Additional Locations. LESSEE may propose other prime areas for future locations
within the City for another Sign Structure, subject to zoning restrictions. LESSOR
shall have the sole right to determine whether the proposed location for another Sign
Structure is suitable, taking into consideration such factors as visibility, size of sign or
foundation, and compatibility with on-site and nearby land use potential
environmental effects. The Parties acknowledge and agree that this provision shall
not apply to the four (4) leases contemplated to be executed concurrently with this
Lease.

LESSOR Ownership Representations. LESSOR warrants that it owns the
Property (including the Leased Premises) and has the authority to enter into this
Lease and that if LESSEE shall pay the Rent provided for herein, LESSEE shall and
may peaceably and quietly have, hold and enjoy use of the Leased Premises for the
Term of this Lease. To this end, if at any time during the Term of this Lease LESSOR
fails to pay any lien or encumbrance affecting the Leased Premises, including any
past due real estate taxes, interest, and/or penalties thereto, and after receipt of
LESSEE's written request to LESSOR to pay said sums, LESSOR fails to make such
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payment, LESSEE shall have the right, but not the obligation, to pay such amounts
or any portion thereof. LESSEE may deduct any such payments and any additional
related expenses including reasonable attorney's fees, with interest thereon at the
interest rate applicable to judgments under state law per annum from the date of
payment, from the next succeeding installment(s) of Rent until LESSEE has been
fully reimbursed for such payments, interests and fees.

Taxes and Assessments. LESSEE agrees to pay all lawful taxes, assessments, or
charges, which during the Term may become a lien or be levied by the state, county,
city, or any other tax or assessment levying body upon the Sign Structure or any
possessory right which LESSEE may have in or to said Sign Structure.

Notice. All Rent to be paid to LESSOR pursuant to this Lease and all notices to
either of the parties hereto shall be forwarded to the respective party at the address
noted below such party’s signature, or such other address set forth in a written notice
by such party. Rent payments shall be deemed received by LESSOR upon deposit
by LESSEE with the United States Postal Service. In the event that LESSOR shall
send to LESSEE written notice requesting that Rent be forwarded to an address
other than that listed below LESSORS signature, such new forwarding address shall
not be effective until forty five (45) days after LESSEE'’s receipt of such notice from
LESSOR.

For LESSOR: Vernon E. Hargray
City Manager
City of Miramar
2300 Civic Center Place
Miramar, Florida 33025

With a copy to: Jamie Alan Cole, Esq.
City Attorney
Weiss Serota Helfman Cole & Bierman, P.L.
200 East Broward Boulevard, Suite 1900
Fort Lauderdale, Florida 33301

For LESSEE: As set forth below LESSEE’s signature block.

Entire Lease. This Lease shall not obligate the LESSEE in any way until it is
accepted and executed by an authorized signatory of LESSEE who is responsible for
executing LESSEE's duties under this Lease. It is understood that this written lease
between the parties constitutes the entire Lease and understanding between the
parties and supersedes all prior representations, understandings, and agreements
relating to the Leased Premises. This Lease may not be modified except in writing
and signed by LESSOR and an authorized signatory of LESSEE.

Assignment/Sublease. This Lease shall be binding upon heirs, executors, personal
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representatives, successors and assigns for the parties hereto and LESSOR agrees
to notify LESSEE of any change of (i) ownership of the Property or the Leased
Premises, or (i) LESSOR's mailing address within seven (7) days of such change.
LESSOR agrees to hold LESSEE harmless from any action resulting from failure to
provide said notice. LESSOR shall not assign its interest under this Lease or any
part thereof except to a party who purchases the underlying fee title to the Property.
LESSEE shall not assign its interest under this Lease or any part thereof without
consent of the LESSOR, which shall not be unreasonably withheld, conditioned or
delayed. This Section shall not preclude a collateral assignment of LESSOR's or
LESSEE's interest under this Lease to an established financial institution as, and
part of, a bona fide loan transaction. LESSEE shall not sublease this Agreement.

Permitted Uses. The Leased Premises shall be used solely for the purpose of
erecting, constructing, installing, placing, operating, maintaining, modifying,
servicing, relocating, and removing LESSEE’S Sign Structures. LESSEE, may with
prior written approval from LESSOR, add any ancillary use to its structure(s),
including but not limited to routing necessary underground lines and
telecommunications devices.

Advertising Standards and Reguirements. LESSEE agrees to display on the Sign
Structures commercial advertisements in compliance with the following advertising
standards and requirements (“Advertising Standards”):

¢ No advertisements promoting the sale or use guns/firearms, or tobacco.

No advertisements promoting the sale of alcohol within 500 feet of a church,
school, or playground.

e No advertisements or public service announcements (other than City
Advertisements or PSAs) shall be accepted by LESSEE for display, which is
to the knowledge of LESSEE:

o Clearly defamatory; or
o Obscene or pornographic according to local community standards; or
o In advocacy of unlawful violent action.

e Advertisements of a political or editorial or election nature, either for a specific

candidate(s) or an issue(s), are to comply with Florida campaign laws

LESSOR may revise the Advertising Standards from time to time, and any such
changes shall only be binding upon LESSEE if mutually agreed to in advance in
writing. The Parties recognize and acknowledge that LESSOR is implementing the
Advertising Standards as a landlord of LESSOR’S property under its proprietary
powers, and that the provisions hereof in no way affects the LESSOR’S powers to
regulate advertising, billboards, or related matters under its independent regulatory
powers. LESSOR may request removal of an advertisement if LESSOR reasonably
determines that such advertisement violates the Advertising Standards. LESSEE
shall use its best efforts to remove such advertisement within three (3) days of
receiving LESSOR’S request for removal.
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LESSEE’S Sales Efforts. LESSEE shall use the Sign Structures throughout the
Term of this Agreement to display advertising to the public that LESSEE is legally
authorized to provide during the Term, and shall use its commercially reasonable
efforts to maximize to the greatest extent reasonably possible, gross revenues during
the Term; except as otherwise contemplated by Section 15 with respect to City
Advertisements and/or PSAs. LESSEE shall sell advertising space based on
prevailing market rate terms, except as otherwise contemplated by Section 15 with
respect to City Advertisements and/or PSAs. LESSEE agrees that it will exercise its
good faith business judgment, consistent with standard advertising industry business
practices and then-existing economic and advertising sales conditions, to sell
advertising in a manner so as not to undermine LESSOR’S right to Rent.

First Refusal. LESSEE shall have the right of first refusal throughout the Term to
enter into an agreement for the purchase of the subject Property, the Leased
Premises, or any interest therein based upon the terms and conditions agreed to by
LESSOR with any third party.

Property and Liability Insurance. LESSEE shall, at nho cost to LESSOR, obtain,
maintain, and cause to be in effect at all times from the date of execution of this
Agreement to the later of (i) the last day of the Term, or (ii) the last day LESSEE is
(A) in possession of the Leased Premises or (B) has the right of possession of the
Leased Premises, the types and amounts of insurance specified in Exhibit “B,”
attached hereto.

Termination.

28.1 LESSOR’S Right to Terminate. LESSOR shall have the right to terminate
the Lease Agreement as set forth in Section 29 below.

28.2 LESSEE’S Right to Terminate. In the event LESSEE reasonably
determines; (a) LESSEE is unable to secure or maintain any required Permit or
license from any appropriate governmental authority; (b) federal, state or local
statute, ordinance regulation or other governmental action precludes or materially
limits use of the Leased Premises for outdoor advertising purposes; (c) LESSEE’s
Sign Structure(s) on the Leased Premises become entirely or partially damaged or
destroyed; (d) the view of LESSEE's Sign Structure(s) are obstructed or impaired in
any way by any object or growth on the Property or on any neighboring property; (e)
there occurs a diversion of traffic from, or a change in the direction of, traffic past the
Sign Structure(s); (f) LESSEE is prevented from maintaining electrical power to the
Leased Premises or illuminating its Sign Structure(s); (g) maintenance will be
hampered or made unsafe due to conditions caused by nearby properties, land uses,
or utilities, then LESSEE shall, at its option, have the right to either reasonably abate
the Rent until the issues with “a@” through “g” above are cured, and/or terminate this
Lease upon thirty (30) days notice in writing to LESSOR and LESSOR shall refund to
LESSEE any Minimum Annual Guaranteed Rent paid in advance for the remainder
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of the un-expired Term.

Default. It is mutually covenanted, and this Agreement is made upon the condition
that the occurrence of any of the following shall be deemed an event of default (an
“Event of Default”):

(a) If the Rent or other sums which LESSEE herein agrees to pay, or any part
thereof, shall remain unpaid for a period of ten (10) days after LESSEE'’s
receipt of written notice;

(b) If either party fails to comply in any material respect with any of the other
terms, agreements, conditions or covenants herein contained that is such
party’s obligation, and such failure continues for a period of thirty (30) days
after its receipt of written notice from the non-defaulting party; or

(c) In the event either party files a petition for bankruptcy or insolvency, or a
court ordered reorganization of such party, and such action is not stayed or
dismissed within sixty (60) days after the date of filing.

Upon the occurrence of an Event of Default, the non-defaulting party shall deliver
written notice via the United States Postal Services by certified or registered return
receipt mail to the defaulting party, and said party may cure such failure within the
time frame set forth above; provided, however that, for any hon-monetary default, if a
cure cannot reasonably be effected in such thirty (30) days, the defaulting party may
continue such cure past thirty (30) days from notice provided it commences such
cure within thirty (30) days from notice and pursues such cure to completion. If
either party fails to cure an Event of Default in accordance with the foregoing, the
non-defaulting party may declare the Agreement terminated, and LESSOR may
exercise all rights of entry or reentry upon said Leased Premises, in addition to any
other remedy available at law or in equity.

Surrender_and Holding Over. LESSEE covenants that at the expiration or any
earlier termination of the Term of this Agreement for any reason, or any holding over
that LESSOR has otherwise objected to, LESSEE will quit and surrender said
Leased Premises in good condition (ordinary wear and tear excepted). Upon
expiration or earlier termination of this Agreement, all rights associated with the
Leased Premises shall revert back to LESSOR and LESSEE shall have no further
rights, remedies, or obligations under this Agreement with respect to the Leased
Premises, other than as set forth in Section 9 above. Further, LESSOR shall have
the sole and exclusive right to enter into a new agreement with LESSEE or with
another company that is in the business of outdoor advertising with respect to the
Leased Premises, Sign Structures, or any portion thereof, and LESSEE agrees that it
shall have no claim, right, or option for the Property.

If LESSOR has not otherwise objected to LESSEE’S holding over the use of said
Leased Premises after the Term of this Agreement has terminated in any manner,
such holding over shall be deemed merely a hold from month-to-month on the same
terms and conditions as provided herein except as follows: During any holdover
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period, LESSEE shall pay LESSOR monthly rental equal to the prorated Minimum
Annual Guaranteed Rent for the month immediately preceding the holdover period
and Percentage Rent. In addition, LESSOR, upon thirty (30) day’s written notice to
LESSEE, may change any of the other terms and conditions of the holding over.

Recordation. Concurrently with the execution of this Lease, or at any other time
upon request of the other, LESSOR and LESSEE shall execute, acknowledge and
deliver to the other a short form memorandum of this Lease for recording purposes.
The Party requesting recordation shall be responsible for payment of any fees or
taxes applicable thereto.

From time to time upon the written request of LESSEE, LESSOR shall have its
lender(s) (if any) execute, acknowledge and deliver to LESSEE a subordination, non-
disturbance and attornment agreement in a form reasonably acceptable to LESSEE.
LESSOR and LESSEE shall countersign said agreement.

Lease Documents. This Agreement is subject to the terms, conditions, and
requirements set forth and described in Request For Proposal 19-12-11 and all
addendums thereto as of the date of this Lease (“RFP”), attached hereto as Exhibit
“C,” and any subsequently negotiated changes to same. In the case of any conflict
between the RFP, this Agreement, or any amendment/addendum issued, the order
of precedence shall be: the last amendment/addendum issued, this Agreement, and
then the RFP.

Audit and Inspection Rights. No more than once per Lease Year, upon not less
than fourteen (14) business days prior written notice to LESSEE, LESSOR may, at
its sole cost and expense, audit, or cause to be audited, those books and records of
LESSEE which are solely related to revenue generated under this Agreement during
the immediately preceding Lease Year (the “Records”). Any such audit shall be
conducted at LESSEE’s offices where such Records are kept, during regular working
hours. Neither LESSOR nor its auditor shall remove the Records from LESSEE’s
office and shall, subject to Chapter 119, Florida Statutes, keep all terms of the
Records confidential. This confidentiality obligation shall survive the expiration or
termination of the Lease. LESSEE agrees to maintain all such Records for a period
of three years after final payment is made under this Agreement.

Amendments. No modification, amendment or alteration of the terms and
conditions contained shall be effective unless contained in a written document
executed with the same formality as this Agreement.

Governing Law and Venue. This Agreement shall be construed in accordance with
and governed by the laws of the State of Florida. Venue for any action arising out of
or relating to this Agreement shall be in Broward County, Florida.

Severability. If any provision of this Agreement or the application thereof to any
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person or situation shall to any extent be held invalid or unenforceable, the
remainder of this Agreement, and the application of such provisions to persons or
situations other than those as to which it shall have been held invalid or
unenforceable shall not be affected thereby, and shall continue in full force and effect
and be enforced to the fullest extent permitted by law.

Covenant Against Contingent Fees. LESSEE agrees that it has not employed or
retained any person or company employed by LESSOR to solicit or secure this
Agreement and that it has not offered to pay, paid, or agreed to pay any person any
fee, commission, percentage, brokerage fee, or gift of any kind contingent upon or in
connection with the award or making of this Agreement.

Public Records. The parties acknowledge that this agreement is subject to Chapter
119, Florida Statutes.

Scrutinized Companies.

39.1 LESSEE certifies that it and its subcontractors are not on the Scrutinized
Companies that Boycott Israel List. Pursuant to Section 287.135, F.S., the City may
immediately terminate this Agreement at its sole option if the LESSEE or its
subcontractors are found to have submitted a false certification; or if the LESSEE, or
its subcontractors are placed on the Scrutinized Companies that Boycott Israel List
or is engaged in the boycott of Israel during the term of the Agreement.

39.2 If this Agreement is for more than one million dollars, the LESSEE
certifies that it and its subcontractors are also not on the Scrutinized Companies with
Activities in Sudan, Scrutinized Companies with Activities in the Iran Petroleum
Energy Sector List, or engaged with business operations in Cuba or Syria as
identified in Section 287.135, F.S. Pursuant to Section 287.135, F.S., the LESSOR
may immediately terminate this Agreement at its sole option if the LESSEE , its
affiliates, or its subcontractors are found to have submitted a false certification; or if
the LESSEE, its affiliates, or its subcontractors are placed on the Scrutinized
Companies with Activities in Sudan List, or Scrutinized Companies with Activities in
the Iran Petroleum Energy Sector List, or engaged with business operations in Cuba
or Syria during the term of the Agreement.

39.3 LESSEE agrees to observe the above requirements for applicable
subcontracts entered into for the performance of work under this Agreement.

39.4 As provided in Subsection 287.135(8), F.S., if federal law ceases to
authorize the above-stated contracting prohibitions then they shall become
inoperative.

The parties hereto have each carefully reviewed this Lease and have agreed to each
term set forth herein. No ambiguity is presumed to be construed against either party.
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ADDENDUM ATTACHED? (as of the date of execution of this Lease).

LESSOR: [ ]YES [ ]NO Initial Here

LESSEE: [ ]YES []NO Initial Here
Lessor Initials
Lessee Initials
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IN WITNESS WHEREOF, the parties hereto have executed this Lease as of the day and year first
above written.

FOR LESSOR: CITY OF MIRAMAR FOR LESSEE: OUTFRONT Media LLC
BY: BY:

Title Title

DATE: DATE:

EXECUTED by the LESSOR in the presence of EXECUTED by the LESSEE in the presence of

Who is hereby requested to sign as withess Who is hereby requested to sign as witness

EXECUTED by the LESSOR in the presence of EXECUTED by the LESSEE in the presence of

Who is hereby requested to sign as withess Who is hereby requested to sign as witness

BY:

Title

DATE:

EXECUTED by the LESSOR in the presence of

Who is hereby requested to sign as witness.

EXECUTED by the LESSOR in the presence of

Who is hereby requested to sign as witness.

LESSOR’S MAILING ADDRESS: LESSEE’S MAILING ADDRESS:
Street Address 2640 NW 17" Lane
Street Address
City Pompano Beach
City
State Zip FL 33064
State Zip

Telephone Number Fax Number

Telephone Number Fax Number

Lessor Initials
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EXHIBIT A

The “Leased Premises” shall consist of an approximate area within the “Billboard Zone” identified
on this Exhibit and made a part hereof, where the supporting structure of the Sign Structure is
affixed to the Property and the airspace above the same. The parties hereto shall agree upon a
more specific location within SIXTY (60) days of the date hereof. Once a specific location is agreed
upon, this Exhibit A shall be replaced with a mutually agreeable formal survey.

Folio Number: 5140350:

CITY OF
QWREE: 1Ty CL

' 4100SF
SMMSAMNRSS: ) 9057

MIRAMA
~83 pLANT 1

Millage Code: 2713
s = T RN Use Code: 89
‘ Land Value: $ 3,796, 1
Building Value: $ 2.913,1
Other Value: 0
Total Value: $ 67092
SOH Capped Value: $ 6,709.2

RROW POINTS TO "BILLBOARD = | e
™ ZONE" ACTUAL LOCATION TBD ‘ ¢
PRIOR TO CONSTRUCTION ﬂ -
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EXHIBIT “B”
INSURANCE REQUIREMENTS
INSURANCE - For programs that are active in nature, which shall be determined in the sole and
exclusive discretion of the City, Contractor shall maintain commercial general, automobile (where
applicable) and workers’ compensation (where applicable) and in an amount acceptable to the City’'s
Risk Manager.

Limits of Insurance - Contractors shall maintain the following limits of insurance (unless higher limits
are required by law or statute):

1. Commercial General Liability: $1,000,000 per occurrence, personal injury and advertising
injury liability $1,000,000; general aggregate $2,000,000.

3. Workers’ Compensation: Per statutory requirement.
Required Insurance Endorsements - The City requires the following insurance endorsements:

1. ADDITIONAL INSURED - The City must be included as an additional insured by policy
endorsement under Commercial General Liability policy for liability arising from Services
provided by or on behalf of the Contractor.

2. WAIVERS OF SUBROGATION - Contractor agrees to waive all rights of subrogation by
policy endorsement against the City for loss, damage, claims, suits or demands:

a. To property, equipment, vehicles, laptops, cell phones, etc., owned, leased or used by
the Contractor or the Contractor’'s employees, agents or Subcontractors; and

b. To the extent such loss, damage, claims, suits or demands are covered, or should be
covered, by the required or any other insurance (except professional liability to which this
requirement does not apply) maintained by the Contractor.

This waiver shall apply to all first-party property, equipment, vehicle and worker's compensation
claims, and all third-party liability claims, including deductibles or retentions which may be applicable
thereto. If necessary, the Contractor agrees to endorse the required insurance policies to acknowledge
the required waivers of subrogation in favor of the City.

This Agreement shall not be deemed approved until the Contractor has obtained all insurance
required under this section and has supplied the City with evidence of such coverage in the form of a
Certificate of Insurance with additional insured and waiver of subrogation endorsements for policies as
stated in the required insurance endorsement section above. The City shall approve such Certificates
prior to the performance of any Services pursuant to this Agreement.

ALL INSURANCE COMPANIES PROVIDED SHALL: Be rated at least A VIl per Best’'s Key Rating
Guide and be licensed to do business in Florida. The Contractor’s liability insurance shall be primary to
any liability insurance policies that may be carried by the City. The Contractor shall be responsible for
all deductibles and self-insured retentions on their liability insurance policies.

All of the policies of insurance so required to be purchased and maintained shall contain a provision or
endorsement that the coverage afforded shall not be cancelled, until at least 30 calendar days’ written
notice has been given to the City.

Lessor Initials
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EXHIBIT C

[RFP and all addendums to be attached]
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EXHIBIT D

14-10.004 Permits.

(1) An application for a new sign permit is made by completing and submitting an Application for
Outdoor Advertising Permit, Form 575-070-04, Rev. 01/05, incorporated herein by reference, to the
address listed in subsection 14-10.003(2), F.A.C. Applications may be obtained from the State Outdoor
Advertising License and Permit Office.

(a) The applicant shall submit separate instruments of payment for each application for a new
permit, in order to avoid denial of multiple applications for one application being denied.

(b) Prior to issuing any permit, the Department will inspect the proposed sign site to assure
compliance with Chapter 479, Florida Statutes, and this rule chapter. To ensure that the site inspected is
the same specified in the application, the applicant shall mark the proposed sign site in such a manner
that the markings are visible from the main—traveled way. The markings shall be displayed from the
time of submission of the application, and shall be maintained by the applicant until the Department has
approved or denied the application.

(c) The Department will act on permit applications in order of the date of receipt of complete
applications.

1. An application will be considered complete when all items on the application form have been filled
in, all required attachments have been received, and the correct permit fee has been submitted. All
information provided on the application by the applicant must be certified as being true and correct.

2. Applications containing incorrect information will be denied.

3. Incomplete permit applications will be returned to the applicant along with any permit fees which
were submitted with the application.

4. Completion of, or corrections to, the original submitted document must be initialed by the
applicant on the original application.

5. The written statement from the landowner required by Section 479.07(3)(b), Florida Statutes,
must have been issued to the applicant, or on behalf of the applicant. If a lease document is submitted as
the statement from the landowner, the applicant must be the named lessee or the document must be
accompanied by a properly executed transfer of the leasehold rights to the applicant. The written
statement must:

a. Identify the property on which the sign is to be located;

b. Indicate that the person authorizing placement of the sign on the property is the owner or the
person in lawful control of the property. If the person authorizing placement of the sign is not the owner
of the property, the legal status which gives him or her lawful control of the property must be indicated;

c. Grant the permission to or on behalf of the applicant; and

d. Authorize placement of the sign on the subject property.

(d) Complete applications will be either approved or denied within 30 calendar days of receipt by the
Department, unless an earlier application for that site or a competing site is under review, or the
application falls within paragraph (g) or (h), below. If denied, the application will remain in a pending
status until the time to request an administrative hearing has elapsed. If a hearing is requested, the
application shall remain in a pending status until time to request an appeal of a final order has elapsed. If
an appeal is taken, the application will remain in a pending status until mandate is issued by the
appellate court. Subsequent applications for competing sites shall be held without action until the
pending status of the earlier application is resolved.

(e) If an application is approved, all subsequently received applications for competing sites shall be
denied.

(f) For purposes of paragraph (c), above, when a valid permit is being conditionally canceled
pursuant to subsection 14-10.004(9), F.A.C., the Outdoor Advertising Permit Cancellation Certification,
Form 575-070-12, Rev. 07/01, incorporated herein by reference, and Application for Outdoor
Advertising Permit, Form 575-070-04, Rev. 01/05, must be submitted simultaneously to the
Department. Form 575-070-12 may be obtained from the address listed in subsection 14-10.003(2),
F.A.C. The date the Department receives the cancellation and complete application documents shall be
considered the date the application is received.

(g) When a permit application is received for a new sign site requiring vegetation management
pursuant to Section 479.106, Florida Statutes, the permit application will not be considered complete
until the applicant has been issued a vegetation management permit by the Department and has removed
two nonconforming signs, which the Department has approved as meeting the requirements of Section
479.106(5), Florida Statutes.

(h) Applications for permits for locations which conflict with the location of an expired or canceled
permit will not be processed until the sign for which the expired or canceled permit was issued is
removed, unless a permit is being canceled as a condition for issuance of a new permit.

(i) A permit shall not be issued to an applicant for a location at which unpermitted cutting, removal,
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or trimming of vegetation has occurred until such time as payment of the administrative penalty and
mitigation required by Rule 14-40.030, F.A.C., and Section 479.106(7), Florida Statutes, have been
accomplished and the applicant has identified two nonconforming signs for surrender in accordance with
Section 479.106(5), Florida Statutes.

(2) A permit shall be granted for an automatic changeable facing provided:

(a) The static display time for each message is a minimum of six seconds;

(b) The time to completely change from one message to the next is a maximum of two seconds;

(c) The change of message occurs simultaneously for the entire sign face; and

(d) The application meets all other permitting requirements.

Any such sign shall contain a default design that will hold the face of the sign in one position if a
malfunction occurs.

(3) Notwithstanding any other provisions of this rule chapter, an outdoor advertising sign existing at
a location which previously was not subject to the permitting requirements of this chapter, but which
has become subject to the requirements of this chapter due to changes in the jurisdictional designation
of highways, shall be granted a state permit in accordance with the process outlined below:

(a) The Department shall conduct an inventory of outdoor advertising signs on the highway section
subject to jurisdictional change and, within 60 calendar days of the effective date of the proposed
change, advise all affected sign owners and local governments that the change is being considered, the
regulatory effect of the change, and when the change may become effective.

(b) Upon approval of the jurisdictional change, the Department will provide a second notice to sign
owners and local governments advising that the change in jurisdiction has become effective and that
sign owners have 30 calendar days from receipt of the second notice to submit an application for a sign
permit.

(c) When the Department is unable to provide the advance notice referenced in paragraph (a), above,
the Department will advise the affected sign owners that they have 90 calendar days from receipt of the
notice that the change in jurisdiction has become effective to submit an application for a sign permit.

(d) The Department shall issue an Outdoor Advertising Permit, Form 575-070-30, Rev. 07/01, to the
sign owner upon receipt of a complete Application for Outdoor Advertising Permit, Form 575-070-04,
Rev. 01/05, together with all items required by Section 479.07(3)(b), Florida Statutes. For existing
signs, the written statement required by Section 479.07(3)(b), Florida Statutes, shall be any written
document from the appropriate local governmental official indicating compliance with local requirements
as of the date of the permit application. A previously issued building permit shall be accepted as the
statement from an appropriate local governmental official, except in cases where the local government
has provided notice to the sign owner that the sign is illegal or has undertaken action to cause the sign
to be removed. When a building permit is submitted as the statement of the local government, the
applicant shall certify in writing that the local government has not provided notice that the sign is illegal,
and that the local government has taken no action to cause the sign to be removed.

(4) When a change in the designation of a highway removes that highway from the Department’s
regulatory jurisdiction, a notice will be provided to all owners of outdoor advertising permits on the
affected roadway. The notice will advise permit holders of the Department’s intent to revoke the
permits, and will include a statement of the recipient’s right to appeal the Department’s action.

(5) When a controlled road or any portion of a controlled road is designated as a scenic highway or
scenic byway pursuant to Section 335.093, Florida Statutes, new permits will not be issued for outdoor
advertising signs visible from the portion of the highway designated as a scenic highway or byway.

(6) Posting of Tags. The permanent metal permit tag issued by the Department must be posted by
the permittee at the sign site within 30 calendar days of issuance, and must remain in place at all times,
whether or not a sign has been erected. If a permit tag is lost, stolen, or destroyed, the permittee must
apply to the Department for a replacement tag on Outdoor Advertising Permit Tag Replacement Request,
Form 575-070-01, Rev. 07/01, incorporated herein by reference, and shall include a replacement fee of
$3.00 per tag. Form 575-070-01 may be obtained from the address listed in subsection 14-10.003(2),
F.A.C.

(7) Transfer of Permits. Authorization to transfer a permit shall be submitted on Outdoor Advertising
Permit Transfer Request, Form 575-070-25, Rev. 07/01, incorporated herein by reference, to the State
Outdoor Advertising License and Permit Office at the address listed in subsection 14-10.003(2), F.A.C.
The request shall be made in accordance with Section 479.07(6), Florida Statutes. Form 575-070-25
may be obtained from the address listed in subsection 14-10.003(2), F.A.C.

(a) The transferee shall certify that written permission of the landowner, or other person in lawful
control of the sign site, to maintain the sign on the site in accordance with Section 479.07(2), Florida
Statutes, has been secured.

(b) Transfer requests will not be processed without payment of permit fees in the amount necessary
to prevent permit expiration, if the transferee and transferor are on different billing cycles.
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(c) If a transfer of permit is made when the permit is in violation of Chapter 479, Florida Statutes, or
in violation of this rule chapter, or if a revocation proceeding is pending, the permit is subject to
conditions existing at the time of transfer. The Department’s approval of a permit transfer shall not
constitute waiver of rights on the part of the Department, nor shall permit transfer in an way prohibit
issuance of notices of violation or preclude the Department from revoking the transferee’s permit in
accordance with Section 479.08, Florida Statutes.

(d) If a transfer of permit is made during the initial 270 days from the date of permit issuance, the
permit transferee receives the permit subject to all conditions which were applicable to the original
applicant.

(8) Cancellation of Permits. Permit cancellation notification must be submitted to the State Outdoor
Advertising License and Permit Office at the address listed in subsection 14-10.003(2), F.A.C., on
Outdoor Advertising Permit Cancellation Certification, Form 575-070-12, Rev. 07/01, incorporated
herein by reference. All canceled tags must be returned to the Department with the certification, or
otherwise be accounted for in writing. Pursuant to Section 479.07(8)(b), Florida Statutes, if the sign has
not been removed by the former permittee, it shall be removed by the Department and the cost
assessed against the former permittee.

(9) Conditional Permit Cancellation. In instances where an applicant requests cancellation of one
permit in order to obtain a new permit, the existing permit shall be canceled simultaneously with the
issuance of the new permit. If a new permit does not meet current permitting requirements and cannot
be issued, the existing permit will not be canceled.

(10) Permits Canceled, or Not Renewed, in Error — Petition for Reinstatement. Pursuant to Section
479.07(8)(b), Florida Statutes, a petition for reinstatement of permits canceled, or not renewed, in error
by the permittee shall be submitted to the State Outdoor Advertising License and Permit Office at the
address listed in subsection 14-10.003(2), F.A.C. The petition must be in writing, must list the affected
permit(s), and must certify that:

(a) The permit was canceled, or not renewed, in error by the permittee;

(b) The permit tag for the canceled or expired permit was returned to the Department or otherwise
accounted for;

(¢) The sign has not been disassembled; and

(d) The local government has not declared the sign illegal or taken any other action to have it
removed.

If the Reinstatement Petition is denied by the Department, a new permit may be issued for a sign only if
the sign meets all current permitting requirements. The reinstatement fee is $200.00 for a sign facing of
200 square feet or less, and $300.00 for a sign facing greater than 200 square feet.

(11) Pursuant to the criteria set forth in Section 479.105(1)(e), Florida Statutes, the Department may
i1ssue a permit for an unpermitted sign, which has been structurally unchanged and continuously
maintained for a period of seven or more years.

(12) Where the expansion or relocation of a transportation facility causes a sign to be located in the
right of way, or within fifteen feet of the right of way, and the permit holder desires to relocate the sign
to a conforming location perpendicular to the roadway from the site of the existing sign, the Department
shall allow the relocation of the permitted sign in conformance with the following:

(a) The permit holder must submit a completed application for the relocated sign site in accordance
with Section 479.07(3), Florida Statutes.

(b) The Department must determine that the relocated sign site is in conformance with all
requirements for permitting.

Specific Authority 334.044(2), 479.02(7) FS. Law Implemented 215.34, 334.044(28), 339.05, 479.01(14), 479.02,
479.04, 479.07, 479.106(5), 479.24 FS. History—(Formerly part of Rule 14-10.04, Permits; 14-15.05, Right of Way
Bureau Operating Procedures), New 3-28-76, Amended 4-21-77, 12-10-77, 6-26-78, 12-31-78, 1-1-86,
Formerly 14-10.04, Amended 7-7-92, 6-28-98, 8-10-99, 8-19-01, 1-25-04, 5-15-05.
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A notary public or other officer completing this certificate verifies only the identity of the
individual who signed the document, to which this certificate is attached, and not the
truthfulness, accuracy, or validity of that document.

LESSOR ACKNOWLEDGEMENT

STATE OF )
) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

LESSOR ACKNOWLEDGEMENT

STATE OF )
) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , Who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

LESSEE ACKNOWLEDGEMENT
STATE OF )
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) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

TLL 24 PRE 6/15/16



Exhibit D

OUTFRONT/

DATE MAY , 2019 LEASE NO. 918875 DIV. 1281
SIZE 14X48 VENDOR NO.
REP NAME: CASHLEY PANEL NO.

PARCEL ID NO: 51402811051

SIGN LOCATION LEASE

THE CITY OF MIRAMAR (“‘LESSOR”), hereby leases and grants to OUTFRONT Media LLC
(“LESSEE”) the exclusive use of the “Leased Premises” (as hereinafter defined) consisting of a
portion of the real property known as: N/'S MIRAMAR PARKWAY .25 MILES W/O I-75 AKA
SMALL PARCEL IN FRONT OF HOME DEPOT PLAZA (the “Property”) (with free access over
and across same) for the purpose of erecting, constructing, installing, placing, operating,
maintaining, modifying, servicing, relocating, and removing LESSEE’'S advertising sign(s)
thereon, including supporting structures, illumination facilities and connections, back-up panels,
service ladders and other appurtenances and ancillary equipment (the “Sign Structure(s)”).

TLL

1. Lease and Description. The “Leased Premises” shall consist of the area where the

supporting structure of the Sign Structure(s) is/are affixed to the Property, the
surrounding area and the airspace above the same, as more particularly described
on Exhibit A attached hereto and made a part hereof.

LESSOR grants to LESSEE and/or its agents the right to vehicular and pedestrian
ingress and egress to and from the Sign Structure(s) over and across the Property
and any other property owned or controlled by LESSOR for all purposes reasonably
necessary for (i) the erection, construction, installation, placing, operating,
maintaining, modifying, servicing and removal of the Sign Structure(s), (i) providing
or establishing electrical power to the Sign Structure(s) (at LESSEE’s sole expense),
(i) the placement of incidental and ancillary equipment thereon, (iv) relocating the
Sign Structure(s) to lawful site(s) satisfactory to LESSEE on LESSOR’S Property if
the maintenance of the Sign Structure(s) on the Leased Premises are proscribed by
federal, State or Local statute, ordinance or regulation.

Term. This agreement shall be effective as of the date of execution. The initial term
of this Lease shall be for a period of TWENTY (20) year(s) commencing on the first
day of the calendar month immediately following the date on which final inspection
(or equivalent) is issued (the “Commencement Date”). This Lease may be renewed,
upon mutual agreement of the Parties, for Two (2) successive FIVE (5) year periods
on the same terms and conditions as herein contained (each a “Renewal Term”),
unless otherwise terminated by LESSOR as provided herein. The initial term and
any Renewal Term(s) are hereinafter collectively referred to as the “Term.” Each full
consecutive twelve (12) month period of the Term immediately following the
Commencement Date is hereinafter referred to as a “Lease Year”.

Rent. Beginning on the earlier of the Commencement Date or upon expiration of the
120 day construction period provided for in Section 5.4, LESSEE shall pay to
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LESSOR as “Rent” an amount equal to the greater of: (i) NINETY THOUSAND and
00/100 ($90,000.00) Dollars per Lease Year (the “Minimum Annual Guaranteed
Rent”), which shall be payable monthly in advance beginning on the
Commencement Date, or (ii) an amount equal to THIRTY FIVE (35%) Percent of the
Annual Gross Revenue (as defined herein) (the “Percentage Rent”).
Notwithstanding anything to the contrary contained herein, the parties acknowledge
and agree that in the event LESSEE is permitted to construct a Sign Structure with
only one (1) sign face, rather than two (2) sign faces, that the Minimum Annual
Guaranteed Rent shall be reduced to $45,000.00 per Lease Year. "Annual Gross
Revenue" shall mean all income actually received by LESSEE from the sale of
advertising on the Sign Structure(s) during a Lease Year. During each Lease Year,
the Minimum Annual Guaranteed Rent shall be paid as set forth above. The
Minimum Annual Guaranteed Rent shall increase at a rate of two percent (2%) per
Lease Year commencing on the first anniversary of the Commencement Date.
Commencing Lease Years 7 through 10, the Minimum Annual Guaranteed Rent shall
increase at a rate of three and one half percent (3.5%) during each such Lease Year.
The Percentage Rent shall be calculated at the end of each Lease Year. In the
event that the Percentage Rent exceeds the Minimum Annual Guaranteed Rent for
such Lease Year, LESSEE shall pay to LESSOR the difference between the
Percentage Rent and the Minimum Annual Guaranteed Rent within sixty (60) days
after the end of such Lease Year (the “True-Up Payment”). The True-Up Payment
shall be accompanied by a full and accurate statement of the Annual Gross Revenue
received by LESSEE and the Percentage Rent and True-Up Payment calculations
for such Lease Year (the “Annual Report”). Notwithstanding the foregoing, prior to
the completion of construction, the Rent shall be Ten and 00/100 ($10.00) Dollars.
Payment of Rent shall be limited to one (1) check per payment payable to no more
than two (2) payees.

Notwithstanding anything to the contrary contained herein, LESSEE acknowledges
and agrees that LESSOR shall have the right to renegotiate the terms and conditions
of this Agreement, including but not limited to Minimum Annual Guaranteed Rent and
Percentage Rent, exercisable one time only, by providing written notice to LESSEE
not less than sixty (60) days prior to the end of Lease Year 10, stating LESSOR’s
desire to renegotiate the Rent payable by LESSEE to LESSOR for the remainder of
the un-expired Term. In the event the parties cannot mutually agree to the amount of
Minimum Annual Guarantee Rent and Percentage Rent payable hereunder within
sixty (60) days prior to the commencement of Lease Year 11, each party shall
appoint its one broker, duly licensed in the State of Florida, and who shall have been
active for at least ten (10) years with experience and specific knowledge of the
outdoor advertising industry, and each broker shall be a neutral person with no
financial or personal interest in the result of this dispute. Each broker shall be
appointed within thirty (30) days prior to the commencement of Lease Year 11. The
two brokers so appointed by LESSEE and LESSOR shall, within ten (10) days after
the date of the appointment of the second broker, agree upon and appoint a third
broker who shall be qualified based on the same criteria set forth above, except such
broker shall have no affiliation or prior business relationship with either LESSOR or
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LESSEE. Within ten (10) days after the appointment of the third broker, LESSEE
and LESSOR shall submit to the panel of brokers, in writing (and with a copy to each
other) what each party believes to be the appropriate Total Fair Market Rent (“FMR”)
for the Leased Premises for the remainder of the Term. Within ten (10) days after
receipt of the proposed Total FMR, the panel of brokers shall meet and determine
(by majority vote) which of the two proposals most accurately establishes the Total
FMR, which proposal shall thereupon be adopted by the panel as the Total FMR.
Based upon the Total FMR adopted by the brokers in accordance with the
immediately preceding sentence, the brokers will decide upon the Rent for the
remainder of the Term. The decision of the brokers shall promptly be communicated
to the parties. If either LESSOR or LESSEE fails to appoint an broker within the time
period specified in this Section, the broker appointed by one of them shall constitute
the sole broker, and shall alone make the determination of which proposal most
accurately establishes the Total FMR (and notify LESSOR and LESSEE thereof).
Each party shall pay the fees and expenses of the one of the two original brokers
appointed by or for such party, and the fees and expenses of the third broker and all
other expenses (not including the attorney’s fees, witness fees and similar expenses
of the parties which shall be borne separately by each of the parties) of the
arbitration shall be borne by the parties equally. In the event the parties cannot
mutually agree to the amount of Rent payable hereunder prior to the commencement
of Lease Year 11, LESSEE shall have the right to terminate this Lease, and
LESSOR shall refund to LESSEE any Rent paid in advance for the remainder of the
un-expired Term.

It is acknowledged by the parties that the Rent payments herein are predicated on
monthly installments. Should the provisions of Section 28 become operative, or
Term of this Lease commence on some day other than the first of the month, all
Minimum Annual Guaranteed Rent payments required hereunder shall be prorated
based upon a thirty (30) day month.

. Additional Payments. As an inducement to enter into this Lease, LESSEE shall

pay to LESSOR an amount of One Hundred Fifty Thousand Dollars and 00/100
($150,000.00) (“Bonus”). The Bonus shall be payable as follows: (i) within ten (10)
days after the execution of this Agreement, LESSEE shall pay LESSOR an amount
equal to 25% of the Bonus ($37,500.00), which amount shall be promptly refunded
by LESSOR to LESSEE in the event LESSEE is unable to obtain any Permits or any
other approvals required by a governmental authority having jurisdiction over the
Sign Structure(s) (“Approvals”) within the one (1) year period after the full execution
of this Agreement, (ii) within thirty (30) days after the date that all Permits and
Approvals have been issued (without condition) to LESSEE, LESSEE shall pay
LESSOR an amount equal to 25% of the Bonus ($37,500.00), which amount shall be
promptly refunded by LESSOR to LESSEE in the event LESSEE is prevented from,
or unable to, construct the Sign Structure(s) for any reason outside of its control
within the one (1) year period immediately following the date all Permits and
Approvals have been issued (without condition) to LESSEE, and (iii) within thirty (30)
days after the Sign Structure(s) have been fully constructed on the Leased Premises,
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are operational and legally ready to accept third party advertising, and LESSOR’s
final inspection/final approval thereof has been completed and the Commencement
Date has occurred, LESSEE shall pay LESSOR an amount equal to 50% of the
Bonus ($75,000.00). As an inducement to enter into this Lease, LESSEE agrees to
make an annual charitable donation to Miramar Cultural Trust, Inc., a Florida 501c(3)
corporation, with EIN Number 20-3879853 (the “Cultural Trust”) for Youth Programs
in the amount of Three Thousand Dollars and 00/100 ($3,000.00) (the “Charitable
Donation”). The Charitable Donation shall be made by check delivered by LESSEE
to the Charitable Trust within three (3) days after the Commencement Date, and at
the commencement of each Lease Year thereafter, unless the Cultural Trust
becomes inactive, files for bankruptcy or other protection from creditors or is
otherwise dissolved, in which event, LESSEE’s obligation to make a Charitable
Donation shall be deemed null and void.

Permits; Construction of the Sign Structures.

5.1 Permits. LESSOR warrants that LESSOR is the owner of the Property and has
full authority to make this agreement and the LESSEE shall have the right to make
any necessary applications with, and obtain permits from, governmental bodies for
the construction, maintenance and removal of the Sign Structure(s) at the sole
discretion of LESSEE, including, without limitation, any and all permits required by
the Florida Department of Transportation (“FDOT”) (collectively, the “Permits”).
LESSOR shall reasonably cooperate with LESSEE to obtain Permits and any other
applicable governmental agency for installation, construction, maintenance and
removal of the Sign Structures, provided that LESSOR shall incur no costs in
connection therewith. Subiject to the foregoing, LESSEE shall be solely responsible
for obtaining any and all permits, approvals, waivers, and releases required, or any
other requirement necessary to use the Leased Premises. LESSEE agrees that
once the Permits are obtained to construct the Sign Structures, LESSEE shall use its
commercially reasonable efforts to maintain and/or, to the extent required by
applicable law, take all commercially reasonable steps necessary to renew those
Permits during the Term of this Agreement.

5.2 Notice to Proceed. Subject to Section 5.3 below, LESSEE shall promptly
commence work to obtain the Permits. The Community and Economic Development
Director (“CED Director”) shall facilitate access to, and shall approve the specific
location and size of, the Leased Premises, which shall be attached to this Agreement
as Exhibit A.

5.3 Final Plans and Specifications. LESSEE shall submit its final plans and
specifications for the Sign Structures (the “Final Plans and Specifications”) to the
CED Director prior to submitting Permit applications. The final design and height,
final plans and specifications, and location on Leased Premises for the Sign
Structures shall be approved in writing by LESSOR within fifteen (15) business days
after its receipt of LESSEE’s submission of such plans and specifications, which
approval shall not unreasonably be withheld, delayed, or conditioned.
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Notwithstanding the foregoing, the parties acknowledge and agree that any and all
special architectural and/or aesthetic standards for the Sign Structure(s) (the
“Standards”) that may be requested by LESSOR shall be mutually agreed to by
LESSEE. In the event that the parties cannot mutually agree to the Standards,
LESSEE shall have a right to terminate this Agreement, and LESSOR shall refund to
LESSEE any Minimum Annual Guaranteed Rent and any portion of the Bonus paid
in advance of for the remainder of the un-expired Term. If, as applicable, LESSOR
disapproves of the Final Plans and Specifications, LESSOR shall provide notice of
disapproval of the Final Plans and Specifications in writing to LESSEE within such
fifteen (15) day period, specifying the reasons upon which the rejection is based, and
LESSEE shall resubmit revised Final Plans and Specifications to LESSOR for
approval in accordance with the above procedure. LESSOR'’S review of the Final
Plans and Specifications are for its sole purpose, and LESSOR shall not be
responsible for quality, design, Code compliance, or other matters, and LESSOR
shall have no liability whatsoever in connection therewith or for any omissions or
errors in the Plans and Specifications. The LESSOR-approved Final Plans and
Specifications shall be the “Approved Plans and Specifications.”

5.4 Construction. In accordance with the Permits and Approved Plans and
Specifications, LESSEE shall commence promptly and proceed diligently to
complete construction of the Sign Structures. All such construction or installation of
the Sign Structures shall be undertaken by LESSEE at no cost to LESSOR.
Construction of the Sign Structures shall be completed within 120 days of issuance
of the Permits, except that LESSEE shall not be deemed in default of this Section 5.4
if any delay is outside of LESSEE’s control, such as the occurrence of a hurricane
and/or imposition of a ban and/or extreme tariffs on foreign steel. Final inspection
shall be conducted by an inspector with the relevant skills, knowledge, and ability for
inspecting billboards.

Repairs, Alterations, and Additions. LESSEE shall at its sole cost, keep and
maintain the Leased Premises, Sign Structure, all advertising thereon and
appurtenances thereto and every part thereof in good order, condition, and repair
(ordinary wear and tear excepted), and in accordance with the highest industry
standards for similar display structures. LESSOR shall not be required to repair or
maintain any portion of the Leased Premises or Sign Structures.

Following installation/construction of the Sign Structures in accordance with this
Agreement, LESSEE may make structural alterations and additions to the Leased
Premises only with prior written approval of LESSOR. Such approval by LESSOR
may be given in its sole and absolute discretion.

Intentionally Omitted.

Indemnification. LESSEE agrees to indemnify, protect, defend, and hold harmless
LESSOR and its officers, directors, employees, and agents from all damage to
persons or property by reason of accidents resulting from the negligent or willful acts
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of LESSEE’S agents, employees or others employed in the erection, construction,
installation, placing, operating, maintaining, servicing and removal of its Sign
Structure(s) on the Leased Premises. LESSEE agrees to indemnify, protect, defend,
and hold harmless LESSOR and its officers, directors, employees, and agents from
and against any and all penalties, liabilities, damages, and charges (including without
limitation, reasonable attorneys’ fees and legal expenses incurred by LESSOR in
connection with such penalties, liabilities, damages, or charges and proceedings)
imposed or sought to be imposed on or involving LESSOR for any violation of any
laws, ordinances, or regulations applicable to LESSEE’S use of the Leased
Premises.

Title of Improvements. This agreement is a Lease (not a license). The Sign
Structure(s) on the Leased Premises and all sign(s), structure(s), improvements and
appurtenances thereto placed on the Leased Premises hereafter by or for LESSEE,
its agent or predecessor and any and all Permits related thereto shall at all times
remain the property of LESSEE during the Term. LESSEE shall have the right to
remove the digital billboard panels at any time during the Term of the Lease (as the
same may be extended), with prior written approval from LESSOR. LESSEE shall
have right to remove, at its own cost, all sign(s), digital billboard panels,
improvements and appurtenances thereto placed on the Leased Premises hereafter
by or for LESSEE, its agent or predecessor (other than the Sign Structure(s)) and
any and all Permits related thereto for a reasonable amount of time after the
expiration or termination of the Lease. The future existence of the Sign Structure(s)
and all below grade improvements shall not constitute continued occupancy of the
Leased Premises by LESSEE. If upon the expiration of the Term (as the same may
be extended) the parties hereto are engaged in good faith negotiation of the terms of
a renewal lease, then LESSEE shall not be obligated to remove any sign(s),
structure(s), improvements and appurtenances thereto placed on the Leased
Premises hereafter by or for LESSEE, its agent or predecessor or any of the Permits
related thereto from the Leased Premises until thirty (30) days after the receipt of
written notice from LESSOR expressly stating that LESSOR does not desire to
continue such renewal negotiation.

Eminent Domain. In the event that all or any part of the Property is acquired or
sought to be acquired by or for the benefit of any entity having or delegated the
power of eminent domain, LESSEE shall, at its election and in its sole discretion, be
entitled to: (i) contest the acquisition and defend against the taking of LESSEE’s
interest in the Leased Premises; (ii) reconstruct the Sign Structure(s) on any portion
of the Property not being acquired, as reasonably approved by LESSOR; and (iii)
recover damages to and compensation for the fair market value of its leasehold and
Sign Structure(s) taken or impacted by the acquisition; provided that the same shall
not diminish or delay LESSOR’s award of damages or other compensation with
respect to the Property. No termination right set forth anywhere in this Lease may be
exercised by LESSOR if the Property or any portion thereof is taken or threatened to
be taken by eminent domain, or if the Property is conveyed or to be conveyed to or
for the benefit of any entity having the power of eminent domain.
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Electricity. LESSEE shall pay for all electrical power consumed by the Sign
Structure(s).

Visibility. LESSOR shall not cause nor permit any outdoor advertising sign other
than those in existence at the time of the execution of this Lease (if any), or those
constructed by LESSEE pursuant to the terms hereof (or otherwise) to be placed on
the Property or any Leased Premises owned or controlled by the LESSOR or
his/hers/its beneficiaries, if any, within a radius of one thousand feet (1000") from
LESSEE's Sign Structure(s) without prior written consent from the LESSEE. It is the
understanding of the parties that visibility of the Sign Structure(s) to the traveling
public is the essence of this Lease. LESSOR shall not cause nor permit LESSEE's
Sign Structure(s) to be obscured from visibility to the traveling public. LESSOR
grants LESSEE the rights to trim, cut, or remove brush, trees, shrubs, or any
vegetation or remove any obstructions of any kind on the Leased Premises, or any
other property owned or controlled by LESSOR, which limit the visibility of the Sign
Structure(s).

FDOT Requlations. Notwithstanding anything to the contrary contained in the sign
ordinance, the parties acknowledge and agree that the changeable message display
on the Sign Structure(s) shall comply with all applicable FDOT regulations (as they
may be amended from time to time) relating to brightness and the interval of copy
change, which regulations are currently set forth in Section 14-10.004 of the Florida
Administrative Code, a copy of which is attached hereto as Exhibit D, provided that
the interval of copy change on any sign face on the Sign Structure(s) shall be no
more frequent than one (1) change every eight (8) seconds.

Non-Exclusive. LESSEE acknowledges and agrees that LESSEE does not have
any right with respect to outdoor advertising on any other property of LESSOR.
LESSOR shall have the right to permit others to engage in outdoor advertising at any
location other than the Leased Premises, provided that LESSOR shall not have the
right to erect structures which obstruct the visibility of the Sign Structures.

LESSOR Use of Advertising Space and Time.

15.1 LESSEE will provide from time to time as and when requested in advance
in writing by LESSOR, the right to display LESSOR prepared and approved
advertisements for City-sponsored events (“City Advertisement”) on the Sign
Structure(s), within the City of Miramar (the “City”) and within other major media
markets throughout the United States, with a “minimum retail value” of no less
than $20,000.00 per Lease Year, at no cost to LESSOR. LESSOR agrees that
LESSEE may remove any City Advertisement promptly upon LESSEE securing a
revenue producing advertisement for the Sign Structure(s). At the end of each
Lease Year, LESSEE shall provide LESSOR documentation showing the retail
value expended on City Advertisements for that Lease Year. If the annual
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$20,000,00 minimum retail value is not achieved during any Lease Year, the
unused portion thereof will not rollover to the following year, and will be deemed
abandoned.

Any such City Advertisements shall be strictly for the benefit of the City, and shall
not include the names or logos of any third-party businesses or sponsors. If after
posting a City Advertisement any third party asserts that said advertisement is
defamatory or infringes on any copyright, trademark or other intellectual property
or privacy right, or if adverse publicity results therefrom, LESSEE shall have the
right to remove the City Advertisement, and to discontinue the display of the City
Advertisement until such time as the City shall supply a new, or designates a
previous, City Advertisement To be eligible to take advantage of this opportunity,
LESSOR shall provide LESSEE, in advance with the artwork/design/graphics for
the City Advertisement. The City Advertisements will be displayed on the Sign
Structure(s) at no cost to LESSOR.

LESSOR’S Office of Marketing and Public Relations shall prepare City
Advertisements, which shall meet LESSEE'’S specifications, and provide them to
LESSEE. LESSEE shall display City Advertisements within five (5) days of
receipt of the City Advertisement from LESSOR. For purposes of this paragraph,
LESSOR'’S contact person shall be the Office of Marketing and Public Relations
at 954-602-3147, and LESSEE’S contact person shall be Chris Ashley at 954-
971-2995.

15.2 On a space available basis, from time to time as and when requested in
advance in writing by LESSOR, LESSEE will allow LESSOR to post public
service announcements on the Sign Structure(s) (“PSAs”).

Favored Nations Clause. In the event that LESSEE is granted a Request for
Proposal for a surface street location, pursuant to which LESSEE has agreed to pay
to any other incorporated municipalities within Broward County a higher rent than the
Rent currently payable to LESSOR pursuant to the terms and conditions this Lease,
LESSEE shall notify Lessor in writing and LESSOR shall be entitled to receive the
such higher Rental amount effective on the first day of the month immediately
following the date of LESSEE’s written notice to LESSOR under this Section 16. The
adjusted Rent shall not be retroactive. The parties acknowledge and agree that this
covenant shall at all times exclude unincorporated Broward County, the City of Ft.
Lauderdale, the City of Pompano Beach, lands owned/operated by the Seminole
Tribe of Florida, and Broward County Aviation.

Additional Locations. LESSEE may propose other prime areas for future locations
within the City for another Sign Structure, subject to zoning restrictions. LESSOR
shall have the sole right to determine whether the proposed location for another Sign
Structure is suitable, taking into consideration such factors as visibility, size of sign or
foundation, and compatibility with on-site and nearby land use potential
environmental effects. The Parties acknowledge and agree that this provision shall
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not apply to the four (4) leases contemplated to be executed concurrently with this
Lease.

LESSOR Ownership Representations. LESSOR warrants that it owns the
Property (including the Leased Premises) and has the authority to enter into this
Lease and that if LESSEE shall pay the Rent provided for herein, LESSEE shall and
may peaceably and quietly have, hold and enjoy use of the Leased Premises for the
Term of this Lease. To this end, if at any time during the Term of this Lease LESSOR
fails to pay any lien or encumbrance affecting the Leased Premises, including any
past due real estate taxes, interest, and/or penalties thereto, and after receipt of
LESSEE's written request to LESSOR to pay said sums, LESSOR fails to make such
payment, LESSEE shall have the right, but not the obligation, to pay such amounts
or any portion thereof. LESSEE may deduct any such payments and any additional
related expenses including reasonable attorney's fees, with interest thereon at the
interest rate applicable to judgments under state law per annum from the date of
payment, from the next succeeding installment(s) of Rent until LESSEE has been
fully reimbursed for such payments, interests and fees.

Taxes and Assessments. LESSEE agrees to pay all lawful taxes, assessments, or
charges, which during the Term may become a lien or be levied by the state, county,
city, or any other tax or assessment levying body upon the Sign Structure or any
possessory right which LESSEE may have in or to said Sign Structure.

Notice. All Rent to be paid to LESSOR pursuant to this Lease and all notices to
either of the parties hereto shall be forwarded to the respective party at the address
noted below such party’s signature, or such other address set forth in a written notice
by such party. Rent payments shall be deemed received by LESSOR upon deposit
by LESSEE with the United States Postal Service. In the event that LESSOR shall
send to LESSEE written notice requesting that Rent be forwarded to an address
other than that listed below LESSORS signature, such new forwarding address shall
not be effective until forty five (45) days after LESSEE’s receipt of such notice from
LESSOR.

For LESSOR: Vernon E. Hargray
City Manager
City of Miramar
2300 Civic Center Place
Miramar, Florida 33025

With a copy to: Jamie Alan Cole, Esq.
City Attorney
Weiss Serota Helfman Cole & Bierman, P.L.
200 East Broward Boulevard, Suite 1900
Fort Lauderdale, Florida 33301
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For LESSEE: As set forth below LESSEE’s signature block.

Entire Lease. This Lease shall not obligate the LESSEE in any way until it is
accepted and executed by an authorized signatory of LESSEE who is responsible for
executing LESSEE's duties under this Lease. It is understood that this written lease
between the parties constitutes the entire Lease and understanding between the
parties and supersedes all prior representations, understandings, and agreements
relating to the Leased Premises. This Lease may not be modified except in writing
and signed by LESSOR and an authorized signatory of LESSEE.

Assignment/Sublease. This Lease shall be binding upon heirs, executors, personal
representatives, successors and assigns for the parties hereto and LESSOR agrees
to notify LESSEE of any change of (i) ownership of the Property or the Leased
Premises, or (ii) LESSOR's mailing address within seven (7) days of such change.
LESSOR agrees to hold LESSEE harmless from any action resulting from failure to
provide said notice. LESSOR shall not assign its interest under this Lease or any
part thereof except to a party who purchases the underlying fee title to the Property.
LESSEE shall not assign its interest under this Lease or any part thereof without
consent of the LESSOR, which shall not be unreasonably withheld, conditioned or
delayed. This Section shall not preclude a collateral assignment of LESSOR's or
LESSEE's interest under this Lease to an established financial institution as, and
part of, a bona fide loan transaction. LESSEE shall not sublease this Agreement.

Permitted Uses. The Leased Premises shall be used solely for the purpose of
erecting, constructing, installing, placing, operating, maintaining, maodifying,
servicing, relocating, and removing LESSEE’S Sign Structures. LESSEE, may with
prior written approval from LESSOR, add any ancillary use to its structure(s),
including but not limited to routing necessary underground lines and
telecommunications devices.

Advertising Standards and Reguirements. LESSEE agrees to display on the Sign
Structures commercial advertisements in compliance with the following advertising
standards and requirements (“Advertising Standards”):

No advertisements promoting the sale or use guns/firearms, or tobacco.

e No advertisements promoting the sale of alcohol within 500 feet of a church,
school, or playground.

o No advertisements or public service announcements (other than City
Advertisements or PSAs) shall be accepted by LESSEE for display, which is
to the knowledge of LESSEE:

o Clearly defamatory; or
o Obscene or pornographic according to local community standards; or
o Inadvocacy of unlawful violent action.

o Advertisements of a political or editorial or election nature, either for a specific

candidate(s) or an issue(s), are to comply with Florida campaign laws
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LESSOR may revise the Advertising Standards from time to time, and any such
changes shall only be binding upon LESSEE if mutually agreed to in advance in
writing. The Parties recognize and acknowledge that LESSOR is implementing the
Advertising Standards as a landlord of LESSOR’S property under its proprietary
powers, and that the provisions hereof in no way affects the LESSOR’S powers to
regulate advertising, billboards, or related matters under its independent regulatory
powers. LESSOR may request removal of an advertisement if LESSOR reasonably
determines that such advertisement violates the Advertising Standards. LESSEE
shall use its best efforts to remove such advertisement within three (3) days of
receiving LESSOR'’S request for removal.

LESSEE’S Sales Efforts. LESSEE shall use the Sign Structures throughout the
Term of this Agreement to display advertising to the public that LESSEE is legally
authorized to provide during the Term, and shall use its commercially reasonable
efforts to maximize to the greatest extent reasonably possible, gross revenues during
the Term; except as otherwise contemplated by Section 15 with respect to City
Advertisements and/or PSAs. LESSEE shall sell advertising space based on
prevailing market rate terms, except as otherwise contemplated by Section 15 with
respect to City Advertisements and/or PSAs. LESSEE agrees that it will exercise its
good faith business judgment, consistent with standard advertising industry business
practices and then-existing economic and advertising sales conditions, to sell
advertising in a manner so as not to undermine LESSOR'’S right to Rent.

First Refusal. LESSEE shall have the right of first refusal throughout the Term to
enter into an agreement for the purchase of the subject Property, the Leased
Premises, or any interest therein based upon the terms and conditions agreed to by
LESSOR with any third party.

Property and Liability Insurance. LESSEE shall, at no cost to LESSOR, obtain,
maintain, and cause to be in effect at all times from the date of execution of this
Agreement to the later of (i) the last day of the Term, or (ii) the last day LESSEE is
(A) in possession of the Leased Premises or (B) has the right of possession of the
Leased Premises, the types and amounts of insurance specified in Exhibit “B,”
attached hereto.

Termination.

28.1 LESSOR'’S Right to Terminate. LESSOR shall have the right to terminate
the Lease Agreement as set forth in Section 29 below.

28.2 LESSEE’'S Right to Terminate. In the event LESSEE reasonably
determines; (a) LESSEE is unable to secure or maintain any required Permit or
license from any appropriate governmental authority; (b) federal, state or local
statute, ordinance regulation or other governmental action precludes or materially
limits use of the Leased Premises for outdoor advertising purposes; (c) LESSEE’s
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Sign Structure(s) on the Leased Premises become entirely or partially damaged or
destroyed; (d) the view of LESSEE's Sign Structure(s) are obstructed or impaired in
any way by any object or growth on the Property or on any neighboring property; (e)
there occurs a diversion of traffic from, or a change in the direction of, traffic past the
Sign Structure(s); (f) LESSEE is prevented from maintaining electrical power to the
Leased Premises or illuminating its Sign Structure(s); (g) maintenance will be
hampered or made unsafe due to conditions caused by nearby properties, land uses,
or utilities, then LESSEE shall, at its option, have the right to either reasonably abate
the Rent until the issues with “a” through “g” above are cured, and/or terminate this
Lease upon thirty (30) days notice in writing to LESSOR and LESSOR shall refund to
LESSEE any Minimum Annual Guaranteed Rent paid in advance for the remainder
of the un-expired Term.

Default. It is mutually covenanted, and this Agreement is made upon the condition
that the occurrence of any of the following shall be deemed an event of default (an
“Event of Default”):

(a) If the Rent or other sums which LESSEE herein agrees to pay, or any part
thereof, shall remain unpaid for a period of ten (10) days after LESSEE’s
receipt of written notice;

(b) If either party fails to comply in any material respect with any of the other
terms, agreements, conditions or covenants herein contained that is such
party’s obligation, and such failure continues for a period of thirty (30) days
after its receipt of written notice from the non-defaulting party; or

(c) In the event either party files a petition for bankruptcy or insolvency, or a
court ordered reorganization of such party, and such action is not stayed or
dismissed within sixty (60) days after the date of filing.

Upon the occurrence of an Event of Default, the non-defaulting party shall deliver
written notice via the United States Postal Services by certified or registered return
receipt mail to the defaulting party, and said party may cure such failure within the
time frame set forth above; provided, however that, for any non-monetary default, if a
cure cannot reasonably be effected in such thirty (30) days, the defaulting party may
continue such cure past thirty (30) days from notice provided it commences such
cure within thirty (30) days from notice and pursues such cure to completion. If
either party fails to cure an Event of Default in accordance with the foregoing, the
non-defaulting party may declare the Agreement terminated, and LESSOR may
exercise all rights of entry or reentry upon said Leased Premises, in addition to any
other remedy available at law or in equity.

Surrender_and Holding Over. LESSEE covenants that at the expiration or any
earlier termination of the Term of this Agreement for any reason, or any holding over
that LESSOR has otherwise objected to, LESSEE will quit and surrender said
Leased Premises in good condition (ordinary wear and tear excepted). Upon
expiration or earlier termination of this Agreement, all rights associated with the
Leased Premises shall revert back to LESSOR and LESSEE shall have no further
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rights, remedies, or obligations under this Agreement with respect to the Leased
Premises, other than as set forth in Section 9 above. Further, LESSOR shall have
the sole and exclusive right to enter into a new agreement with LESSEE or with
another company that is in the business of outdoor advertising with respect to the
Leased Premises, Sign Structures, or any portion thereof, and LESSEE agrees that it
shall have no claim, right, or option for the Property.

If LESSOR has not otherwise objected to LESSEE’S holding over the use of said
Leased Premises after the Term of this Agreement has terminated in any manner,
such holding over shall be deemed merely a hold from month-to-month on the same
terms and conditions as provided herein except as follows: During any holdover
period, LESSEE shall pay LESSOR monthly rental equal to the prorated Minimum
Annual Guaranteed Rent for the month immediately preceding the holdover period
and Percentage Rent. In addition, LESSOR, upon thirty (30) day’s written notice to
LESSEE, may change any of the other terms and conditions of the holding over.

Recordation. Concurrently with the execution of this Lease, or at any other time
upon request of the other, LESSOR and LESSEE shall execute, acknowledge and
deliver to the other a short form memorandum of this Lease for recording purposes.
The Party requesting recordation shall be responsible for payment of any fees or
taxes applicable thereto.

From time to time upon the written request of LESSEE, LESSOR shall have its
lender(s) (if any) execute, acknowledge and deliver to LESSEE a subordination, non-
disturbance and attornment agreement in a form reasonably acceptable to LESSEE.
LESSOR and LESSEE shall countersign said agreement.

Lease Documents. This Agreement is subject to the terms, conditions, and
requirements set forth and described in Request For Proposal 19-12-11 and all
addendums thereto as of the date of this Lease (“RFP”), attached hereto as Exhibit
“C,” and any subsequently negotiated changes to same. In the case of any conflict
between the RFP, this Agreement, or any amendment/addendum issued, the order
of precedence shall be: the last amendment/addendum issued, this Agreement, and
then the RFP.

Audit and Inspection Rights. No more than once per Lease Year, upon not less
than fourteen (14) business days prior written notice to LESSEE, LESSOR may, at
its sole cost and expense, audit, or cause to be audited, those books and records of
LESSEE which are solely related to revenue generated under this Agreement during
the immediately preceding Lease Year (the “Records”). Any such audit shall be
conducted at LESSEE'’s offices where such Records are kept, during regular working
hours. Neither LESSOR nor its auditor shall remove the Records from LESSEE’s
office and shall, subject to Chapter 119, Florida Statutes, keep all terms of the
Records confidential. This confidentiality obligation shall survive the expiration or
termination of the Lease. LESSEE agrees to maintain all such Records for a period
of three years after final payment is made under this Agreement.

Lessor Initials

Lessee Initials

13 REV DEN
12042014



TLL

34.

35.

36.

37.

38.

39.

Exhibit D

OUTFRONT/

Amendments. No modification, amendment or alteration of the terms and
conditions contained shall be effective unless contained in a written document
executed with the same formality as this Agreement.

Governing Law and Venue. This Agreement shall be construed in accordance with
and governed by the laws of the State of Florida. Venue for any action arising out of
or relating to this Agreement shall be in Broward County, Florida.

Severability. If any provision of this Agreement or the application thereof to any
person or situation shall to any extent be held invalid or unenforceable, the
remainder of this Agreement, and the application of such provisions to persons or
situations other than those as to which it shall have been held invalid or
unenforceable shall not be affected thereby, and shall continue in full force and effect
and be enforced to the fullest extent permitted by law.

Covenant Against Contingent Fees. LESSEE agrees that it has not employed or
retained any person or company employed by LESSOR to solicit or secure this
Agreement and that it has not offered to pay, paid, or agreed to pay any person any
fee, commission, percentage, brokerage fee, or gift of any kind contingent upon or in
connection with the award or making of this Agreement.

Public Records. The parties acknowledge that this agreement is subject to Chapter
119, Florida Statutes.

Scrutinized Companies.

39.1 LESSEE certifies that it and its subcontractors are not on the Scrutinized
Companies that Boycott Israel List. Pursuant to Section 287.135, F.S., the City may
immediately terminate this Agreement at its sole option if the LESSEE or its
subcontractors are found to have submitted a false certification; or if the LESSEE, or
its subcontractors are placed on the Scrutinized Companies that Boycott Israel List
or is engaged in the boycott of Israel during the term of the Agreement.

39.2 If this Agreement is for more than one million dollars, the LESSEE
certifies that it and its subcontractors are also not on the Scrutinized Companies with
Activities in Sudan, Scrutinized Companies with Activities in the Iran Petroleum
Energy Sector List, or engaged with business operations in Cuba or Syria as
identified in Section 287.135, F.S. Pursuant to Section 287.135, F.S., the LESSOR
may immediately terminate this Agreement at its sole option if the LESSEE , its
affiliates, or its subcontractors are found to have submitted a false certification; or if
the LESSEE, its affiliates, or its subcontractors are placed on the Scrutinized
Companies with Activities in Sudan List, or Scrutinized Companies with Activities in
the Iran Petroleum Energy Sector List, or engaged with business operations in Cuba
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or Syria during the term of the Agreement.

39.3 LESSEE agrees to observe the above requirements for applicable
subcontracts entered into for the performance of work under this Agreement.

39.4 As provided in Subsection 287.135(8), F.S., if federal law ceases to
authorize the above-stated contracting prohibitions then they shall become
inoperative.

The parties hereto have each carefully reviewed this Lease and have agreed to each
term set forth herein. No ambiguity is presumed to be construed against either party.

ADDENDUM ATTACHED? (as of the date of execution of this Lease).

LESSOR: [JYES []NO Initial Here

LESSEE: [ ]YES []NO Initial Here
Lessor Initials
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IN WITNESS WHEREOF, the parties hereto have executed this Lease as of the day and year first
above written.

FOR LESSOR: CITY OF MIRAMAR FOR LESSEE: OUTFRONT Media LLC
BY: BY:

Title Title

DATE: DATE:

EXECUTED by the LESSOR in the presence of EXECUTED by the LESSEE in the presence of

Who is hereby requested to sign as withess Who is hereby requested to sign as witness

EXECUTED by the LESSOR in the presence of EXECUTED by the LESSEE in the presence of

Who is hereby requested to sign as withess Who is hereby requested to sign as witness

BY:

Title

DATE:

EXECUTED by the LESSOR in the presence of

Who is hereby requested to sign as witness.

EXECUTED by the LESSOR in the presence of

Who is hereby requested to sign as witness.

LESSOR’S MAILING ADDRESS: LESSEE’S MAILING ADDRESS:
Street Address 2640 NW 17" Lane
Street Address
City Pompano Beach
City
State Zip FL 33064
State Zip

Telephone Number Fax Number

Telephone Number Fax Number

Lessor Initials
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EXHIBIT A

The “Leased Premises” shall consist of an approximate area within the “Billboard Zone” identified
on this Exhibit and made a part hereof, where the supporting structure of the Sign Structure is
affixed to the Property and the airspace above the same. The parties hereto shall agree upon a
more specific location within SIXTY (60) days of the date hereof. Once a specific location is agreed
upon, this Exhibit A shall be replaced with a mutually agreeable formal survey.

Folio Number: 514028

CITY ©
OUREE iy
] MIRAM
COUNT
QUADF
OF BUI
Legal: AS BE(
1W75
4815 ¢

POB

Millage Code: 2713

Use Code: 89
Land Value: $ 4 630
Building Value: $ 9 510
Other Value: 0

------

"BILLBOARD ZONE" ACTUAL
LOCATION TBD PRIOR TO
-CONSTRUCTION
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EXHIBIT “B”
INSURANCE REQUIREMENTS
INSURANCE - For programs that are active in nature, which shall be determined in the sole and
exclusive discretion of the City, Contractor shall maintain commercial general, automobile (where
applicable) and workers’ compensation (where applicable) and in an amount acceptable to the City’s
Risk Manager.

Limits of Insurance - Contractors shall maintain the following limits of insurance (unless higher limits
are required by law or statute):

1. Commercial General Liability: $1,000,000 per occurrence, personal injury and advertising
injury liability $1,000,000; general aggregate $2,000,000.

3. Workers’ Compensation: Per statutory requirement.
Required Insurance Endorsements - The City requires the following insurance endorsements:

1. ADDITIONAL INSURED - The City must be included as an additional insured by policy
endorsement under Commercial General Liability policy for liability arising from Services
provided by or on behalf of the Contractor.

2. WAIVERS OF SUBROGATION - Contractor agrees to waive all rights of subrogation by
policy endorsement against the City for loss, damage, claims, suits or demands:

a. To property, equipment, vehicles, laptops, cell phones, etc., owned, leased or used by
the Contractor or the Contractor's employees, agents or Subcontractors; and

b. To the extent such loss, damage, claims, suits or demands are covered, or should be
covered, by the required or any other insurance (except professional liability to which this
requirement does not apply) maintained by the Contractor.

This waiver shall apply to all first-party property, equipment, vehicle and worker’'s compensation
claims, and all third-party liability claims, including deductibles or retentions which may be applicable
thereto. If necessary, the Contractor agrees to endorse the required insurance policies to acknowledge
the required waivers of subrogation in favor of the City.

This Agreement shall not be deemed approved until the Contractor has obtained all insurance
required under this section and has supplied the City with evidence of such coverage in the form of a
Certificate of Insurance with additional insured and waiver of subrogation endorsements for policies as
stated in the required insurance endorsement section above. The City shall approve such Certificates
prior to the performance of any Services pursuant to this Agreement.

ALL INSURANCE COMPANIES PROVIDED SHALL: Be rated at least A VIl per Best’'s Key Rating
Guide and be licensed to do business in Florida. The Contractor’s liability insurance shall be primary to
any liability insurance policies that may be carried by the City. The Contractor shall be responsible for
all deductibles and self-insured retentions on their liability insurance policies.

All of the policies of insurance so required to be purchased and maintained shall contain a provision or
endorsement that the coverage afforded shall not be cancelled, until at least 30 calendar days’ written
notice has been given to the City.

Lessor Initials
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EXHIBIT C

[RFP and all addendums to be attached]

Lessor Initials
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EXHIBIT D

14-10.004 Permits.

(1) An application for a new sign permit is made by completing and submitting an Application for
Outdoor Advertising Permit, Form 575-070-04, Rev. 01/05, incorporated herein by reference, to the
address listed in subsection 14-10.003(2), F.A.C. Applications may be obtained from the State Outdoor
Advertising License and Permit Office.

(a) The applicant shall submit separate instruments of payment for each application for a new
permit, in order to avoid denial of multiple applications for one application being denied.

(b) Prior to issuing any permit, the Department will inspect the proposed sign site to assure
compliance with Chapter 479, Florida Statutes, and this rule chapter. To ensure that the site inspected is
the same specified in the application, the applicant shall mark the proposed sign site in such a manner
that the markings are visible from the main—traveled way. The markings shall be displayed from the
time of submission of the application, and shall be maintained by the applicant until the Department has
approved or denied the application.

(c) The Department will act on permit applications in order of the date of receipt of complete
applications.

1. An application will be considered complete when all items on the application form have been filled
in, all required attachments have been received, and the correct permit fee has been submitted. All
information provided on the application by the applicant must be certified as being true and correct.

2. Applications containing incorrect information will be denied.

3. Incomplete permit applications will be returned to the applicant along with any permit fees which
were submitted with the application.

4. Completion of, or corrections to, the original submitted document must be initialed by the
applicant on the original application.

5. The written statement from the landowner required by Section 479.07(3)(b), Florida Statutes,
must have been issued to the applicant, or on behalf of the applicant. If a lease document is submitted as
the statement from the landowner, the applicant must be the named lessee or the document must be
accompanied by a properly executed transfer of the leasehold rights to the applicant. The written
statement must:

a. Identify the property on which the sign is to be located;

b. Indicate that the person authorizing placement of the sign on the property is the owner or the
person in lawful control of the property. If the person authorizing placement of the sign is not the owner
of the property, the legal status which gives him or her lawful control of the property must be indicated;

c. Grant the permission to or on behalf of the applicant; and

d. Authorize placement of the sign on the subject property.

(d) Complete applications will be either approved or denied within 30 calendar days of receipt by the
Department, unless an earlier application for that site or a competing site is under review, or the
application falls within paragraph (g) or (h), below. If denied, the application will remain in a pending
status until the time to request an administrative hearing has elapsed. If a hearing is requested, the
application shall remain in a pending status until time to request an appeal of a final order has elapsed. If
an appeal is taken, the application will remain in a pending status until mandate is issued by the
appellate court. Subsequent applications for competing sites shall be held without action until the
pending status of the earlier application is resolved.

(e) If an application is approved, all subsequently received applications for competing sites shall be
denied.

(f) For purposes of paragraph (c), above, when a valid permit is being conditionally canceled
pursuant to subsection 14-10.004(9), F.A.C., the Outdoor Advertising Permit Cancellation Certification,
Form 575-070-12, Rev. 07/01, incorporated herein by reference, and Application for Outdoor
Advertising Permit, Form 575-070-04, Rev. 01/05, must be submitted simultaneously to the
Department. Form 575-070-12 may be obtained from the address listed in subsection 14-10.003(2),
F.A.C. The date the Department receives the cancellation and complete application documents shall be
considered the date the application is received.

(g) When a permit application is received for a new sign site requiring vegetation management
pursuant to Section 479.106, Florida Statutes, the permit application will not be considered complete
until the applicant has been issued a vegetation management permit by the Department and has removed
two nonconforming signs, which the Department has approved as meeting the requirements of Section
479.106(5), Florida Statutes.

(h) Applications for permits for locations which conflict with the location of an expired or canceled
permit will not be processed until the sign for which the expired or canceled permit was issued is
removed, unless a permit is being canceled as a condition for issuance of a new permit.

(i) A permit shall not be issued to an applicant for a location at which unpermitted cutting, removal,
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or trimming of vegetation has occurred until such time as payment of the administrative penalty and
mitigation required by Rule 14-40.030, F.A.C., and Section 479.106(7), Florida Statutes, have been
accomplished and the applicant has identified two nonconforming signs for surrender in accordance with
Section 479.106(5), Florida Statutes.

(2) A permit shall be granted for an automatic changeable facing provided:

(a) The static display time for each message is a minimum of six seconds;

(b) The time to completely change from one message to the next is a maximum of two seconds;

(c) The change of message occurs simultaneously for the entire sign face; and

(d) The application meets all other permitting requirements.

Any such sign shall contain a default design that will hold the face of the sign in one position if a
malfunction occurs.

(3) Notwithstanding any other provisions of this rule chapter, an outdoor advertising sign existing at
a location which previously was not subject to the permitting requirements of this chapter, but which
has become subject to the requirements of this chapter due to changes in the jurisdictional designation
of highways, shall be granted a state permit in accordance with the process outlined below:

(a) The Department shall conduct an inventory of outdoor advertising signs on the highway section
subject to jurisdictional change and, within 60 calendar days of the effective date of the proposed
change, advise all affected sign owners and local governments that the change is being considered, the
regulatory effect of the change, and when the change may become effective.

(b) Upon approval of the jurisdictional change, the Department will provide a second notice to sign
owners and local governments advising that the change in jurisdiction has become effective and that
sign owners have 30 calendar days from receipt of the second notice to submit an application for a sign
permit.

(c) When the Department is unable to provide the advance notice referenced in paragraph (a), above,
the Department will advise the affected sign owners that they have 90 calendar days from receipt of the
notice that the change in jurisdiction has become effective to submit an application for a sign permit.

(d) The Department shall issue an Outdoor Advertising Permit, Form 575-070-30, Rev. 07/01, to the
sign owner upon receipt of a complete Application for Outdoor Advertising Permit, Form 575-070-04,
Rev. 01/05, together with all items required by Section 479.07(3)(b), Florida Statutes. For existing
signs, the written statement required by Section 479.07(3)(b), Florida Statutes, shall be any written
document from the appropriate local governmental official indicating compliance with local requirements
as of the date of the permit application. A previously issued building permit shall be accepted as the
statement from an appropriate local governmental official, except in cases where the local government
has provided notice to the sign owner that the sign is illegal or has undertaken action to cause the sign
to be removed. When a building permit is submitted as the statement of the local government, the
applicant shall certify in writing that the local government has not provided notice that the sign is illegal,
and that the local government has taken no action to cause the sign to be removed.

(4) When a change in the designation of a highway removes that highway from the Department’s
regulatory jurisdiction, a notice will be provided to all owners of outdoor advertising permits on the
affected roadway. The notice will advise permit holders of the Department’s intent to revoke the
permits, and will include a statement of the recipient’s right to appeal the Department’s action.

(5) When a controlled road or any portion of a controlled road is designated as a scenic highway or
scenic byway pursuant to Section 335.093, Florida Statutes, new permits will not be issued for outdoor
advertising signs visible from the portion of the highway designated as a scenic highway or byway.

(6) Posting of Tags. The permanent metal permit tag issued by the Department must be posted by
the permittee at the sign site within 30 calendar days of issuance, and must remain in place at all times,
whether or not a sign has been erected. If a permit tag is lost, stolen, or destroyed, the permittee must
apply to the Department for a replacement tag on Outdoor Advertising Permit Tag Replacement Request,
Form 575-070-01, Rev. 07/01, incorporated herein by reference, and shall include a replacement fee of
$3.00 per tag. Form 575-070-01 may be obtained from the address listed in subsection 14-10.003(2),
F.A.C.

(7) Transfer of Permits. Authorization to transfer a permit shall be submitted on Outdoor Advertising
Permit Transfer Request, Form 575-070-25, Rev. 07/01, incorporated herein by reference, to the State
Outdoor Advertising License and Permit Office at the address listed in subsection 14-10.003(2), F.A.C.
The request shall be made in accordance with Section 479.07(6), Florida Statutes. Form 575-070-25
may be obtained from the address listed in subsection 14-10.003(2), F.A.C.

(a) The transferee shall certify that written permission of the landowner, or other person in lawful
control of the sign site, to maintain the sign on the site in accordance with Section 479.07(2), Florida
Statutes, has been secured.

(b) Transfer requests will not be processed without payment of permit fees in the amount necessary
to prevent permit expiration, if the transferee and transferor are on different billing cycles.
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(c) If a transfer of permit is made when the permit is in violation of Chapter 479, Florida Statutes, or
in violation of this rule chapter, or if a revocation proceeding is pending, the permit is subject to
conditions existing at the time of transfer. The Department’s approval of a permit transfer shall not
constitute waiver of rights on the part of the Department, nor shall permit transfer in an way prohibit
issuance of notices of violation or preclude the Department from revoking the transferee’s permit in
accordance with Section 479.08, Florida Statutes.

(d) If a transfer of permit is made during the initial 270 days from the date of permit issuance, the
permit transferee receives the permit subject to all conditions which were applicable to the original
applicant.

(8) Cancellation of Permits. Permit cancellation notification must be submitted to the State Outdoor
Advertising License and Permit Office at the address listed in subsection 14-10.003(2), F.A.C., on
Outdoor Advertising Permit Cancellation Certification, Form 575-070-12, Rev. 07/01, incorporated
herein by reference. All canceled tags must be returned to the Department with the certification, or
otherwise be accounted for in writing. Pursuant to Section 479.07(8)(b), Florida Statutes, if the sign has
not been removed by the former permittee, it shall be removed by the Department and the cost
assessed against the former permittee.

(9) Conditional Permit Cancellation. In instances where an applicant requests cancellation of one
permit in order to obtain a new permit, the existing permit shall be canceled simultaneously with the
issuance of the new permit. If a new permit does not meet current permitting requirements and cannot
be issued, the existing permit will not be canceled.

(10) Permits Canceled, or Not Renewed, in Error — Petition for Reinstatement. Pursuant to Section
479.07(8)(b), Florida Statutes, a petition for reinstatement of permits canceled, or not renewed, in error
by the permittee shall be submitted to the State Outdoor Advertising License and Permit Office at the
address listed in subsection 14-10.003(2), F.A.C. The petition must be in writing, must list the affected
permit(s), and must certify that:

(a) The permit was canceled, or not renewed, in error by the permittee;

(b) The permit tag for the canceled or expired permit was returned to the Department or otherwise
accounted for;

(¢) The sign has not been disassembled; and

(d) The local government has not declared the sign illegal or taken any other action to have it
removed.

If the Reinstatement Petition is denied by the Department, a new permit may be issued for a sign only if
the sign meets all current permitting requirements. The reinstatement fee is $200.00 for a sign facing of
200 square feet or less, and $300.00 for a sign facing greater than 200 square feet.

(11) Pursuant to the criteria set forth in Section 479.105(1)(e), Florida Statutes, the Department may
i1ssue a permit for an unpermitted sign, which has been structurally unchanged and continuously
maintained for a period of seven or more years.

(12) Where the expansion or relocation of a transportation facility causes a sign to be located in the
right of way, or within fifteen feet of the right of way, and the permit holder desires to relocate the sign
to a conforming location perpendicular to the roadway from the site of the existing sign, the Department
shall allow the relocation of the permitted sign in conformance with the following:

(a) The permit holder must submit a completed application for the relocated sign site in accordance
with Section 479.07(3), Florida Statutes.

(b) The Department must determine that the relocated sign site is in conformance with all
requirements for permitting.

Specific Authority 334.044(2), 479.02(7) FS. Law Implemented 215.34, 334.044(28), 339.05, 479.01(14), 479.02,
479.04, 479.07, 479.106(5), 479.24 FS. History—(Formerly part of Rule 14-10.04, Permits; 14-15.05, Right of Way
Bureau Operating Procedures), New 3-28-76, Amended 4-21-77, 12-10-77, 6-26-78, 12-31-78, 1-1-86,
Formerly 14-10.04, Amended 7-7-92, 6-28-98, 8-10-99, 8-19-01, 1-25-04, 5-15-05.
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A notary public or other officer completing this certificate verifies only the identity of the
individual who signed the document, to which this certificate is attached, and not the
truthfulness, accuracy, or validity of that document.

LESSOR ACKNOWLEDGEMENT

STATE OF )
) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

LESSOR ACKNOWLEDGEMENT

STATE OF )
) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , Who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

LESSEE ACKNOWLEDGEMENT
STATE OF )
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) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)
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DATE MAY , 2019 LEASE NO. 918876 DIV. 1281
SIZE 14X48 VENDOR NO.
REP NAME: CASHLEY PANEL NO.

PARCEL ID NO: 514022010070

SIGN LOCATION LEASE

THE CITY OF MIRAMAR (“‘LESSOR”), hereby leases and grants to OUTFRONT Media LLC
(“LESSEE”) the exclusive use of the “Leased Premises” (as hereinafter defined) consisting of a
portion of the real property known as: S/O PEMBROKE ROAD AT E/S I-75 AKA FOLIO #5140
22 01 0070 AKA LOCATION #4 (the “Property”) (with free access over and across same) for
the purpose of erecting, constructing, installing, placing, operating, maintaining, modifying,
servicing, relocating, and removing LESSEE’S advertising sign(s) thereon, including supporting
structures, illumination facilities and connections, back-up panels, service ladders and other
appurtenances and ancillary equipment (the “Sign Structure(s)”).

TLL

1. Lease and Description. The “Leased Premises” shall consist of the area where the

supporting structure of the Sign Structure(s) is/are affixed to the Property, the
surrounding area and the airspace above the same, as more particularly described
on Exhibit A attached hereto and made a part hereof.

LESSOR grants to LESSEE and/or its agents the right to vehicular and pedestrian
ingress and egress to and from the Sign Structure(s) over and across the Property
and any other property owned or controlled by LESSOR for all purposes reasonably
necessary for (i) the erection, construction, installation, placing, operating,
maintaining, modifying, servicing and removal of the Sign Structure(s), (i) providing
or establishing electrical power to the Sign Structure(s) (at LESSEE’s sole expense),
(i) the placement of incidental and ancillary equipment thereon, (iv) relocating the
Sign Structure(s) to lawful site(s) satisfactory to LESSEE on LESSOR’S Property if
the maintenance of the Sign Structure(s) on the Leased Premises are proscribed by
federal, State or Local statute, ordinance or regulation.

Term. This agreement shall be effective as of the date of execution. The initial term
of this Lease shall be for a period of TWENTY (20) year(s) commencing on the first
day of the calendar month immediately following the date on which final inspection
(or equivalent) is issued (the “Commencement Date”). This Lease may be renewed,
upon mutual agreement of the Parties, for Two (2) successive FIVE (5) year periods
on the same terms and conditions as herein contained (each a “Renewal Term”),
unless otherwise terminated by LESSOR as provided herein. The initial term and
any Renewal Term(s) are hereinafter collectively referred to as the “Term.” Each full
consecutive twelve (12) month period of the Term immediately following the
Commencement Date is hereinafter referred to as a “Lease Year”.

Rent. Beginning on the earlier of the Commencement Date or upon expiration of the
120 day construction period provided for in Section 5.4, LESSEE shall pay to
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LESSOR as “Rent” an amount equal to the greater of: () ONE HUNDRED
TWENTY THOUSAND and 00/100 ($120,000.00) Dollars per Lease Year (the
‘Minimum Annual Guaranteed Rent”), which shall be payable monthly in advance
beginning on the Commencement Date, or (ii) an amount equal to THIRTY FIVE
(35%) Percent of the Annual Gross Revenue (as defined herein) (the “Percentage
Rent”). "Annual Gross Revenue" shall mean all income actually received by
LESSEE from the sale of advertising on the Sign Structure(s) during a Lease Year.
During each Lease Year, the Minimum Annual Guaranteed Rent shall be paid as set
forth above. The Minimum Annual Guaranteed Rent shall increase at a rate of two
percent (2%) per Lease Year commencing on the first anniversary of the
Commencement Date. Commencing Lease Years 7 through 10, the Minimum Annual
Guaranteed Rent shall increase at a rate of three and one half percent (3.5%) during
each such Lease Year. The Percentage Rent shall be calculated at the end of each
Lease Year. In the event that the Percentage Rent exceeds the Minimum Annual
Guaranteed Rent for such Lease Year, LESSEE shall pay to LESSOR the difference
between the Percentage Rent and the Minimum Annual Guaranteed Rent within sixty
(60) days after the end of such Lease Year (the “True-Up Payment”). The True-Up
Payment shall be accompanied by a full and accurate statement of the Annual Gross
Revenue received by LESSEE and the Percentage Rent and True-Up Payment
calculations for such Lease Year (the “Annual Report”). Notwithstanding the
foregoing, prior to the completion of construction, the Rent shall be Ten and 00/100
($10.00) Dollars. Payment of Rent shall be limited to one (1) check per payment
payable to no more than two (2) payees.

Notwithstanding anything to the contrary contained herein, LESSEE acknowledges
and agrees that LESSOR shall have the right to renegotiate the terms and conditions
of this Agreement, including but not limited to Minimum Annual Guaranteed Rent and
Percentage Rent, exercisable one time only, by providing written notice to LESSEE
not less than sixty (60) days prior to the end of Lease Year 10, stating LESSOR’s
desire to renegotiate the Rent payable by LESSEE to LESSOR for the remainder of
the un-expired Term. In the event the parties cannot mutually agree to the amount of
Minimum Annual Guarantee Rent and Percentage Rent payable hereunder within
sixty (60) days prior to the commencement of Lease Year 11, each party shall
appoint its one broker, duly licensed in the State of Florida, and who shall have been
active for at least ten (10) years with experience and specific knowledge of the
outdoor advertising industry, and each broker shall be a neutral person with no
financial or personal interest in the result of this dispute. Each broker shall be
appointed within thirty (30) days prior to the commencement of Lease Year 11. The
two brokers so appointed by LESSEE and LESSOR shall, within ten (10) days after
the date of the appointment of the second broker, agree upon and appoint a third
broker who shall be qualified based on the same criteria set forth above, except such
broker shall have no affiliation or prior business relationship with either LESSOR or
LESSEE. Within ten (10) days after the appointment of the third broker, LESSEE
and LESSOR shall submit to the panel of brokers, in writing (and with a copy to each
other) what each party believes to be the appropriate Total Fair Market Rent (“FMR”)
for the Leased Premises for the remainder of the Term. Within ten (10) days after
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receipt of the proposed Total FMR, the panel of brokers shall meet and determine
(by majority vote) which of the two proposals most accurately establishes the Total
FMR, which proposal shall thereupon be adopted by the panel as the Total FMR.
Based upon the Total FMR adopted by the brokers in accordance with the
immediately preceding sentence, the brokers will decide upon the Rent for the
remainder of the Term. The decision of the brokers shall promptly be communicated
to the parties. If either LESSOR or LESSEE fails to appoint an broker within the time
period specified in this Section, the broker appointed by one of them shall constitute
the sole broker, and shall alone make the determination of which proposal most
accurately establishes the Total FMR (and notify LESSOR and LESSEE thereof).
Each party shall pay the fees and expenses of the one of the two original brokers
appointed by or for such party, and the fees and expenses of the third broker and all
other expenses (not including the attorney’s fees, witness fees and similar expenses
of the parties which shall be borne separately by each of the parties) of the
arbitration shall be borne by the parties equally. In the event the parties cannot
mutually agree to the amount of Rent payable hereunder prior to the commencement
of Lease Year 11, LESSEE shall have the right to terminate this Lease, and
LESSOR shall refund to LESSEE any Rent paid in advance for the remainder of the
un-expired Term.

It is acknowledged by the parties that the Rent payments herein are predicated on
monthly installments. Should the provisions of Section 28 become operative, or
Term of this Lease commence on some day other than the first of the month, all
Minimum Annual Guaranteed Rent payments required hereunder shall be prorated
based upon a thirty (30) day month.

. Additional Payments. As an inducement to enter into this Lease, LESSEE shall

pay to LESSOR an amount of One Hundred Fifty Thousand Dollars and 00/100
($150,000.00) (“Bonus”). The Bonus shall be payable as follows: (i) within ten (10)
days after the execution of this Agreement, LESSEE shall pay LESSOR an amount
equal to 25% of the Bonus ($37,500.00), which amount shall be promptly refunded
by LESSOR to LESSEE in the event LESSEE is unable to obtain any Permits or any
other approvals required by a governmental authority having jurisdiction over the
Sign Structure(s) (“Approvals”) within the one (1) year period after the full execution
of this Agreement, (ii) within thirty (30) days after the date that all Permits and
Approvals have been issued (without condition) to LESSEE, LESSEE shall pay
LESSOR an amount equal to 25% of the Bonus ($37,500.00), which amount shall be
promptly refunded by LESSOR to LESSEE in the event LESSEE is prevented from,
or unable to, construct the Sign Structure(s) for any reason outside of its control
within the one (1) year period immediately following the date all Permits and
Approvals have been issued (without condition) to LESSEE, and (iii) within thirty (30)
days after the Sign Structure(s) have been fully constructed on the Leased Premises,
are operational and legally ready to accept third party advertising, and LESSOR’s
final inspection/final approval thereof has been completed and the Commencement
Date has occurred, LESSEE shall pay LESSOR an amount equal to 50% of the
Bonus ($75,000.00). As an inducement to enter into this Lease, LESSEE agrees to
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make an annual charitable donation to Miramar Cultural Trust, Inc., a Florida 501c(3)
corporation, with EIN Number 20-3879853 (the “Cultural Trust”) for Youth Programs
in the amount of Three Thousand Dollars and 00/100 ($3,000.00) (the “Charitable
Donation”). The Charitable Donation shall be made by check delivered by LESSEE
to the Charitable Trust within three (3) days after the Commencement Date, and at
the commencement of each Lease Year thereafter, unless the Cultural Trust
becomes inactive, files for bankruptcy or other protection from creditors or is
otherwise dissolved, in which event, LESSEE’s obligation to make a Charitable
Donation shall be deemed null and void.

Permits; Construction of the Sign Structures.

5.1 Permits. LESSOR warrants that LESSOR is the owner of the Property and has
full authority to make this agreement and the LESSEE shall have the right to make
any necessary applications with, and obtain permits from, governmental bodies for
the construction, maintenance and removal of the Sign Structure(s) at the sole
discretion of LESSEE, including, without limitation, any and all permits required by
the Florida Department of Transportation (“FDOT”) (collectively, the “Permits”).
LESSOR shall reasonably cooperate with LESSEE to obtain Permits and any other
applicable governmental agency for installation, construction, maintenance and
removal of the Sign Structures, provided that LESSOR shall incur no costs in
connection therewith. Subiject to the foregoing, LESSEE shall be solely responsible
for obtaining any and all permits, approvals, waivers, and releases required, or any
other requirement necessary to use the Leased Premises. LESSEE agrees that
once the Permits are obtained to construct the Sign Structures, LESSEE shall use its
commercially reasonable efforts to maintain and/or, to the extent required by
applicable law, take all commercially reasonable steps necessary to renew those
Permits during the Term of this Agreement.

5.2 Notice to Proceed. Subject to Section 5.3 below, LESSEE shall promptly
commence work to obtain the Permits. The Community and Economic Development
Director (“CED Director”) shall facilitate access to, and shall approve the specific
location and size of, the Leased Premises, which shall be attached to this Agreement
as Exhibit A.

5.3 Final Plans and Specifications. LESSEE shall submit its final plans and
specifications for the Sign Structures (the “Final Plans and Specifications”) to the
CED Director prior to submitting Permit applications. The final design and height,
final plans and specifications, and location on Leased Premises for the Sign
Structures shall be approved in writing by LESSOR within fifteen (15) business days
after its receipt of LESSEE’s submission of such plans and specifications, which
approval shall not unreasonably be withheld, delayed, or conditioned. If, as
applicable, LESSOR disapproves of the Final Plans and Specifications, LESSOR
shall provide notice of disapproval of the Final Plans and Specifications in writing to
LESSEE within such fifteen (15) day period, specifying the reasons upon which the
rejection is based, and LESSEE shall resubmit revised Final Plans and
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Specifications to LESSOR for approval in accordance with the above procedure.
LESSOR’S review of the Final Plans and Specifications are for its sole purpose, and
LESSOR shall not be responsible for quality, design, Code compliance, or other
matters, and LESSOR shall have no liability whatsoever in connection therewith or
for any omissions or errors in the Plans and Specifications. The LESSOR-approved
Final Plans and Specifications shall be the “Approved Plans and Specifications.”

5.4 Construction. In accordance with the Permits and Approved Plans and
Specifications, LESSEE shall commence promptly and proceed diligently to
complete construction of the Sign Structures. All such construction or installation of
the Sign Structures shall be undertaken by LESSEE at no cost to LESSOR.
Construction of the Sign Structures shall be completed within 120 days of issuance
of the Permits, except that LESSEE shall not be deemed in default of this Section 5.4
if any delay is outside of LESSEE’s control, such as the occurrence of a hurricane
and/or imposition of a ban and/or extreme tariffs on foreign steel. Final inspection
shall be conducted by an inspector with the relevant skills, knowledge, and ability for
inspecting billboards.

Repairs, Alterations, and Additions. LESSEE shall at its sole cost, keep and
maintain the Leased Premises, Sign Structure, all advertising thereon and
appurtenances thereto and every part thereof in good order, condition, and repair
(ordinary wear and tear excepted), and in accordance with the highest industry
standards for similar display structures. LESSOR shall not be required to repair or
maintain any portion of the Leased Premises or Sign Structures.

Following installation/construction of the Sign Structures in accordance with this
Agreement, LESSEE may make structural alterations and additions to the Leased
Premises only with prior written approval of LESSOR. Such approval by LESSOR
may be given in its sole and absolute discretion.

Intentionally Omitted.

Indemnification. LESSEE agrees to indemnify, protect, defend, and hold harmless
LESSOR and its officers, directors, employees, and agents from all damage to
persons or property by reason of accidents resulting from the negligent or willful acts
of LESSEE’S agents, employees or others employed in the erection, construction,
installation, placing, operating, maintaining, servicing and removal of its Sign
Structure(s) on the Leased Premises. LESSEE agrees to indemnify, protect, defend,
and hold harmless LESSOR and its officers, directors, employees, and agents from
and against any and all penalties, liabilities, damages, and charges (including without
limitation, reasonable attorneys’ fees and legal expenses incurred by LESSOR in
connection with such penalties, liabilities, damages, or charges and proceedings)
imposed or sought to be imposed on or involving LESSOR for any violation of any
laws, ordinances, or regulations applicable to LESSEE’S use of the Leased
Premises.
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Title of Improvements. This agreement is a Lease (not a license). The Sign
Structure(s) on the Leased Premises and all sign(s), structure(s), improvements and
appurtenances thereto placed on the Leased Premises hereafter by or for LESSEE,
its agent or predecessor and any and all Permits related thereto shall at all times
remain the property of LESSEE during the Term. LESSEE shall have the right to
remove the digital billboard panels at any time during the Term of the Lease (as the
same may be extended), with prior written approval from LESSOR. LESSEE shall
have right to remove, at its own cost, all sign(s), digital billboard panels,
improvements and appurtenances thereto placed on the Leased Premises hereafter
by or for LESSEE, its agent or predecessor (other than the Sign Structure(s)) and
any and all Permits related thereto for a reasonable amount of time after the
expiration or termination of the Lease. The future existence of the Sign Structure(s)
and all below grade improvements shall not constitute continued occupancy of the
Leased Premises by LESSEE. If upon the expiration of the Term (as the same may
be extended) the parties hereto are engaged in good faith negotiation of the terms of
a renewal lease, then LESSEE shall not be obligated to remove any sign(s),
structure(s), improvements and appurtenances thereto placed on the Leased
Premises hereafter by or for LESSEE, its agent or predecessor or any of the Permits
related thereto from the Leased Premises until thirty (30) days after the receipt of
written notice from LESSOR expressly stating that LESSOR does not desire to
continue such renewal negotiation.

Eminent Domain. In the event that all or any part of the Property is acquired or
sought to be acquired by or for the benefit of any entity having or delegated the
power of eminent domain, LESSEE shall, at its election and in its sole discretion, be
entitled to: (i) contest the acquisition and defend against the taking of LESSEE’s
interest in the Leased Premises; (ii) reconstruct the Sign Structure(s) on any portion
of the Property not being acquired, as reasonably approved by LESSOR; and (iii)
recover damages to and compensation for the fair market value of its leasehold and
Sign Structure(s) taken or impacted by the acquisition; provided that the same shall
not diminish or delay LESSOR’s award of damages or other compensation with
respect to the Property. No termination right set forth anywhere in this Lease may be
exercised by LESSOR if the Property or any portion thereof is taken or threatened to
be taken by eminent domain, or if the Property is conveyed or to be conveyed to or
for the benefit of any entity having the power of eminent domain.

Electricity. LESSEE shall pay for all electrical power consumed by the Sign
Structure(s).

Visibility. LESSOR shall not cause nor permit any outdoor advertising sign other
than those in existence at the time of the execution of this Lease (if any), or those
constructed by LESSEE pursuant to the terms hereof (or otherwise) to be placed on
the Property or any Leased Premises owned or controlled by the LESSOR or
his/hers/its beneficiaries, if any, within a radius of one thousand feet (1000") from
LESSEE's Sign Structure(s) without prior written consent from the LESSEE. It is the
understanding of the parties that visibility of the Sign Structure(s) to the traveling
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public is the essence of this Lease. LESSOR shall not cause nor permit LESSEE's
Sign Structure(s) to be obscured from visibility to the traveling public. LESSOR
grants LESSEE the rights to trim, cut, or remove brush, trees, shrubs, or any
vegetation or remove any obstructions of any kind on the Leased Premises, or any
other property owned or controlled by LESSOR, which limit the visibility of the Sign
Structure(s).

FDOT Requlations. Notwithstanding anything to the contrary contained in the sign
ordinance, the parties acknowledge and agree that the changeable message display
on the Sign Structure(s) shall comply with all applicable FDOT regulations (as they
may be amended from time to time) relating to brightness and the interval of copy
change, which regulations are currently set forth in Section 14-10.004 of the Florida
Administrative Code, a copy of which is attached hereto as Exhibit D, provided that
the interval of copy change on any sign face on the Sign Structure(s) shall be no
more frequent than one (1) change every eight (8) seconds.

Non-Exclusive. LESSEE acknowledges and agrees that LESSEE does not have
any right with respect to outdoor advertising on any other property of LESSOR.
LESSOR shall have the right to permit others to engage in outdoor advertising at any
location other than the Leased Premises, provided that LESSOR shall not have the
right to erect structures which obstruct the visibility of the Sign Structures.

LESSOR Use of Advertising Space and Time.

15.1 LESSEE will provide from time to time as and when requested in advance
in writing by LESSOR, the right to display LESSOR prepared and approved
advertisements for City-sponsored events (“City Advertisement”) on the Sign
Structure(s), within the City of Miramar (the “City”) and within other major media
markets throughout the United States, with a “minimum retail value” of no less
than $20,000.00 per Lease Year, at no cost to LESSOR. LESSOR agrees that
LESSEE may remove any City Advertisement promptly upon LESSEE securing a
revenue producing advertisement for the Sign Structure(s). At the end of each
Lease Year, LESSEE shall provide LESSOR documentation showing the retail
value expended on City Advertisements for that Lease Year. |If the annual
$20,000,00 minimum retail value is not achieved during any Lease Year, the
unused portion thereof will not rollover to the following year, and will be deemed
abandoned.

Any such City Advertisements shall be strictly for the benefit of the City, and shall
not include the names or logos of any third-party businesses or sponsors. If after
posting a City Advertisement any third party asserts that said advertisement is
defamatory or infringes on any copyright, trademark or other intellectual property
or privacy right, or if adverse publicity results therefrom, LESSEE shall have the
right to remove the City Advertisement, and to discontinue the display of the City
Advertisement until such time as the City shall supply a new, or designates a
previous, City Advertisement To be eligible to take advantage of this opportunity,
Lessor Initials
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LESSOR shall provide LESSEE, in advance with the artwork/design/graphics for
the City Advertisement. The City Advertisements will be displayed on the Sign
Structure(s) at no cost to LESSOR.

LESSOR’S Office of Marketing and Public Relations shall prepare City
Advertisements, which shall meet LESSEE’S specifications, and provide them to
LESSEE. LESSEE shall display City Advertisements within five (5) days of
receipt of the City Advertisement from LESSOR. For purposes of this paragraph,
LESSOR'’S contact person shall be the Office of Marketing and Public Relations
at 954-602-3147, and LESSEE’S contact person shall be Chris Ashley at 954-
971-2995.

15.2 On a space available basis, from time to time as and when requested in
advance in writing by LESSOR, LESSEE will allow LESSOR to post public
service announcements on the Sign Structure(s) (“PSAs”).

Favored Nations Clause. In the event that LESSEE is granted a Request for
Proposal, pursuant to which LESSEE has agreed to pay to any other incorporated
municipalities within Broward County a higher rent than the Rent currently payable to
LESSOR pursuant to the terms and conditions this Lease, LESSEE shall notify
Lessor in writing and LESSOR shall be entitled to receive the such higher Rental
amount effective on the first day of the month immediately following the date of
LESSEE’s written notice to LESSOR under this Section 16. The adjusted Rent shall
not be retroactive. The parties acknowledge and agree that this covenant shall at all
times exclude unincorporated Broward County, the City of Ft. Lauderdale, the City of
Pompano Beach, lands owned/operated by the Seminole Tribe of Florida, and
Broward County Aviation.

Additional Locations. LESSEE may propose other prime areas for future locations
within the City for another Sign Structure, subject to zoning restrictions. LESSOR
shall have the sole right to determine whether the proposed location for another Sign
Structure is suitable, taking into consideration such factors as visibility, size of sign or
foundation, and compatibility with on-site and nearby land use potential
environmental effects. The Parties acknowledge and agree that this provision shall
not apply to the four (4) leases contemplated to be executed concurrently with this
Lease.

LESSOR Ownership Representations. LESSOR warrants that it owns the
Property (including the Leased Premises) and has the authority to enter into this
Lease and that if LESSEE shall pay the Rent provided for herein, LESSEE shall and
may peaceably and quietly have, hold and enjoy use of the Leased Premises for the
Term of this Lease. To this end, if at any time during the Term of this Lease LESSOR
fails to pay any lien or encumbrance affecting the Leased Premises, including any
past due real estate taxes, interest, and/or penalties thereto, and after receipt of
LESSEE's written request to LESSOR to pay said sums, LESSOR fails to make such
payment, LESSEE shall have the right, but not the obligation, to pay such amounts
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or any portion thereof. LESSEE may deduct any such payments and any additional
related expenses including reasonable attorney's fees, with interest thereon at the
interest rate applicable to judgments under state law per annum from the date of
payment, from the next succeeding installment(s) of Rent until LESSEE has been
fully reimbursed for such payments, interests and fees.

Taxes and Assessments. LESSEE agrees to pay all lawful taxes, assessments, or
charges, which during the Term may become a lien or be levied by the state, county,
city, or any other tax or assessment levying body upon the Sign Structure or any
possessory right which LESSEE may have in or to said Sign Structure.

Notice. All Rent to be paid to LESSOR pursuant to this Lease and all notices to
either of the parties hereto shall be forwarded to the respective party at the address
noted below such party’s signature, or such other address set forth in a written notice
by such party. Rent payments shall be deemed received by LESSOR upon deposit
by LESSEE with the United States Postal Service. In the event that LESSOR shall
send to LESSEE written notice requesting that Rent be forwarded to an address
other than that listed below LESSORS signature, such new forwarding address shall
not be effective until forty five (45) days after LESSEE’s receipt of such notice from
LESSOR.

For LESSOR: Vernon E. Hargray
City Manager
City of Miramar
2300 Civic Center Place
Miramar, Florida 33025

With a copy to: Jamie Alan Cole, Esq.
City Attorney
Weiss Serota Helfman Cole & Bierman, P.L.
200 East Broward Boulevard, Suite 1900
Fort Lauderdale, Florida 33301

For LESSEE: As set forth below LESSEE’s signature block.

Entire Lease. This Lease shall not obligate the LESSEE in any way until it is
accepted and executed by an authorized signatory of LESSEE who is responsible for
executing LESSEE's duties under this Lease. It is understood that this written lease
between the parties constitutes the entire Lease and understanding between the
parties and supersedes all prior representations, understandings, and agreements
relating to the Leased Premises. This Lease may not be modified except in writing
and signed by LESSOR and an authorized signatory of LESSEE.

Assignment/Sublease. This Lease shall be binding upon heirs, executors, personal
representatives, successors and assigns for the parties hereto and LESSOR agrees
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to notify LESSEE of any change of (i) ownership of the Property or the Leased
Premises, or (i) LESSOR's mailing address within seven (7) days of such change.
LESSOR agrees to hold LESSEE harmless from any action resulting from failure to
provide said notice. LESSOR shall not assign its interest under this Lease or any
part thereof except to a party who purchases the underlying fee title to the Property.
LESSEE shall not assign its interest under this Lease or any part thereof without
consent of the LESSOR, which shall not be unreasonably withheld, conditioned or
delayed. This Section shall not preclude a collateral assignment of LESSOR's or
LESSEE's interest under this Lease to an established financial institution as, and
part of, a bona fide loan transaction. LESSEE shall not sublease this Agreement.

Permitted Uses. The Leased Premises shall be used solely for the purpose of
erecting, constructing, installing, placing, operating, maintaining, modifying,
servicing, relocating, and removing LESSEE’S Sign Structures. LESSEE, may with
prior written approval from LESSOR, add any ancillary use to its structure(s),
including but not limited to routing necessary underground lines and
telecommunications devices.

Advertising Standards and Requirements. LESSEE agrees to display on the Sign
Structures commercial advertisements in compliance with the following advertising
standards and requirements (“Advertising Standards”):

¢ No advertisements promoting the sale or use guns/firearms, or tobacco.

¢ No advertisements promoting the sale of alcohol within 500 feet of a church,
school, or playground.

o No advertisements or public service announcements (other than City
Advertisements or PSAs) shall be accepted by LESSEE for display, which is
to the knowledge of LESSEE:

o Clearly defamatory; or
o Obscene or pornographic according to local community standards; or
o In advocacy of unlawful violent action.

e Advertisements of a political or editorial or election nature, either for a specific

candidate(s) or an issue(s), are to comply with Florida campaign laws

LESSOR may revise the Advertising Standards from time to time, and any such
changes shall only be binding upon LESSEE if mutually agreed to in advance in
writing. The Parties recognize and acknowledge that LESSOR is implementing the
Advertising Standards as a landlord of LESSOR’S property under its proprietary
powers, and that the provisions hereof in no way affects the LESSOR’S powers to
regulate advertising, billboards, or related matters under its independent regulatory
powers. LESSOR may request removal of an advertisement if LESSOR reasonably
determines that such advertisement violates the Advertising Standards. LESSEE
shall use its best efforts to remove such advertisement within three (3) days of
receiving LESSOR’S request for removal.
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LESSEE’S Sales Efforts. LESSEE shall use the Sign Structures throughout the
Term of this Agreement to display advertising to the public that LESSEE is legally
authorized to provide during the Term, and shall use its commercially reasonable
efforts to maximize to the greatest extent reasonably possible, gross revenues during
the Term; except as otherwise contemplated by Section 15 with respect to City
Advertisements and/or PSAs. LESSEE shall sell advertising space based on
prevailing market rate terms, except as otherwise contemplated by Section 15 with
respect to City Advertisements and/or PSAs. LESSEE agrees that it will exercise its
good faith business judgment, consistent with standard advertising industry business
practices and then-existing economic and advertising sales conditions, to sell
advertising in a manner so as not to undermine LESSOR’S right to Rent.

First Refusal. LESSEE shall have the right of first refusal throughout the Term to
enter into an agreement for the purchase of the subject Property, the Leased
Premises, or any interest therein based upon the terms and conditions agreed to by
LESSOR with any third party.

Property and Liability Insurance. LESSEE shall, at no cost to LESSOR, obtain,
maintain, and cause to be in effect at all times from the date of execution of this
Agreement to the later of (i) the last day of the Term, or (ii) the last day LESSEE is
(A) in possession of the Leased Premises or (B) has the right of possession of the
Leased Premises, the types and amounts of insurance specified in Exhibit “B,”
attached hereto.

Termination.

28.1 LESSOR’S Right to Terminate. LESSOR shall have the right to terminate
the Lease Agreement as set forth in Section 29 below.

28.2 LESSEE’S Right to Terminate. In the event LESSEE reasonably
determines; (a) LESSEE is unable to secure or maintain any required Permit or
license from any appropriate governmental authority; (b) federal, state or local
statute, ordinance regulation or other governmental action precludes or materially
limits use of the Leased Premises for outdoor advertising purposes; (c) LESSEE’s
Sign Structure(s) on the Leased Premises become entirely or partially damaged or
destroyed; (d) the view of LESSEE's Sign Structure(s) are obstructed or impaired in
any way by any object or growth on the Property or on any neighboring property; (e)
there occurs a diversion of traffic from, or a change in the direction of, traffic past the
Sign Structure(s); (f) LESSEE is prevented from maintaining electrical power to the
Leased Premises or illuminating its Sign Structure(s); (g) maintenance will be
hampered or made unsafe due to conditions caused by nearby properties, land uses,
or utilities, then LESSEE shall, at its option, have the right to either reasonably abate
the Rent until the issues with “a@” through “g” above are cured, and/or terminate this
Lease upon thirty (30) days notice in writing to LESSOR and LESSOR shall refund to
LESSEE any Minimum Annual Guaranteed Rent paid in advance for the remainder
of the un-expired Term.
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Default. It is mutually covenanted, and this Agreement is made upon the condition
that the occurrence of any of the following shall be deemed an event of default (an
“Event of Default”):

(a) If the Rent or other sums which LESSEE herein agrees to pay, or any part
thereof, shall remain unpaid for a period of ten (10) days after LESSEE’s
receipt of written notice;

(b) If either party fails to comply in any material respect with any of the other
terms, agreements, conditions or covenants herein contained that is such
party’s obligation, and such failure continues for a period of thirty (30) days
after its receipt of written notice from the non-defaulting party; or

(c) In the event either party files a petition for bankruptcy or insolvency, or a
court ordered reorganization of such party, and such action is not stayed or
dismissed within sixty (60) days after the date of filing.

Upon the occurrence of an Event of Default, the non-defaulting party shall deliver
written notice via the United States Postal Services by certified or registered return
receipt mail to the defaulting party, and said party may cure such failure within the
time frame set forth above; provided, however that, for any non-monetary default, if a
cure cannot reasonably be effected in such thirty (30) days, the defaulting party may
continue such cure past thirty (30) days from notice provided it commences such
cure within thirty (30) days from notice and pursues such cure to completion. If
either party fails to cure an Event of Default in accordance with the foregoing, the
non-defaulting party may declare the Agreement terminated, and LESSOR may
exercise all rights of entry or reentry upon said Leased Premises, in addition to any
other remedy available at law or in equity.

Surrender_and Holding Over. LESSEE covenants that at the expiration or any
earlier termination of the Term of this Agreement for any reason, or any holding over
that LESSOR has otherwise objected to, LESSEE will quit and surrender said
Leased Premises in good condition (ordinary wear and tear excepted). Upon
expiration or earlier termination of this Agreement, all rights associated with the
Leased Premises shall revert back to LESSOR and LESSEE shall have no further
rights, remedies, or obligations under this Agreement with respect to the Leased
Premises, other than as set forth in Section 9 above. Further, LESSOR shall have
the sole and exclusive right to enter into a new agreement with LESSEE or with
another company that is in the business of outdoor advertising with respect to the
Leased Premises, Sign Structures, or any portion thereof, and LESSEE agrees that it
shall have no claim, right, or option for the Property.

If LESSOR has not otherwise objected to LESSEE’S holding over the use of said
Leased Premises after the Term of this Agreement has terminated in any manner,
such holding over shall be deemed merely a hold from month-to-month on the same
terms and conditions as provided herein except as follows: During any holdover
period, LESSEE shall pay LESSOR monthly rental equal to the prorated Minimum
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Annual Guaranteed Rent for the month immediately preceding the holdover period
and Percentage Rent. In addition, LESSOR, upon thirty (30) day’s written notice to
LESSEE, may change any of the other terms and conditions of the holding over.

Recordation. Concurrently with the execution of this Lease, or at any other time
upon request of the other, LESSOR and LESSEE shall execute, acknowledge and
deliver to the other a short form memorandum of this Lease for recording purposes.
The Party requesting recordation shall be responsible for payment of any fees or
taxes applicable thereto.

From time to time upon the written request of LESSEE, LESSOR shall have its
lender(s) (if any) execute, acknowledge and deliver to LESSEE a subordination, non-
disturbance and attornment agreement in a form reasonably acceptable to LESSEE.
LESSOR and LESSEE shall countersign said agreement.

Lease Documents. This Agreement is subject to the terms, conditions, and
requirements set forth and described in Request For Proposal 19-12-11 and all
addendums thereto as of the date of this Lease (“RFP”), attached hereto as Exhibit
“C,” and any subsequently negotiated changes to same. In the case of any conflict
between the RFP, this Agreement, or any amendment/addendum issued, the order
of precedence shall be: the last amendment/addendum issued, this Agreement, and
then the RFP.

Audit and Inspection Rights. No more than once per Lease Year, upon not less
than fourteen (14) business days prior written notice to LESSEE, LESSOR may, at
its sole cost and expense, audit, or cause to be audited, those books and records of
LESSEE which are solely related to revenue generated under this Agreement during
the immediately preceding Lease Year (the “Records”). Any such audit shall be
conducted at LESSEE’s offices where such Records are kept, during regular working
hours. Neither LESSOR nor its auditor shall remove the Records from LESSEE’s
office and shall, subject to Chapter 119, Florida Statutes, keep all terms of the
Records confidential. This confidentiality obligation shall survive the expiration or
termination of the Lease. LESSEE agrees to maintain all such Records for a period
of three years after final payment is made under this Agreement.

Amendments. No modification, amendment or alteration of the terms and
conditions contained shall be effective unless contained in a written document
executed with the same formality as this Agreement.

Governing Law and Venue. This Agreement shall be construed in accordance with
and governed by the laws of the State of Florida. Venue for any action arising out of
or relating to this Agreement shall be in Broward County, Florida.

Severability. If any provision of this Agreement or the application thereof to any
person or situation shall to any extent be held invalid or unenforceable, the
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remainder of this Agreement, and the application of such provisions to persons or
situations other than those as to which it shall have been held invalid or
unenforceable shall not be affected thereby, and shall continue in full force and effect
and be enforced to the fullest extent permitted by law.

Covenant Against Contingent Fees. LESSEE agrees that it has not employed or
retained any person or company employed by LESSOR to solicit or secure this
Agreement and that it has not offered to pay, paid, or agreed to pay any person any
fee, commission, percentage, brokerage fee, or gift of any kind contingent upon or in
connection with the award or making of this Agreement.

Public Records. The parties acknowledge that this agreement is subject to Chapter
119, Florida Statutes.

Scrutinized Companies.

39.1 LESSEE certifies that it and its subcontractors are not on the Scrutinized
Companies that Boycott Israel List. Pursuant to Section 287.135, F.S., the City may
immediately terminate this Agreement at its sole option if the LESSEE or its
subcontractors are found to have submitted a false certification; or if the LESSEE, or
its subcontractors are placed on the Scrutinized Companies that Boycott Israel List
or is engaged in the boycott of Israel during the term of the Agreement.

39.2 If this Agreement is for more than one million dollars, the LESSEE
certifies that it and its subcontractors are also not on the Scrutinized Companies with
Activities in Sudan, Scrutinized Companies with Activities in the Iran Petroleum
Energy Sector List, or engaged with business operations in Cuba or Syria as
identified in Section 287.135, F.S. Pursuant to Section 287.135, F.S., the LESSOR
may immediately terminate this Agreement at its sole option if the LESSEE , its
affiliates, or its subcontractors are found to have submitted a false certification; or if
the LESSEE, its affiliates, or its subcontractors are placed on the Scrutinized
Companies with Activities in Sudan List, or Scrutinized Companies with Activities in
the Iran Petroleum Energy Sector List, or engaged with business operations in Cuba
or Syria during the term of the Agreement.

39.3 LESSEE agrees to observe the above requirements for applicable
subcontracts entered into for the performance of work under this Agreement.

39.4 As provided in Subsection 287.135(8), F.S., if federal law ceases to
authorize the above-stated contracting prohibitions then they shall become
inoperative.

The parties hereto have each carefully reviewed this Lease and have agreed to each
term set forth herein. No ambiguity is presumed to be construed against either party.
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ADDENDUM ATTACHED? (as of the date of execution of this Lease).

LESSOR: [JYES []NO Initial Here

LESSEE: [ ]YES []NO Initial Here
Lessor Initials
Lessee Initials
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IN WITNESS WHEREOF, the parties hereto have executed this Lease as of the day and year first
above written.

FOR LESSOR: CITY OF MIRAMAR FOR LESSEE: OUTFRONT Media LLC
BY: BY:

Title Title

DATE: DATE:

EXECUTED by the LESSOR in the presence of EXECUTED by the LESSEE in the presence of

Who is hereby requested to sign as withess Who is hereby requested to sign as witness

EXECUTED by the LESSOR in the presence of EXECUTED by the LESSEE in the presence of

Who is hereby requested to sign as withess Who is hereby requested to sign as witness

BY:

Title

DATE:

EXECUTED by the LESSOR in the presence of

Who is hereby requested to sign as witness.

EXECUTED by the LESSOR in the presence of

Who is hereby requested to sign as witness.

LESSOR’S MAILING ADDRESS: LESSEE’S MAILING ADDRESS:
Street Address 2640 NW 17" Lane
Street Address
City Pompano Beach
City
State Zip FL 33064
State Zip

Telephone Number Fax Number

Telephone Number Fax Number

Lessor Initials
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EXHIBIT A

The “Leased Premises” shall consist of an approximate area within the “Billboard Zone” identified
on this Exhibit and made a part hereof, where the supporting structure of the Sign Structure is
affixed to the Property and the airspace above the same. The parties hereto shall agree upon a
more specific location within SIXTY (60) days of the date hereof. Once a specific location is agreed
upon, this Exhibit A shall be replaced with a mutually agreeable formal survey.

Folio Number: 514022010070

_CITY OF MIRAMAR
OWNeE: Ty CLERK

Situs Address: |-75 MIRAMAR FL 2

EVERGLADES SUC
e CO 2-39D 22-51-40
~ PEMBROL" TRACTS 41 THRU -
———— Legal: AS:COMM AT W1/4
22 E 122318550 7
1199.54,S 90.W 127
97.46 TO POB

Millage Code: 2713
Use Code: 94
Land Value: $ 55,980
Building Value: 0
Other Value: 0
Total Value: $ 55,980
SOH Capped Value: $ 55,980

ARROW POINTS TO "BILLBOARD
ONE", ACTUAL LOCATION TBD
PRIOR TO CONSTRUCTION
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EXHIBIT “B”
INSURANCE REQUIREMENTS
INSURANCE - For programs that are active in nature, which shall be determined in the sole and
exclusive discretion of the City, Contractor shall maintain commercial general, automobile (where
applicable) and workers’ compensation (where applicable) and in an amount acceptable to the City’s
Risk Manager.

Limits of Insurance - Contractors shall maintain the following limits of insurance (unless higher limits
are required by law or statute):

1. Commercial General Liability: $1,000,000 per occurrence, personal injury and advertising
injury liability $1,000,000; general aggregate $2,000,000.

3. Workers’ Compensation: Per statutory requirement.
Required Insurance Endorsements - The City requires the following insurance endorsements:

1. ADDITIONAL INSURED - The City must be included as an additional insured by policy
endorsement under Commercial General Liability policy for liability arising from Services
provided by or on behalf of the Contractor.

2. WAIVERS OF SUBROGATION - Contractor agrees to waive all rights of subrogation by
policy endorsement against the City for loss, damage, claims, suits or demands:

a. To property, equipment, vehicles, laptops, cell phones, etc., owned, leased or used by
the Contractor or the Contractor's employees, agents or Subcontractors; and

b. To the extent such loss, damage, claims, suits or demands are covered, or should be
covered, by the required or any other insurance (except professional liability to which this
requirement does not apply) maintained by the Contractor.

This waiver shall apply to all first-party property, equipment, vehicle and worker's compensation
claims, and all third-party liability claims, including deductibles or retentions which may be applicable
thereto. If necessary, the Contractor agrees to endorse the required insurance policies to acknowledge
the required waivers of subrogation in favor of the City.

This Agreement shall not be deemed approved until the Contractor has obtained all insurance
required under this section and has supplied the City with evidence of such coverage in the form of a
Certificate of Insurance with additional insured and waiver of subrogation endorsements for policies as
stated in the required insurance endorsement section above. The City shall approve such Certificates
prior to the performance of any Services pursuant to this Agreement.

ALL INSURANCE COMPANIES PROVIDED SHALL: Be rated at least A VIl per Best’'s Key Rating
Guide and be licensed to do business in Florida. The Contractor’s liability insurance shall be primary to
any liability insurance policies that may be carried by the City. The Contractor shall be responsible for
all deductibles and self-insured retentions on their liability insurance policies.

All of the policies of insurance so required to be purchased and maintained shall contain a provision or
endorsement that the coverage afforded shall not be cancelled, until at least 30 calendar days’ written
notice has been given to the City.
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EXHIBIT C

[RFP and all addendums to be attached]
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EXHIBIT D

14-10.004 Permits.

(1) An application for a new sign permit is made by completing and submitting an Application for
Outdoor Advertising Permit, Form 575-070-04, Rev. 01/05, incorporated herein by reference, to the
address listed in subsection 14-10.003(2), F.A.C. Applications may be obtained from the State Outdoor
Advertising License and Permit Office.

(a) The applicant shall submit separate instruments of payment for each application for a new
permit, in order to avoid denial of multiple applications for one application being denied.

(b) Prior to issuing any permit, the Department will inspect the proposed sign site to assure
compliance with Chapter 479, Florida Statutes, and this rule chapter. To ensure that the site inspected is
the same specified in the application, the applicant shall mark the proposed sign site in such a manner
that the markings are visible from the main—traveled way. The markings shall be displayed from the
time of submission of the application, and shall be maintained by the applicant until the Department has
approved or denied the application.

(c) The Department will act on permit applications in order of the date of receipt of complete
applications.

1. An application will be considered complete when all items on the application form have been filled
in, all required attachments have been received, and the correct permit fee has been submitted. All
information provided on the application by the applicant must be certified as being true and correct.

2. Applications containing incorrect information will be denied.

3. Incomplete permit applications will be returned to the applicant along with any permit fees which
were submitted with the application.

4. Completion of, or corrections to, the original submitted document must be initialed by the
applicant on the original application.

5. The written statement from the landowner required by Section 479.07(3)(b), Florida Statutes,
must have been issued to the applicant, or on behalf of the applicant. If a lease document is submitted as
the statement from the landowner, the applicant must be the named lessee or the document must be
accompanied by a properly executed transfer of the leasehold rights to the applicant. The written
statement must:

a. Identify the property on which the sign is to be located;

b. Indicate that the person authorizing placement of the sign on the property is the owner or the
person in lawful control of the property. If the person authorizing placement of the sign is not the owner
of the property, the legal status which gives him or her lawful control of the property must be indicated;

c. Grant the permission to or on behalf of the applicant; and

d. Authorize placement of the sign on the subject property.

(d) Complete applications will be either approved or denied within 30 calendar days of receipt by the
Department, unless an earlier application for that site or a competing site is under review, or the
application falls within paragraph (g) or (h), below. If denied, the application will remain in a pending
status until the time to request an administrative hearing has elapsed. If a hearing is requested, the
application shall remain in a pending status until time to request an appeal of a final order has elapsed. If
an appeal is taken, the application will remain in a pending status until mandate is issued by the
appellate court. Subsequent applications for competing sites shall be held without action until the
pending status of the earlier application is resolved.

(e) If an application is approved, all subsequently received applications for competing sites shall be
denied.

(f) For purposes of paragraph (c), above, when a valid permit is being conditionally canceled
pursuant to subsection 14-10.004(9), F.A.C., the Outdoor Advertising Permit Cancellation Certification,
Form 575-070-12, Rev. 07/01, incorporated herein by reference, and Application for Outdoor
Advertising Permit, Form 575-070-04, Rev. 01/05, must be submitted simultaneously to the
Department. Form 575-070-12 may be obtained from the address listed in subsection 14-10.003(2),
F.A.C. The date the Department receives the cancellation and complete application documents shall be
considered the date the application is received.

(g) When a permit application is received for a new sign site requiring vegetation management
pursuant to Section 479.106, Florida Statutes, the permit application will not be considered complete
until the applicant has been issued a vegetation management permit by the Department and has removed
two nonconforming signs, which the Department has approved as meeting the requirements of Section
479.106(5), Florida Statutes.

(h) Applications for permits for locations which conflict with the location of an expired or canceled
permit will not be processed until the sign for which the expired or canceled permit was issued is
removed, unless a permit is being canceled as a condition for issuance of a new permit.

(i) A permit shall not be issued to an applicant for a location at which unpermitted cutting, removal,
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or trimming of vegetation has occurred until such time as payment of the administrative penalty and
mitigation required by Rule 14-40.030, F.A.C., and Section 479.106(7), Florida Statutes, have been
accomplished and the applicant has identified two nonconforming signs for surrender in accordance with
Section 479.106(5), Florida Statutes.

(2) A permit shall be granted for an automatic changeable facing provided:

(a) The static display time for each message is a minimum of six seconds;

(b) The time to completely change from one message to the next is a maximum of two seconds;

(c) The change of message occurs simultaneously for the entire sign face; and

(d) The application meets all other permitting requirements.

Any such sign shall contain a default design that will hold the face of the sign in one position if a
malfunction occurs.

(3) Notwithstanding any other provisions of this rule chapter, an outdoor advertising sign existing at
a location which previously was not subject to the permitting requirements of this chapter, but which
has become subject to the requirements of this chapter due to changes in the jurisdictional designation
of highways, shall be granted a state permit in accordance with the process outlined below:

(a) The Department shall conduct an inventory of outdoor advertising signs on the highway section
subject to jurisdictional change and, within 60 calendar days of the effective date of the proposed
change, advise all affected sign owners and local governments that the change is being considered, the
regulatory effect of the change, and when the change may become effective.

(b) Upon approval of the jurisdictional change, the Department will provide a second notice to sign
owners and local governments advising that the change in jurisdiction has become effective and that
sign owners have 30 calendar days from receipt of the second notice to submit an application for a sign
permit.

(c) When the Department is unable to provide the advance notice referenced in paragraph (a), above,
the Department will advise the affected sign owners that they have 90 calendar days from receipt of the
notice that the change in jurisdiction has become effective to submit an application for a sign permit.

(d) The Department shall issue an Outdoor Advertising Permit, Form 575-070-30, Rev. 07/01, to the
sign owner upon receipt of a complete Application for Outdoor Advertising Permit, Form 575-070-04,
Rev. 01/05, together with all items required by Section 479.07(3)(b), Florida Statutes. For existing
signs, the written statement required by Section 479.07(3)(b), Florida Statutes, shall be any written
document from the appropriate local governmental official indicating compliance with local requirements
as of the date of the permit application. A previously issued building permit shall be accepted as the
statement from an appropriate local governmental official, except in cases where the local government
has provided notice to the sign owner that the sign is illegal or has undertaken action to cause the sign
to be removed. When a building permit is submitted as the statement of the local government, the
applicant shall certify in writing that the local government has not provided notice that the sign is illegal,
and that the local government has taken no action to cause the sign to be removed.

(4) When a change in the designation of a highway removes that highway from the Department’s
regulatory jurisdiction, a notice will be provided to all owners of outdoor advertising permits on the
affected roadway. The notice will advise permit holders of the Department’s intent to revoke the
permits, and will include a statement of the recipient’s right to appeal the Department’s action.

(5) When a controlled road or any portion of a controlled road is designated as a scenic highway or
scenic byway pursuant to Section 335.093, Florida Statutes, new permits will not be issued for outdoor
advertising signs visible from the portion of the highway designated as a scenic highway or byway.

(6) Posting of Tags. The permanent metal permit tag issued by the Department must be posted by
the permittee at the sign site within 30 calendar days of issuance, and must remain in place at all times,
whether or not a sign has been erected. If a permit tag is lost, stolen, or destroyed, the permittee must
apply to the Department for a replacement tag on Outdoor Advertising Permit Tag Replacement Request,
Form 575-070-01, Rev. 07/01, incorporated herein by reference, and shall include a replacement fee of
$3.00 per tag. Form 575-070-01 may be obtained from the address listed in subsection 14-10.003(2),
F.A.C.

(7) Transfer of Permits. Authorization to transfer a permit shall be submitted on Outdoor Advertising
Permit Transfer Request, Form 575-070-25, Rev. 07/01, incorporated herein by reference, to the State
Outdoor Advertising License and Permit Office at the address listed in subsection 14-10.003(2), F.A.C.
The request shall be made in accordance with Section 479.07(6), Florida Statutes. Form 575-070-25
may be obtained from the address listed in subsection 14-10.003(2), F.A.C.

(a) The transferee shall certify that written permission of the landowner, or other person in lawful
control of the sign site, to maintain the sign on the site in accordance with Section 479.07(2), Florida
Statutes, has been secured.

(b) Transfer requests will not be processed without payment of permit fees in the amount necessary
to prevent permit expiration, if the transferee and transferor are on different billing cycles.
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(c) If a transfer of permit is made when the permit is in violation of Chapter 479, Florida Statutes, or
in violation of this rule chapter, or if a revocation proceeding is pending, the permit is subject to
conditions existing at the time of transfer. The Department’s approval of a permit transfer shall not
constitute waiver of rights on the part of the Department, nor shall permit transfer in an way prohibit
issuance of notices of violation or preclude the Department from revoking the transferee’s permit in
accordance with Section 479.08, Florida Statutes.

(d) If a transfer of permit is made during the initial 270 days from the date of permit issuance, the
permit transferee receives the permit subject to all conditions which were applicable to the original
applicant.

(8) Cancellation of Permits. Permit cancellation notification must be submitted to the State Outdoor
Advertising License and Permit Office at the address listed in subsection 14-10.003(2), F.A.C., on
Outdoor Advertising Permit Cancellation Certification, Form 575-070-12, Rev. 07/01, incorporated
herein by reference. All canceled tags must be returned to the Department with the certification, or
otherwise be accounted for in writing. Pursuant to Section 479.07(8)(b), Florida Statutes, if the sign has
not been removed by the former permittee, it shall be removed by the Department and the cost
assessed against the former permittee.

(9) Conditional Permit Cancellation. In instances where an applicant requests cancellation of one
permit in order to obtain a new permit, the existing permit shall be canceled simultaneously with the
issuance of the new permit. If a new permit does not meet current permitting requirements and cannot
be issued, the existing permit will not be canceled.

(10) Permits Canceled, or Not Renewed, in Error — Petition for Reinstatement. Pursuant to Section
479.07(8)(b), Florida Statutes, a petition for reinstatement of permits canceled, or not renewed, in error
by the permittee shall be submitted to the State Outdoor Advertising License and Permit Office at the
address listed in subsection 14-10.003(2), F.A.C. The petition must be in writing, must list the affected
permit(s), and must certify that:

(a) The permit was canceled, or not renewed, in error by the permittee;

(b) The permit tag for the canceled or expired permit was returned to the Department or otherwise
accounted for;

(¢) The sign has not been disassembled; and

(d) The local government has not declared the sign illegal or taken any other action to have it
removed.

If the Reinstatement Petition is denied by the Department, a new permit may be issued for a sign only if
the sign meets all current permitting requirements. The reinstatement fee is $200.00 for a sign facing of
200 square feet or less, and $300.00 for a sign facing greater than 200 square feet.

(11) Pursuant to the criteria set forth in Section 479.105(1)(e), Florida Statutes, the Department may
i1ssue a permit for an unpermitted sign, which has been structurally unchanged and continuously
maintained for a period of seven or more years.

(12) Where the expansion or relocation of a transportation facility causes a sign to be located in the
right of way, or within fifteen feet of the right of way, and the permit holder desires to relocate the sign
to a conforming location perpendicular to the roadway from the site of the existing sign, the Department
shall allow the relocation of the permitted sign in conformance with the following:

(a) The permit holder must submit a completed application for the relocated sign site in accordance
with Section 479.07(3), Florida Statutes.

(b) The Department must determine that the relocated sign site is in conformance with all
requirements for permitting.

Specific Authority 334.044(2), 479.02(7) FS. Law Implemented 215.34, 334.044(28), 339.05, 479.01(14), 479.02,
479.04, 479.07, 479.106(5), 479.24 FS. History—(Formerly part of Rule 14-10.04, Permits; 14-15.05, Right of Way
Bureau Operating Procedures), New 3-28-76, Amended 4-21-77, 12-10-77, 6-26-78, 12-31-78, 1-1-86,
Formerly 14-10.04, Amended 7-7-92, 6-28-98, 8-10-99, 8-19-01, 1-25-04, 5-15-05.
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A notary public or other officer completing this certificate verifies only the identity of the
individual who signed the document, to which this certificate is attached, and not the
truthfulness, accuracy, or validity of that document.

LESSOR ACKNOWLEDGEMENT

STATE OF )
) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

LESSOR ACKNOWLEDGEMENT

STATE OF )
) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , Wwho appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)

LESSEE ACKNOWLEDGEMENT
STATE OF )
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) SS:
COUNTY OF )
On before me, a Notary Public,
personally appeared , who appeared to me on the

basis of satisfactory evidence to be the person(s) whose name(s) is/are subscribed to the within
instrument and acknowledged to me that he/she/they executed the same in his/her/their authorized
capacity(ies), and that by his/her/their signature(s) on the instrument the person(s). or the entity upon
behalf of which the person(s) acted, executed the instrument.

| certify under PENALTY OF PERJURY under the laws of the State of that the foregoing
paragraph is true and correct.

WITNESS my hand and official seal.

Signature:

Name: (Seal)
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The City of Miramar City Commission:
Mayor Wayne M. Messam
Vice Mayor Yvette Colbourne
Commissioner Winston F. Barnes

Commissioner Maxwell B. Chambers
Commissioner Darline B. Riggs

Vernon E. Hargray, City Manager
City of Miramar
2300 Civic Center Place
Miramar, FL 33025
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AT 2:00 P.M. EST
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PROPOSED CITY CODE REVISIONS AFFECTING BILLBOARDS
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INTRODUCTION

INSTRUCTIONS FOR SUBMITTING A PROPOSAL
IN RESPONSE TO A FORMAL
REQUEST FOR PROPOSALS

Each Proposal submitted to the City of Miramar (the “City”) will have the following
information clearly marked on the face of the envelope:

a) Proposer's name and return address;
b) Solicitation number;

C) Solicitation Due Date and Time; and
d) Title of the Solicitation.

Failure to include this information may result in your Proposal being deemed “Non-
Responsive” if the City determines that the Proposal resulted in prejudice to other Proposers.
A Proposer shall have no grounds to protest should a Proposal that has failed to include the
information described above be opened in error.

All Proposals must be submitted on 8 ¥2-inch by 11-inch paper, neatly typed on one side
only, with one-inch margins and single-line spacing. The original document package must not
be bound, although the document package copies should be individually bound. An unbound
one-sided original and Five (5) bound copies (a total of six (6)) and one (1) USB with an
electronic version of the complete Proposal must be received by the deadline for receipt of
Proposals specified in the Solicitation Timetable set forth below. The original and all copies
must be in a sealed envelope or container setting forth the information listed in items a) through
d) above and submitted to:

OFFICE OF THE CITY CLERK
CITY OF MIRAMAR
2300 CIVIC CENTER PLACE
MIRAMAR, FL 33025

Proposals submitted at the same time for different solicitations shall be placed in
separate envelopes and each envelope shall separately set forth the information listed in items
a) through d) above. Failure to comply with this requirement shall result in any such incorrectly
packaged Proposals not being considered.

NOTE: The Request for Proposals number must be stated clearly on the envelope
or container containing the Proposal. All required forms must be completed by the Firm
submitting the Proposal.
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SUBMITTING A PROPOSAL TO THE OFFICE OF THE CITY CLERK ON OR BEFORE
THE STATED DATE AND TIME OF:

January 22, 2019 AT 2:00 P.M. EST

IS SOLELY AND STRICTLY THE RESPONSIBILITY OF THE PROPOSER. THE CITY IS
NOT RESPONSIBLE FOR DELAYS CAUSED BY ANY MAIL, PACKAGE OR COURIER
SERVICE, INCLUDING THE POSTAL SERVICE, OR DELAYS CAUSED BY ANY OTHER
OCCURRENCE. ANY PROPOSAL RECEIVED AFTER THE DEADLINE FOR RECEIPT OF
PROPOSALS STATED IN THE SOLICITATION TIMETABLE IN THIS REQUEST FOR
PROPOSALS SHALL NOT BE OPENED AND SHALL NOT BE CONSIDERED.
TELEGRAPHIC OR FACSIMILE PROPOSALS SHALL NOT BE CONSIDERED.

Hand-carried Proposals may be delivered to the above address during the City’s regular
business hours, Monday through Thursday, between the hours of 7:00 A.M. to 6:00 P.M.,
excluding holidays observed by the City, but not beyond the Due Date and Time. Proposers
are solely responsible for informing any commercial delivery service, if used, of all delivery
requirements and for ensuring that the required information appears on the outer wrapper or
envelope used by such service.

The Proposal must be signed by an authorized officer of the Proposer who is legally
authorized to enter into a contractual relationship in the name of the Proposer. The submittal
of a Proposal by a Proposer will be considered by the City as constituting an offer by the
Proposer to perform the required Services and/or provide the required Goods at the price stated
by the Proposer.
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SECTION 1
GENERAL TERMS AND CONDITIONS

1-1
DEFINITIONS

The term “Chief Procurement Officer” shall refer to the Director of the City’s Procurement
Department.

The term "City" shall refer to the City of Miramar, Florida, or its City Commission, as
applicable.

The term "Contract" or “Lease” shall refer to the Agreement that may result from this
Request for Proposals.

The terms “CBE Firm” or “SBE Firm” shall respectively refer to a County Business
Enterprise (“CBE”) or Small Business Enterprise (“SBE”) as defined by Section 1-81.1(c) of the
Code of Ordinances of Broward County, Florida, that has a Broward County Business Tax
Receipt, is located and doing business in Broward County, and is certified as such by the
Broward County Office of Economic Development and Small Business Development.

The term “Due Date and Time” shall refer to the due date and time listed in the Solicitation
Timetable.

The term “Local Business” shall refer to a firm that has an office and is actively doing
business within the City, is domiciled within the City limits, and is in compliance with all City’s
licensing requirements and be current on all City taxes. If in business for less than one (1) year,
firm must provide evidence of a previous business ownership within the City within the past
three (3) years.

The term "Procurement Office” or “Procurement Department” shall refer to the
Procurement Department of the City.

The term "Proposal” shall refer to any offer(s) submitted in response to this Request for
Proposals.

The term “Proposal Forms” shall refer to any and all forms required to be completed by
the Proposer in submitting a Proposal in response to this Solicitation.

The terms “Proposer” or the “Firm” shall refer to any person or entity submitting a
Proposal in response to this Request for Proposals.

The terms "Provider” or "Successful Proposer” shall refer to the Proposer receiving an
award as a result of this Request for Proposals.

The terms "Request for Proposals", “RFP” or “Solicitation” shall mean this Request for
Proposals, including all Exhibits and Attachments as approved by the City, and amendments or
change orders issued by the Procurement Department.
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The terms “Engagement” shall refer to all matters and things that will be required to be
done by the Successful Proposer in accordance with the Scope of Services, and the Terms and
Conditions of this Solicitation.

1-2
AVAILABILITY OF REQUEST FOR PROPOSALS

Copies of this Solicitation package may be accessed on DemandStar at
www.demandstar.com or by calling (800) 711-1712. DemandStar distributes the City’'s
solicitations through electronic download, by facsimile, or through the U.S. Postal Service.
Proposers are not required to register with DemandStar to receive a copy of any City
solicitation. Registration with DemandStar is optional, at the sole discretion of the Proposer.
DemandStar charges a nominal fee for distribution of solicitation packages.

Proposers choosing to register with DemandStar may do so online at
www.demandstar.com or by requesting a faxed registration form by calling (800) 711-1712.
Note: If you are already registered with DemandStar for Broward County, you do NOT
need to register again.

To request the Solicitation from the City’s Procurement Office, your request should
include the following information: the Solicitation number and title, the name of the potential
Proposer’s contact person, the potential Proposer’'s name, complete mailing address, telephone
number, and fax number.

Proposers who obtain copies of this Solicitation from sources other than DemandStar or
the City’s Procurement Department run the risk of not receiving amendments to the Solicitation
because their names will not be included on the list of Firms participating in the process for this
particular Solicitation. Such Proposers are solely responsible for those risks.

1-3
CONE OF SILENCE

Proposers are notified that this Solicitation is subject to a “Cone of Silence.” Pursuant to
Sections 2-421 and 2-422 of the City Code of Ordinances (“Code”), “Cone of Silence” is defined
to mean a prohibition on any communication regarding this RFP between a potential contractor,
service provider, bidder, proposer, offeror, lobbyist, or consultant and the City's personnel,
including but not limited to the City Manager, member of the City's professional staff, or any
member of the selection committee.

The Cone of Silence shall be imposed upon each request for proposals, request for
qualifications, request for letters of interest or invitation for bids at the time of short listing by the
selection team for responses to the particular solicitation, and for procurements, such as a bid,
where a short listing is not created, in which case the cone of silence shall be imposed at the
bid opening or at the time responses are received.
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This Cone of Silence does not apply to oral communications at pre-proposal
conferences; oral presentations before evaluation committees; contract negotiations; public
presentations made to the City Commission during any duly noticed public meeting; or
communications in writing at any time with any City employee, official, or member of the City
Commission regarding matters not concerning this Solicitation.

The Cone of Silence shall terminate at the time the City Manager or her designee makes
a recommendation to the City Commission at a duly scheduled meeting of the City Commission;
provided, however, that if the City Commission refers the City Manager's recommendation back
to the City Manager or staff for further review, the Cone of Silence shall be re-imposed until
such time as the City Manager makes a subsequent recommendation.

1-4
INTERPRETATIONS AND REPRESENTATIONS

If any person contemplating submitting a Proposal is in doubt as to the true meaning of
any part of this RFP, he/she may submit to the City a written request for an interpretation thereof.
The person submitting the request will be responsible for its prompt delivery in accordance with
Section 1-7(b) below. Any interpretation will be made only by an addendum. Failure on the part
of the prospective Proposer to receive a written interpretation before the submission deadline will
not be grounds for withdrawal of a Proposal. Proposer will acknowledge receipt of each
addendum issued by stating so in his/her Proposal. No oral explanation or instruction of any kind
or nature whatsoever given before the award of a Contract to a Proposer shall be binding. The
Proposer shall not rely on any representation, statement or explanation other than those made in
this Solicitation document or in any addenda issued. Where there appears to be a conflict
between this Solicitation and any addenda issued, the last addendum issued will prevail. See
also Section 1-5 below.

1-5
RECEIPT OF ADDENDA AND SUBSTITUTE PROPOSAL FORMS

It is the Proposer’'s responsibility to ensure receipt of all addenda and to substitute
Proposal Forms. It is the Proposer’s further responsibility to verify with the Procurement Office,
prior to submitting a Proposal, that all addenda have been received.

All inquiries regarding this Proposal must be written and should be emailed to:

Procurement Department
City of Miramar
2300 Civic Center Place
Miramar, FL33025
Natalie Richmond
Procurement Analyst
Phone: (954) 602-3196
Fax: (954) 602-4357
narichmond@miramarfl.gov

OR
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Luz Bartra
Procurement Specialist
Phone: (954) 602-3065

Fax: (954) 602-3631
Imbartra@miramarfl.gov

1-6
PRE-PROPOSAL CONFERENCE (Non-Mandatory)

A Non-Mandatory Pre-Proposal conference will be held on January 8, 2019 at 10:00 AM
in the Parks and Recreation Conference Room located at 2200 Civic Center Place, 2" Floor,
Miramar, FL 33025. Please submit all questions in writing by, January 9, 2019 to the
contact person(s) listed above.

1-7
CONTENTS OF SOLICITATION

a) General Conditions.

1) It is the sole responsibility of the Proposer to become thoroughly
familiar with the Solicitation requirements and all terms and conditions affecting
the performance of this Solicitation. Pleas of ignorance by the Proposer of
conditions that exist, or that may exist, will not be accepted as a basis for varying
the requirements of the City or the compensation to be paid to the Provider.

2) The Proposer is advised that this Solicitation is subject to all legal
requirements and all other applicable City and county ordinances and/or state and
federal statutes, rules and regulations.

b) Additional Information/Amendment.

1) Requests for additional information, explanation, clarification or
interpretation must be made in writing to the Procurement Office at the address
identified above, pursuant to Sections 1-4 and 1-5 above. A request must be
received by the Procurement Office no later than seven (7) working days prior to
the Solicitation Due Date and Time. Any request received after that time may not
be reviewed for inclusion in this Solicitation. The request shall contain the
requester's name, address, and telephone number.

2) The City’s Procurement Office may issue a response to any inquiry
if it deems necessary, by written amendment in the form of an addendum to the
Solicitation, which shall be issued prior to the Solicitation Due Date and Time.
The Proposer shall not rely on any representation, statement or explanation other
than those made in this Solicitation document or in any amendments/addenda
issued.

3) It is the Proposer's sole responsibility to ensure receipt of all
amendments/addenda and substitute Proposal Forms. Itis the Proposer's further

responsibility to verify with the Procurement Office, prior to submitting a Proposal,
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that all amendments/addenda have been received. Proposers shall submit the
Proposal form entitted “ADDENDA ACKNOWLEDGMENT FORM” with their
Proposals.

C) Conflicts in this Solicitation.

Where there appears to be a conflict between the Scope of Services, the Contract,
or any amendment/addendum issued, the order of precedence shall be: the last
addendum issued; the Scope of Services; and then the Contract.

Where there appears to be a conflict in the Due Date and Time listed anywhere
in this Solicitation, it is the sole responsibility of the potential Proposer to verify
the Due Date and Time by calling the City’s Procurement Office at (954) 602-
3053.

1-8
PREPARATION AND SUBMISSION OF A PROPOSAL

a) Preparation/Submission.

1) The Proposal Forms shall be used when submitting a Proposal.
Use of any other forms may result in the Proposer's Proposal being deemed “Non-
Responsive.”

2) The Proposal shall either be typed or completed legibly in ink. The
Proposer's authorized agent shall sign the Proposal Forms in ink and all
corrections made by the Proposer shall be initialed in ink by the authorized agent.
The use of pencil or erasable ink or the failure to comply with any of the foregoing
may result in the rejection of the Proposal.

3) Upon request, the City will provide a tax exemption certificate, if
applicable. Any special tax requirements will be specified either in the Special
Conditions or in the Specifications.

4) Telegraphic or facsimile Proposals shall not be considered.

5) The apparent silence of the Specifications, and any amendment
regarding any details, or the omission from the Specifications of a detailed
description concerning any materials or Services requested, shall be regarded
and interpreted as meaning that only the best commercial practices are to prevail,
and that only materials and workmanship of first quality are to be used. All
interpretations of the Specifications shall be made upon the basis of this
Solicitation.

b) Vendor registration is not required.

C) Criminal Conviction Disclosure.
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Any individual Proposer who has been convicted of a felony during the past ten
(10) years and any corporation, partnership, joint venture or other legal entity Proposer
having an officer, director, member/manager or executive who has been convicted of a
felony during the past ten (10) years shall disclose this information prior to entering into
a Contract with or receiving funding from the City. Forms for the disclosure of such a
criminal conviction are available from the Procurement Office.

d) Sworn Statement on Public Entity Crimes.

Pursuant to Paragraph (2)(a) of Section 287.133, Florida Statutes, "A person or
affiliate who has been placed on the convicted vendor list following a conviction for a
public entity crime may not submit a bid, proposal, or reply on a contract to provide any
goods or services to a public entity; may not submit a bid, proposal, or reply on a contract
with a public entity for the construction or repair of a public building or public work; may
not submit bids, proposals, or replies on leases of real property to a public entity; may
not be awarded or perform work as a contractor, supplier, subcontractor, or consultant
under a contract with any public entity; and may not transact business with any public
entity in excess of the threshold amount provided in s. 287.017 for CATEGORY TWO for
a period of 36 months following the date of being placed on the convicted vendor list."

e) Preference for Local Bidders.

Except where federal, state or county law mandates to the contrary, or as
otherwise provided herein, the City, pursuant to its purchasing authority, shall grant a
preference in the amount of five (5) percent of any bid or five (5) points of any Proposal
score to a Local Business. Such preference shall apply to bids or Proposals for
commodities, Services and construction.

f) Preference for Businesses Employing Miramar Residents.

A vendor located outside of the City limits is considered equivalent to a City
vendor and accorded the same preference if it employs a minimum of ten (10) full time
equivalent (“FTE”) City residents or City residents constitute 20 percent of the FTE of the
company’s local workforce (in Broward and Miami-Dade Counties), whichever is larger.
Such preference shall apply to bids or Proposals for commodities, Services and
construction.

Q) Preference for CBE or SBE Firms.

Except where federal, state or county law mandates to the contrary, or as
otherwise provided herein, the City, pursuant to its purchasing authority, shall grant a
preference in the amount of five (5) percent of any bid or five (5) points of any Proposal
score to a CBE or SBE Firm. Such preference shall apply to bids or Proposals for
commodities, Services and construction.
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h) Application of Preferences.

In the application of any price preference granted by the City Code or City policy,
the preference is applied by granting the specified percent price reduction to the price of
the bidder/Proposer allowed the preference. Preferences shall be additive and
computed as a whole on the bid or Proposal.

)] Drug-free Workplace Preference.

All public bids or Proposals are subject to the City of Miramar Preference to
Businesses with Drug-free Workplace Programs as set forth in Section 2-456(d) of the
City’s Code. The City grants a preference to a business with a drug-free workplace
program whenever two (2) or more Proposals are equal with respect to price, quality,
and Services. The Drug-free Workplace Vendor shall have the burden of demonstrating
that its program complies with Section 287.087, Florida Statutes, and all other applicable
state law. All Proposers shall submit the form entitled “DRUG-FREE WORKPLACE
AFFIDAVIT.”

)] Anti-Kickback Affidavit.

All Proposers shall submit the duly signed and notarized form entitled “ANTI-
KICKBACK AFFIDAVIT.”

K) Non-Collusion Declaration.

All Proposers shall affirm that they have not and shall not collude, conspire,
connive or agree, directly or indirectly, with any other Proposer, firm, or person to submit
a collusive or sham Proposal in connection with the Services for which their Proposal
has been submitted, or to refrain from offering a Proposal in connection with such
Service; or, in any manner, directly or indirectly, been sought by another person to fix
the price or prices in the Proposal or of any other Proposer, or to fix any overhead, profit,
or cost elements of the Proposal price or the Proposal price of any other Proposer, or to
secure through any collusion, conspiracy, connivance, or unlawful agreement any
advantage against any other Proposer, or any person interested in the proposed
Services. All Proposers shall submit the duly signed form entitled “NON-COLLUSION
DECLARATION.”

[)  Non-Discrimination Affidavit.

All Proposers shall affirm that their organization shall not discriminate against any
person in its operations, activities or delivery of Services. Proposers shall also
affirmatively comply with all applicable provisions of federal, state and local equal
employment laws, and shall not engage in or commit any discriminatory practice against
any person based on race, age, religion, color, gender, sexual orientation, national origin,
marital status, physical or mental disability, political affiliation or any other factor that
cannot lawfully be used as a basis for Service delivery. All Proposers shall submit the
duly signed and notarized form entitied “NON-DISCRIMINATION AFFIDAVIT.”
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m) Business/Vendor Profile Survey.

All Proposers shall provide the City with the information requested in the
Business/Vendor Profile Survey prior to being recommended for award of any Contract
resulting from this Solicitation.

n) Request for Taxpayer Identification Number and Certification.

All Proposers shall provide the City with their Taxpayer Identification Number prior
to being recommended for award of any Contract resulting from this Solicitation.

0) Antitrust Laws.

By submitting a signed Proposal, the Successful Proposer acknowledges
compliance with all antitrust laws of the United States and the State of Florida in order
to protect the public from restraint of trade, which illegally increases prices.

p) Conflicts of Interest.

The award of a Contract is subject to the provisions of Chapter 112, Florida
Statutes. Proposers shall disclose the name of any officer, director, partner, associate,
or agent who is also an officer, appointee, or employee of the City at the time of the
Proposal or at the time of an occurrence of a conflict of interest.

q) Collection of Fees and Taxes.

By accepting the award of a Contract, the Successful Proposer acknowledges
compliance with the requirement that all delinquent and currently due fees and taxes
have been paid. The City may require verification and satisfaction of all delinquencies
and currently due fees and taxes prior to recommending a Proposer for the award of any
Contract.

1-9
MODIFICATION OR WITHDRAWAL OF A PROPOSAL

a) Modification of a Proposal

Any modification of a Proposal by the Proposer shall be submitted to the Office of
the City Clerk prior to the Solicitation Due Date and Time. The Proposer shall submit
the new Proposal and a letter, on company letterhead, signed by an authorized agent of
the Proposer stating that the new submittal supersedes the previously submitted
Proposal. The sealed envelope or container shall contain the same information as
required for submitting the original Proposal. In addition, the envelope or container shall
be marked with a statement that “This Proposal Replaces the Previously Submitted
Proposal.” No modifications of a Proposal shall be accepted after the Solicitation Due
Date and Time.
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b) Withdrawal of a Proposal

A Proposal may be withdrawn at any time prior to the Solicitation Due Date and
Time. A Proposal may also be withdrawn 180 or more calendar days after the Solicitation
Due Date and Time, provided that the Proposal is withdrawn prior to a recommendation
for the award of a Contract is made. Withdrawals may only be made by written
communication delivered to the Office of the City Clerk at the address identified in this
Solicitation. The withdrawal letter must be on company letterhead and signed by an
authorized agent of the Proposer.

1-10
LATE PROPOSALS, LATE MODIFICATIONS, AND LATE WITHDRAWALS

Proposals received after the Solicitation Due Date and Time will not be accepted,
opened, or considered. Modifications of Proposals received after the Solicitation Due Date and
Time will also not be accepted or considered. Withdrawals of Proposals received after the
Solicitation Due Date and Time or prior to the expiration of 180 calendar days after the
Solicitation Due Date and Time will not be accepted or considered.

1-11
SOLICITATION POSTPONEMENT OR CANCELLATION

The City may, at its sole and absolute discretion, reject any and all, or parts of any and
all Proposals, re-advertise this Solicitation, postpone or cancel, at any time, this Solicitation
process, or waive any irregularities in this Solicitation or in the Proposals received as a result
of this Solicitation.

1-12
COST OF PROPOSALS

All expenses involved with the preparation and submission of Proposals to the City, or
any Services provided in connection therewith, shall be borne by the Proposer(s). No payment
shall be made for any responses received or for any other effort required of or made by the
Proposer(s) prior to the provision of Services as defined by a contract duly approved by the City
Commission.

1-13
ORAL PRESENTATIONS

The City may require Proposers to perform an oral presentation in support of their
Proposals or to exhibit or otherwise demonstrate the information contained therein. This
presentation or demonstration may be performed before the Evaluation/Selection Committee
or the City Commission. If required, the City shall notify Proposers with as much advance notice
as possible prior to the date of such a presentation.
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1-14
EXCEPTIONS TO THE SOLICITATION

Proposers may take exception to any of the terms of this Solicitation unless the
Solicitation specifically states where exceptions may not be taken. All exceptions taken shall
be submitted in writing by the date for the deadline for questions.

Where exceptions are taken, the City, in its sole discretion, shall determine whether to
consider the exception and/or the acceptability of the proposed exceptions.

The City is under no obligation to accept or consider any exceptions or accept any
Proposal with an exception. Proposers are reminded that they may submit one (1) Proposal
without exceptions and an alternate Proposal with exceptions.

1-15
PROPRIETARY AND/ OR CONFIDENTIAL INFORMATION

a) Proposers are notified that all information submitted as part of or in support of
Proposals will be available for public inspection after opening of the Proposals, in
compliance with Chapter 119, Florida Statutes, popularly known as the “Public
Records Law.” Any person wishing to view the Proposals in person may make an
appointment by calling the Procurement Office at (954) 602-3053.

b) All Proposals submitted in response to this Solicitation become the property of the
City. Unless the City is notified and acknowledges that the information submitted is
proprietary, copyrighted, trademarked, or patented, the City reserves the right to
utilize any or all information, ideas, conceptions, or portions of any Proposal when
determined to be in the City’s best interest. Acceptance or rejection of any Proposal
shall not nullify the City’s rights hereunder.

1-16
EVALUATION OF PROPOSALS

a) Rejection of Proposal.

1) The City may reject any Proposer's Proposal, and award the
Contract to the next highest evaluation scoring, responsive,
responsible Proposer.

2) The City may reject the entire or any portion of all Proposals
submitted and re-advertise for all or any part of this Solicitation,
whenever it is deemed in the best interest of the City. The City shall
be the sole judge of what is in its "best interest."

3) The City may reject any Proposal if the Proposer does not accept or
attempts to modify the terms and conditions of this Solicitation.
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1-17

b) Elimination from Consideration.

No Contract shall be awarded to any person or firm that is in default to the City as
a result of any debt, taxes, or any other obligation whatsoever.

C) Waiver of Informalities.

The City reserves the right to waive any informalities or irregularities in this

Solicitation.

d) Demonstration of Competency.

1)

2)

3)

4)

NEGOTIATIONS

A Proposal shall only be considered from a Firm that is regularly
engaged in the business of billboard advertising. Proposers must
be able to demonstrate a good record of performance and have
sufficient financial resources, equipment and organization to ensure
that they can satisfactorily construct, install, and maintain the
billboards required by this Solicitation.

The City may conduct a pre-award inspection of the Proposer’s site
or hold a pre-award qualification hearing to determine if the
Proposer possesses the requirement(s) as outlined in the above
paragraph and is capable of performing the requirement(s) of this
Solicitation. The City may consider any evidence available
regarding the financial, technical or other qualifications and abilities
of the Proposer, including past performance (experience) with the
City or any other governmental entity.

The City may require the Proposer to show evidence that it has been
designated as an authorized representative of a manufacturer,
supplier and/or distributor if required by this Solicitation.

The City reserves the right to audit all records, financial or
otherwise, pertaining to and resulting from any award as a result of
this Solicitation.

a) The City may award a Contract on the basis of initial offers received, without
discussions. Therefore, each initial offer should contain the Proposer’s best efforts.
The City, in its sole discretion, reserves the right to enter into Contract negotiations
with the highest evaluation scoring, responsive, responsible Proposer and whose
Proposal is most advantageous to the City. Should the City and that Proposer fail to
reach agreement on a mutually acceptable Contract, the City shall have the right to
terminate contract negotiations and to negotiate same with the next highest
evaluation scoring, responsive, responsible Proposer. No Proposer shall have any
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rights against the City arising from such negotiations until a Contract acceptable to
the City has been awarded and executed.

b) To assure full understanding of and responsiveness to the Solicitation requirements
and full understanding of qualified Proposals or offers, discussions may be conducted
with qualified Proposers or offerors who submit responses determined to be
reasonably acceptable of being selected for award for the purpose of clarification and
to assure full understanding of and responsiveness to the Solicitation requirements.
The respondents shall be accorded fair and equal treatment with respect to any
opportunity for discussion and revision of responses, and such revisions may be
permitted through negotiations prior to award for the purpose of obtaining best and
final Proposals or offers.

1-18
AWARD OF CONTRACT(S)

a) Contract(s).

The Successful Proposer understands that the City reserves the right to utilize its
standard form of Contract or Lease resulting from an informal Request for
Proposals as the Agreement resulting from this Solicitation. If a Proposer desires
to a sample of the City’s Contract for review, please contact the person listed in
Section 2-9, POINT OF CONTACT.

b) Additional Information.

The award of a Contract may be preconditioned on the subsequent submission
of other documents. The Successful Proposer shall be deemed “Non-
Responsive” if such documents are not submitted in a timely manner and in the
form required by the City. Where the Successful Proposer is deemed “Non-
Responsive” as a result of such failure to provide the required documents, the
City may award the Contract to the next highest evaluation scoring, responsive,
responsible Proposer.

C) Independent Contractor.

The Successful Proposer is and shall at all times remain as to the City a wholly
independent contractor. All employees and contractors of the Successful
Proposer shall be considered to be, at all times, the sole employees or contractors
of the Successful Proposer, under the Successful Proposer’s sole discretion, and
not an employee, contractor, or agent of the City. Neither the City nor any of its
agents shall have control over the conduct of the Successful Proposer or any of
Successful Proposer's employees or agents, except as herein set forth. The
Successful Proposal shall not at any time or in any manner represent that it or
any of its agents or employees are in any manner agents or employees of the
City. The Successful Proposer shall have no power to incur any debt, obligation,
or liability on behalf of the City or otherwise act on behalf of the City as an agent.
Nor shall employees and contractors of the Successful Proposer enjoy any privity
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of contract with the City. Neither the Successful Proposer nor any of its
employees shall receive any City benefits available to employees of the City.

d) Contract Extension.

The City reserves the right to automatically extend any Contract for up to 180
calendar days beyond the stated Contract term under the same terms and
conditions of said Contract. The City shall notify the Successful Proposer in
writing of such extensions. Additional extensions beyond the first 180 day
extension may occur if approved by the City Commission, with the mutual
agreement of the City and the Successful Proposer.

e) Limited Contract Extension.

Any specific work assignment which commences prior to the termination date of
any Contract and which will extend beyond the termination date shall, unless
terminated by mutual written agreement of both parties, continue until completion
at the same prices, terms and conditions as set forth in the Contract.

h) Non-Exclusive Contract.

Although the purpose of this Solicitation is to secure a Contract that can satisfy
the total needs of the City, it is agreed and understood that any Contract awarded
does not create the exclusive rights of the Successful Proposer to receive all
orders that may be generated by the City in connection with the types of products
and/or Services requested, unless otherwise stated herein.

1-19
RIGHT TO APPEAL AWARD RECOMMENDATION
a) After a notice of intent to award a Contract is posted, any actual or prospective

bidder/Proposer who is aggrieved in connection with the pending award of the
Contract or any element of the process leading to the award of the Contract
may protest to the Chief Procurement Officer. A protest must be filed within
five (5) business days after posting or any right to protest is forfeited. The
protest must be in writing, must identify the name and address of the protester,
and must include a factual summary of, and the basis for, the protest. Filing
shall be considered complete when the protest and accompanying fee is
received by the Chief Procurement Officer.

b) A nonrefundable filing fee from protester is required to compensate the City
for the expenses of administering the protest. The fee shall be in the form of
cash or a cashier's check, and in accordance with the schedule set forth

below:

Contract Value Protest Filing Fee
$10,000-$50,000 $500.00
$50,001-$250,000 $1,000.00
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$250,001 and greater 1% of the pending award or $5,000.00,
whichever is greater
1-20
RESULTING CONTRACTOR OBLIGATIONS

a) Rules, Regulations, Licensing, and Other Requirements.

The Proposer shall comply with all laws and regulations applicable to the billboard
advertising requested in this Solicitation. The Proposer is presumed to be familiar
with all federal, state and local laws, ordinances, codes and regulations that may
in any way affect its performance pursuant to this Solicitation.

1-21
OTHER AGENCIES (PIGGYBACK CLAUSE)

The successful Proposer(s) from this RFP may permit any other municipality or
government agency to participate in the contract under the same prices, terms, and conditions,
if agreed to by both parties. Any other agency that chooses to piggyback the terms and
conditions of this contract shall do so independently and shall be responsible for its own
purchases.
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SECTION 2
SPECIFIC TERMS AND CONDITIONS

2-1
PURPOSE: TO ESTABLISH A LEASE BETWEEN THE SUCCESSFUL PROPOSER AND
THE CITY OF MIRAMAR FOR BILLBOARD ADVERTISING.

The purpose of this Solicitation is to establish a Lease Agreement as specified herein
from an entity that will lease City property and design, construct, install, manage and maintain
billboards throughout the City, in accordance with the terms, conditions, and Scope of Services
contained in this RFP.

The City is requesting Proposals from experienced individual(s), group(s), or
company(ies), hereinafter referred to as the “Proposer”, to provide the Services for the City.

2-2
SOLICITATION TIMETABLE

The anticipated schedule* for this Solicitation and the award of the Contract shall be as
follows:

Milestone Timeframe

REP ISSUANCE. ...t e December 7, 2018

Pre-Proposal Conference (Non-Mandatory) — Tuesday, January 8, 2019 @ 10:00 AM
Deadline for Clarification Questions ............ Wednesday, January 9, 2019

Proposals Dueto City............cccoiennnn. Tuesday. January 22, 2019 at 2:00 PM EST
Final Ranking of Proposers TBA

Contract Negotiations TBA

Award of RFP and Contract by City Commission TBA

*Dates in this schedule occurring after the Proposal Due Date and Time may be amended
by the City in its sole discretion, and no rights shall inure to any Proposer due to such
amendment.

2-3
LEASE TERMS AND CONDITIONS

The Successful Proposer shall enter into a Lease Agreement with the City, satisfactory
to the City Attorney as to form and legal sufficiency, and shall include, but is not limited to, the
following mandatory terms and conditions:

1. The term of the Lease Agreement resulting from this solicitation shall commence
upon execution by both parties, and shall continue for a term of ten (10) or twenty
(20) years, at the sole discretion of the City, with two optional five-year renewal
terms, in the City’s discretion, unless otherwise terminated by the City as provided
herein. The agreement shall remain in full effect for the term of the Lease.
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However, the City shall have the right to re-negotiate the percentage of revenues
from advertising payable to the City and the monthly lease payment at any time
after the first five years of the Lease Agreement. The City also reserves to the
right to amend the agreement as necessary as long as the change is agreed to
by both parties.

In addition to any renewal, if provided for, the Chief Procurement Officer may
authorize up to a 90-day extension of a Contract in accordance with the terms and
conditions of the Contract; and the City Manager or his/her designee is authorized
to extend, for operational purposes only, for a maximum of 180 days any Contract
entered into by the City pursuant to City Commission approval. Any further
extensions of such Contract require the approval of the City Commission.

. The Successful Proposer must execute a Lease Agreement with the City within
60 days of notice by the City of the approval to lease the property. The City
reserves the right to waive or extend this deadline.

. The Successful Proposer shall be solely responsible for obtaining any and all
permits, approvals, waivers, and release required, or any other requirement
necessary to use the Property.

. The Successful Proposer shall agree to apply for said special permits, and/or sign
permits within 10 days after the execution of the Lease Agreement with the City.

. The Successful Proposer shall lease the Property in “as is” condition.

. Lease payments shall be made on a monthly basis and shall be due on the first
day of each month.

. The Successful Proposer shall, at all times during the term of the Lease
Agreement and at its own cost and expense, keep and maintain in repair and
good condition all structures and improvements at any time erected on the
Property and shall use all reasonable precaution to prevent waste, damage, or
injury. The City shall not be required to furnish any services or facilities or to make
any improvements, repairs, or alteration or do any other thing in or to the lease
property during the term of the Lease Agreement.

. The Successful Proposer shall at all times comply with all applicable state, and
county government laws, rules, and regulations, pertaining to the installation,
operation, maintenance, replacement, and repair of the billboards, appurtenant
structures and improvements, and shall secure all necessary state and county
permits and approvals.

. Electrical power to the Successful Proposer’s billboards shall be separately
metered and the Successful Proposer shall pay all charges for electricity and
other utilities used at the Site, including the cost of extending utilities to the
Property.
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10.

11.

12.

13.

The City and its employees, agents, and officers, shall have a right of access to
the Property at all times in order to inspect the Property, to take actions necessary
to protect the Property, to enforce the terms of the Lease Agreement, or for any
other purpose. Except in cases of emergency, the City will give the Successful
Proposer at least 24 hours prior notification of its intention to access the Property.

The City shall have the right to terminate the Lease Agreement for cause,
including, but not limited to failure by the Successful Proposer to observe a term
or condition of the Lease Agreement, to pay rent, or to fulfill its obligation under
any applicable, law, rule, regulation, or permit upon the issuance of thirty days
(30) written notice.

During the term of the Lease Agreement, Successful Proposer shall own the
billboards installed by Successful Proposer on the Property. Upon expiration of
the Lease Agreement or earlier Termination of the Agreement (other than
termination due solely to a default by the City), Successful Proposer shall, without
any compensation, surrender the billboards on the Property to the City and the
City shall own the billboards, unless the City has notified Successful Proposer to
remove, at Successful Proposer’s sole cost and expense, any or all of the
billboards prior to the expiration of the Term or such earlier termination of the
Lease. In the event of a termination of the Lease Agreement due solely to a
default by the City, Successful Proposer shall have the right to remove all
improvements installed on the Property by Successful Proposer, at Successful
Proposers sole cost and expense, and Successful Proposer agrees to clean and
leave the Property in good condition.

The Lease Agreement may create a possessory interest subject to property
taxation, and Successful Proposer hereunder in whom such possessory interest
is vested, may be subject to payment of property taxes levied on such interest.

a. Successful Proposer agrees to pay all lawful taxes, assessments, or
charges which during the Lease term may become a lien or be levied by
the state, county, city, or any other tax or assessment levying body upon
any interest in this Agreement or any possessory right which Successful
may have in or to said land and/or the improvements thereon by reason of
its use or occupation thereof, or otherwise, as well as all taxes,
assessments, and charges on any activity conducted by Successful
Proposer on the Premises, and on goods, merchandize, fixtures,
appliances, equipment, and property owned by it in and about said
Property.

b. Successful Proposer may at no cost to the City reasonably contest the
legal validity or amount of any taxes, assessments, or charges for which
Successful Proposer is responsible under the Lease Agreement, and
institute such proceedings as Successful Proposer considers necessary;
provided, however, that Successful Proposer agrees that it shall at all times
protect the City and the Property from foreclosure of any lien, and that the
City shall not be required to join in any proceeding or contest brought by
Successful Proposer, unless the City’'s participation is ordered as a
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necessary party to the proceedings, in which case, Successful Proposer
shall be responsible for, indemnify, and hold the City harmless, from the
City’s cost and expenses (which obligations shall survive the expiration or
earlier termination of the Lease).

14.Successful Proposer agrees to display on the billboards commercial
advertisements in compliance with the advertising standards and requirements,
as described in Exhibit “A”, attached hereto and incorporated herein. The City
may revise the advertising standards from time to time. The Successful
Proposer and the City recognize and acknowledge that the City is
implementing the advertising standards as a landlord of City property under
its proprietary powers.

2-4
METHOD OF AWARD

The award of any Contract resulting from this Solicitation will be made to the highest
evaluation scoring, responsive, responsible Proposer whose Proposal will be the most
advantageous to the City, taking into consideration the evaluation factors set forth in this
Solicitation.

2-5
CONTENTS OF PROPOSAL

The contents of the Proposal shall be as required by this RFP, including the information
required in Section 3 below.

2-6
COMPLIANCE WITH FEDERAL, STATE, AND LOCAL LAWS

The Successful Proposer understands that agreements between private entities and
local governments are subject to certain laws and regulations, including laws pertaining to public
records, conflict of interest, record keeping, etc. The City and Successful Proposer agree to
comply with and observe all applicable laws, codes and ordinances as they may be amended
from time to time.

2-7
POINT OF CONTACT

For any additional information regarding the Scope of Services and requirements of this
Solicitation, contact the Procurement Office at:
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Procurement Department
City of Miramar

2300 Civic Center Place

Miramar, FL 33025
Natalie Richmond

Procurement Analyst

Phone: (954) 602-3196
Fax: (954) 602-4573

narichmond@miramarfl.gov

OR

Luz Bartra
Procurement Specialist
Phone: (954) 602-3065

Fax: (954) 602-3631
Imbartra@miramarfl.gov
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SECTION 3
SCOPE OF SERVICES AND
SPECIAL REQUIREMENTS; PROPOSAL EVALUATION AND
CRITERIA; CONTENT OF PROPOSAL

3-1
PURPOSE AND INTENT OF REQUEST FOR PROPOSALS

The purpose of this RFP is to obtain digital LED billboards for advertising purposes on
major roadways throughout the City of Miramar for the purpose of revenue generation.

The Successful Proposer will design, construct, install, manage, and maintain the
billboards at their own cost in turn for a portion of the advertisement revenue payable to the City
for the term of the agreement.

It is the intent of the City to sign an agreement with a successful proposer for an initial
term of ten (10) or twenty (20) years, as chosen by the City in it’s sole discretion, with two (2)
optional five (5)-year renewal terms.

3-2
CITY BACKGROUND

The City is a growing municipality located in southeast Florida, approximately halfway
between Miami and Fort Lauderdale. The City has experienced unprecedented growth over
the past several years, with an increase in population from 72,739 in 2000 to 140,328 in 2017.
The City’s infrastructure, residential, commercial, and economic development has also
increased at an explosive pace during the same period. The City is a long and narrow city,
approximately 2.5 miles wide (north to south) and 14 miles long (east to west).

3-3
PROJECT BACKGROUND AND LOCATIONS

There are currently no billboards in the City of Miramar. The City has identified three (3)
locations, subject to any permit and zoning approvals that may be necessary, for the
construction and installation of billboards throughout the City. These are sites where City has a
sufficient legal interest in the real property through an easement, lease, right-of-way, or some
other instrument to be able to use the property for the purposes identified in the Scope of
Services. The following the identified locations:

1. 15200 SW 29" Street I-75 (3 million-gallon storage tank)
2. West Water Treatment Plant 4100 S Flamingo Rd

(Possible two (2) billboards for this location)
3. Miramar Parkway & i75 Small parcel in front of Home Depot Plaza

(Miramar Parkway / 1-75 West bound)
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The City is open to vendor proposals of other prime areas for future locations within the City
for billboard advertising, subject to zoning restrictions. The City will have the sole right to
determine whether the proposed location for the billboard is suitable, taking into
consideration such factors as visibility, size of sign or foundation and compatibility with on-
site and nearby land use potential environmental effects.

3-4

SCOPE OF SERVICES AND SPECIAL REQUIREMENTS

The Successful Proposer shall:

1. Lease City property for construction and installation of billboard

The Successful Proposer shall sign a lease agreement with the City for an agreed
upon monthly lease payment for the use of the land.

The Successful Proposer will have no fee title, leasehold estate, possessory
interest, permit, easement or other real property interest of any kind in the
land/property used to host the billboard.

Lessor shall provide to Lessee any schedules and or documentation necessary
to satisfy any updated accounting and reporting requirements for leases.

2. Design, Construct, and Install Billboards

Design, construct, and install new “State of the Art” energy efficient Electronic Digital
Billboards with minimum sign face area size of 10’ x 30’; double-sided full color digital
display; high resolution and color intensity, dimming, etc. However, the sign face
area size shall not exceed 14 feet by 48 feet (672 square feet). The total sign height
shall not exceed 60 feet from normal or average grade to top of sign. The billboards
shall have remote shutdown, diagnostic and maintenance capabilities as well as
“‘“Amber Alert” and ‘Silver Alert” capabilities, automatic brightness adjustment and
color calibration to ensure consistent image quality. The Successful Proposer will be
required to comply with all land development code restrictions.

Assume full financial responsibility for all design, construction, engineering,
permitting, installation, and maintenance of the billboards.

Ensure compliance with all state, federal and local regulations to construct and install
the billboards including but not limited to: all required permits, Underwriters
Laboratories (UL) and International Electrotechnical Commission (IEC) standards,
South Florida Building Code and State Statues (Fla. St. 479), City ordinances.

Ensure warranty of billboards for a minimum of ten (10) years.

Complete construction and installation and have billboard fully operational within 90
days of notice of commencement and receipt of permit.
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3. Maintenance and Management of Advertisements on Billboards

Maintain records of revenues collected and advertising contracts, maintenance
expenses, and other supporting documents for revenues collected and expenses
incurred associated with billboards which shall be subject to annual audit by the
City.

Ability to provide quarterly report to the City of revenues collected upon request.

Have the capability to repair and restore billboards within 24 hours of being
down or any malfunction.

Maintain all above ground areas at billboard location.

4. Provide revenue sharing to the City

3-5

Provide percentage of advertising revenue payments to the City as agreed upon.
Provide City a one-time upfront signing bonus.
Allow for advertisement of city events/messages and public announcements on

billboards within the City as well as other billboards accessible outside of City
limits (statewide and nationally), at no charge to the City.

MANAGEMENT AND PERSONNEL

The Proposer shall include the following information in the Proposal:

3.5.1 Profile of the Firm — State whether your firm is local, national or international.
Additionally, provide the following information:

3.5.2

a.
b.
C.

d.

Age and size of the Firm and if a local office.

Location of the office where the Work on this Engagement is to be performed.
Number and nature of the professional staff to be assigned to this Project on a full
time basis (resumes are preferred).

Number and nature of staff to be assigned to this Project on a part time basis
(resumes are preferred).

Identify the supervisory and management staff who will be assigned to the
Engagement and indicate whether each holds any certifications and licenses
applicable to the proposed Project. Provide resumes for each person that will be
assigned to this Engagement.

RFP No. 19-12-11
Billboard Advertising
Page 28 of 48



3-6
SILENCE OF SCOPE OF SERVICES

The apparent silence of the foregoing Scope of Services as to any detail or omission
from it as to a detailed description concerning any specifics shall be regarded as meaning that
only the best commercial practices are to prevail and that only equipment and workmanship of
first quality are to be used. All interpretations of this Scope of Services shall be made upon the
basis of this statement.

3-7
PROPOSAL EVALUATION AND CRITERIA

Following the closing of this Solicitation, the Proposals will be evaluated by a selection
committee appointed by the Chief Procurement Officer. The selection committee may be
comprised of any combination of City staff, consultants, or other non-City persons, all of whom
have the appropriate experience and knowledge relating to the Engagement sought by this
Solicitation, while striving to ensure a well-balanced committee. The scoring of the Proposals
will be based on a point total and not a percentage factor. The selection committee will evaluate
and score the Proposals received on the basis of the criteria and available points indicated
below. The committee shall reserve the right to require oral presentations from one (1) or more
of the Proposers, either before or after the initial ranking, and shall have the option to short-list
and re-rank after the receipt of additional information from such presentations, follow-up
guestions and answers, on-site Proposer demonstrations (to include module and/or functionality
demonstrations, technical demonstrations, service presentation and other due diligence),
completed reference checks or site visits. After the final ranking, again based on the criteria
and points set forth below, negotiations will be commenced with the highest evaluation scoring,
responsive, responsible Proposer and whose Proposal will be the most advantageous to the
City. Should the City and such Proposer fail to reach agreement on a mutually acceptable
Contract, the City shall have the right to terminate negotiations and to negotiate with the next
highest ranked firm, and to continue following this process until a mutually acceptable Contract
is reached. Once a mutually acceptable Contract is reached, the City Commission will then be
asked to approve the award of the RFP and the successfully negotiated Lease Agreement.

Evaluation Categories Points
A. Experience and Expertise with providing similar systems with
commercial and public sector clients 25
B. References 10
C. Resources and overall ability to meet the needs of the City 25
D: Financial Stability 10
E. Proposed revenue to the City 30
F. City Local Preference 5
G. CBE/SBE Preference 5
Total Points 100
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Scoring for References (Category B):

Proposers must submit five (5) completed and signed Reference questionnaires (See Section 5)
for which work was satisfactory. Each completed and signed Reference questionnaire that is
satisfactory in ALL areas will receive 1/5 of the possible points allocated. If a questionnaire
contains an area that is unsatisfactory, Proposer will not be awarded points for that reference
guestionnaire.

Example 1:

Firm “A” submits 5 Reference Forms and is satisfactory in all areas

1/5 X 5 (reference sheets) x 10 (total possible points) = 10 points

Example 2:

Firm “B” submits 4 Reference Forms and is satisfactory in all areas

1/5 X 4 (reference sheets) x 10 (total possible points) = 8 points

Scoring for Price/Fee Structure (Category E):

The proposal with the highest revenue to the City will receive a total of 30 points. All other
Proposals will receive a portion of the total points for the revenue proposed based on the
following formula:

Proposer “X” divided by highest Revenue Proposed times maximum available points = Proposer
“X” Proposal Score.

Example:

Firm “A” Proposed Revenue is $200,000 and is the highest proposed revenue
Firm “B” Proposed Revenue is $150,000
Firm ‘C” Proposed Revenue is $100,000

Points Available: 30

Calculation:

Firm “A”: Highest proposed Revenue and receives 30 points
Firm “B”: ($150,000 / $200,000) x 30 points = 22.5 points
Firm “C”: ($100,000 / $200,000) x 30 points= 15 point

3-8
CONTENT OF PROPOSAL

Proposal Format

To facilitate the analysis of responses to this RFP, Proposers are required to prepare their
Proposals in accordance with the instructions outlined in this section. Proposers must respond
in full to all RFP sections and follow the indicated RFP format (section numbering, and similar
matters) in their Proposal. Failure to follow these instructions may result in rejection of the
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Proposal.

For each question asked in the RFP, Proposers shall provide in their Proposals the
guestion asked and their answer using the section numbering of the RFP.

Proposals shall be prepared to satisfy the requirements of the RFP. EMPHASIS SHOULD
BE CONCENTRATED ON ACCURACY, COMPLETENESS, AND CLARITY OF CONTENT. All
parts, pages, figures, and tables should be numbered and labeled clearly. The Proposal should
be organized as follows:

Tab Title

Proposal Signature Form

Executive Summary

Experience and Expertise
Resources and Methodology
References checks with other clients
Proposer Information

Exceptions and Deviations

Other Required Forms and Attachments
Revenue Proposal

Addenda

Affidavits and Acknowledgements

BHoo~wouhrwne

Instructions relative to each part of the Proposal are defined in the remainder of this
section.

TAB 1: Executive Summary

This part of the response to the RFP should be limited to a brief narrative, not to exceed
two (2) pages, describing the proposed solution. The summary should contain as little technical
jargon as possible and should be oriented toward non-technical personnel. The Executive
Summary should not include cost quotations.

Minimum Qualifications

e Be licensed to do business in the State of Florida.
e Operating in Business for a minimum of five (5) years.

TAB 2: Experience and Expertise

Proposers must provide information about their firm so that the City can evaluate the
Proposers’ stability and ability to support the commitments set forth in the Proposal. Providers
should include the following information in this section:

1. The firm’s background, including a brief description (e.g., past history, present status,
future plans, company size and related matters) and organizational charts.

2. Privately-held companies wishing to maintain confidential financial information must
provide information detailing the company’s long-term stability. Please provide a current
Dunn and Bradstreet report as part of the Proposal.
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TAB 3: Resources and Methodology
1. Adequacy of amount of quality resources assigned to this Engagement.
2. Overall approach to the Engagement.

3. Approach to meeting goals and deadlines.

TAB 4: References checks with other clients

Proposer must submit five (5) Reference Questionnaires (See Section 4) completed and
signed by clients comparable in size and nature to the City, including a minimum of three (3)
municipal, county or state law enforcement agencies or which they have provided Billboard
Advertising, which will qualify Proposer to handle the requirements of the City. (See Section 3-
7 for scoring of references).

TAB 5: Proposer Information
1. The Provider must respond to the Provider Information Form in Section 4 of this RFP.

2. Demonstrate financial responsibility as described in Section 1-16(d)(1)

TAB 6: Exceptions and Deviations

If the Proposer finds it impossible or impractical to adhere to any portion of this Scope of
Services and all attachments, it shall be so stated in its Proposal, with all deviations grouped
together in a separate section entitled “Exceptions/Deviations from Proposal Requirements.” This
section will be all-inclusive and will contain a definition statement of each and every objection or
deviation from adherence to specific RFP sections. Objections or deviations expressed only in
other parts of the Proposal, either directly or by implication, will not be accepted as deviations,
and the Proposer in submitting a Proposal will accept this stipulation without recourse. Also see
the provisions of Section 1-12 above. Providers taking exceptions do so at their own risk.

TAB 7: Other Required Forms and Attachments

Place all other forms that have not been identified as associated with another tab, including
attached questionnaire, under this tab. This should include any Contract forms desired for
consideration as part of the Contract.

TAB 8: Revenue Proposal

Revenues for the Proposer's recommendation(s) should be submitted on the Price
Proposal Sheet Forms provided at Section 4 below. The Proposer shall provide price information
for each separate component of the proposed Services.

Proposers shall provide all pricing/revenue alternatives in these cost sheets.
Proposers shall provide prices in U.S. dollars.
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Proposers shall provide the rationale and basis of calculation of all fees and revenues.

Proposers shall show separate subtotals for the required elements of the proposed
solution, and for any layers of optional elements.

TAB 9: Addenda
Include all original, signed copies of addenda in this section.

TAB 10: Affidavits and Acknowledgements.

The following forms are included in Section 4 below and must be completed and
provided as part of any Proposal. FAILURE TO COMPLETE, SIGN AND RETURN THESE
FORMS MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”

FORM CHECKLIST:

1) PROPOSAL COVER SHEET AND SIGNATURE FORM

2) _ REVENUE PROPOSAL SHEET

3)__ PROPOSER INFORMATION FORM

4) _ PROPOSER'S DISCLOSURE OF SUBCONTRACTORS AND SUPPLIERS
5) _ DRUG-FREE WORKPLACE AFFIDAVIT

6) __ ANTI-KICKBACK AFFIDAVIT

7) __ NON-COLLUSIVE AFFIDAVIT

8)__  NON-DISCRIMINATION AFFIDAVIT

9) __ BUSINESS/VENDOR PROFILE SURVEY
10) _  EXCEPTIONS AND DEVIATIONS FORM
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SECTION 4
SUBMITTAL FORM
PROPOSAL COVER SHEET AND SIGNATURE FORM RFP No. 19-12-11 (Pre-Tab1)

PROPOSER'S NAME (Name of firm, entity, or organization):

FEDERAL EMPLOYER IDENTIFICATION NUMBER:

NAME AND TITLE OF PROPOSER'S CONTACT PERSON:

Name: Title:

MAILING ADDRESS:

Street Address:

City, State, Zip:

TELEPHONE: FAX:
( )
( )
PROPOSER'S ORGANIZATION STRUCTURE: EMAIL:
Corporation Partnership Proprietorship Joint Venture Other (explain):

IF CORPORATION:
Date Incorporated/Organized:

State of Incorporation/Organization:

States registered in as foreign Corporation:

PROPOSER'S SERVICES OR BUSINESS ACTIVITIES OTHER THAN WHAT IS SOUGHT THROUGH THIS SOLICITATION:

LIST NAMES OF PROPOSER'S SUBCONTRACTORS AND/OR SUBCONTRACTORS FOR THIS PROJECT:

PROPOSER'S AUTHORIZED SIGNATURE:
The undersigned hereby certifies that this Proposal is submitted in response to this Solicitation.

Signed by: Date:

Print name: Title:

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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REFERENCE QUESTIONNAIRE (Tab 4)

Reference For (Proposer’'s Name):

Agency Giving Reference:

Contact Person Name:

Address:

Telephone:

E-Mail:

Provide a reference for the above named firm by indicating below the level of satisfaction
(Satisfactory or Unsatisfactory) with services provided to your agency. If a question should not
apply, please indicate that the question is not applicable by writing (“N/A”) for that question.

QUESTION Satisfactory | Unsatisfactory

What was your experience with the firm’s ability
1 with the firms construction of billboards?

How would you rate the maintenance of billboard
2 locations managed by the firm?

How would you rate the accessibility and
3 responsiveness of the firm’s staff?

How would rate the company’s ability to market
4 billboard sites and generate revenue?

What would be your overall rating for the
5 company?

Would your agency use this firm to provide YES/ NO/
6 services again? (Circle One) Satisfactory | Unsatisfactory

Additional Comments:

Signature Title
FAILURE TO COMPLETE AND RETURN THIS FORM MAY
DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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PRICE PROPOSAL SHEET (Tab 8)
COST OR PRICING DATA FOR PRICE PROPOSAL

Proposers shall submit (attached to this form) Cost or Pricing Data of sufficient detail
to allow the evaluators to determine the reasonableness of the Price Proposal, reflecting Cost
Realism, including all information other than Cost and Pricing Data, and explaining how the
lump sum figure was derived.

a) Cost or Pricing Data shall mean all facts, that as of the date of submission of the
Proposal, prudent buyers and sellers would reasonably expect to affect price negotiations
significantly. Cost or Pricing Data are data that are factual, not judgmental, and are verifiable.
While they do not indicate the accuracy of the Proposer’s judgment about estimated future
costs or projections, they do include the data forming the basis for that judgment. Cost or
Pricing Data are more than historical accounting data, they are all the facts that can be
reasonably expected to contribute to the soundness of estimates of future costs and to the
validity of determinations of costs already incurred. They also include such factors as: vendor
quotations; nonrecurring costs; information on changes in production or purchasing volume;
data supporting projections of business prospects and objective and related operations cost;
unit-cost trends such as those associated with labor efficiency; make-or-buy decisions;
estimated resources to attain business goals; and information on management decisions that
could have a significant bearing on costs.

b) “Cost Realism” shall mean that the costs in Proposer’s Proposal: (1) are realistic
for the Services to be provided; (2) reflect a clear understanding of the requirements; and (3)
are consistent with the various elements of the Proposer’s Proposal.

C) Information other than Cost and Pricing Data shall mean any type of information
that is non-numeric that is necessary to determine price reasonableness or Cost Realism.

d) Price, as used in this Solicitation, shall mean cost plus any fee or profit
applicable.
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PRICE PROPOSAL SHEET (Tab 8) (CONT.)

Proposers must indicate a proposed payment to the City for the lease of the property to construct
to billboard, a one-time signing bonus and a percentage of the revenue earned from advertising
on the billboard to be shared with the City. Proposers must indicate such proposed payments
based on a 10 year lease and a 20 year lease. The City shall choose, in its sole discretion,
whether to move forward with a 10-year lease or a 20- year lease, as in the best interests of the
City. _(For the purpose of calculation and award of points for the proposed total, the City

will use $1,000,000 as the total revenue generated to be multiplied by the proposed

percentage payable to the City).

Location 1: 15200 SW 29" Street (I-75 -3-million-gallon storage tank)

DESCRIPTION

10 YEAR LEASE

20 YEAR LEASE

Proposed Annual payment for
Lease of City land
(monthly payment X 12)

Proposed One-Time
Signing/Upfront bonus

Percentage of advertising
revenue payable to City

TOTAL
Location 2: West Water Treatment Plant - 4100 S Flamingo Road (Possible site for 2
billboards)
DESCRIPTION 10 YEAR LEASE 20 YEAR LEASE

Proposed Annual payment for
Lease of City land
(monthly payment X 12)

Proposed One-Time
Signing/Upfront bonus

Percentage of advertising
revenue payable to City

TOTAL
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Location 3: Miramar Parkway & I-75 (Small Parcel in front of Home Depot Plaza / Miramar
Parkway /1 -75 West Bound)

DESCRIPTION 10 YEAR LEASE 20 YEAR LEASE

Proposed Annual payment for
Lease of City land
(monthly payment X 12)

Proposed One-Time
Signing/Upfront bonus

Percentage of advertising
revenue payable to City

TOTAL

(written in numbers)

(written in words)

INCASE OF DESCREPANCINES, THE AMOUNT WRITTEN IN WORDS SHALL GOVERN

Taxpayer Identification Number (TIN)

PROPOSER:

(Company Name)

(Signature)

(Printed Name and Title)

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR RESPONSE “NON-RESPONSIVE.”
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PROPOSER INFORMATION FORM (Tab 10a)

All information supplied in connection with this form is subject to review and
verification. Any and all determinations concerning this information will be used to
determine eligibility for participation in the award. Inaccurate or incomplete answers may
result in your Proposal being deemed “Non-Responsive.”

(2) How many years has your organization been in business under your present
business name?
years

(2) State of Florida occupational license type and number:

3) County (state county) Business Tax Receipt type and number:

(4)  City of Miramar Business Tax Receipt type and number:

(A CITY OF MIRAMAR BUSINESS TAX RECEIPT MAY NOT BE
NECESSARY IF THE BUSINESS IS NOT LOCATED WITHIN THE CITY
OF MIRAMAR)

PROPOSERS MUST INCLUDE A COPY OF EACH LICENSE LISTED WITH
PROPOSAL

(5) Describe experience providing Services and or commodities for similar
(government) organizations:

(6) Have you ever had a contract terminated (either as a prime contractor or
subcontractor) for failure to comply, breach, or default?

yes no

(IF YES, PLEASE ENCLOSE A DETAILED EXPLANATION ON SEPARATE SHEET)
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DRUG-FREE WORKPLACE AFFIDAVIT (Tab 10b)
FLORIDA STATE STATUTE 287.087
Identical Tie Bids: Preference shall be given to business with drug-free workplace
programs.
Section 287.087 of the Florida Statutes provides:

287.087 Preference to businesses with drug-free workplace programs.
Whenever two (2) or more bids, proposals, or replies that are equal with respect to price,
guality, and service are received by the state or by any political subdivision for the
procurement of commodities or contractual services, a bid, proposal, or reply received
from a business that certifies that it has implemented a drug-free workplace program shall
be given preference in the award process. In order to have a drug-free workplace
program, a business shall:

(1) Publish a statement notifying employees that the unlawful manufacture,
distribution, dispensing, possession, or use of a controlled substance is prohibited in the
workplace and specifying the actions that will be taken against employees for violations
of such prohibition.

(2) Inform employees about the dangers of drug abuse in the workplace, the
business’s policy of maintaining a drug-free workplace, any available drug counseling,
rehabilitation, and employee assistance programs, and the penalties that may be imposed
upon employees for drug abuse violations.

(3) Give each employee engaged in providing the commodities or contractual
services that are under bid a copy of the statement specified in subsection (1).

(4) In the statement specified in subsection (1), notify the employees that, as a
condition of working on the commodities or contractual services that are under bid, the
employee will abide by the terms of the statement and will notify the employer of any
conviction of, or plea of guilty or nolo contendere to, any violation of chapter 893 or of any
controlled substance law of the United States or any state, for a violation occurring in the
workplace no later than 5 days after such conviction.

(5) Impose a sanction on, or require the satisfactory participation in a drug abuse
assistance or rehabilitation program if such is available in the employee’s community by,
any employee who is so convicted.

(6) Make a good faith effort to continue to maintain a drug-free workplace
through implementation of this section.

As the person authorized to sign the statement, | certify that this firm
complies fully with the above requirements.

Vendor’s Signature

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM MAY
DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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ANTI-KICKBACK AFFIDAVIT (Tab 10c)

STATE OF FLORIDA }
} Ss:
COUNTY OF BROWARD }

[, the undersigned, hereby duly sworn, depose and say that no portion of the sum

herein bid will be paid to any employees of the City of Miramar, its elected officials, and

or its Contractors, as a commission, kickback,

reward or gift, directly or indirectly by me or any member of my firm or by an officer of the
corporation.

By:

Title:

Sworn and subscribed before this

day of , 20

Notary Public
State of Florida at Large

My commission expires:

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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NON-COLLUSIVE AFFIDAVIT (Tab 10d)

State of )
) ss:
County of )

l, , the undersigned authority, being
first duly sworn, deposes and says that:

a) He/she is the (Owner, Partner, Officer, Representative or Agent) of
, the Proposer that has submitted the attached

Proposal;

b) He/she is fully informed respecting the preparation and contents of
the attached Proposal and of all pertinent circumstances respecting such Proposal;

C) Such Proposal is genuine and is not collusive or a sham Proposal;

d) Neither the said Proposer nor any of its officers, partners, owners,
agents, representatives, employees or parties in interest, including this affiant,
have in any way colluded, conspired, connived or agreed, directly or indirectly, with
any other Proposer, firm, or person to submit a collusive or sham Proposal in
connection with the Services for which the attached Proposal has been submitted;
or to refrain from proposing in connection with such Service; or have in any
manner, directly or indirectly, sought by person to fix the price or prices in the
attached Proposal or of any other Proposer, or to fix any overhead, profit, or cost
elements of the Proposal price or the Proposal price of any other Proposer, or to
secure through any collusion, conspiracy, connivance, or unlawful agreement any
advantage against (Recipient), or any person interested in the proposed Services;

e) The price or prices quoted in the attached Proposal are fair and
proper and are not tainted by any collusion, conspiracy, connivance, or unlawful
agreement on the part of the Proposer or any other of its agents, representatives,
owners, employees or parties in interest, including this affiant.
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NON-COLLUSIVE AFFIDAVIT (CONTINUED) (Tab 10d)

Signed, sealed and delivered
in the presence of:

By:

Witness

Witness (Printed Name)

(Title)

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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NON-COLLUSIVE AFFIDAVIT (CONTINUED) (Tab 10d)

ACKNOWLEDGMENT
State of )
) ss:
County of )

BEFORE ME, the undersigned authority, personally appeared
, to me well known and known by me to be the
person described herein and who executed the foregoing Affidavit and acknowledged to
and before me that he/she executed said Affidavit for the purpose therein expressed.

WITNESS my hand and official seal this day of :

20

Notary Public
State of Florida at Large

My commission expires:

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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NON-DISCRIMINATION AFFIDAVIT (Tab 10e)

I, the undersigned, hereby duly sworn, depose and say that the organization,
business or entity represented herein shall not discriminate against any person in its
operations, activities or delivery of services under any agreement it enters into with the
City of Miramar. The same shall affirmatively comply with all applicable provisions of
federal, state and local equal employment laws and shall not engage in or commit any
discriminatory practice against any person based on race, age, religion, color, gender,
sexual orientation, national origin, marital status, physical or mental disability, political
affiliation or any other factor which cannot be lawfully used as a basis for service delivery.

By:

Title:

Sworn and subscribed before this

day of , 20

Notary Public
State of Florida at Large

My commission expires:

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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BUSINESS/VENDOR PROFILE SURVEY (Tab 10f)

Name of Business:

Address:

Phone No.:

Contact Person (Regarding This Form):

Type of Business (check the appropriate type):

0 CONSTRUCTION SERVICES - Firms involved in the process of building, altering,
repairing, improving or demolishing any structure, building or real property.

0 ARCHITECTURE AND ENGINEERING (A&E) SERVICES - Firms involved in
architectural design, engineering services, inspections and environmental consulting
(materials and soil testing) and surveying.

0 PROFESSIONAL SERVICES - Includes those services that require special licensing,
educational degrees, and unusually highly specialized expertise.

0 BUSINESS SERVICES - Involves any services that are labor intensive and not a
construction related or professional service.

o COMMODITIES - Includes all tangible personal property services, including equipment,
leases of equipment, printing, food, building materials, office supplies.

0 A CBE or SBE firm: a Small Business Enterprise (SBE) or a County Business Enterprise
(CBE), has a Broward County Business Tax Receipt, is located in, and doing Business in
Broward County, and certified by the Broward County Office of Economic Development
and Small Business Development.

Business is claiming the CBE/SBE Preference; YES NO

Please attach the Broward County Office of Economic Development and Small Business Development
certification to this form.

Business is claiming local Business Preference YES NO
(Choose below as applicable)

0 A Businesses Employing Miramar Residents located outside of the City of Miramar
City and employing a minimum of ten (10) full time equivalent (“FTE”) Miramar residents
or Miramar residents constitute 20% FTE of the company’s local workforce (Broward and
Miami-Dade Counties), whichever is larger. Proof of Miramar residents employed will be
required prior to AWARD.

0 A local business that has met all the requirements as defined in Section 1-1.

FAILURE TO COMPLETE AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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Exceptions and Deviations Form (Tab 10g)

Contract Terms and Conditions Exception

Proposers must identify clause by number and name and specify Exception.
Exceptions must be fully explained using a chart in the form of the chart set forth
on the bottom portion of this page. The City reserves the right to reject any Proposal
for noncompliance with one (1) or more of the requirements.

CLAUSE CLAUSE TITLE EXCEPTION
NUMBER

Proposer’s Signature

FAILURE TO SUBMIT ALL INFORMATION RESPONSIVE TO THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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EXHIBIT “A”

ADVERTISING STANDARDS

The following advertising standards and requirements shall be followed at all times by
Tenant.

A. No advertising promoting the sale or use of alcohol, guns/firearms or tobacco
shall be allowed.

B. No advertisement or public service announcement shall be accepted by
Successful Proposer for display, which is to the knowledge of Successful Proposer:

1. False, misleading or deceptive (which shall not apply to any advertising

promotional statements, or claims that involve puffery); or

2. Clearly defamatory; or

3. Obscene or pornographic according to local community standards; or

4. In advocacy of unlawful violent action.
C. Advertisements of a political or editorial or election nature, either for a specific

candidate(s) or an issue(s), are to comply Florida campaign laws.

D. Reasonable proof or clarification of statements contained in any advertisement
may be required by Landlord/the City as a condition of use or continued use of the
advertisement.

E. Successful Proposer should provide an experienced sales force that is capable
of acquiring national, regional and local advertising.

F. Advertisement of civic, public service, or other announcements or messages on
the Advertising Structures is not intended to nor do they create a public forum. The
Advertising Structures are non-public forums.

The City may revise the Advertising Standards from time to time. The Successful
Proposer and the City recognize and acknowledge that the City is implementing
the advertising standards as a landlord of City property under its proprietary
powers.
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BEAUTY AND PROGREESS
EST 1955

Date of Issuance: January 17, 2019

City of Miramar
Procurement Department

ADDENDUM No. 1
For

RFP No. 19-12-11
BILLBOARD ADVERTISING

Proposers are hereby notified that this Addendum No.1 shall be attached to and made part of the
above named Request for Proposal (“RFP”) issued on December 7, 2018

This Addendum No. 1 is issued to add to, delete from, modify, clarify and/or amend the RFP. The
items contained in this Addendum No. 1 shall have full force and effect as part of the RFP and
shall prevail to the extent of any conflict with the original RFP. Proposals to be submitted on or
before the specified due date shall conform to the additions and revisions contained herein.

The Proposer shall acknowledge receipt of this Addendum No. 1 by including a signed
copy of this form in each Proposal.

This addendum consists of (5) pages.

A. DUE DATE AND TIME

The due date and time for this RFP is hereby changed by way of this addendum from
January 22, 2019 at 2:00 PM to February 13, 2019 at 2:00 PM.



B. Section 3-3 of the RFP, Project Background, shall be amended to remove location # 3,
“Miramar Parkway & i75 — Small Parcel in front of Home Depot Plaza (Miramar Parkway /
| 75 Westbound)”.

Location 1 and Location 2 shall be the only two locations identified in this RFP.

C. QUESTIONS AND ANSWERS:

1. Due to the amount of financial review and impact some of these questions could have on the
proposal would the City consider delaying the RFP due date from January 22" to February
22nd?

ANSWER: Please see Section A

2. Sec 2-3 contemplates the City being able to “re-negotiate the percentage of revenues... and
the monthly lease payment at any time after the first five years of the lease agreement”. This
makes it difficult, if not impossible, to plan for the capital investment of the signs. Can the
City remove this requirement in order to get a better financial proposal or extend the agreed
upon rental period to 10 years?

ANSWER: The City has agreed to amend this section to state the re-negotiation shall
occur after the first ten (10) years.

3. Sec 2-3 (12) contemplates the proposer surrendering the billboards to the City at the end
of the lease term. The City would need an outdoor advertising license from the FDOT in
order to receive the structures and could be left with structures that may need to be rebuilt
or repaired. Can the City remove this requirement in order to get a better financial proposal?

ANSWER: Iltem 2-3 (12) of the RFP is hereby deleted in its entirety.

4. How does the City plan to legalize billboards within their zoning and land use codes as they
are currently prohibited? Is there a draft ordinance we can review?

ANSWER: The city is currently developing a process that will legalize billboards. The
City does not have a draft ordinance that is available for review.

5. Sec 3-3 discusses the city being “open to vendor proposals of other prime areas...for
billboard advertising, subject to zoning restrictions”. Does the successful proposer need to
specifically name these other prime areas and/or have leases signed with the property owner
in order to include them in the bid? Will the other prime areas be approved as part of this
RFP?

ANSWER: Other city properties can be submitted. Limitations/restrictions for each
site should be included.

Addendum No. 1
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10.

11.

12.

Sec 3-4 (2) (i) discusses sign height limits but is confusing. For example, the Miramar
parkway location is along an FDOT roadway which is limited to 45 via FL§479 so the 60’
height would not be prudent. Can the RFP be changed to state “sign sizes and heights will
not exceed those allowed in FL §4797?”. This way all sign regulations default to FDOT.

ANSWER: The City is in the process of drafting sign code regulations and will
consider this suggestion.

Exhibit A prohibits alcohol advertising — This will have a detrimental effect on revenue
projections, can this be reconsidered? We would not advertise alcohol if a location is within
500’ of a church, school, or playground but otherwise it is usually quite acceptable in
municipal contracts.

ANSWER: Exhibit “A” of the RFP shall be amended to allow for advertising of alcohol
provided that the location of the billboard is not within 500’ of a church, school, or
playground.

Will the power for the signs be required to be underground or can we run power above
ground?

ANSWER: It is anticipated that all power will be underground.

Further access is needed at the water treatment plant along the turnpike extension to
determine viability and installation cost. How can we gain access to bring a contractor into
view the site and give us a better estimate of installation cost?

ANSWER: Please send request to the Procurement contact in the RFP and the city will
make provisions for access to the proposed locations.

Proposers are permitted to submit questions until January 9, 2019. As answers to proposing
firms’ questions dramatically impact the composition of a detailed, comprehensive proposal,
will the City please confirm by what date it will answer proposing firms’ questions?

ANSWER: Answers to questions are provided as soon as completed. There is no
deadline for answers to questions.

In order to allow sufficient time for the City to thoroughly review and respond to all questions
and for qualified proposing firms to compose and alter detailed proposals accordingly, will
the City please extend the proposal due date by a minimum of two weeks from the date
proposing firms’ questions are answered?

ANSWER: Please see Section A of this Addendum.

| am requesting a copy of the contract so that our legal team can review and approve before
your deadlines for the billboard signs proposal.

ANSWER: The City currently does not have an existing contract for Billboard
Advertising and is working on developing one. Proposers can submit a sample of their
agreements with their Proposal for the City’s consideration.
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13. Does the City have a draft of the proposed City Code revisions affecting Billboards? If so, will
the City provide a copy of the proposed amendments to the Code?

ANSWER: The City does not have a draft available for review.

14, Section 1-8 (g) Preference for CBE or SBE Firms) — Does the grant of five (5) percent of
any bid uses or five (5) points of any Proposal score to a CBE or SBE Firm apply if the Successful
Proposer uses subcontractors that meet the qualifications for a CBE or SBE Firm?

ANSWER: Points will be applied if the Proposer only is SBE/CBE.

15. Section 2-3.1 Lease Terms and Conditions). If the City has the ability to re-negotiate the
revenue share after the first five years, i.e. before the end of the first ten-year term, a proposer
will not know with certainty the financial terms during the entire term, making it difficult to formulate
a price proposal. Will the City change this so it will have the ability to renegotiate the revenue
share only after the first ten years, not the first five, to be consistent with the initial ten-year lease
term?

ANSWER: Please see question # 2

16. Section 3-4. i (Design, Construct and Install Billboards) — Particularly given the density of
trees on the location and adjacent private property, is the City i willing to allow a total sign height
not to exceed sixty-five (65’) feet above the crown of the road in accordance with FDOT
regulations? Will the City provide any sort of tree mitigation given the presence and growth of the
trees over the course of the Lease Agreement term and will the City use its best efforts to work
with the Successful Proposer with respect to those trees on FDOT right of way? See page 27)

ANSWER: Rather than increasing the height, we may allow for tree trimming/removal to
ensure visibility on the expressways.

17. Section 1-5 ((Receipt of Addenda and Substitute Proposal Forms) — It is the Proposer’s
responsibility to verify with the Procurement Office, prior to submitting a proposal, that all addenda
have been received. Please clarify how this should be done. (See p. 9)

ANSWER: Please inquire with the Procurement Contact listed in the RFP.

18. Section 3-3 (Project Background and Locations) — “The City is open to vendor proposals
of other prime areas for future locations within the City for billboard advertising, subject to zoning
restrictions.” Does “other prime areas for future locations” refer to private property, as well? If so,
how should Proposers indicate these locations in the response? (See p. 27)

ANSWER: City properties only.

19. Should the Proposal Cover Sheet and Signature Form be placed before Tab 1 (Executive
Summary) or in Tab 10 (Affidavits and Acknowledgements)?

ANSWER: Before Tab 1
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20. Section 4-Tab 8/Price Proposal Sheet — The form requires Proposers to write out in numbers
and words. What is this referring to? The 10-year term or the 20-year term? Please explain. Is
this an oversight? If so, will the City provide a corrected version?

ANSWER: Proposers shall use revised Price Sheets shown as Attachment 1 to this
Addendum. The City shall have the right to select the Proposed Revenue to the City for
either the 10-year lease term or 20-year lease term from the Price Sheet for award of points.

21. Will the City provide the Exceptions and Deviations Form in Word Format to allow
proposers more space to respond?

ANSWER: Yes or additional sheets can be added behind the form is need be.

22. Will the City provide Proposers with Surveys and Site Plans for each of the Proposal sites?
ANSWER: Dr. Virgin will provide surveys and site plans

23. Will the City provide Proposers accurate setbacks for each of the Proposal sites?

ANSWER: Yes. (Draft setbacks — 15 feet from right-of-way and five feet from interior
property lines)

24, Will the City require security at sites near Water Treatment Plants?
ANSWER: Location has an existing security system in place

25. Regarding City Site #2- “Water Treatment Plant” — it was mentioned, during the site tour,
that “Wetlands” may be an issue. Will you elaborate? What issues may exist for this location?

ANSWER: To date there are no known wetland in the area
26. | respectfully request an extension from the January 22nd proposal due date.

ANSWER: Please see Section A

ADDENDUM ACKNOWLEDGEMENT

BY:

PRINT NAME SIGNATURE

COMPANY NAME:
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PRICE PROPOSAL SHEET (Tab 8)- REVISED
COST OR PRICING DATA FOR PRICE PROPOSAL

Proposers shall submit (attached to this form) Cost or Pricing Data of sufficient detail
to allow the evaluators to determine the reasonableness of the Price Proposal, reflecting Cost
Realism, including all information other than Cost and Pricing Data, and explaining how the
lump sum figure was derived.

a) Cost or Pricing Data shall mean all facts, that as of the date of submission of the
Proposal, prudent buyers and sellers would reasonably expect to affect price negotiations
significantly. Cost or Pricing Data are data that are factual, not judgmental, and are verifiable.
While they do not indicate the accuracy of the Proposer’s judgment about estimated future
costs or projections, they do include the data forming the basis for that judgment. Cost or
Pricing Data are more than historical accounting data, they are all the facts that can be
reasonably expected to contribute to the soundness of estimates of future costs and to the
validity of determinations of costs already incurred. They also include such factors as: vendor
guotations; nonrecurring costs; information on changes in production or purchasing volume;
data supporting projections of business prospects and objective and related operations cost;
unit-cost trends such as those associated with labor efficiency; make-or-buy decisions;
estimated resources to attain business goals; and information on management decisions that
could have a significant bearing on costs.

b) “Cost Realism” shall mean that the costs in Proposer’s Proposal: (1) are realistic
for the Services to be provided; (2) reflect a clear understanding of the requirements; and (3)
are consistent with the various elements of the Proposer’s Proposal.

C) Information other than Cost and Pricing Data shall mean any type of information
that is non-numeric that is necessary to determine price reasonableness or Cost Realism.

d) Price, as used in this Solicitation, shall mean cost plus any fee or profit
applicable.



PRICE PROPOSAL SHEET (Tab 8) (CONT.)- REVISED

Proposers must indicate a proposed payment to the City for the lease of the property to
construct to billboard, a one-time signing bonus and a percentage of the revenue earned
from advertising on the billboard to be shared with the City. Proposers must indicate such
proposed payments based on a 10 year lease and a 20 year lease. The City shall choose,
in its sole discretion, whether to move forward with a 10-year lease or a 20- year lease,
as in the best interests of the City._(For the purpose of calculation and award of points
for the proposed total, the City will use $1,000,000 as the total revenue generated

to be multiplied by the proposed percentage payable to the City).

Location 1: 15200 SW 29" Street (I-75 -3-million-gallon storage tank)

DESCRIPTION

10 YEAR LEASE 20 YEAR LEASE

Proposed Annual payment for
Lease of City land
(monthly payment X 12)

Proposed One-Time
Signing/Upfront bonus

Percentage of advertising
revenue payable to City

TOTAL
Location 2: West Water Treatment Plant - 4100 S Flamingo Road (Possible site for
2 billboards)
DESCRIPTION 10 YEAR LEASE 20 YEAR LEASE

Proposed Annual payment for
Lease of City land
(monthly payment X 12)

Proposed One-Time
Signing/Upfront bonus

Percentage of advertising
revenue payable to City

TOTAL

RFP No. 19-12-11 - Billboard Advertising — Addendum 1
Price Proposal Sheet — Revised
Page 2 of 3



PRICE PROPOSAL SHEET (Tab 8) (CONT.)- REVISED

Taxpayer Identification Number (TIN)

PROPOSER:

(Company Name)

(Signature)

(Printed Name and Title)

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR RESPONSE “NON-RESPONSIVE.”

RFP No. 19-12-11 - Billboard Advertising — Addendum 1
Price Proposal Sheet — Revised
Page 3 of 3
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BEAUTY ANMD PROGREESS
EST 1955

Date of Issuance: February 7, 2019

City of Miramar
Procurement Department

ADDENDUM No. 2
For

RFP No. 19-12-11
BILLBOARD ADVERTISING

Proposers are hereby notified that this Addendum No.2 shall be attached to and made part of the above
named Request for Proposal (“RFP”) issued on December 7, 2018

This Addendum No. 2 is issued to add to, delete from, modify, clarify and/or amend the RFP. The items
contained in this Addendum No. 2 shall have full force and effect as part of the RFP and shall prevail to
the extent of any conflict with the original RFP. Proposals to be submitted on or before the specified due
date shall conform to the additions and revisions contained herein.

The Proposer shall acknowledge receipt of this Addendum No. 2 by including a signed copy of
this form in each Proposal.

This addendum consists of (5) pages.

A. DUE DATE AND TIME

The due date and time for this RFP is hereby changed by way of this addendum from February
13, 2019 at 2:00 PM to February 21, 2019 at 2:00 PM.

Addendum No. 2 —RFP No. 19-12-11
Billboard Advertising
Page1of 5



B. Section 3-3 of the RFP, Project Background, shall be amended to ADD a location # 3, “Miramar
Parkway & i75 — Small Parcel in front of Home Depot Plaza (Miramar Parkway / | 75
Westbound)”.

The three locations shall be:

1. 15200 SW 29" Street I-75 (3 million-gallon storage tank)
2. West Water Treatment Plant 4100 S Flamingo Rd
(Possible two (2) billboards for this location)
3. Miramar Parkway & i75 Small parcel in front of Home Depot Plaza
(Miramar Parkway / I-75 West bound)
Proposers shall use the “Revised Price Proposal Sheet 2” attached to this Addendum
(below) to submit price in their Proposals.
ADDENDUM ACKNOWLEDGEMENT
BY:

PRINT NAME SIGNATURE

COMPANY NAME:

Addendum No. 2- RFP No. 19-12-11
Billboard Advertising
Page 2 of 5



REVISED PRICE PROPOSAL SHEET 2 (Tab 8)
COST OR PRICING DATA FOR PRICE PROPOSAL

Proposers shall submit (attached to this form) Cost or Pricing Data of sufficient detail to allow
the evaluators to determine the reasonableness of the Price Proposal, reflecting Cost Realism,
including all information other than Cost and Pricing Data, and explaining how the lump sum figure was
derived.

a) Cost or Pricing Data shall mean all facts, that as of the date of submission of the
Proposal, prudent buyers and sellers would reasonably expect to affect price negotiations
significantly. Cost or Pricing Data are data that are factual, not judgmental, and are verifiable.
While they do not indicate the accuracy of the Proposer’s judgment about estimated future
costs or projections, they do include the data forming the basis for that judgment. Cost or
Pricing Data are more than historical accounting data, they are all the facts that can be
reasonably expected to contribute to the soundness of estimates of future costs and to the
validity of determinations of costs already incurred. They also include such factors as: vendor
guotations; nonrecurring costs; information on changes in production or purchasing volume;
data supporting projections of business prospects and objective and related operations cost;
unit-cost trends such as those associated with labor efficiency; make-or-buy decisions;
estimated resources to attain business goals; and information on management decisions that
could have a significant bearing on costs.

b) “Cost Realism” shall mean that the costs in Proposer’s Proposal: (1) are realistic for the
Services to be provided; (2) reflect a clear understanding of the requirements; and (3) are consistent
with the various elements of the Proposer’s Proposal.

c) Information other than Cost and Pricing Data shall mean any type of information that is
non-numeric that is necessary to determine price reasonableness or Cost Realism.

d) Price, as used in this Solicitation, shall mean cost plus any fee or profit applicable.

Addendum No. 2- RFP No. 19-12-11
Billboard Advertising
Page 3 of 5



REVISED PRICE PROPOSAL SHEET 2 (Tab 8) (CONT.)

Proposers must indicate a proposed payment to the City for the lease of the property to construct
to billboard, a one-time signing bonus and a percentage of the revenue earned from advertising
on the billboard to be shared with the City. Proposers must indicate such proposed payments
based on a 10-year lease and a 20-year lease. The City shall choose, in its sole discretion,
whether to move forward with a 10-year lease or a 20- year lease, as in the best interests of the
City._(For the purpose of calculation and award of points for the proposed total, the City

will use $1,000,000 as the total revenue generated to be multiplied by the proposed

percentage payable to the City).

Location 1: 15200 SW 29" Street (I-75 -3-million-gallon storage tank)

DESCRIPTION

10 YEAR LEASE

20 YEAR LEASE

Proposed Annual payment for
Lease of City land
(monthly payment X 12)

Proposed One-Time
Signing/Upfront bonus

Percentage of advertising
revenue payable to City

TOTAL

Location 2: West Water Treatment Plant -

billboards)

4100 S Flamingo Road (Possible site for 2

DESCRIPTION

10 YEAR LEASE

20 YEAR LEASE

Proposed Annual payment for
Lease of City land
(monthly payment X 12)

Proposed One-Time
Signing/Upfront bonus

Percentage of advertising
revenue payable to City

TOTAL

Addendum No. 2 —RFP No. 19-12-11
Billboard Advertising
Page 4 of 5



REVISED PRICE PROPOSAL SHEET 2 (Tab 8) (CONT.)

Location 3: Miramar Parkway & I-75 (Small Parcel in front of Home Depot Plaza / Miramar
Parkway / | -75 West Bound)

DESCRIPTION 10 YEAR LEASE 20 YEAR LEASE

Proposed Annual payment for
Lease of City land
(monthly payment X 12)

Proposed One-Time
Signing/Upfront bonus

Percentage of advertising
revenue payable to City

TOTAL

Taxpayer Identification Number (TIN)

PROPOSER:

(Company Name)

(Signature)

(Printed Name and Title)

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR RESPONSE “NON-RESPONSIVE.”

Addendum No. 2- RFP No. 19-12-11
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BEAUTY AMD PROGRESS
EST 1955

Date of Issuance: February 20, 2019

City of Miramar
Procurement Department

ADDENDUM No. 3
For

RFP No. 19-12-11
BILLBOARD ADVERTISING

Proposers are hereby notified that this Addendum No.3 shall be attached to and made part of the above
named Request for Proposal (“RFP”) issued on December 7, 2018

This Addendum No. 3 is issued to add to, delete from, modify, clarify and/or amend the RFP. The items
contained in this Addendum No. 3 shall have full force and effect as part of the RFP and shall prevail to
the extent of any conflict with the original RFP. Proposals to be submitted on or before the specified due
date shall conform to the additions and revisions contained herein.

The Proposer shall acknowledge receipt of this Addendum No. 3 by including a signed copy of
this form in each Proposal.

This addendum consists of (1) page

A. DUE DATE AND TIME

The due date and time for this RFP is hereby changed by way of this addendum from February
21, 2019 at 2:00 PM to February 28, 2019 at 2:00 PM.

ADDENDUM ACKNOWLEDGEMENT

BY:

PRINT NAME SIGNATURE

COMPANY NAME:

Addendum No. 3 —RFP No. 19-12-11
Billboard Advertising
Pagelof1



BEAUTY AMD PROGRESS
EST 1955

Date of Issuance: February 25, 2019

City of Miramar
Procurement Department

ADDENDUM No. 4
For

RFP No. 19-12-11
BILLBOARD ADVERTISING

Proposers are hereby notified that this Addendum No.4 shall be attached to and made part of the above
named Request for Proposal (“RFP”) issued on December 7, 2018

This Addendum No. 4 is issued to add to, delete from, modify, clarify and/or amend the RFP. The items
contained in this Addendum No. 4 shall have full force and effect as part of the RFP and shall prevail to
the extent of any conflict with the original RFP. Proposals to be submitted on or before the specified due
date shall conform to the additions and revisions contained herein.

The Proposer shall acknowledge receipt of this Addendum No. 4 by including a signed copy of
this form in each Proposal.

This addendum consists of (3) pages

The following form must be completed and submitted with each proposal:

Addendum No. 4- RFP No. 19-12-11
Billboard Advertising
Page1of3



PROPOSER’S DISCLOSURE OF SUBCONTRACTORS AND
SUPPLIERS

Please list all Subcontractors and suppliers to be used in connection with performance of the Contract
(use additional pages, if necessary). The City strongly encourages the participation of Local Businesses
and/or CBE or SME Firms. Please specify the category for each Subcontractor or supplier.

Company Name:

Address:

City, State, & Zip Code:

Local Business CBE Firm SBE Firm

Company Name:

Address:

City, State, & Zip Code:

Local Business CBE Firm SBE Firm

Addendum No. 4- RFP No. 19-12-11
Billboard Advertising
Page 2 of 3



PROPOSER’S DISCLOSURE OF SUBCONTRACTORS AND
SUPPLIERS (CONTINUED)

Company Name:

Address:

City, State, & Zip Code:

Local Business CBE Firm SBE Firm

Company Name:

Address:

City, State, & Zip Code:

Local Business CBE Firm SBE Firm

FAILURE TO COMPLETE AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE”

ADDENDUM ACKNOWLEDGEMENT

BY:

PRINT NAME SIGNATURE

COMPANY NAME:

Addendum No. 4- RFP No. 19-12-11
Billboard Advertising
Page 3 of 3



ATTACHMENT 2

BEAUTY AND PROGRESS
EST 1955

RFP # 19-12-11 - BILLBOARD ADVERTISING
OUTFRONT MEDIA LLC (“OUTFRONT”)
FEBRUARY 28, 2019
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OUTEFRONT Media LiLC
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OUTFRONT/
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OUTFRONT/

SECTION 4
SUBMITTAL FORM
PROPOSAL COVER SHEET AND SIGNATURE FORM RFP No. 19-12-11 (Pre-Tab1)

PROPOSER'S NAME (Name of firm, entity, or organization):
OUTFRONT MEDIA LLC.

FEDERAL EMPLOYER IDENTIFICATION NUMBER:
46-4494703

NAME AND TITLE OF PROPOSER'S CONTACT PERSON:

Name: Pablo Cremaschi Tite: General Manager
MAILING ADDRESS:

Strect Address: 2640 NW 17th Lane

City, State, Zp: Pompano Beach, FL 33064
TELEPHONE:

f954 ) 971-29985 )

PROPOSER'S ORGANIZATION STRUCTURE: EMAIL: pablo.ﬂema%hi@outﬁontﬂled ia.com}

FAX:
(954 ) 0971-5364

! Corporation Parinership Proprietorship

Joint Venture Other {explain).

IF CORPORATION:
Dt Incorponied/Onganiznd: November 20th, 2014

Stata of Incorporation/Organization: Delaware

|_States registered in as foreign Corporation:

PROPOSER'S SERVICES OR BUSINESS ACTIVITIES OTHER THAN WHAT IS SOUGHT THROUGH THIS SOLICITATION:
We specialize in a multitude of outdoor advertising areas including, but not limited to, bifboards,
transit, sporting events, mobile, digital, and street fumniture.

LIST NAMES OF PROPOSER'S SUBCONTRACTORS AND/OR SUBCONTRACTORS FOR THIS PROJECT:
Kemibrich Corporation - Edmund H. Fischer
Arango Billboard & Construction Co., LLC

PROPOSER'S AUTHORIZED SIGNATURE:
The undersigned hareby cerhﬁes that this Proposal is submitted in response to this Solicitation.

bigned by:

Title

“SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”

RFP No. 19-12-11
Billboard Advertising
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OUTFRONT MEDIA LLC

Incumbency and Signature Certificate

I, Louis Capocasale, hereby certify that I am a Assistant Secretary of OUTFRONT Media
LLC, a limited liability company duly organized and existing under the laws of the State of
Delaware (the “Company™), and that in accordance with the records of the Company, Pablo
Cremaschi, is a duly authorized signatory of the Company, occupying the office set forth
opposite his name below and is authorized to execute documents and agreements on behalf of the
Company, and 1 further certify that the signature set forth opposite said name is the true signature

of said officer:

Name Office Signature

Pablo Cremaschi General Manager

IN WITNESS WHEREOF, | have hereunto set my hand and the seal of OUTFRONT
MEDIA LLC this 19th day of February, 2019.

[Corporate Seal]

%FT: ,,,.f-f"”
LouiSfC'épocasale
Assistant Secretary




OUTFRONT/

EXECUTIVE SUMMARY

OUTFRONT is the nation’s largest out-of-home (“OOH"”) media company, with
2018 revenues in the U.S. of over $1.5 billion. As the leader in the South Florida
market, we are the “first call” and often serve as a “one-stop shop” for brands
looking to advertise in the market. While our company changed names from
CBS OUTDOOR to OUTFRONT in 2014, we have been operating in business
continuously for over eighty (80) years and for decades in the South Florida
market. We are licensed to do business in the State of Florida.

We operate more than 62,000 large-format advertising displays in over 150
markets across the country and in Canada, and employ 2,200 people across
both countries.

Our design, construction and sales expertise is unrivaled, as demonstrated by
our broad partner experience, including contracts with the Florida
Department of Transportation, Broward County, Miami Dade County, Miami
Dade Transit, City of Miami, and the New York City MTA to name a few.

We believe OUTFRONT is uniquely qualified to meet, and indeed surpass, The
City of Miramar’s objectives for its signage program for the foilowing reasons:

UNSURPASSED SALES PROWESS

OUTFRONT maintains a sales organization of 700 experienced and dedicated
individuals focused on providing our advertising clients across the country the
best opportunity to reach their target audiences in the South Fiorida area and
beyond. OQur proposed share percentage share of the revenues is more credible
than our competitors due to the size, success and history of our sales staff.

DEMONSTRATED FINANCIAL STRENGTH

o Qur strong balance sheet provides assurance of our ability to support
our financial commitments and enables us to make substantial capital
investment within the City of Miramar. /n our fong successfufl history we
have never defaulted on a government contract while handling some
of the Country’s biggest municipal advertising contracts like the New
York City Metropolitan Transit Authority. The City of Miramar should
consider this strength in finance along with sales prowess when
evaluating whose financial proposals are rock solid and who may be
simply using large projections to gain favor.

RFP No. 19-12-11
Billboard Advertising
OUTFRONT Media
Page 5 of 99



OUTFRONT/

SOUTH FLORIDA DOMINANCE

QUTFRONT has two local offices in South Florida at 2640 NW 17™ Lane in
Pompano Beach and 8530 NW 23" Street in Doral.

If national brands want to advertise here and in other top 25 markets, they call
OUTFRONT first. Our local inventory is the focus of our executive and
management teams, as well as the over 20 South Florida-based salespeople
who sell it, and the over 40-member, South Florida based operations staff who
maintain it. These signs will be some of the best billboards in all of South
Florida and we will command higher rates with national agencies and sell them
more consistently than our competitors. Less gaps in sales means more money
for the City of Miramar!

AN IMPECCABLE SAFETY RECORD

We are proud of our clean safety record, a testament to the high priority we
place on the health and well-being of our employees (and that of our landlord
partners). We meticulously comply with safety regulations

UNEQUALED SCALE

No other OCH media company has a larger presence within the top 25 major
U.S. Markets, which ensures these signs will be top of mind with every
advertiser and agency. Miramar will benefit from this peerless position,
managed through a transparent partnership for all sales and marketing
agreements. In addition, OUTFRONT operates digital media in many of the top
US markets. In addition to our financial proposal we are excited to offer the
City of Miramar ONE HUNDRED THOUSAND ($100.000) in annual media

credit, to be used on our digital signage around the US. This offer is further
detailed in tab 7.

COMMUNITY PARTNERSHIPS

Through our South Florida public service program we have generated
significant value for local nonprofits who are able to use unsold space to
advertise their events and causes. We have included testimonials from some of
cur biggest partners in Broward such as Mothers against Drunk Driving, Ann
Stork Center, HANDY and Kids in Distress. We are proud to call South Florida
home and have employees who are alumni of Leadership Broward to ensure
we give back to the community who gives us so much.

In summary, OUTFRONT possesses the best combination of experience and
focus (in-house) necessary to ensure the optimal success of signage on City
of Miramar property. We have over decades of experience operating
billboards on municipal properties. We respectfully submit the following
response to your RFP and trust it reflects our continued enthusiasm for a
partnership with the City of Miramar. We are available to share our work and
discuss any aspect of our submission. We appreciate your consideration.

RFP No. 19-12-11
Biliboard Advertising
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OUTFRONT/

EXPERIENCE AND EXPERTISE

Experience

QUTFRONT is among the largest OOH firms in the South Florida market. We
have nearly 100 full time employees who manage over 2000 large format
media faces ranging from static and digital biilboards to transit shelters. In
addition, we are the exclusive advertising partner for Miami Dade Transit,
where we sell advertising on their fleet of buses, rail cars, as well as their
shelters and operate a biliboard on their water treatment plant in
downtown Miami!

OUTFRONT also has 15 of the most Iconic Digital Billboards in the market
including our newest display located at the James L Knight Center in Brickell
and our display on [-195 in the heart of Miami's “Design District”. OUTFRONT
is uniquely qualified with respect to the design, construction, and operation of
any digital Billboard. No other company has comparable experience
designing, installing, and erecting a scaled network of digital signs, or the
knowledge and expertise to anticipate and manage the potentially difficult
conditions presented by installation at a secure water storage and/or
treatment facility.

In 2018, our South Florida market generated nearly $80M in annual sales
revenue spearheaded by a sales team of 21 local Account Executives focused
exclusively on the South Florida market as well as the 700-person sales
organization nationwide. The Miramar sign program will be our premier digital
advertising locations in the market and with OUTFRONT, it will receive more
focus from more advertising brands, than with any other firm in the OOH
industry

Our Miramar field operations would be based out of our Pompano Beach
office, where we employ approximately 20 operations personnel. We would
also service the signs from time to time from our Doral office depending on
the specific issue and employees needed. This dual setup enables us to
support the entire management of Miramar’s proposed signage from
construction to sales to maintenance.

RFP No. 19-12-11
Billboard Advertising
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OUTFRONT/

We have numerous examples of projects that we successfully designed,
installed and operate. The following are four (4) examples of projects that we
have successfully deployed that are relevant to the signage plan that we are

proposing within the City of Miramar

L NEW REVEROC P
Pumy BaEEn CaNOF the vesw

i H:" =
JLK CENTER

400 SE 2nd Avenue

This phenomenal new location is a great
example of OUTFRONT s ability to form

effective partnerships with the City of Miami.

This dynamic digital
constructed on City

location was
owned property

involving extensive collaboration between
the City, OUTFRONT and our engineers to
design a safe and effective asset that
generates strong revenue for the City.

Client: City of Miami

Total $ Value to City: $393K MAG over term

or 20% of net rev

Dates: Dec 2015 - Aug 2035
Prime Contractor: YES

RFP No. 19-12-11
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Beach Bound

1330 NW 2% Court, Miami, FL

Visible from eastbound i-395 in

Downtown Miami, this Prime digital

location was developed in conjunction

with the City of Miami and the Florida

Department of Transportation to

maximize revenue on a piece of excess

FDOT property

Client: FDOT

Total $ Value to FDOT: $50k MAG over term
or 27% of net rev

Dates: June 2018 - May 2028

Prime Contractor: YES

RFP No.19-12-11
Billboard Advertising
OUTFRONT Media
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Pump Station

1040 SW 3™ Avenue, Miami, FL

Visible from I-95 in Downtown Miami, this
static billboard was built capable for
future digital installation and on the
grounds of a water pump station in
Brickell. We worked hand in hand with
MDC Water and Sewer Division to ensure
no obstruction or impediment to their
operations
Client: Miami Dade Water & Sewer
Total $ Value to MDC: $50k MAG over term
or 30% of net rev
Dates: January 2018 - December 2028
Prime Contractor: YES

RFP No. 19-12-11
Billboard Advertising
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Desigﬁ Queen

W/S Biscayne Blvd , Miami, FL

Visible from west bound 1-195 in
Downtown Miami entering the design
district, this digital billboard was built on
excess railroad right of way. We
completed this project working with
Flagler Railroad and Brightline to ensure
ultimate safety and cooperation. We
workad with the railroad to ensure no

obstruction or impediment to their daily

operations

Client: Flagler Railroad

Total $ Value to MDC: $100k MAG over term
or 10% of net rev

Dates: January 2018 - December 2038

Prime Contractor: YES

RFP No. 19-12-11
Billboard Advertising
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OUTFRONT/

EXPERIENCE AND EXPERTISE

Expertise

Pablo Cremaschi

General Manager,
South Florida

Pablo is General Manager of
the South Florida market
and manages all of our
inventory from Key West
through Miami, Ft.
Lauderdale, and West Palm
Beach all the way up to the
treasure coast. Pablo joined
the company in 2014
through CBS Qutdoor's
acquisition of Van Wagner.
He is a pioneer of the Miami
sign program serving as
General Manager for Van
Wagner and Fuel Qutdoor
where he developed many
of Miami's most iconic OOH
inventory including the City
of Miami's shelter program
and several murals and
digital billboards on County
and City property. Prior to
that he served as CEQ of
Sarmiento Advertising
group and spearheaded the
Company’s entry into the
US from Argentina.

Over the past two decades
Pablo has developed deep
relationships with major
advertisers who count on
him as the foremost expert in
OOH within South Florida.

 §

Marcelo
Touceda

Regional Operations
Manager

Marcelo manages the company's
operations in Florida. Pricr to his

position with Qutfront Media, Mr,

Touceda was the Operations
Director at Van Wagner and his
daily duties involved all aspects
and details of running
operations, supporting sales,
growth, and Governmental
affairs. Previously, Mr. Touceda
has served as Operations
Manager at Fuel Miami in Miami,
FL. He also served as Operations
Manager at SF Advertising and
Sarmiento Advertising Group in
Argentina. Mr. Touceda received
his Master in Engineering
Management from the Florida
International University in
Florida in 2007 and his Master in
Mechanical Engineering from
the Technological University

of Argentina in 1997. Qverall, Mr.
Touceda has over eighteen years
of experience in team
management and outdoor
advertising.

Liz Caprio

SVP, Florida region

Liz is Senior Vice President
of the Florida Region and
responsible for all sates and
business operations in the
State of Florida. Liz joined
the company in 2004 in
Boston where she managed
the then Viacom, MBTA
Transit franchise, followed
by an 8-year stint as CBS
Qutdoor's Eastern Region
Vice-President of Business
Development. In 2013, Liz
was enlisted to manage the
Miami Dade County Transit
Franchise, and in January of
2015, she became
responsible for
management of OUTFRONT
media’s South Florida
market; across Miami-Dade,
Broward, Palm Beach,
Monroe and Martin counties.

RFP No. 19-12-11
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Chris Ashley

Real estate/Government
Affairs Director

Chris is engaged in all
aspects of the South Florida
real estate department from
lease negotiations, problem
resolution, condemnations,
permitting and construction
He aiso handles government
relations in seven counties
and dozens of municipalities
He began his QOH career
with Clear Channel Qutdoor
in Atlanta serving as a public
affairs representative before
being promoted to VP of
real estate and public affairs
for the Florida Atlantic
coast market where he built
their first dozen digital
displays. He was again
promoted to VP of
Washington D.C. to manage
an inventory of 2500
shelters and over 2000
displays. After the
acquisition of Van Wagner
he was recruited to join
OQUTFRONT in 2015 to assist
in developing iconic South
Florida inventory where he
has developed over a dozen
organic sites and digital
conversions generating
over $om in organic annual
revenue.

Edward Jacobs

Vice President,
Head of Real Estate
Development

Edward manages
numerous public and
private landlord
relationships throughout
the United States
including those with the
Related Companies,
Boston Properties, and
the New York Metropolitan
Transportation

Authority (MTA}, the
Massachusetts Bay
Transportation Authority
{MBTA), the City of Chicaga,
The District Department
of Transportation, and
many ¢thers. Mr. Jacobs
came to QOUTFRONT in
October 2014 through the
acquisition of Van Wagner
Communications where he
cdeveloped new
advertising properties in
New York, Chicago,

and San Francisco and
served as the Manager of
Van Wagner Chicago, LLC.

Steve Hillwig

Executive Vice President,
National Operations

With 32 vyears of
experience in OOH, Steve
brings a unique set of
skills and genuine
enthusiasm for out-of-
home advertising to
QOUTFRONT. Steve began
his career posting
advertising on the Long
Island Rail Road in 1983. In
1991, he was promoted to
Construction Supervisor
for Transportation
Displays Incorporated
C'TDI") and was again
promoted in 1994 to
Operations Manager for
the Company's New York
area billboard business.
After his time as Senior
Vice President of North
American Operations with
a competitor, Steve
rejoined QUTFRONT as
Senior Vice President,
National Operations
where he oversees all
phases of construction,
operations and safety.

RFP No. 19-12-11
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DUN & BRADSTREET/MOQODY’S REPORTS

Per the RFP we have provided a recent Dunn and Bradstreet report but found
the information incomplete and inaccurate. For example the D&B report only
shows our revenues as $71m when they are actually greater than $1.5b! We
are working with D&B to correct this but it was not complete before the due
date of this RFP. Therefore we have also provided a Moody's Credit opinion
which we feel more accurately describes our finances. Both of these
documents are provided in Tab #2.

RFP No. 19-12-11
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BUSINESS
|CREDIT
ALPORTS

bc ca Trade Plus (D&B)

Experian BIN 8 435729242
DUNS# 012307773

Orgerad. 1/2 5 33 48 PM (UTC)
Company Type Outdoor advertising services Nationai/Tax D 13-2660769
# Employees 100 SIC Advertising agencies - 7311
Annual Sales $71,944,000 -7312
Years in Business 6
Date of Incorporation 7/21/1993
State of Incorporation DE
Analytics
Credit Logic Score Data Depth Score
80 Data Depth Score is based on:
* Years in business
* Number of trade lines
| ) ratien L + Humber of buresus puliad
High Risk Low Rick * indicates the volume of predictive data available oo a ompany. Scale of 0-9 where 9 indicates

greatest level of predictive data.
Key Score Factors

® TAX LIENS OR JUDGMENTS PRESENT.

Business Failure Assessment Average
Assessment is based on a combination of the Credit Logic Score and Data Bepth Score.
MultiMax Credit Guideline $136,000
Requested Credit

This calculation iz based on high credit amounts in recent trade payment history. Your final decision
mast be based upan your company's own businass polices

Derogatory ltem Summary

Bankruptcy No Judgments 0 Ligns 20

Collections 0 Charge-Ofis 0 NSF Checks 0
MOST recent derogatory  N/A Derogatory items in previous 24 months  N/A

Fraud Flags

Address Info for: Qutfront Media LLC, 185 US Highway 46, Fairfield, NJ 07004-2321 |Ph: 973-575-6500)

0 Address zone: Commercial
@ carporate registration information available

RFP No. 19-12-11
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OUTFRONT/

Secretary of State or Corporate Registration

The following information was provided by the state of DELAWARE
State of Origin: DE Chartes Number- 1993070829
Date of incorporation.  7/21/1993 DA OUTFRONT MEDLA LLC
CzaTent Statis: Active Prior business name €8S OUTDOOR INC.
Business Type: Unknown - Profit Agent: CORPORATION SERVICE COMPANY
Agent Address: 135 NORTH PENNSYLVANIA STREET
INDIAMAPOLIS IN

Management & Supplemental Data (data source: Dun & Bradstre=r)

Management
CEQ: Jeremy Male, Chief Executive Officer
arrent or Former Principals: JEREMY MALE
DONALD R SHASSIAN
GEORGE WOOD
JONATHAN KARABAS
Supplemental bata
Lme of business: Outdoor advestising servicas
Subndiary Status: 15 3 subsidiary
National/Tax d: 132660769
Import/Export status: Imports

Corporate Linkage

LInKBEE OCCUTS WIHEN ORE Dutidess N Findhiinl and legad respansibility for . € tinkaze identifiers are used to identify these relatianskips. Corpormte Linmige
enabies businesses to make better dedisions hrough the icentification of reletionships within s corporate famnily
Uttimate Paremt — Top-mast rezponsioie member of the family tree,

Immediate Parent — Perent refers to 8 busing= with » Abzitiary. The iate Parent is the perent comparry for the business that ix the subject of the prafile.
Type of Location Business Name Address Experian BIN
ULTIMATE PARENT OUTFRONT MEDIA INC 405 LEXINGTON AVNEUE FL 17 SATTTIEL
NEW YORK NY Country: USA

PARENT/HEADQUARTERS QUTFRONT MEDIA INC 405 LEXINGTON AVNEUE FL 17 FBE7TI7A2
NEW YORK MY Country: USA *Matches myuired upon busmess

BRANCH OUTFRONT MEDIA LLC 185 US HIGHWAY 46 837138051
FAIRRELD NJ Country: USA

BRANCH OUTFRONT MEDIA LLC 3770 CHERRY RD 744355166
MEMPHIS TN Country: USA

BRANCH OUTFRONT MEDIA LLC 4647 LEYDEN 5T 789345880
DENVER CO Country: USA

BRANCH OUTFRONT MEDIA LLC 4567 SOMERTON RD STE F 829120780
TREVOSE PA Country: USA

BRANCH CUTFRONT MEDIA LLC 8425 WOODFIELD CROSSING BLVD STE 570 835488875
INDIANAPOLUS IN Countzy. USA

BRANCH OUTFRONT MEDIA LLC 3745 ATLANTA INDUSTRIAL DR NW 843183203
ATLANTA GA Country: USA

BRANCH OUTFRONT MEDIA LLC 403 FORD DR 843183204
COLUMBUS GA Country: USA

BRANCH OUTFRONT MEDIA LLC 353 WASHINGTON AVE 901913588
NORTH HAVEN CT Country: USA

BRANCH OUTFRONT MEDIA LLC 209 WASHINGTON 5TW 9283765905

CHARLESTON WV Country. USa
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Dun & Bradstreet Payment Habits By Industry

OUTFRONT MEDILA LLC

NEW YORK, NY

D-U-N-5 NUMBER. 01-230-7773

There are 277 payment expariences in D&B's file for the maost recent 12 months with 107 experiences reported dunng the tast three month period.

% of Dollar Amount
Total # Within SLOW SLOW SLOW SLOW
Industry Received Dollar Amount Highest Credit Terms 1-30 3160 6190 914

Totalin D&B's File 277 1,539,600 200,000
PUBLIC ANANCE 70 363,900 100,000 100 o o 4] 1]
ELECTRIC SERVICES 28 91,750 30,000 70 10 16 4 4]
NONCLASSIFIED 7 27,750 20,000 90 H [} ] 5
WHOL INDUSTRLAL SUPPL ] 12,550 7500 97 3 o 1] 0
TELEPHONE COMMUNICTNS 3 66,500 55,000 100 0 o o 0
EXECUTIVE OFFICE 5 11,250 5,000 100 0 o 4] [}
WHOL ELECTRONIC PARTS s 10,500 2500 40 [ o o 0
SHORT-TRM BUSN CREDIT 4 110,800 100,000 54 465 o 0 ]
MISC EQUIPMENT RENTAL 4 9,000 7,500 a2 2 a 3 4
TRUCKING NON-LOCAL 3 6,250 5,000 20 - o 0 0
WHOL INDUSTRIAL EQUIP 3 8,500 5,000 92 0 6 [ 0
BUSINESS CONSULTING 3 5,250 2500 76 24 o o 0
WHOL CHBMICALS 3 2,000 1,000 100 0 0 o 0
RET AUTO SUPPLIES 3 650 5600 15 0 8 o 77
WHOL FURNITURE 2 8,250 7,500 0 45 55 Qo 0
NATNL COMMERCIAL BANK 2 8,500 7,500 100 0 0 0 []
WHOL ELECTRICAL EQUIP 2 5,100 5,000 100 0 o 0 (]
MFG GLASS PRODUCTS 2 2,750 2,500 0 9 '] 9 ]
WHOL LUMBER/MILLWORK 2 2,750 2,500 45 5 ] 1] (]
WHOL METAL 2 3,500 2,500 100 o 0 1) ]
NATURAL GAS DISTRIB 2 1,000 750 62 38 o o o
WHOL AUTO PARTS 2 850 750 50 50 [+] 4] o
WHOL SERVICE PAPER 2 750 500 a3 17 [ o o
MISC COMPUTER SERVICE 1 200,000 200,000 50 50 o o o
MFG SURGICAL SUPPLIES 1 200,000 200,000 100 0 o 0 0
WHOL OFFICE SUPPLIES 1 100,000 100,000 50 ] o o 50
DATA PROCESSING SVES 1 75,000 75,000 100 0 o 0 0
WHOL COMPUTERS/SOFTWR 1 30,000 30,000 100 0 o o [+]
MISC COML PRINTING 1 30,000 30,000 Q 50 a 0 50
EMPLOYMENT AGENCY 1 25,000 25,000 100 ] o] ] 0
‘WHOL PETROLEUM PRDTS 1 15,000 15,000 100 [+] ] a 0
RET MISC MERCHANDISE 1 7,500 7,500 50 50 0 o [1]
WHDL DURABLE GOODS 1 7,500 7,500 [+] [} 100 0 L]
ERECTS BUILDING EQUIP 1 7,500 7,500 100 0 0 0 0
LIMESTONE MINING 1 7,500 7,500 0 100 0 [4) []
WHOL HEATING/AC EQUIP 1 5,000 5,000 0 o 100 4] ]
MFG PREFAB METAL BLDG 1 5,000 5,000 100 o 0 0 ]
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% of Dollar Amount
Total # within SLOW SLOW SLOW SLOW
tndustry Recaived Dollar Amount HighestCredit Terms 130 31-60 6190 914

REAL ESTATE AGENT/MGR 1 5,000 5000 100 o o 0 0
ACCOUNTING SERVICES 1 5,000 5,000 50 50 o 0 0
MFG PLASTIC SHEET/FLM 1 2,500 2,500 0 100 o 0 °
HELP SUPPLY SERVICE 1 2,500 2500 100 0 ¢ 0 0
WHOL OFFICE EQUIPMENT 1 2,500 2500 100 0 o o 0
INDUSTRIAL LAUNDERER 1 1,000 1,000 0 % 6 ) 0
HVY CONST EQPT RENTAL 1 1,000 1,000 0 o o o 0
MISC GENERAL GOV'T 1 1,000 1,000 100 0 o 0 0
MISC BUSINESS SERVICE 1 1,000 1,000 5 50 o o 0
TRANSPORTATION 5vCS 1 500 500 0 100 o o 0
SECURITY BROKER/DEAL 1 500 500 100 0 0 o 0
MFG ABRASIVE PRODUCTS 1 500 500 50 0 50 o 0
TRUCK RENTAL/LEASING 1 250 25 100 0 0 o o
WHOL HARDWARE 1 100 100 50 ¢ 5o o o
COATING/ENGRAVE SVCS 1 100 100 0 o 0 o 100
i RADIOTELEPHONE COMMUN 1 100 100 100 0 0 [ 0
' MFG POWER HANDTOOLS 1 100 100 0 [ 0 100 0
MFG SIGNS/AD SPECLTYS 1 50 50 100 ( 0 o 0
MISC PUBLISHING 1 50 50 o o 0 10 o

Indications of slowness Gan be the result of disputes over merdhandise, skipped mvoies, etc

Legal Filings and Collections { data source: Expariant )

Pubiic records have been searched on county, state, and federal levels.
Total Toz) Total Original Amount Balanca
Filing Type Filed Balance Collections Balance Paid Remaining
Tax Liens » $172,634 | 0 % 5o %
Iudgrnents ] s0
uCc Filings H n/a |
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Dun & Bradstreet PAYDEX® Score

A unique, doflar weighted indicater of gayment performance based on payment experiences, as reported to D&E by trade references.
D&B must have three or mare pieces of trade to caltutate a PAYDEX Score.
Payment Practices
Anticipats
Discount
Prompt
15 Days Beyond Terms
22 Days Beyond Terms
30 Days Beyond Terms
60 Days Beyond Terms
90 Days Beyond Terms
120 Cays Beyond Terms
Over 130 Days Beyond Terms
Unavailable

D&B PAYDEX:

71

g :
Gsssssassgg

Collection Filings

Placed Status Balance Balance Closed Agency Phone

Bankruptcies

No bardauptcy mformation was found after an extensive search of public record data.

Tax Liens

File Filing Fifing
Date Type Status Amount Number Jurisdiction

12/03/2018 STATE TAX LIEN $1,009 186935248 SALT LAKE DISTRICT C
10/17/2018 STATE TAX RELEASED 5954 ED43R57262W0061 ALBANY COUNTY CLERK
o7/25/2008 STATE TAX LEN 5667 85130927 MONTGOMERY COUNTY JU
04/11/2018 STATE TAX LIEN 5954 ED43857262W0061 ALBANY COUNTY CLERK
03/20/2018 STATE TAX LIEN $5,083 182105875 SPOKANE SUPERIOR COU
a2/23/2014 STATE TAX RELEASED $330 11647270 MARION CNTY CIRCUIT/
01/26/2018 STATE TAX LEN 5330 11647270 MARION CNTY CIRCUIT/
04/25/2018 STATE TAX AELEASED 51,765 11637113 MARION CNTY CIRCUIT/
09/23/2m7 STATE TAX RELEASED 51,423 11501807 MARION CNTY CIRCUIT/
07/26/2017 STATE TAX RELEASED $16,924 EDA3B57262W0023 ALAANY COUNTY CLERK
05/18/2017 STATE TAX RELEASED $1,406 42721 RICHLAND COUNTY CIRC
05/18/2017 STATE TAX RELEASED 5609 287304 RICHLAND COUNTY CIRC
05/18/2017 STATE TAX RELEASED 5696 330295 RICHLAND COUNTY CIRC
01/13/2007 STATE TAX UEN 570,794 2017001642 INGHANM COUNTY REGIST
11/18/2016 STATE TAX LIEN 516,924 B043857262W0023 ALEANY COUNTY CLERK
09/16/2016 STATE TAX LIEN $696 330205 RICHLAND COUNTY CIRC
08/24/2016 STATE TAX RELEASED 41,807 ED43857262W0018 ALBANY COUNTY CLERK
DE/09/2006 STATE TAX UEN 5699 287304 RICHLAND COUNTY CIRC
D4/28/2046 STATE TAX LIEN $1,406 arnz RICHLAND COUNTY CIRC
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sile Fifing fifing
Date Type Status Amount Number Iurisdiction

03/21/2016 STATE TAX UEN 51,807 E043857262W0018 ALBANY COUNTY CLERK
110372015 STATE TAX RELEASED 532191 2000000081633 JEFFERSON COUNTY CLE
10/06/2015 STATE TAX RELEASED 702 10679306 MARION CNTY CIRCUTT/
OB/25 215 STATE TAX RELEASED $014 10614307 MARICH CNTY CIRCUIT/
08/20/2015 STATE TAX UEN 432,101 2000000081633 IEFFERSON COUNTY CLE
08/05/2015 STATE TAX LN 5914 10514307 MARION CNTY CIRCUIT/
07/17/2m5 STATE TAX LEN $2,400 152113008 SPOKANE SUPERIOR COU
07/10/2015 STATE TAX RELEASED 5551 10518596 MARION CNTY CIRCUIT/
05/29/2015 STATE TAX LIEN 5551 10518996 MARION CNTY CIACUET/
05/29/2015 STATE TAX RELEASED 5564 10435799 MARION CNTY CIRCUIT/
05/19/2015 STATE TAX LiEN s8474 152100221 SPOKANE SUPERIOR COU
0aprI205 STATE TAX LIEN 4064 10438799 MARION CNTY CIRCUIT/
22/09/2014 STATE TAX LEN 57,872 141200343 PHILADELPHIA COUNTY
ao/30/2014 STATE TAX LUEN S125m 20140648101 MARICOPA COUNTY RECD
07/01/2013 STATETAX UEN 56,397 136921445 SALT LAKE DISTRICT €

Judgments

No jodpment or attachiment liens were found after an extensive seanch of public record data. I

UCC Filings

Public records have been searched on county, state, and federal levels.
There are 8 uCc filings for this company.
Dooument Fing caollateral
DateFiled Stats — Number Location searred Party Codes
12/05/2018 FALED 53123602 SECOF STATE TOSHIRA FANANCIAL SERVICES FL IACKSONVILLE 32256 10201 EQUIP
] CENTU
09/06/2018  FLED 2018 SEC OF STATE MUFG BANK, LTD. NY NEW YORK 10020 1221 AVENUE OF AFTER ACQUIRED PAOP,
6149605 DE THE AMERICA UNDEFINED
10/03/2017 FILED 52439982 SEC OF STATE TOSHIBA FINANCIAL SERVICES FLJACKSONVILLE 32256 10200 EOUP
1] CENTU
08/30/2017  FILED 2mz7 SEC OF STATE THE BANX OF TOKYO-MITSUBISHI UF), £TD., NY NEW YORK  AFTER ACOUIRED PROP,
4337892 DE 10020 1 LINDERNED
12/23/2015  FLED 912696(8 SEC OF STATE TOSHIDA DUSINESS SOLUTIONS FL JACKSONVILLE 32256 EQune
L1} 10201 CENTU
08/31/2015  FILED 2015 SEC OF STATE TOSHIBA BUSINESS SOLUTIONS FL JACKSOMVILLE 32256 AFTER ACQUIRED PROP,
3816427 DE 10201 CENTU UNDEFINED
12/08/2014 AMENDED 2014  SEC OF STATE CITIBANK, NLA, AS COLLATERAL AGENT
4541845 DE
01/31/2014  ALED 2014  SEC OF STATE CITIBANK, NA, AS COLLATERAL AGENT NY NEW YORK 10013 AFTER ACQUIRED PROP,
0411785 DE 388GR UNDEFINED
OFAC Alert
Results for: OUTFRONT MEDIA LLC { QUTFROMNT MEDIA )
No OFAC hits found
* The 1D numbers listed above are for your bengfit ro help research with the United States Treasury.

www.boaoedit.com - 847-881-8757
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We are providing the Office of Foreipn Assats Controd (OFAC) Alert Due Diligence Guada, below, as an aid to facilitate a determination of what further
compliance action, if any, shouwd be considered. As 3 reminder, Client may not use OFAC Alert as part of its decision-making process for determining
an imdividual's efigibility for 2y aadit or any other purpase authorized under the FCRA

OFAC ALERT DUE DIUGENCE GUIDE

| The following guidance i provided for clients receiving OFAC Alert notices indicating some leve! of match with a person on the OFAC List.

Notices:
I. Do NOT use this Alert to determine an individual’s eligibiity for any credit of any cther purpase authorized under the FCItA. Thes Alert is KOT a
consumer report. It is only an Alert for you to take furthes due diigence steps.
Il. Business Credit Reports assumes no liability for any esmors or omissions in this guide. While this guide is intended to facilitate OFAC compliance,
its use does not guarantee comphiance with applicable law.
Recommended Due Diligence Steps:

A Actess: hitpy fwww treasury. povi fesource-center/sanclions S DN-tist/Pages/default aspx
B. Locate the name in question.
Compare the complete OFAC entry with ail of the information you have on the subject of your request. An OFAC entry often will have a full
name, address, nationality, passport, tax ID or cedula number, place of birth, date of birth, former names and afiases,
If vou are missing a lot of this information for your subject, contact the individial or company for additionad informsation and then compare
the completa information agamst the information provided in the OFAC entyy.
The following are False Positive Review Standard Match Comparison Guidelines:
< Company Name Maich - Compare the worts in the Company Names.
+ Name Match- Compare the First and Last Names.
<+ Middie Name Match - Compare the Midd!e Names/initiats.
9 Address Match - Compare Street Addresses.
° Qity/State Match - Compare dty and state information.
o Date of Bith - Compare DOB and/or ages, if provided.
© Spouse - Compare the spouse names if the infosmation is provided.
o Qocupation - Cormpare the ocoupation i the information is provided.
& Suffin/Title/Prefix - Compare the suffiv/title/prefix if the mformation is provided.
C. Arethere a number of simifarities or exact matches?
3 If yes, please call the OFAC hotfine at 1-800-540-6322
@ If no, you do not have a vafid match. However, if you have reason to know or believe that allowing this person to do business n the
United States would violate amy of the Department of the Treasury or other Regudations, you showdd call the OFAC hotfine and
explain this knowledge or befief.
Much of tha above information is from the due diligence steps recommended by the U.S. Department of Treasury for handting and
reporting Gffice of Foreign Assets Control (OFAC) hits. To ensure you have the most recent version of the due difigence steps, please go
to; http://vww tTeasury. gov/resource-center/sanctions, Pages/reglations. aspx

‘wmmmoummmuuqmmonwa.ﬁwwmmmu{apa-imﬁhammmmfmm:;

The i ion neren & furnshed in confioence for your exelusie use for legitimate dusiness purposes and shall not be reproduced. Neithar Experian Inc. nor its sources of
gistibutofs werment suth mformation nor dhall they be lishle for your use or relience upon it
‘mnunrommmuuc.mwuwms.mmmmmmm[m-mamj

The information herein is furnizned in conficenne for your exciusive uze for l2gitimate business purpases and shell not be reproduced. Neither Dun & Sradstrest Inc. Rorits
Sourftes or distributors warmant such informeation nor shad they be Eable for your use oF relisnee upon it

e becacredi com - 47-881.8757
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OUTFRONT Media Inc.
Update to Discussion of Key Credit Factors

Summary

QUTFRONT Media Inc. {Ba3 corporate family rating {CFR)) benefits from its market position
as one of the largest outdoor advertising companies in the US with positions in all the top
25 markets and approximately 140 markets in the US and Canada. The continued conversion
of traditional static bitlboards to digital is expected to support revenue and EBITDA growth
although the company has historically spent less than its larpest competitors on digital
billboard displays. The outdoor advertising industry benefits from restrictions on the supply
of billboards which help support advertising rates and high asset valuations. Leverage as of
Q3 2018 was 5.4x [excluding Moody's standard lease adjustrnents) which is very high for
the rating and leaves the company weakly positicned at the current Ba3 CFR. The company
has also generated negative free cash flow after dividends tn 2017 and YTD Q3 2018 which
has led to higher debt levels and increased negative rating pressure. EBITDA margins are
good, but are below the industry average of its US competitors at approximatety 28% as
caloulated by Moody's due to its lower margin transit business. The outdoor industry also
remains vulnerable to consumer ad spending and ad contract periods are generally shorter
than they were historicalty. OUTFRONT also derives significant revenue from national
advertisers and has business concentrations in both Naw Yark City and Las Angeles which
can lead to increased volatiity. The company renewed a material contract with the New York
Metropotitan Transit Authority (MTA) which will cause the company to deptoy over 50,000
digital transit disptays (induding platformn, subway, and railcar displays) over the next several
years. We expect the company will continue to evaluate acquisiticns that could be funded
with cash, debt, or equity.

Credit Strengths

» Large size and strong market position in cutdoor advertising industry
» Favorable fundamentals of the US outdoor advertising industry

» Opportunity to convert static billboards to digital to support growth

Credit Challenges
» High leverage level for the existing rating
» Operates as 3 REIT and pays substantial dividends that has led to negative free cash flow

» Exposure to cyclical consumer advertising
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MOODY'S INVESTORS SERVICE CORMIRATES

Rating Outlook

The rating cutlook is stable and we expect low to mid-single digit organic revenue and EBITDA growth in 2019. We also anticipate

the company may patentially issue equity that could be used for general cosporate purposes, capex or to help fund the MTA digital
buildout. However, additional debt has the potential to offset the impact of projected EBITDA growth and could lead to negative rating
action given the current high leverage for the existing ratings and negative free cash flow.

Factors that Could Lead to an Upgrade

» Anupgrade is unlikely in the near term given the high leverage level for the existing rating and negative free cash flow. Leverage
would need to decrease below 3.5x [excluding Moody's standard adjustments)

» The company will need to demonstrate both the desire and ability to sustain leverage below that level while maintaining a good
liquidity position.

» Positive organic revenue growth would also be required in addition to free cash flow as a percentage of debt above 10%.

Factors that Could Lead to a Downgrade

» The ratings could face downward pressure if leverage was expected to be maintained above 5x (excluding Moody's standard
adjustrments).
» A deterioration in its liquidity position or continued negative free cash flow could also trigger a downgrade.

Key Indicators
it 1
CATRRIINT Mleclin ko

3i-Dec-16 31-Dec1? 30-Sep-18 Prajection 12/11/2019
Revenue 515 515 516 $1.6
Debt/ EBITDA Bk 53 5.4 5.2
{EBITDA - GAPEX)/ Intarest Expense 1% 30 20 3.
EBITDA Margin % 2% 26% 20% 28%
{1] Al ratios are excluding Moody's Clobal Standasd Lease or Pansion Agustments for Non-Finandal Carporations.
Source-Moody's Firancial Metncs™
Corporate Profile

OUTFRONT Media inc. (OUTFRONT) (fka CBS Qutdoor Americas inc.) is one of the leading outdoor advertising companies with
operations primarily in the US in addition to Canada. The company was previously an operating subsidiary of CBS Corporation and

in July 2014 began operating as a REIT. In October 2014, OUTFRONT completed the acquisition of certain outdoor assets from Van
Wagner Communications, LLC {Van Wagner) for $650 million. In April 2016, the company sold its Latin America outdoor assets to
JCDecaux 5.4 for approximately $82 million in cash. (n june 2017, QUTFRONT acquired the equity interests of certain subsidiaries of
All Vision LLC to expand its outdoor advertising assets in Canada for $94 million of cash and equity. The company’s reported revenues
were appraximately $1.6 billion on an LTM basis as of Q3 2018.
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Detalled Credit Considerations

Exhilt 2
OUTFRONT's Revenue Trand
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* Reflects Moodty's 2018 projections

Soutte: OUTFRONT Meda inC's aud ted finandats

LARGE SIZE AND STRONG MARKET POSITION IN QUTDOOR ADVERTISING INDUSTRY

QUTFRONT's ratings reflect its large size and market position as one of the top three outdaor advertising companies in the US, along
with Clear Channel Outdoor Holdings, Inc. (B3 CFR) and Lamar Advertising Company (BaZ CFR). In total, the company has displays in
the top 25 largest markets in the US and in approximately 140 markets i the US and Canada. Revenue from the US accounted for 95%
of revenue during the first nine months through Q3 2018 with the rermainder from Canada. OUTFRONT sold its Latin American assets
to |CDecaux for approximately $B2 million which closed on April 1, 2016. The sale aflowed the corpany to focus on its higher margin
businesses and in markets where it has stronger market positions. The company acquired the equity interests of certain subsidiaries of
All Vision LLC in June 2017 for $94 million to expand its cutdoor operations in Canada. The geographical diversity of its outdoor assets
partly mitigates risks associated with lirnited downturns in regional or national advertising spending. However, the company derived
22% of its US Media segment revenue from New York City and 16% from Los Angeles with 43% of advertising revenue coming from
more volatile national advertisers during the nine months ended Q3 2018. Exposure to New York City and Los Angeles may increase
the interest of advertisers trying to reach the two top DMAs, but may elevate volatility during a recession,

The company also benefits from a broad advertising customner base with no industry accounting for more than 8% of revenue and no
customer resulting in more than 2.5% of revenue in 2017. Retail, Healthcare/Pharmaceuticals, and Television were the top 3 industries
in 2017 and represented 24% of US revenue (unchanged from 2016). The company has been acquisitive following the separation from
CBS and has completed several smaller acquisitions in addition to the Van Wagner and All Vision acquisitions. During the first three
quarters of 2018, OUTFRONT spent 56 miflion on acquisitions {down from $107 millicn in the prior period), but has entered into an
agreement to make 2 535 million acquisition in California which is expected to close in 2019. We anticipate that the company will
continue to pursue acquisitions that could be funded with cash from the balance sheet, additicnal debt issuance, or equity. Given the
highly diversified nature of the outdoor industry, marty acquisitions could be small in size.

MTA CONTRACY RENEWAL

In 2077, the New York Metropolitan Transportation Authority (MTA) awarded OUTFRONT the transit advertising contract for the
subway, railroad {Metro-north and Long Island Raitroad), and buses for a ten year temm with an additional five year extension at the
company'’s option. The contract will require OUTFRONT to deploy over 50,000 digital transit displays across the system over a number
of years beginning in 2018. The MTA will recee the greater of a percentage of revenues or a guaranteed minimum annual payment.
Incremental revenue which exceed an annual base revenue amount will be retained by OUTFRONT for the cost of deploying the new
digital screens. The company estimates that it will cost approximatety 5800 million for the full fifteen year term and approximately
$600 million in the first aight yaars of the term which will be recorded as prepaid leasa and transit franchise costs and intangible assets
instead of capex on the financia statements.
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MOODY'S INVESTORS SERVICE LOHRPORATES

While we expect the new contract to support EBITDA growth over the length of the contract, underperformance, construction schedule
delays, or higher than expected installation costs has the potential to adversely impact leverage [evels. EBITDA margins in transit are
also materially lower than billboards. Transit franchise expenses represented 63% of transit revenue in 2017 as compared to Billboard
propesty lease expenses representing 35% of billboard revenue which results in ruch lower transit EBITDA margins compared to
billboard margins. The company also has $1.564 billion in guaranteed minimum payments over the life of the agreemment related to
transit franchise contracts as of Q3 2018.

pRIFRERE

13 2014 2015 2016 27
BESboard Property Lease Expanse B Transit Franchise Expense

Source: QUTFROMT Medlaing's audiedfimandal

HIGH LEVERAGE LEVEL

OUTFRONT's reported revenue was up 3% and organic revenue was up 2% during the first nine months of 2018, Organic billboard
revenue was up 3% during the same time period due to the conversion of traditional static billboards to digital and an increase in
average revenue per display, partly offset by discontinued billboards. Organic transit and other revenue was relatively flat as growth
in digital displays was partially offset by a dedine in national ad spend. Operating expenses increased 1% as an ingrease in billboard
property leases was partly cffset by a deqease in transit franchise experse, but SGEA increased 8% as compensation and other
employee related costs increased and strategic business developments costs rose during the first three quarters of 2018. As a result,
EBITDA increased 6% YTD as of Q3 2018 as czlculated by Moody's. However, the amount of outstanding debt increased by $105
rrillion YTD as of Q3 2018 and Maody's calculated leverage was unchanged with the prior year period at 5.4x which is high for the
existing rating level The MTA digital buildout and regative free cash flow in recent periods make it more difficult for the compary to
materially reduce leverage from EBITDA growth alone. While we expect EBITDA to grow in the low to mid single digits over the next
year, further increases in debt could reduce or offset the impact of EBITDA growth on leverage.

OPERATES AS A REIT THAT REQUIRES THE DISTRIBUTION OF THE VAST MAJORITY OF FREE CASH FLOW

As OUTFRONT operates as a REIT, it is required to distribute at least 90% of REIT taxable income and we expect the company to
payout approximately $203 million in dividends in 2018 which is largely unchanged from 5202 miltion in 20% and compares to $189
million in 2016, $196 million in 2015 {including a top up payment made at the beginning of 2015). The company also made a onetime
payment cf $5477 million {$109.5 million in cash and the rest in stock) as part of the required eamings and profit purge payment in
Decemnber 2014. The distributions to shareholders has led to negative free cash flow of $23 million in 2017 and 578 million YTD as

of Q3 2018. Until the company can generate positive free cash flow we expect the company will need to raise additional debt or its
existing liquidity position would be negatively impacted. Either of which would increase negative rating pressure.

The weak free cash flow position elevates the sensitivity to an econamic recession or debt funded acquisition. The company has put in
place an At-the-Market equity program to potentially sefl up to $300 million of additional equity. {f additional equity is sold, it could
be used to reduce debt from current levels or provide funds for general corporate purposes.
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EXPOSURE TO CYCLICAL CONSUMER ADVERTISING SPEND

The outdoor industry is sensitive to consurmer ad spending and we expect greater revenue volatility in the industry due to overall
shorter term contracts for both digital and static boards. Improvements in the ability to change static boards and growing digital
inventory atlow industry operators to change messages more quickly and for inventory to be divided up into shortar time periods

at potentially higher rates. During periods of advertising strength this c2n lead to higher revenue and EBITDA, but during times of
weakness the shoster term contract perieds will cause the industry to be impacied more rapidly than in the past when it operated
under longer term contracts. However, the shorter tem contracts will enhance the speed that the industry can recover from a
recession given the lower finandal commitment required at a tme when advestisers may be more conservative with their ad budpets
following a period of economic weakness.

OPPORTUNITY TO CONVERT STATIC BILLBOARDS TO DIGITAL TO SUPPORT GROWTH

QUTFRONT has historically invested substantially less in converting static billboards to digital than both Lamar Advertising and Clear
Channel Outdoor. OUTFRONT had 822 digital boards in the US and 160 in Canada at the end of 2017 (zbout 2% of total billboard
displays), compared to over 2,800 for Lamar (2% of total billboards) and over 1,500 for Clear Channel Outdeor (following prior asset
salas) as of the end of 2017, As of Q3 2018, QUTFRONT had 937 digital bilthoards in the US and 182 in Canada for a total of 1,119
digital boards.

Exhibit 4
CapEx Spend
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Sourae OUT RONT Medaind’s andted frandals

The company spent 44, 548, 561, 564, $58, 559, and 571 million in 2011, 2012, 2013, 2014, 2015, 2016, and 2017 respectively

in capex and we expect the company will spend approimately 75 million in 2018. Capex of 571 million in 2017 compares to

5109 million for Lamar and 5224 millicn for Clear Channel Qutdoor. We project capax spend will remain below its twe largest US
competitors, but that OUTFRONT will spend significant amounts on digitat transit displays due to the new MTA contract which will
not be induded in the capex line in the finandal statemments. As the pencentage of digital boards grows, EBITDA margins should benefit
and we antiipate that digital @pex wilt be directed to the highest ROl boards. However, if the lower masgin transit business grows at
consistently hipher rates than the billboard business, EBITDA margins wouid be negatively impacted.

Digital tllboards offer an attractive long term opportunity & Operators can put more messages on a digitat board, update the message
more frequently, and axpand its traditional oustomer base. Digital boards have the potential to offer three to four times the revenue of
traditional boards with lower production casts which can lead to noticeably highar margins. However, the contract lengths for digital
advertisers are shorter than traditional billboards. The compasty has also been heavily focused on digital mobile and has initiatives to
improve digital marketing and increase the effectiveness and measurability of its displays so it can provide advertisers with location and
behaviorai data. Like other cutdoor companies, OUTFRONT is also focused on programmiatic platforms to increase its share of digital
ad dollars and capturing a larger amount of ad campaign spend.

5 28 Januzry 2012 OUTFRONT Medla In¢.: Updats to Dixcussion of Kay Croalit Factors
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MOODY'S INVESTORS SERVICE CORPORATES

Liquidity Analysis

We expect OUTFRONT to maintain good liquidity as reflected by its SGL-2 liquidity rating. Liquidity is supported by the company’s
$430 million revolver due Manch 2022 with 510 million of borrowings, $66 million of LCs outstanding, and 557 million of cash on the
balance sheet as of Q3 2018. There is an additional S150 million LAC facility which had $129 million outstanding as of Q3 2018. In
June 2017, the company entered into an Accounts Receivable faclity which expires in June 2021 that had $100 million outstanding as
of Q3 2018 in addition to a new 575 million souctured repunchase facility which fed to an increase in overall outstanding debt YTD
a of Q3 201B. QUTFRONT has gond cash flow from operations prior to shareholder distributions, but free cash flow was negative in
2077 and YTD as of Q3 2018 after capex and dividends. While the distribution of free cash flow to shareholders will imit the amount of
aash on the balance sheet, the required distributions would dedine as tacable eamings dedine. The company has access to additionat
sources of liquidity to maintain the distribution level despite a dedine in the required distribution rate. If the company continues to
retain its distribution rate above the amount of free sh flow for an extended period of time, the liquidity position would deteriorate.
OUTFRONTS liquidity position would benefit if the company sells shares urer its $300 million At-the-Market equity offering plan
that was put in place in Novemnbes 2017

The term loan faclity is covenant lite, but the revolver is subject to a maximurn conselidated net sequred leverage ratio whan drawn
of 4x compared to a ratio of 1.5x & of Q3 2018, We anticipate the company will maintain a significant cushion of compliance. The
company also has the ability to issue incremental term |oans in the amount of the greater of 5400 million or an unlimitad amount
subject to an incurrenca test of Ex the consolidated total leverage ratio compared to 2 ratio of 4.9x as of Q3 2018,

Rating Methodology and Scorecard Factors

Fibit 5
DUTFRONT Mack ino.

Media Industry Grird [1][2] Curem LTH 8302015 Moody’s 12-18 Manth Forweard View [3]
Facior 1 : Business Profile (20°%) Meemme Score Measure Seore
a} Revenue (UISD Billion} $1.5 Ba $16 Ba

Factar 2 : Size (20%}
a} Market Position Baa Bea Bma Haa
b} Market Ehare Trajectory Ba Ba Ba Ba
¢) Business Model B B B B
Factor 3 : Leverage and Coverage (45°%)
a} Dabt/ EBITDA S.4x B 5.2¢ B
bl {EBITOA - GAPEX) / intavest Expense 2.5 Ba 3.2 Ba
Faceor 4 : Financial Policy (10%)
&} Financial Pofcy B B8 B B
Rating:
g} Indicated Qutcome bom Soorecard Haa Ha3
b} Actust Rating Assigned Ha3d Had
[1] All ratics are exduding Moody's Clobal Standard Lense ar Pension Adjrstments Sor Nan-financial Corpafatians.
[2} As af S30/2018(L:
[3] Tkes represents Moody's forwand view: not the wew of the ixaeer: and unless nated in the text, dos ot & ftiots and &
[4]hhmhdMBnMMmépmkm»meumgMdm&mmmlmm
[5] In general, nan-ch interest & 1o adjust for PIX-Ske. ron. cash mterest expense (25 opposed to umisizal Bnance chamgesh.
Source Maody s Frramal Mt o™
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Appendix
Exhitit 6
DUTFRONT Media Inc. FYE FIE L
Report Dete 31-Dec-156 31-Dec-17 30-Sep-18
INCOME STATEMENT
Revenus 51514 5151 $1.555
EBITDA $429 ELrE) $436
Interest Expense 5114 5117 5124
BALARCE SHEET
Cash & Cash Equivalents 565 548 58
Toul Deire 51159 52,213 52,353
CASH ROW
Capex = Capital Expenditures 459 n 574
Dividends $159 S22 $204
Frea Cash Flow {FCF) $39 -523 474
FCF / Debt % -1% -3%
PROATABILITY
EBITDA Margin % % % W
INTEREST COVERAGE
EBITDA / Interest Expense 38 386 3.5
{EBITDA - CAPEX) / Entarest Expanse 334 3.0x 29
LEVERAGE
Debr/ EMTOA 500 53 S4u
7] Excimies Moody's standarnd lease austments.
Source: Moody's Fnand A Meics™
Ratings
Exhitet 7
Mgy Moody's Rating
OUTFRONT MEDEA INC.
Outlvok Stable
Corporate Famity Rattng Ba3
Speculative Crade Liquidity SCL-2
OUTTRONT MEDIA CAPITALTLC
Outlook Stable
"~ Bkd Sr Sec Bank Credit Fadlity GaCD?
Senior Unsecured BILCDS

Source: Moody T investrs Senvica
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10 2019 Moody's Corparation, Moody's Investars Service, Inc, Mondy's Analytis, Inc. and/or thelr Boensors and affittates (mdectively, “HMOODYS"). AlLTghts reserved,

CREDIT RATINGS ISSUED BY MOODY'S INVESTORS SERVICE, INC. AND TS RATINGS AFFILIATES {"MIS™) ARE MOCDY'S CURRENT OPSNIONS OF THE RELATTVE FUTURE CREDIT
RISK OF EMTITIES, CREDIT COMMITMENTS. QR DEST OR DEBT-LIKE SECURITIES, AND MOQDY'S PUBLICATIONS MAY INCILIDE MOQBY'S CURRENT OPNIONS OF THE
RELATIVE FUTLIRE CREDNT RISK OF ENTITIES, (REDIT COMMITMENTS, OR DEBT OR DEBY-LIKE SECURITIES. MOODY'S DEFINES CREDIT RISK AS THE RISK THAT AN ENTITY

MAY NOT MEET ITS CONTRACTUAL FINANCIAL QBLIGATIONS AS THEY COME DUE AND ANY ESTIMATED FRMANCIAL 1055 IN THE EVENT OF DEFALLT OR MPARMENT. SEE
MOODY'S RATING SYMSOLS AND DEFINITICHNS PLUBLICATION FOR INFGAMATICN ON THE TYPES OF CONTRACTUAL FINANCIAL OBLIGATIONS ADDRESSED BY MOODYS
RATINGS. CREENT RATINGS DO NOT ADDRESS ANY OTHER RESK, NCLUDING BUT NOT LIMITED TO: LQANDITY RISK, MARKET VALUE RISK, OR PRICE VOLATILITY. CREDIT
RATINGS AND MOODY'S ORNIONS INCLUDED [N MOODY'S PUBLICATIONS ARE NOT STATEMENTS OF CLIRRENT OR HISTORICAL FACT. MOODY'S PUBLICATIONS MAY
ALSO MCIUDE QUANTITATIVE MODEL-BASED ESTIMATES OF CREDIT REEK AND RELATED OPINMONS OR COMMENTARY PUBLISHED BY MOOQDY'S ANALYTICS, INC. CREDIT
RATINGS AND MOODY'S PUBLECATIONS DO NOT CONSHTUTE OR PROVIDE INVESTMENT OR FINANCEAL ADVICE, AND CREDIT RATINGS AND MOODY'S PUBLICATIONS

ARE NOT AND DO NOT PROVIDE RECOMMENDATIONS TO PURCHASE, SE13 . OR HOLD PARTICULAR SECURITIES. NHTHER CREDIT RATRMGS NOR MOODY'S PUBLICATIONS
COMMENT O THE SLATABILITY OF AN INYESTMENT FOR ANY PARTICULAR INVESTOR, MOODY'S ISSUES ITS CREDIT RATINGS AND PUBLISHES MOQDY'S PUBLICATIONS
‘WITH THE EXPECTATION AND UNDERSTANDANG THAT EACH INVESTOR WILL, WITH DUE CARE, MAXE ITS OWRN STUDY AND EVALUATION OF EACH SECLIRITY THAT 5 LINDER
CONSIDERATION FOR PURCHASE, HOLDING, OR SALE.

MODOY'S CREDIT HATINGS AND MOODY'S PUBLICATIONS ARE NOT ENTENDED FOR USE BY RETAIL INVESTORS AND IT WOULD BE RECKLESS AND INAPPROPRIATE FOR
RETANL INYESTORA TO USE MOODY'S CREDIT RATINGS OR MOODY'S PUBLICATHONS WHEN MAKING AN INVESTHENT DECISION. I IH DOUBT YOU SHOULD CONTACT
YOUR FINANCIAL OR OTHER PROFESSIONAL ADVISEL ALL INFORMATION CONTAINED HEREIN IS PROTECTED BY LAW. INCLLIDENG BUT NOT LIMITED TG, COPYRIGHT LAW,
AND NONE OF SUCH INFORMATION MAY BE COPED OR OTHERWISE REPRODLKED, REPACKAGED, FURTHER TRANSMITTED, TRANSFERRED, DISSEMINATED, REDISTRIBUTED
OR RESOLD, OR STORED FOR SUBS FQUENT USE FOR ANY SUCH PURPOSE, IN WHOLE OR 1IN PART, IN ANY FORM OR MANNER OR BY ANY MEANS WHATSOEVER, BY ANY
PERSON WITHOUT MOOGDY'S PRICR WRITTEN CONSENT.

CREDIT RATINGS AND MOODY'S PUBLICATIONS ARE NOT INTENDED FOR LISE BY ANY PERSOMN A5 A BENCHMARK AS THAT TERM IS DEFINED FOR RECULATORY PURPOSES
AND MUST NOT BE USED N ANY WAY THAT COUED RESULT IN THEM BEING CONSIDERED A BENCHMARK.

All nformmation contained herein 15 abtaen by MOCHDY'S fom SOurces Defevedt by It 1o be acrirate and rellable. Becansa of the pessiaty of NUTan or Mecnanical emar 25 well
as other factors, however, all iInformation eontained herein s provided “AS IS* without warranty of any kind. MOODY'S adopts ail necessary measures so that the information it
155 I ASSIgNIng A gredit rating s of aiffidient quasty and from sourtes HOQODYS consders i be rellsbie LN, When appropriate. independent third- party sources. Howeves,
HMOODYS s nok an aixditor and cannot n every Instance ndepencently verify or validste infarmation received I the rating process of in preparing the Moody's pebications.

To the extent perrritted by [aw, MOQDY'S and is drectors, officers, employess, agents, representatives, icensors ahd suppders discialm Babiiity to 3y person or entity for any
Indiract, special, corsequentia, or incdentat losses of damages whatsoever arising from or In manedtion with the information contained herein or the use of or inabitity to use any
such infarmation, even ! MOODY'S of any af its directors, officers, empioyess, agents, representatives, lrensors or suppilers I5 aivised In advance of the possibiity of such iosses or
damages, inclikiing but not Bmited to: (a) any koss of present or praspective peofits or {b) amy loss of damage asising where the rdlevant frandal Instrument s nat the subject of 3
partiaular aredit vating asasned by MOODY'S

To the extent penmitted by law. MOODY'S and s drectors, officers, anployees, 3gents. representatives, IKefsors 200 supphes cral RDEy for a0y Grect of gompensatony
105505 o dAMagss causad 0 2Ty person of entity, Including but not lvtted to by any negligence (Dut exchiding fraud, willful miscondict or any other bype of bty that, for the
avokiance of doubt, by Law cannot be exdaded) on the part of, o any contingency within or beyond the control of. MOQDTY'S or any of its direciors, officers, employees agents,
Tepreseniatives, ICENsors or suppllers, Fising from or tncomnection With the information contaned heraln or the use of or rability to pse any such Nforrmation.

NQ WARRANTY. EXPRESS OR IMPLIED, AS TO THE ACCURACY, TIMELINESS, COMPLETENESS, MERCHANTABILITY OR FITNESS FOR ANY PARTHOULAR PURPOSE OF ANY CREOIT
RATING OR OTHER OPINION OR INFORMATION B8 CIVEN OR MADE BY MDODY'S IN ANY FORLM OR MANNER WHATSOEVER.

Mondy's KVEStors Service, Inc., 2 wnolly-orvned cTeall rating agency subsidiary of Moody's Coporation ("MCO™), heraby distioses trat most Issuers of deot securities (Inouding
Corporate and municipa bonds, debentrires, notes and oomenendal paper) and prefermed stack ted by Moody's Imvestors Service, InC. iawe, prior to assigrment of ary =tng,
agresd to pay 1o Moody's iInvestors Senare, tnc for rakings opintons ana services rendened by It fees RNging from 51,000 to approxemately $2.700,000. MCO and M5 also maintaim
policies and procedures to address. the independence of MIS's BUNGS and rating processes. Nformation regarding certain affflations that may exist between dreciors of MCO ang
rated entiiies, and betwean entities wiho hold ratings from MIS and have alse publidy repocted to the SEC an ownership intesest in MCO of move than 5%, 1s posted ameially at
W TGS COR under the Feading “Investor Relations — Corporate Governante — Director and Sharehokler Affitation Pocy ™

Acditiona terms for Austraa only: Arry pubBcat ion Intn Australla of this dooxmeet bs pursiant tn the Austraitan Financtal Services License of MODDY'S affiliate, Moody's Imvestors
Sesvice Pty Limitell ABN 61 D03 399 557 AFSL 336040 ana/of MOOY'S ARGtyics AUSIFAIL PEy Lt AN 94 105 136 972 AFSL 383565 (as appiicabie) This ooasment ks imended
0 bepr orty to e cllents” withdn the meaning of section 761G of the Corporations Act 2001. By continuing 1o access this doamment from within Austraila, you
represent to MOODY'S hat you are, or are acresuny the doanment 2 arepresentative of, a “wnolasale dlent” and that nalther you noe the entity you iepresent will directty of
Irxiirectly disseminate this doaament or s contents 1o retall dients” within the mean/ng of section 761G of the Corporations AL 2001. HODDY'S aedit rating is=n opinion 25 to
the creditwort enecs of a detit abigation of the bsuer, ot on the equity securities of the kssuer of any ko of seowity that Is availaie to retall vestors.

AdTtonal terms for japan only: Moody's japan K.X. ("MK} is 3 wholy-owned oredit rating agancy sigxidliary of Mooy Group japan G I, whilch IS wholly-owned by Moody's
Overseas HoIINgs Inc., 3 whotly-owried subsialary of MCO. Moody's SF Japem LK. ("MSFT) Is a whaily-owned credit rating agency subsicitary of MjKK. MSF] Is nota Nationally
Recogiitred Statistica Rating Ovganization ("NRSRC™), Therefors, aedit ratings assigned by MESF] are Nan-NRSRO Creait Ratings Non-NASRO Creclt Ratings are assigned by an
ity that 1< not a NRSRO and, mnsepertly, the mted obfigation will not quallfy for certain types of treatment under LLS. Bws. MKK and MSF] are qedit rating agendes registerad
‘WIER tNe [3pan ANSNCLH SeNvIces ARency a6 thelf [egitralion MNmDers ane FSA Comemissioner (RItings} No. 2 and 3 respectvery.

MJKK or M5F} (as appBcabie) hereby disciose that mast ssuers of debt sscuxfties (Incuding corpor:te and mumicipal bonds, debentures, notes and commercial paper) 204 preferred
stock rated by MJKK or MSF) {as applicable) have, prior to assignment of any rating, agreed to pay to MjKX or M5F] (2s applicabie) for ratings opirtons and services rendered by It feas
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MJKX and MSF] also maintain policies and procedures b0 a6aress japansce regulatory requiraments.
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MOODY S INVESTORS SERVICE CORFORATES

Contacts CLIENT SERVICES

Shawana A McDonald +1.212.553.4336 Americas +212-553-1653

Associate Analyst e

shawana.medonaid@moodys.com Asla Pacific 85235543077
Japan 81.3-6408-4100
EMEA 44.-20-T772-5454
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RESOURCES AND METHODOLOGY

In addition to the experience, financial and management capabilities
described in the prior section we believe our people make the difference in
making this program successful for the City of Miramar.

The following OUTFRONT management staff would be assigned to the City of
Miramar Project and oversee the entire project on a daily basis:

Pablo Cremaschi General Manager South Florida

Marcelo Touceda Operations Florida Region*Miramar Resident
Chris Ashley Real Estate Director Florida Region

Mark Bonanni Sales Director South Florida

Per the attached resumes the management team above has a combined 60
years’ experience in outdoor advertising specific to OOH development,
installation, leasing, permitting, maintenance, operations and sales and has
developed OOH assets that have generated well over $1b in their lifetimes. No
other competitor can match the local, SOUTH FLORIDA, experience of our
team.

In addition the following support staff would be assigned to the City of
Miramar Project and assist as needed to ensure expediency, efficiency and the
highest quality control

Jeff Legg Real Estate Rep South Florida

Courtney Meadows- Real Estate Rep South Florida

Eric Arbesu Operations Manager South Florida *Miramar Resident
Dennis Mele LLocal Counsel Greenspoon Marder

Finally, you get the full sales staff of OUTFRONT from our local South Florida
division to our powerhouse national sales team to every sales person in every
one of our markets willing and able to sell your signs for the highest rate
possible.
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CHRISTOPHER ASHLEY

5235 Majorca Club Drive - Boca Raton, FL - 404-217-1119

Professional Experience
OUTFRONT Media Pompano Beach, FL
Director of Real Estate / Government Affairs — Florida Region 11/14- Present
Doubled digital billboard Inventory in the South Florida Market in 36 months
Developed / deployed over a dozen new structures which generate over $5m in organic annual revenue
Coordinate and prioritize local legislative efforts with political consultants and lobbyists
e Moniter and participate in processes to secure all permits, variances, zoning, annexations, etc.

Clear Channel Outdoor

Vice President - Real Estate & Public Affairs — Washington D.C. / Baltimore Division Laurel, MD
¢ Managed and maximized $16M dollar lease portfolio under budget during tenure 1/13-11/14

s Directed all lease strategy and negotiation for Real Estate team which resulted in dramatic cost savings
s Developed relationships with government officials and policy makers which created first traditional digital in DC DMA
¢ Reviewed all legal claims and liaised with Jocal and corporate counsel to minimize liability and lobby for new opportunities

e Created and maintained effective daily working relationships with elected officials in Maryland, Virginia and Washington D.C.

o Managed the division’s bus shelter and transit division

* Directed Public Affairs representative and assistant in day to day operations

+ Worked closely with corporate office on Local / Federal Government initiatives and partnerships

Vice President — Real Estate & Public Affairs - Daytona Beach / Metbourne Division Melbourne, FL

¢ Deployed division's first thirteen digitat billboards by changing five ordinances along the Space Coast 1/10-1/13
« Inception and Development of Port Canaveral Advertising Program creating over 51M in organic revenue

¢ led entire company in cost savings effort reaching nearly 800% of lease reduction budget

* Awarded 2011 “Outworks Award” for top employee in division

¢ Managed Government relations in over a dozen counties and nearly one hundred municipalities

e Responsible for creation, copy and content of companywide newsletter at request of former CEO.

Public Affairs / Real Estate Representative — Atlgnta Division Atlanta, GA
¢+ Managed Government relations in seven counties and the City of Atlanta 6/07 - 1/10
¢« Completed over one hundred separate lease renewals at an average cost of lease than 20% of rent to revenue

® Deployed eight of division’s first fifteen digital billhoards which involved 4 ordinance changes

e Utilized public affairs experience to assist division in improving political, civic and media affairs

Bay County Chamber of Commerce Panama City, FL
Vice President- Governmental and Military Affairs 7/05-6/07

e lobbied Chamber's Legislative Agenda on State and Federal levels
¢ QOversaw and managed National Government, Education, Local/State Government, and Transportation Committees

WMBB ABC News 13 Panama City, FL
Reporter/ Sports Director/ Co-Anchor 3/03 -7/05

o Covered legislative sessions in Tallahassee, County Commission meetings, Political campaigns

s Reported on breaking news {Hurricane and Political Campaign experience})

Turner Sports Productions Atlanta, GA
internship 5/02 — 8/02
* Worked directly with producers during NBA Playoffs, Wimbledon and PGA Champiconship

Education

Georgia College & State University- Bachelor of Arts Degree: Mass Communication: fournalism
Milledgeville, Georgia
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Organization Membership / Volunteer Service
Leadership Broward - Class 34 Graduate
Leadership Palm Beach County- Class of 2019 member
Florida Outdoor Advertising Association - Board Director — 5479 rewrite committee — Vegetation Committee Chair
Outdoor Advertising Association of Virginia - Board Member - 2013-2014 - Led charge against VDOT’s 50% replacement
requirements
United States Naval Academy — Midshipman Sponsor — 2013 - 2014
Metro Crime Stoppers of Maryland - Board Member / Golf Tournament Chair / Marketing Chair 2013 - 2014
Economic Development Commission of Florida’s Space Coast - Board Member, 2010-2013
Young Professionals of Brevard — Board Member/Committee Chair, 2010- 2013
Lead Brevard - Graduate, Class of 2010
Junior Achievement of Central Florida -Teacher/Mentor, 2011- 2013
Qutdoor Advertising Association of Georgia- Member- Assisted in original lobbying efforts for HB 179 -2008-2010

RFP No. 19-12-11
Billboard Advertising
QUTFRONT Media
Page 33 of 99



Pablo Cremaschi

365 Redwood Lane, Key Biscayne, FL 33149 — (305) 528-1582 - pablo.cremaschi@cutfrontmedia.com

Experience

General Manager
OUTFRONT Media
October 2014 - Cument

Manages relationships with City of Miami and Miami-Dade County. Development of new mural
opportunities, relationships with current landlords. Spearhead new opportunities for company
growth. Support national team in wall and transit sales. Assist operations team with management of
responsibilities.

General Manager
Van Wagner
October 2012 — October 2014

QOversee all aspects of business in Miami area, including operations, sales, governmental affairs, and
growth opportunities.

General Manager
Fuel Miami, LLC
December 2006 - Ocfober 2012

Managed landlord relationships including City of Miami and Miami-Dade County and all areas of
operations, governmental affairs and sales.

Chief Executive Officer
Sarmiento Advertising Group. Miami
2002-2006

Spearheaded company’s entry into the U.S. market. Oversee all aspects of business in Miami area,
including operations, sales, governmental affairs, finance and growth opportunities.

Chief Operating Officer

Sarmiento Advertising Group, Argentina
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Oversee all aspects of business in Argentina, including operations, sales, governmental affairs,
finance and growth opportunities.

1997-2002

Education
Administration, BA

National University of Economic Sciences, Argentina, 1993
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MARK BONANNI

229 Lone Pine Dr @ Pam Beach Gardens, FL 33410 € (561) 951-7434 ® markebonanni@aolcom

SENIOR BUSINESS DEVELOPMENT LEADER - 15+ YEARS’ EXPERIENCE

Achievement-oriented Reglonal Director with extensive experience in business development, customer ent, sales
strategy.suamgtcmmkeﬂ and team development. Proven track record of driving sales to significantly increase annual
revenue. Expertise media focused on growing business at point-ofsale w Strong return m investment
Solid knowledge of ma.lga analysis, human resources, sales forecasting, and team building. nghly-eﬁ'ecuve
communicator telaying complex information in easily understood language. Identifies new opportumities for growth while

lmplemcnaﬁg p:t;;gmts for g;lnl ai.lc:l::v;mm Thrives in fast-paced, high-pressure environments providing innovative

CORE COMPETENCIES

BUSINESS DEVELOPMENT STRATEGIC PLANNING EXECUTIVE LEADERSHIP
ACCOUNT MANAGEMENT SALES & MAREKETING THAINING & DEVELOPMENT
DIGITAL MARKETING TERRITORY MANAGEMENT TEAM COMMUNICATION

PROFESSIONAL EXPERIENCE

SALES DIRECTOR
AUGUST 3015 - PRESENT
OUTFRONT MEDLA
the combined Local Sales Account Fxecutive Staff and Sales Assistants for both the Miami -based Transit/Wall

Team and the Pompana- based billboard team to achieve targeted sales revenue goals for the South Florida Regxon(Sso
Million). DevehpandlzadthemmbmedlnmlmlummmmmmataﬂnLom]SaluEnumvesmm
cohesively and professionally present OUTFRONT media assets as the complete media solution 1o our clients and
pempecuvechc?l: Mymhummaﬁmwmt%u&ymhdﬂquum&mmﬁbylmw
all ransitfwall, billboard and digital assets as it benefits the client.

REGIONAL SALES MANAGER - Business Development
2003 — August 3015

hibu
Business Development manager coaching, developing, and training Sales Representatives. Develops new relationships with
SM&mmgthomnmdamdmuoneﬁ‘:mge andpl::dmknuwiedgzﬂht‘::-mlafmnewmedm

and print, including SEM/SEO (Google, Yahoo, Bing), Facebook/Microsoft online d.isplny ads, website developmem, mobile
websites, ecommerce, mobile banner ads, and yellowbook com. Supports sales tesm using Saa$ clond computing software
via salesforce.com enabling focus on KPIs. In addition, manages expenses, plans ennual budgets, and conducts sales
forecasts.

EKEY ACHIEVEMENTS:

¢ Recognized with Presidents Club Award (2004, 2005, 2011) and Salesforee com Champion (zo14)

% Awarded New Business Office of the Year (2008, 2010)

%+ Authorized Google AdWords re-seller

% Developed business plan and launch for new market in Brevard and Indian River Counties (2006)

GENERAL SALRS MANAGER
2003 - 2003
Verizon Information Services

vandedleadershlp for G5+ staff members in this General Sales M: ition. Su administration, account
executives, telephone sales representatives, support manager, and auagerm pomm managemmdanaged $60M in print and
online revenue from Verizon Superpages and Superpages.com. Developed market plans for strategic territories throughout
Natthern N] ensuring sales force was equipped with aaining, marketing, and resources. In addition, maintained
relationships with Verizon's internal customers and negotiated sales contracts local Communications Workers of
America
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EEY ACHIFVEMENTS:

% Incressed reveoue by $110K+ over 6-month period (200a)
< Pmmoted 8 sales representatives and guided Account Exeeutive/District Sales Manager to earning
Distinguished Management Award for Northern NJ Region (10012)

DISTRICT SALES MANAGER

1000 - 32002

Verizon Information Services

Spearheaded Disirict of to Account Executives and 10 Sales Representatives for 6 months with focus on increasing
customer and revenue base selling new business and serving existing clientele Worked directly with sales team to
train, coach, and develop sabes and customer service skills. Managed canvasses on timely basis ensuring revenue was
serviced with low claim pemm addition, provided bi-weekly team performance o Executive Director and
completed sales performance e jions.

KEY ACHIEVEMENTS:

¥ Increased sales revenue by 13.8% over 18-month period

Grew clectronic product sales by 855% ($478K annually)

Recognized with Distnguished Management Award (Washington D.C. Region, 2001)

Eamned President’s Club 2 consecutive years (2000, zom)

Awarded Top Performer for online sales and Top Five in sales, out of 70 mansgersftrainers {2001)

LB -2 -]

ACCOUNT EXECUTIVE
1998 - 2000
Bell Atlantic

Served as Account Executive developing long-term relationships and serving coorent chientele to drive sales and
reinforce brand messaging. Developed business to business owners enriching revenue flow use of ROI,
marketing tools, and custormer relationship building. Additionally, managed canvasses and received zero claims.

KEY ACHIEVEMENTS:
% Maintained highest increased revenue on existing dients (17.%) and runner-up for new business sales
% Achieved Top Performing Account Executive for Washington D.C. canvass with 209% growth

MAREETING REPRESENTATIVE
1996 - 1098
Kohler Co.

EDUCATION

BACHELOR OF SCIENCE - Hotel/ Restaurant Management & Business Management
Indiana University of Pennsylvania: Indiana, PA
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Marcelo Touceda

[}

00

U

E-Mail: marcelo. touceda@outfrontmedia.com: (786) 301-4204
Miami, FL 33029

REGIONAL OPERATIONS DIRECTOR

TECHNICAL SOLUTIONS 1% RESULTS-ORIENTED % CUSTOMER SERVICE

SUMMARY OF QUALIFICATIONS:
20+ years of experience in the outdoor advertising industry covering diverse media: bus shelters
franchises, big formats murals, billboards, etc
Ambitious, self-motivated operations director eager to progress within the field.
Bilingual in English and Spanish with experience interacting with clients and corporate offices.

Organized, multi-task oriented, able to effectively prioritize assignments with consistent record of
exceeding personal and corporate objectives.

Oriented towards maximizing resources and operations teams. Proficient in MS Excel, MS Word, MS
PowerPoint and Internet search engines.

Key CONTRIBUTIONS/ACCOMPLISHMENTS:

Formalized and/or implemented processes: Created process to expedite client campaigns and avoid
posting errors.

Increased maintenance programs to improve company inventory

Coordinated team building exercises to improve interdepartmental relationships

Collaborated on agency web development creating content, helped in creating employee handbook
and new hire documentation such as application forms and company policies.

PROFESSIONAL EXPERIENCE

OUTFRONT Media April 2007-present
Regional Operations Director

s Responsible for Florida region operations, supervise and direct company operations thought 5
offices in the area.

Reviews and evaluates operations managers’ performance.

Develops operations budgets.

Develops new projects cost and construction chronograms.

Develops and executes safety programs in conjunction with corporate office to ensure federal

State and Local rules are followed.
Collaborate with departments and Compliance Specialist in coordinating department training and

procedures

Street Furniture Advertising April 2002-April 2007
VP of Operations

= Direct company Florida operations, direct crews on new installations projects, maintenance and
posting schedules.

= Responsible for company franchise relationship with local governments.

®m  Develop bus shelter program design and construction
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Publicidad Sarmiento Qctober 1999 — April 2002
Operations Manager

= Direct company Buenos Aires operations, direct crews on new installations projects, maintenance
and posting schedules.

®  Responsible for company franchise relationship with local governments,

®  Develop bus shelter program design and construction

EDUCATION/TRAINING

FIU — Miami, FL MEM, Master in Engineering Management
National Technological University — Buenos Aires, Argentina Certified Mechanical Engineer
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ABBREVIATED ORG CHART

Liz Caprio

SVP, Florida Region

Chris Ashley

Real Estate &
Government Affairs
Director, Florida Region

Pablo Cremaschi Marcelo Touceda

GM, South Florida Operations Director,

Florida Region

Mark Bonanni § Eric Arbesu Jeff Legg

Local Sales Manager, Operations Manager, Real Estate
South Florida South Florida Representative

Real Estate
Representative
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OUTFRONT desires a true partnership with the City of Miramar where we not
only design, construct and install new “State of the Art” digital billboards but
make the structure that is holding them up to current building and wind load
standards equal to Miramar’s motto of “Beauty and Progress”. Therefore we
will build the structures with a decorative “brushed aluminum” to appear as
stainless steel and hide the inside of the sign much like the design used in the
Miami Design District Digital Billboard sign shown above as “Design Queen”
and in the below pictures and detailed drawings.

Overall approach

mfraunucme-ma .
'unmsmmm.e xm.
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Cladding at point of the “vee” hides interior section of billboard and helps to
: prevent birds from nesting within the sign.
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Drawings of decorative pole/apron cover. OUTFRONT is willing to adjust or
create other decorative covers as the City sees fit in an effort to promote
“Beauty and Progress”.

RFP No. 19-12-11
Billboard Advertising
OUTFRONT Media
Page 43 of 99



OUTFRONT/

In addition to the design of the structure we want to ensure the digital
billboard is NEVER too bright for conditions. Therefore as part of our proposal
we will abide by the following lighting regulations.

Messages on digital billboards shall not operate at a brightness level of
more than .3 foot candles above ambient light, as measured using a foot
candle meter at a distance of 250 feet for 14’ x 48’ digital billboards

Each digital billboard display shall have a light sensing device that will
adjust the brightness of the billboard display as ambient light conditions
change.

Background to support the regulations:

The recommended criteria follows the lighting standards established by the
lluminating Engineering Society of North America (IESNA)

The measurement distances were selected based on the average minimum
viewing of any digital billboard.

Enforcement: Standards can be easily enforced as follows:

1. At least 30 minutes past sunset, use a foot-candle meter* to record the ambient
light reading for the area. This is done while the digital billboard is off or
displaying all black copy.

2. The reading should be taken with the meter aim directly at the digital sign at
the appropriate pre-set distance.

3. Turn on the digital display to full white copy and take another reading.

4. If the difference between the readings is 0.3 foot-candles or less, the
brightness is properly adjusted.

These lighting standards will drop the night time brightness of the sign to
approximately 4% to 15% of its capable output. The light output spread is due to
the variation in the ambient lighting level of each location.

The daytime brightness will operate near maximum output (7,500 nits), which is
required to overcome full sunlight

*OUTFRONT would be happy to purchase at least FOUR (4) foot-candle
meters for the City of Miramar to be able to test the digital billboards for
compliance at any time.
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In addition to the lighting regulations above OUTFRONT would agree to the
Public Service Program described below:

OUTFRONT (OUT) makes the Digital Display available for the dissemination of public
service information as in the following manner:

0,

(i0)

(i)

(iv)

v)

during times of declared weather emergencies affecting the City, OUT will
make the Digital Display available for the sole and limited purpose of
communicating emergency information to the City’s citizens and the
travelling public, in accordance with the terms and conditions of the
emergency alert notification program (the attached “Emergency
Notification Program”) adopted by the Florida Qutdoor Advertising
Association (FOAA) and the Florida Division of Emergency Management
(FDEM)

QUT will make the Digital Display available for the display of “amber alerts”
issued by the Florida Department of Law Enforcement (“FDLE"), when it is
determined, pursuant to guidelines and procedures already in place
between the FDLE and the outdoor advertising industry to identify
appropriate situations, duration and sign locations, that display of the
“amber afert” on the Digital Display would provide information to the
travelling public that could be instrumental in assisting authorities in
resolving an abduction; and

QUT cooperates with the Federal Bureau of Investigation (FBI) to deliver
important messaging in certain critical situations. The FBI Digital Biltboard
Alert Network (DBAN) was created to allow the FB/ to notify digital
billboard operators when a wanted suspect is believed to be in a certain
geographic area. The DBAN alfows the FBI to upload photos and case
information that is automatically entered into pre-approved FBI digital
billboard templates and distributed to OOH companies. During most DBAN
messaging pericds, a ‘9" slot” is inserted in the normal advertising rotation
to provide the FBI fugitive message; and

During unsold periods, QUT provides digital advertising space at no cost to
qualifying local non-profit organizations ("NPQ”"). To qualify, the NPO must
be non-political, non-religious, and have a 50I1c (3) non-profit structure.
During unsold periods, OUT provides digital advertising space at no cost to
the City of Miramar at no cost to promote City messaging, events or other
City sponsored/related activities. Notwithstanding our commercial
advertisers, OFM will ensure (by use of a “9" slot” if necessary) that at for
least 10% of the year, space is made available for City of Miramar messages.
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NEW LOCATION PER SECTION 3-3 OF RFP aka “Location #4”

QUTFRONT has determined there are FOUR (4) properties owned by the
City of Miramar that would be suitable for digital billboards. To clarify, there
are the three properties discussed in the RFP and an additional property
detailed below:

Site Address E/S |-75 S/O Pembroke Road - Folio # 5140 22 01 0070
Miramar Future Land Use Zoning - Industrial
Miramar Current Zoning - PID

QOUTFRONT proposes a single face 14'x48’ digital biliboard facing south

for Northbound |-75 traffic

Folio Number: 514022010070

0 CITY OF MIRAMAR ATTH
7 CITY CLERK

Situs Address: |-75 MIRAMAR FL 33027

EVERGLADES SUGAR &
CO 2-39D 22-51-40 POR
TRACTS 41 THRU 45D

Legal: AS:COMM AT W1/4 COR |
22 E 1223.18,5 50 TO PO
1199545 90, W 1236.91
97.46 TO POB

Miltage Code: 2713
Use Code: 94
Land Vaiue: $ 55,980
Building Value: 0
Other Value: 0
Total Value: $ 55,980
SOH Capped Value: $ 55,980
Homestead Exempt. ¢
Amt:
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As for the other 3 City locations, OUTFRONT would seek to place a total of
FOUR (4) structures on those properties with eight (8) digital faces as broken
down below:

Location #1 - 15200 SW 29" Street (I-75 3-million gallon storage tank)
One (1) structure with a south face for northbound |-75 traffic and a north
face for southbound 1-75 traffic anywhere on the property abutting 1-75 but
setback 20’ allowing for the 15’ utility easement. The south east corner of the

property is preferred. Both faces will be 14'x48'. Access would be
accomplished by the gated entrance. Any disturbance off the paved road
would be corrected back to original condition except for the foundation of
the billboard.

ONE STUCT URE ANYWHERE
ALONG THIS AREA
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Location #2 - 4100 S Flamingo Road (West Water Treatment Plant)
TWO (2) Structures with FOUR (4) digital faces. - LOCATION 2A

Location 2a would be on the southeast corner of the property as shown
below 250’ from the residential ot line to the east. Access would be
accomplished by clearing a road through the vegetation to the location. If
there is any wetland we can utilize large airplane/crane mats that we own
from our previous wetland builds to mitigate the need to put down fill. Using
this approach we will disturb the land as little as possible.

access using crane
mats to avoid fill

- :
o

50’ FROM RESIDENTIAL
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Location #2 - 4100 S Flamingo Road (West Water Treatment Plant)
TWO (2) Structures with FOUR (4) digital faces. - LOCATION 2B

Location 2b would be on towards the NE corner of the property as shown
below 250’ from the residential lot line to the north. Per 479 distance must
be 1500’ from 2a measured along ROW. Access would be accomplished by
coming off Snake Creek and then heading back east before south to avoid the
wetland mitigation. If there is any wetland we can utilize large airplane/crane
mats that we own from our previous wetland builds to mitigate the need to
put down fill. Using this approach we will disturb the land as little as possible.
The sign head (in the air) may hangover the wetland area but the pole would
avoid the area.

Fi

250' from res lot

ACCESS TO AVOID WETLAND
MITIGATION

1500 from tion 2a
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Location #3 - Miramar Parkway & 1-75 (Home Depot Frontage)

Location 3 would be on towards the center of the parcel and there is no
residential in the immediate area. We feel we could access and build within
the lot off Miramar Parkway. However, we do have a vegetation concern
about the tall palm tree to the west and the vegetation to the east growing
into the face as FL§479 would only allow this structure to be a max of 45’ in
height. A 14'x48’ LED face may be too big for the parcel when considering
setbacks so we also contemplated a 10°6x36 without much concern for a
change in our projected rates/revenues detailed later in the proposal.

ACCESS OFF

PARKWAY
. o J

TLI IR Wer O
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Approach to Goals and Deadiines:

Over the last 24 months, the OUTFRONT team above has developed/built
seventeen new billboard faces around South Florida with eleven of them
(64%) being LED changeable message. No other competitor can boast that
production level in the entire Florida region. We have the capital, the
knowledge, the contractors, the specialists, and the digital billboard inventory
to be able to meet all requirements and deadlines described in the RFP.

We have had our request for capital and proposed rental approved at the
highest levels of the company and will be able to enter into an agreement
with the City within 60 days’ notice of the approval to lease the property. We
have no problem obtaining all permits, approvais or any other requirement
necessary to use the properties. As soon as we get notice of the award we will
contact our team to begin drafting site plans, pre-built surveys, geotechnical
reports, sighed/sealed drawings and all other documents required to apply
for sign permits prior to the execution of the agreement at our costs and risk
to ensure we meet the deadline of dropping permits 10 days after lease
execution. We can complete construction and installation and have the
billboard fully operational within 30 days of notice of commencement and
receipt of local and state permits.

As you will see from our references in the next tab we always deliver on our
proposals and have never defaulted on a municipal contract through the
hundreds of management and development agreements we have throughout
the country.
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REFERENCE QUESTIONNAIRE (Tab 4)
Reference For (Proposer's Name): £ th?AShl 3y \0 WTQV\}

Agency Giving Reforence: Cohm@mmmmhﬂh@r‘

Contact Person Name:

Address: 5‘3 o)
Telephone: SU I - 4’—} l" 02- D-

E-Mail: jlﬂj&ﬂfﬂhﬂh@iﬂhﬂﬂ DM 4 al. (0

Provide a reference for the above named firm by indicating below the level of satisfaction

(Satisfactory or Unsatisfactory) with services provided to your agency. If a question should nol
apply, please indicate that the question is not applicable by writing ("N/A") for that question.

QUESTION Satisfactory | Unsatisfactory
What was your experience with the firm's ability ><l
1 with the firms construction of billboards?

How would you rate the maintenance of billboard
2 | locations managed by the fim?

How would you rate the accessibility and
3 | responslveness of the firm's staff?

How would rate the company’s ability to market
4 _ | billboard sites and generate revenue?

What would be your overall rating for the
5 company? ,20
AJ
()
Satistactory

NO/
Unsatisfactory

$§ %ch_, %vsc

f frosrdend

Signature Title
FAILURE TO COMPLETE AND RETURN THIS FORM MAY
DEEM YOUR PROPOSAL “NON-RESPONSIVE.”

Would your agency use this firm to provide
6 | services again? (Circle One)

RFP No. 19-12-11
Billboard Advertising
OUTFRONT Media
Page 52 of 99



OUTFRONT/

REFERENCE QUESTIONNAIRE (Tab 4)
Reference For {Proposer's Name): _Oyj' 'FYCn +- F‘rleo‘;?‘c‘.’_ L / Cheis Ash/er
Agency Giving Reference: &A—. Leaa ‘;, 14? S Te ""S ¢ L—""-"(
Contact Person Name: L adr %fg-:’_—'\/- lLeg 3 y Gf)
Address;_ 2 B3 -T2 W weod, FL. 3302 (
Telephone: 9 S ’{'— 2%5-9200
E-Mall Zﬂ.fn’i@ fzf" Lr_’5 S . CovA
Provide a reference for the above named firm by indicating below the level of satisfaction

(Satisfactory or Unsatisfactory) with services provided to your agency. If a question should not
apply, please indicate that the question is not applicable by writing (“N/A”) for that question.

QUESTION Satisfactory | Unsatisfacto
What was your experience with the fim's abllity "
1 with the firms construction of billboards?

How would you rate the maintenance of billboard
2 | locations managed by the firm?

How would you rate the accessibility and
3 responsiveness of the fim's staff?

‘/
v
How would rate the company’s ability to market v
7

4 billboard sites and generate revenue?

What would be your overall rating for the
5 company?

‘&‘_
Would your agency use this firm to provide ( YESR NO/
6 | services again? (Circle One) Sa ry | Unsatisfactory

O

T DusStheEsSS

T

Additional Comme‘?ts:
Stwel. 1948

_M/Ta 1S

l/\a,S

Genere. | Prurtne

Title

FAJLURE TO COMPLETE AND RETURN THIS FORM MAY
DEEM YOUR PROPOSAL “NON-RESPONSIVE."
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REFERENCE QUESTIONNAIRE (Tab 4)

Reference For (Proposer's Name): é ;&uf {2@4
Agency Giving Reference: [HIN’—M ()g ;9 ﬂ& of @mﬁ @#

Contact Person Name: .baw Ma\
Address: [Hl NW F[@;I-J‘-f.’ J¥ J20m
Telephone:__305-375- 4742

E-Mait: __ Datis, MeePugom@ mudg.a.ﬁ

Provide a reference for the above named firm by indicating below the level of satisfaction
(Satisfactory or Unsatisfactory) with services provided to your agency. If a question should not
apply, please indicate that the question is not applicable by writing (“N/A") for that question.

QUESTION Satisfactory | Unsatisfactory
What was your experience with the firm's ability
1 with the firms construction of billboards? \/

How would you rate the maintenance of billboard
2 locations managed by the fin?

How would you rate the accessibility and

3 respongiveness of the fimn's staff? v
/
v’

How would rate the company’s ability to market
4 bilboard sites and generate revenue?

What would be your overall rating for the

5 company?
Would your agency use this firm to provide NO/
6 services again? (Circle One) tisfactory | Unsatisfactory

Additional Comments:

Signature Title

FAILURE TO COMPLETE AND RETURN THIS FORM MAY
DEEM YOUR PROPGSAL “NON-RESPONSIVE.”
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REFERENCE QUESTIONNAIRE (Tab 4)

Reference For (Proposer's Name): Outfront Media

Agency Giving Reference: Browa

Contact Person Name:_Leo Treggi

Address: 2200 SW 45th Street, Suite 101, Dania Beach, FL, 33312,

Telephone:_{954) 359-2368

E-Mail: _ltreggi@broward.org

Provide a reference for the above named firm by indicating below the level of satisfaction
(Satisfactory or Unsatisfactory) with services provided to your agency. if a question should not
apply, please indicate that the question is not applicable by writing ("N/A") for that question.

QUESTION Satisfactory | Unsatisfactory
What was your experience with the firm's ability ‘/
1 with the firms construction of billboards?
How would you rate the maintenance of billboard \/
2 | locations managed by the firm?
How would you rate the accessibility and ‘/
3 responsiveness of the firm's staff?
How would rate the company’s ability to market ‘/
4 billboard sites and generate revenue?
What would be your overall rating for the ‘/
5 company?
Would your agency use this firm to provide NO/
6 services again? (Circle One) Satisfactory | Unsatisfactory
Additional Comments:
Pl e
w Aviation Business Manager
Signature Title

FAILURE TO COMPLETE AND RETURN THIS FORM MAY
DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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REFERENCE QUESTIONNAIRE (Tab 4)
Reference For (Proposer's Name): @(m’ [’ rOﬂ‘]’ 50!1 6

Agency Giving Reference: C [ 0‘p MWW\:

Contact Person Name: /‘44& gmy‘y\,s ’
waaos Y SN 3vd_Kye 38 v [ (L 33/30

Telephone: 305 -4]L “/L/7]

E-Mail: M[gw-ns@ Mig mi%ml‘ com

Provide a reference for the above named firm by indicating below the level of satisfaction
(Satisfactory or Unsatisfactory) with services provided to your agency. If a quastion should not
apply, please indicate that the question is not applicable by writing ("N/A") for that question.

QUESTION Satisfactory | Unsatisfactory
What was your experlence with the firm's ability
1 with the firms construction of billboards?

How would you rate the maintenance of billboard
2 __| locations managed by the firm? p

How would you rate the accessibility and
3 responsiveness of the firm's staff?

How would rate the company’s ability to market ../
Vi

N

4 billboard sites and generate revenue?
What wouid be your overall rating for the

5 company? —\
Would your agency use this firm to provide ! YES/ 2 NO/
8 services again? (Circle One) ory | Unsatisfactory

Addtionat Commants:_They did an exeelleat ok with Hhe diotn]
hY h:& aj the ' James . @m‘ﬂ.k""&ﬂ"ﬂf‘ S
%/ %r}_;\ gl Lense  Manase

. J
Signature Title
FAILURE TO COMPLETE AND RETURN THIS FORM MAY
DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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PROPOSER INFORMATION FORM (Tab 10a)

All information supplied in connection with this form is subject to review and
verification. Any and all determinations conceming this information will be used to
determine eligibility for participation in the award. Inaccurate or incomplete answers may
result in your Proposal being deemed “Non-Responsive.”

{1)  How many years has your organization been in business under your present
business name?
4 years since name change; have operated for over 70 years

(2)  State of Florida occupational license type and number: FDOT License # 51208

(3)  County {state county} Business Tax Receipt type and number; 15B-17-00001132

(4)  City of Miramar Business Tax Receipt type and number; N/A

(A CITY OF MIRAMAR BUSINESS TAX RECEIPT MAY NOT BE
NECESSARY IF THE BUSINESS IS NOT LOCATED WITHIN THE CITY
OF MIRAMAR)

PROPOSERS MUST INCLUDE A COPY OF EACH LICENSE LISTED WITH
PROPOSAL

(5)  Describe experience providing Services and or commodities for similar
(government) organizations:

As detailed in our submission, OUTFRONT Media has formed parinerships

with the City of Miami, Miami-Dade County, Broward County, and FDOT, as

well as countless other agencies around the country, to develop great billboard

" assets that generate significant revenue for each agency.

(6) Have you ever had a contract teminated (either as a prime contractor or
subcontractor) for failure to comply, breach, or default?

yes Never defaulted a municiple contract pg

(IF YES, PLEASE ENCLOSE A DETAILED EXPLANATION ON SEPARATE SHEET)
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BROWARD COUNTY LOCAL BUSINESS TAX RECEIPT

115 8. Andrews Ave., Rm. A-100, Ft. Lauderdale, FL 33301-1895 - 954-831-4000
VALID OCTOBER 41,2018 THROUGH SEPTEMBER 30,2019

DBA.: Recaipt #:376-2716
* GUTFRONT MEDIA LLC pt *ADVERTISING/MARKETING
Business Name: Business Type: ppvertrsIng)

Ovwmor Name: CUTFRONT MEDIA LLC Business Opened:08/21/2007

Business Location: 2640 NW 17 LN State/County/Cert/Reg:
POMPANG BEACH Exemption Code:
Busineas Phone: 954-971-2998
Rooms Soxts Empioyess Machines Professiornals
For Vending Businass Only
Number of Machines: Vanding Type:
Tax Amount Tranafer Fes NSF Fee Penalty Prior Years Collection Cost Total Paid
45.00 0.00 3.00 0.00 0.00 0.00 45.00

THIS RECEIPT MUST BE POSTED CONSPICUOUSLY IN YOUR PLACE OF BUSINESS

THIS BECOMES A TAX RECEIPT This tax is levied for the privilege of doing business within Browerd County and is

non-regulatory in nature. You must meet all County and/or Municipality planning

WHEN VALIDATED and zoning requiraments. This Business Tax Receipt must be transferred when
the business is sold, business name has changed or you have moved the
business location. This receipt does not indicate that the business is legal or that
itis in compliance with State or focal laws and reguiations

Mailing Address:

QUTFRONT MEDIA LLC
2640 NW 17 LN
POMPANO BEACH, FL

Raceipt #15B-17-00001132

Pald 09/24/2018 45.00
33084

2018 - 2019
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FINANCIAL STABILITY

OUTFRONT has been able to maintain the largest share of the outdoor
advertising media budgets of clients including Apple, Verizon, Geico, and
Warner Brothers due to the size, strength, and quality of our portfolio, and
the expertise of our industry-leading sales team $5 billion enterprise value
with $450 million in cash flow and low debt leverage.

OQUTFRONT has all of the financial resources required to fully support all
aspects of its commitments to the City of Miramar for this contract, including
the minimum annual guarantee (“MAG”) and capital expenditures.

QUTFRONT’s robust balance sheet and positive cash flows are driven by its
2,200 employees, who are laser-focused on delivering the very best
advertising and media solutions to advertisers nationwide, Our 2017 audited
financial statements are available on our website at
(http.//investor.outfrontmedia.com/ who-we-are/investor-re-
lations/financial-reports/default. aspx).

These statements present our financial condition for the past two years and
our results of operations and cash flows for the past three years.

Our revenues over the past three years are as follows:
2015: $1.5 billion
2016: $1.4 billion
2017: $1.5 billion

Per the RFP we have provided a recent Dunn and Bradstreet report but found
the information incomplete and inaccurate. For example the D&B report only
shows our revenues as $71m when they are actually greater than $1.5b! We
are working with D&B to correct this but it was not complete before the due
date of this RFP. Therefore we have also provided a Moody’s Credit opinion
which we feel more accurately describes our finances. Both of these
documents are provided in Tab #2.
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Exceptions and Deviations Form (Tab 10g)
Contract Terms and Conditions Exceptién

Proposers must identify clause by number and name and specify Exception.
Exceptions must be fully explained using a chart in the form of the chart set forth
on the bottom portion of this page. The City reserves the right to reject any Proposal
for noncompliance with one (1) or more of the requirements.

CLAUSE CLAUSE TITLE EXCEPTION
NUMBER
SEE BELOW PER ADDENDUM 1 - USING SPACE BELOW TO WRITE OUT

SECTION 2-3 (12) - LEASE TERMS AND CONDITIONS - SURRENDER BILLBOARD STRUCTURES TO CITY

This clause was previously deleted by an addendum but OUTFRONT would reinstate it so that at the expiration of the lease
agreeement or earier termination OUT shall, without any compensation, surrender the billboard structures

{ but not digital faces) on the properties to the City and the City shall own the billboard structures. In the event of a termination
of the'lease agreement due to default by the City, QUT would have the right to remove all improvements,

SECTION 2-3 (10) - LEASE TERMS AND CONDITIONS - NO NOTICE REQUIRED
OUTFRONT requires no notice if the City intends to access the property

SECTION 3-3 - PROJECT BACKGROUND AND LOCATONS - NEW LOCATION PROPOSAL
Per the attached proposal, we have added an additional City location

SECTION 3-4 (3(ii)) - SCOPE OF SERVICES
OUTFRONT can agree to provide MONTHLY reporis to the City of revenues collected upon request instead of Quarterly

«

~Prepoerd Signature

FAILURE TO SUBMIT ALL INFORMATION RESPONSIVE TO THIS FORN
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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$100K ANNUAL NATIONAL MEDIA CREDIT

In addition to the financial proposal detailed in tab 8, OUTFRONT Media is
excited to offer the City of Miramar $100,000 in annual media credit which
can be used on our digital signage around the US. The City can promote
whatever message they prefer to attract tourism, business, or general
awareness of the beauty and progress that Miramar offers to residents,
tourists, and businesses. Please see the map below for an overview of our
markets where these credits could be utilized for advertising Miramar.
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SHARED USE PROGRAM

OUTFRONT Media desires a true partnership with the City of Miramar to
promote “Beauty and Progress” Therefore, in addition to the substantial
financial offer QUTFRONT is proud to offer advertising to the City on all faces
associated with this RFP on a space available basis! To clarify, when there is
space on a digital face that is unsold to advertisers OUTFRONT will produce
and install a message from the City of Miramar to the travelling public.
QUTFRONT can assist in the inception/design of this message by assisting the
City with our award winning in-house design team. OUTFRONT will ensure the
design of the message, the production of the ad and the digital posting are of
the highest quality and generate significant additional value to the City of
Miramar! We estimate the digitals to run at an average of around 70%
occupancy so we expect to always have time for any City sponsored message
or event. In the rare case that the digitals are sold out we would be willing to
offer a “9t" flip” to ensure that the City’s request is able to be accommodated.

In addition to shared use of faces on City owned property, OUTFRONT can
offer something to the Citizens of Miramar and the community. OUTFRONT is
the South Florida leader in providing local non-profits with space available
advertising through our PSA program throughout the market. We've posted
PSA for worthy non-profits totaling projected values over $Im since the
program’s inception in 2016. We've attached just a few testimonials from
Broward centric charities that testify about the benefit and value they’ve
received from partnering with OUTFRONT. We'd be happy to continue this
tradition and benefit to any charities the City requests us to post or that apply
through our PSA program application which is also attached within this tab.
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HANDY
DG Athacd Heqlscied

Dicacken faged Vouth
pecpi Gt Juge 9, 2016
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: Chris Ashley

=4 OUTFRONT Media
e 2640 NW 17% Lane
oty Pompano Beach, FL 33054
‘,,,‘,;p'-?_‘%*“ Dear Chris:
Tomctors
St Mouk . R NPV Thank you for joining the Prom Night Presented by Next Gen 4 HANDY as a media partner

hpd and donating $5,000 of billboard space. We are so appreciative of the opportunity to increase
ﬂ;’:’.""’" awareness about our event, and nltimately, our mission.
ey
i Consufionts, b Helping Abused Neglected Disadvantaged Youth (HANDY) programs focus on education
h?mma& youth development, and self-sufficiency. Our mission is to embrace, edocate and empower
B&Eihm vulnerable youth to become engaged, productive adults.
Rk B, CFA For 31 years, HANDY bas provided hope, enconragement and inspiration to at-risk youth
% across Broward County. In the past year alone, our educational outreach has impacted over

1,300 youth.

g Our group of young professionals, Next Gen 4 Handy, introduced Prom Night this year to the

e community. This fandraising effort attracted more than 300 HANDY supporters and brought

- - in over $60,000 which will directly benefit Broward County’'s vulnerable youth. We believe

Chief Exeaive Officer that our partnership with you contributed to the snccess of this event in a big way. and we
Coueil would like to express our gratitude. We look forward to partnening with yon again in the foinre.

Boan! Clair

=

Cllomhed

Szt Bt

Tt
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Garar e,

= Evan J. Goldman Esq.

5 Pl (1400-2001] Chaef Execotive Officer

Ko 2

EMBRACE w» EDUCATE v EMPOWER
LifEan S. Wells Center * 501 NE 8 Street * Fort Lauderdale. FL. 33304 + 954.522.2011 « Fax 954.522 2952
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o «Jubilee Center
L of South Broward

April 67, 2016

Chris Ashley

OUTFRONT Media

2640 NW 17th Lane
Pompano Beach, FL 33064

Dear Chris,

On behalf of the Jubilee Center and the people we serve, we thank OUTFRONT Media for donating
hillboard space to help us promote our Annual Gala event and our Walk 2 Stop Hunger. OUTFRONT’s
donation helped us raise much needed funds to allow us to continue to provide for those in need in our
community.

The Jubilee Center of South Broward is a small non-profit agency with a big impact. The Jubilee Center
has been providing free social services in South Broward for over 25 years. With the support of our
donors, we serve individuals and families through various programs, including our Soup Kitchen, Faod
Pantry, hygiene kits, clothing, mail services, food stamp applications, and information and referrals to
other agencies throughout the County. However, we could not manage all that we do for the
community without the significant support of our volunteers and donors.

As a small agency, we simply do not have the funds available for advertising. Having OUTFRONT supply
the Jubilee Center with billboard space was an immense benefit to our agency. In fact, with the support
of OUTFRONT'S advertising, | am happy to report that we had our most successful Gala event AND our
most successful Walk 2 Stop Hunger event yet, and for that we are incredibly grateful.

Thank you again far your generous support of the Jubilee Center of South Broward. | look forward to
continuing to work with OUTFRONT Media in the future.

Sincerely,

R oy

na Vasquez
ecutive Director

The Jubilee Center of South Broward has been a fifeline for the homeless ond economically disadvantaged for over
25 years. Its mission is to "provide emergency resources and relief from hunger and despair.” in 2015, donor ond
volunteer support ollfowed Jubilee Center of South Broward to serve over 30,000 hot, nutritious meals and to
distribute over 4400 packages o] to families and individuals in need.

Contributions are tax-deductible under IRS Code Section S01(¢ §3). A copy of tha official registration and fi ial b tlan may be
obtained from the Florida Division of Consutmer Services by calling 1-800-435-7352. Registration doas not imply endorsement, approval or
recommendation by the state.

Jubilee Center of South Broward, inc., 2020 Scott Street, Hollywood, FL 33020 Ph: 954 920- 0106
E-mail: info@jubileabroward.org wwwJubileeCenterBroward.orq
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Empowered Children Become Powerful Adults

FOUNDATION 8/15/18
warking tagather to keop kids safa
Chris Ashley

o OUTFRONT Media
petarOldbury. CEP 2640 NW 17" Lane
S Pomda . Pompano Beach, FL 33064
Fifth Third Privste Bank
Darid Rosenfield
Wior-Chatronan of the Boord
Viem Presicent, Pramch Camplay Dear Chl‘is,
Laadder
Charles Schranih
Jomsthan Salk On behalf of The KidSafe Foundation | want to thank you for your
o il daeid generous support of KidSafe's 9" Annual “Shine the Light” Gala on
Rvrard Speacer, PMP, MBA Saturday,_ March 9, 2018. We_are beyond apprecigtive of your support
i as a media pariner and donating over $6,000 of billboard space to
Carteas Systesns, LLE promote our event.
Stacy Adker, MA

Preciont, T Writng Shop nc. KidSafe Foundation provides lifesaving prevention education programs
e for students, parents, teachers and professionals in South Florida to
prevent child abuse, bullying and online exploitation. Since 2009

Dicrict Btrector KidSafe Foundation had educated over 55,000 children and trained

e e over 30,000 adults in sexual abuse prevention.

Matthow Rozeherg

Vice Prosident Operations R A ) R

s ab L s Unfortunately, one in four girls and one in six boys report sexual
Mg P exploitation before the age of eighteen. Childhood trauma, including
e i child sexual abuse, causes physical and emotional pain to the victims,
Real Ectazs Agant their families, and the community throughout their fifetime. A child who
Sy Ofe Reey suffers sexual abuse can face a powerless and unhealthy future of

Beth fohman, Markettieg Manger depression, alcohol and drug abuse, increased school dropout rates,

L. domestic viclence, teen pregnancy, or suicide. Prevention education
programs like KidSafe provides is our most powerful weapon against

Gregory Schiller, BSQ 3 2

i the epidemic of child sexual abuse.

Heidi Schaeffer, MD

ﬂg&f"mm;w KidSafe's impact is vast thanks to support from our community. We are

Ol extremely proud to acknowledge OUTFRONT Media as KidSafe

e Foundation’s media partner. We are confident that our partnership

mﬁﬂ"’: ; directly impacted our event as over 350 guesis were in attendance.

Ouasis Ortsnurcing

Ececutive Staff We look forward to partnering with you again in the future.
i B et Working together to keep KidSafe!
Cherte Bemjoaeph, LCSW Sally Berenzwegg, M.Ed, MA

Cafognder. Freewtive Advl COfwMer&ExewtweDlrector

561—715—1077
844 Caral Ridige Drive 241 | Caral Springs, FL 300%
wwrw kidsafsfoundalion or | (855) 844-SAFE
EjfSafs Formdrtiom i a 51(c charitabls e vader Flovids bror.
A COPY OF THE OFFICIAL REGISTRATION AND FINANCTAL INFORMA KOS AFE TIGN 5201067658 MAY BE CETAINED FROM THE DIVISION OF

COHEUAER SERVICES BY CALLENG TOLL FREF [-205-115-TX$2 WITHIN THE STATE OF FLORMA, REQISTRATION DOES NOT WL Y ENDORSEMENT, APPROVAL OR
RECOMAFNDATION BY THE STATE. Mumber CHA49LY
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Matn Office Broward County:
819 Northeast 26th Street

Fort Lauderdale, FL. 33305
Tel: 954-390-7654

Fax: 954-567-5638

Palm Beach County:

1301 N. Congress Avenue, #310
Boynton Beach, FL 33426

Tel: (561) 272-0204

Fax: (561) 752-0865

www.kidinc.org

Board of Directors

Mark Dhoogs, President/CEOQ
Robert G. Schemel, Chair
Adan Tinter, Past Chair
Shannon Gilbert, Vice-Chair
Eris Sandler, Vice-Chair
Kimberty Cagiano, At-large
Elliot Borkson

Brent Buns

Cathy Danielle

Alain Forget

Edward P, Hirschberg
Mike Levin

Jeff Lowe

Paul Martine

Leslay Mitchell Jones

Maj. Nathaniel Osgood
Steve Palmer

Susan Redfern

Hon. Nan Rich

Mike Sips

Jennifer Thomas
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May 19, 2017

Chris Ashley

OUTFRONT Media

2640 NW 17% Lane
Pompano Beach, FL 33064

Dear Chris,

On behalf of our CEO, Mark Dhooge, the dedicated KID employees, and most
importantly, the children and families we serve, we humbly thank QUTFRONT
Media for joining the 10" Annual Duck Fest Derby as our media partner. By
donating 55,000 of billboard space and offering your support and expertise,
we were able to increase awareness and funds to carry out our mission to
prevent child abuse, preserve the family, and treat children who have been
abandoned, abused, and/or neglected.

Since its inception, the KID Duck Fest Derby has been enjoyed by thousands of
children and familfes in South Florida. This year was no exception. We
themed the event like a 10" birthday party for our duck mascot, Splash,
offered free activities, games, and the largest rubber duck race to date.

With the help of our sponsors, underwriters, and supporters, we sold over
24,000 ducks and raised over $240,000 to benefit the 11,000+ children and
families of KID.

We were especially proud to acknowledge OUTFRONT Media as our Duck Fest
Media Partner. We are confident that this partnership directly impacted our
bottom line and we are grateful for the generous support.

Thank you for your kind offering and commitment to KID. We hope to
continue to reach new heights with you on our side.

Sincerely,

Amy Evans
Assistant Director of Advancement
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; Mothers Against Drunk Driving 1655 N. Commerce Parkway 877.MADD HELP victim suppart
A madd Florida State Office Suke 302 B77.ASK.MADD
madd.arg Weston, FL 333256

March 23, 2017

Chris Ashley

OUTFRONT Media

2640 NW 17™ Lane
Pompano Beach, FL 33064

Dear Chris,

On behaif of the MADD staff, National Board Member and Walk Like MADD & MADD Dash Fort
Lauderdale 5k Chairperson Heather Geronernus, the many vicims we serve in Broward County, and
myself we thank OUTFRONT Media for joining the 7® Annual Walk Like MADD & MADD Dash Fort
Lauderdale 5k as one of our media partners. By donating over $20,000.00 of billboard space and offering
your provision and knowledge, we are able to raise awareness and reach those who may not be aware of
MADD the programs we have, and victim services we do in Broward County.

Since its inception, the Walk Like MADD & MADD Dash Fort Lauderdale 5k has been able to reach
thousands of people, victims and non-victims alike, as well as having raised over $1,000,000.00 that all
goes directly back into the Broward County community. This year will be no exception with a goal of raising
$275,000.00 with over 2,000 participants, we are gearing up for our best one yet!

We are so honcred and proud to be able to add OUTFRONT Media to our list of Media Sponsors
this year. We know the influence of this amazing donation is going to make our Walk Like MADD & MADD
Dash Fort Lauderdale Sk that much more impactful in every way possible and we are so grateful for the

generous support.

Once again we thank you and OUTFRONT Media for your commitment and support of MADD. We
hope that with this new partnership we are able to surpass our goal and that we will be able to continue
to support our community, its victims, as wel as raise awareness and spread MADD's messaging through

our programs.
Sincerely,

Or N
David J. Pinsker

Florida State Executive Director
Mothers Against Prunk Driving

1655 N. Commerce Parkway Suite 302
Weston, FL 33326
954 448 7880 ext 7253 direct
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FINANCIAL TERMS

We developed our plan for the signage on City of Miramar properties with the
following objectives in mind:

*  Maximizing revenues to the City

* Quality Installation and Maintenance

Keeping these objectives in mind, we developed a financial and installation
plan that generates guaranteed revenue to the City of Miramar upon
installation of the project and a large signing/upfront payment to
immediately create a significant impact to the City’s bottom line.

“THE VAST MAJORITY OF RENTAL WILL BE PAID
ON THE FRONT END SO THE CITY OF MIRAMAR
CAN COUNT ON THIS REVENUE, BUDGET FOR IT,
AND RECEIVE A HIGHER RATE OF RETURN WITH
CONFIDENCE AND CONSISTENCY.”

We feel that proposing a higher minimum annual guarantee allows the City
of Miramar the opportunity to know exactly how much rental will be paid
monthly in advance regardless of advertising sales. The percentage bonus
is just that, a bonus, since the vast majority of rental will be paid on the
front end so the City can budget and plan for the rental to be received
while ensuring they are a true partner in the signage program and will
never receive less than 35 cents of every dollar contracted to the signs. To
clarify, the City will receive the greater of the monthly rental payment or
35% of gross revenues, with no deductions taken, from the contracted
amounts advertisers agree to pay to showcase their companies on the
signs within the City.

Miramar can count on this monthly revenue, budget for it and the annual
increases to receive a higher rate of return with confidence and
consistency. These revenue payments are backed by one of the world'’s
largest OOH advertising companies.
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COMBINED MINIUMUM ANNUAL GURANTEE FOR ALL LOCATIONS

- 10 YEAR LEASE

FOUR (4) PARCELS / FIVE (5) STRUCTURES / NINE (9) FACES

- Proposed Annual Payment for Lease of City land(s) - $920k increasihg by 2%
annually payable in advance monthly installments of $76,666.67

- Proposed One-Time Signing Bonus - $1.05m ($1,050,000)

- Percentage of advertising revenue payable to City- Our offer is_the greater of
the monthly/annual rent vs THIRTY FIVE PERCENT (35%) of gross revenues.

To clarify the rental proposal we are offering $920k per year, $76,666.67 per
month, regardless of the advertising sales. At the end of the month we will
submit revenue reports to the City showing the gross advertising contracted to
the boards.

For example, if the monthly gross revenue on the 9 faces totaled $225k, 35% of
that amount would equal $78,750. Therefore, we would owe an additional
$2,083.33 that month to the City of Miramar since we would have paid the
monthly rental of $76,666.67 in advance, we would owe the “percent payment”
in arrears to equal the 35% of revenues or $78,750.

While the annual revenue will grow at 2% per year this 35% partnership ensures
the City is always paid more if we beat our advertising projections. We will take
NO DEDUCTIONS from the gross revenue contracted to the board. The gross
revenue will be paid off the contracted amount, not the collected amount as
collections of the contracts are our responsibility.

You are a true partner in the success of our signs while being able to budget and
plan for monies received regardless of the advertising sales, the best of both

worlds.
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COMBINED MINIUMUM ANNUAL GURANTEE FOR ALL LOCATIONS -

20 YEAR LEASE
FOUR (4) PARCELS / FIVE (5) STRUCTURES / NINE (9) FACES

- Proposed Annual Payment for Lease of City land(s) - $1.02m increasing by 2%
annually payable in advance monthly installments of $85,000.00

- Proposed One-Time Signing Bonus - $1.525m ($1,525,000)

- Percentage of advertising revenue payabie to City- Our offer is_the greater of
the monthly/annual rent vs THIRTY FIVE PERCENT (35%) of gross revenues.

To clarify the rental proposal we are offering $1.02m per year, $85,000.00 per
month, regardless of the advertising sales. At the end of the month we will
submit revenue reports to the City showing the gross advertising contracted to
the boards.

For example, if the monthly gross revenue on the 9 faces totaled $225k, 35% of
that amount would equal $78,750k. Therefore, we would not owe any additional
bonus payment as the monthly rent of $85,000.00 would exceed the 35%
“guarantee”. If the revenues rose above approximately $243k that month there
would be an additional payment due as described in the 10 year overview.

While the annual revenue will grow at 2% per year this 35% partnership ensures
the City is always paid more if we beat our advertising projections. We will take
NO DEDUCTIONS from the gross revenue contracted to our board. The gross
revenue will be paid off the contracted amount, not the collected amount as
collections of the contracts are our responsibility

Again, you are a true partner in the success of our signs will being able to
budget and plan for monies received regardless of the advertising sales, the best
of both worlds.
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REVISED PRICE PROPOSAL SHEET 2 (Tab 8)
COST OR PRICING DATA FOR PRICE PROPOSAL

Proposers shall submit {attached to this form) Cost or Pricing Data of sufficient detail to aflow
ihe evaluators to determine the reasonableness of the Price Proposal, reflecting Cost Realism,
including all imformation other than Cost and Pricing Data, and explaining how the lump sum figure was
defived.

a)  Costor Pricing Data shall mean all facts, that as of the date of submission of the
Proposal, prudent buyers and sellers would reasonably expect to affect price negotiations
significantly. Cost or Pricing Data are data that are factual, not judgmental, and are verifiable.
While they do not indicate the accuracy of the Proposer's judgment about estimated future
costs or projections, they do include the data forming the basis for that judgment. Cost or
Pricing Data are more than historical accounting data, they are all the facts that can be
reasonably expected to contribute to the soundness of estimates of future costs and to the
validity of determinations of costs already incurred. They also include such factors as: vendor
quotations; nonrecuming costs; information on changes in production or purchasing volume;
data supporting projections of business prospects and objective and related operations cost;
unitcost frends such as those associated with labor effidency; make-or-buy decisions;
estimated resources to attain business goails; and information on management decisions that
could have a significant beanng on costs.

b} “Cost Realism” shall mean that the costs in Proposer's Proposal: (1) are realistic for the
Services to be provided; (2) reflect a clear understanding of the requirements; and (3) are consistent
with the various elements of the Proposer's Proposal.

c) information other than Cost and Pricing Data shall mean any type of information that is
non-numeric that i necessary 1o detenmine price reasonableness or Cost Realism.

d) Price, as used in this Solicitation, shall mean cost plus any fee or profit applicable.
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REVISED PRICE PROPOSAL SHEET 2 (Tab 8) (CONT.)

Proposers must indicate a proposed payment to the City for the lease of the property to construct
to billboard, a one-time signing bonus and a percentage of the revenue eamed from advertising
on the billboard to be shared with the City. Proposers must indicate such proposed payments
based on a 10-year lease and a 20-year lease. The City shall choose, in its sole discretion,
whether to move forward with a 10-year lease or a 20- year lease, as in the best interests of the

City._(For the pur

percentage payable to the City).

e of calculation and award of points for the proposed total, the C
will use $1,000.000 as the total revenue generated to be multiplied by the pro

d

Location 1: 15200 SW 29" Street (I-75 -3-million-gallon storage tank)

DESCRIPTION

10 YEAR LEASE

20 YEAR LEASE

Proposed Annhual payment for
Lease of City land

TWENTY THOUSAND AND 00/100
($20,000.00) PER MONTH ,

or % PAYMENT, whichever is greater.
Monthly rent increases by 2% per year

TWENTY TWO THOUSAND FIVE HUNDRED
AND 007100 ($22,500.00) PER MONTH,

OR % PAYMENT, whichever is greater
Monthly rent increases by 2% per year

revenue payable to City

{monthly payment X 12)

FOUR HUNDRED AND FIFTY SIX HUNDRED SEVENTY FIVE
Proposed One-Time THOUSAND AND 00/100 THOUSAND AND 00/100
Signing/Upfront bonus ($450,000.00) ($675,000.00)

Monthly Rent OR THIRTY FIVE PERCENT (35%) Monthly Rent or THIRTY FIVE PERCENT (35%
Percentage of advemslng OF GROSS REVENUES (NO DEDUCTIONS), OF GROSS REVENUES {(NO DEDUCTIONS)

whichever is groater

whichever is greater

TOTAL

$240K PER YEAR (increasing by 2% annuslly)

$270k PER YEAR (increasing by 2% annually)
‘OR 35% OF GROSS REVENUES, whichever

OR 35% OF GROSS REVENUES,
whichever 13 greatel S0k sioni

fNCh [RAter + 3451

[_is greainr + $A75k signingupfront bonus |

Location 2: West Water Treatment Plant - 4100 S Flamingo Road (Possible site for 2

billboards)
*PROPOSER NOTE*THIS PROPOSAL IS FOR TWO (2) BILLBOARD STRUCTURES, FOUR (4) DIGITAL FACES.
DESCRIPTION 10 YEAR LEASE 20 YEAR LEASE
FOURTY THOUSAND AND 00/100 FOURTY FIVE THOUSAND AND 00/100
Propased Annual payment for (($40,000.00) PER MONTH , {$45,000.00) PER MONTH , or %

Lease of City land

or % PAYMENT, whichever is greater.
Menthly rent increases by 2% per year

PAYMENT, whichever is greater. Monthly
rent increases by 2% per year

révenue payable to City

{monthly payment X 12)

Proposed One-Time FOUR HUNDRED THOUSAND AND | SIX HUNDRED THOUSAND

Signing/Upirant bonus 00/100 {$400,000.00) AND 00/100 ($600,000.00)
Monthly Rent OR THIRTY FIVE PERGENT Monthly Rent OR THIRTY FIVE PERCENT

Percentage of advertising (35%) OF GROSS REVENUES {35%) %F GROSS REVENUES

(NO DEDUCTIONS), whichsver is greater

{NO DEDUCTIONS), whichever is greater

TOTAL

*$480K PER YEAR (increasing by 2% annually)
OR 35% of GROSS REVENUES, whichever is

*$540K PER YEAR {increasing by 2% annually}
OR 35% of GROSS REVENUES, winchever is

geeater + $400kc signing/upfoant boous |

regter + igni nt benus

*Proposed Rent is for TWO (2} billboard structures / FOUR (4) faces
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REVISED PRICE PROPOSAL SHEET 2 (Tab 8) (CONT.)

Location 3: Miramar Parkway & |-75 (Small Parcel in front of Home Depot Plaza / Miramar
Parkway / | -75 West Bound)

DESCRIPTION 10 YEAR LEASE 20 YEAR LEASE
SIX THOUSAND SIXTY SIX AND SEVEN THOUSAND FIVE HUNDRED
Proposed Annual payment for |66/100(36,666.66) PER MONTH , AND 00/100($7.500.00) PER MONTH,
Lease of Ciy land or % PAYMENT, whichever is greater. | or % PAYMENT, whichever is greater.

Monthly rent increases by 2% per year | Monthly rent increases by 2% per year,
ONE HUNDRED THOUSAND | ONE HUNDRED FiFTY

{monthly payment X 12)

Proposed One-Time AND 00/100 {$100,000.00) THOUSAND AND 00/100
Signing/Upfront bonus ($150,000.00)

Monthly Rent OR THIRTY FIVE PERCENT} Monthly Rent OR THIRTY FIVE PERCENT
Percentage of advertising (35%) OF GROSS REVENUES {35%) OF GROSS REVENUES
revenue payab|e to city (NO DEDUCTIONS), whichever is greater | (NO DEDUCTIONS), whichever is greater

$80k PER YEAR (increasing 2% per year) $80k PER YEAR (increasing 2% per year)

TOTAL OR 35% of GROSS revenues, whichever is OR 35% of GROSS revenuas, whichaver is
| + 8100k sioninefualran ! 108 e

LOCATICN 4: EAST SIDE OF I-75 5/0 PEMBROKE ROAD - ONE (1) STRUCTURE / ONE LED FACE

FOLIO # 5140 22 01 0070 - OWNED BY CITY OF MIRAMAR - Proposal for 10 or 20 year lease would be the same-

Proposed Annual Payment for Lease of City Land - TEN THOUSAND AND 00/100 PER MONTH ($10,000.00) or % payment,
monthly rent would increase by 2% per year. Proposed Signing/Upfront bonus of $100k, Percentage of advertising revanue to the
City - Monthly rent or THIRTY FIVE PERCENT (35%) of GROSS Revenues (no deductions), whichever is greater,

Total - $120k per year (increasing by 2% annually) or 35% of GROSS REVENUE, whichaver is greater + $100k signing bonus

Taxpayer Identification Number (TIN)_46-4494703

proposer. OUTFRONT MEDIA LLC

mpany Nam

_ﬂ';

e

——__ U | (Signature)

2- 2418

PABLO CREMASCHI - GENERAL MANAGER

(Printed Name and Title)
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BEAUTY AND PROGRESS
EST 1953

Date of Issuance: January 17, 2019

City of Miramar
Procurement Department

ADDENDUM No. 1
For

RFP No. 19-12-11
BILLBOARD ADVERTISING

Proposers are hereby notified that this Addendum No.1 shall be attached to and made part of the
above named Request for Proposal (“RFP”) issued on December 7, 2018

This Addendum No. 1 is issued to add to, delete from, modify, clarify and/or amend the RFP. The
items contained in this Addendum No. 1 shail have full force and effect as part of the RFP and

shall prevail to the extent of any conflict with the original RFP. Proposais to be submitted on or
before the specified due date shall conform to the additions and revisions contained herein.

The Proposer shall acknowledge receipt of this Addendum No. 1 by including a signed
copy of this form in each Proposal.

This addendum consists of (5) pages.

A. DUE DATE AND TIME

The due date and time for this RFP is hereby changed by way of this addendum from
January 22, 2019 at 2:00 PM to February 13, 2019 at 2:00 PM.
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B. Section 3-3 of the RFP, Project Background, shall be amended to remove location # 3,
‘Miramar Parkway & i75 — Small Parcel in front of Home Depot Plaza (Miramar Parkway /
I 75 Westbound)".

Location 1 and Location 2 shall be the only two locations identified in this RFP.

C. QUESTIONS AND ANSWERS:

1. Due to the amount of financial review and impact some of these questions could have on the
proposal would the City consider delaying the RFP due date from January 22™ to February
22nd?

ANSWER: Please see Section A

2. Sec 2-3 contemplates the City being able to “re-negotiate the percentage of revenues... and
the monthly lease payment at any time after the first five years of the lease agreement”. This
makes it difficult, if not impossible, to plan for the capital investment of the signs. Can the
City remove this requirement in order to get a better financial proposal or extend the agreed
upon rental period to 10 years?

ANSWER: The City has agreed to amend this section to state the re-negotiation shall
occur after the first ten {10) years.

3. Sec 2-3 (12) contemplates the proposer surrendering the billboards to the City at the end
of the lease term. The City would need an outdoor advertising license from the FDOT in
order to receive the structures and could be left with structures that may need to be rebuilt
or repaired. Can the City remove this requirement in order to get a better financial proposal?

ANSWER: Item 2-3 (12) of the RFP is hereby deleted in its entirety.

4. How does the City plan to legalize billboards within their zoning and land use codes as they
are currently prohibited? Is there a draft ordinance we can review?

ANSWER: The city is currently developing a process that will legalize billboards. The
City does not have a draft ordinance that is available for review.

6. Sec 3-3 discusses the city being “open to vendor proposals of other prime areas...for
billboard advertising, subject to zoning restrictions”. Does the successful proposer need to
specifically name these other prime areas and/or have leases signed with the property owner
in order to include them in the bid? Will the other prime areas be approved as part of this
RFP?

ANSWER: Other city properties can be submitted. Limitations/restrictions for each
site should be included.
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. Sec 34 (2) (i) discusses sign height limits but is confusing. For example, the Miramar
parkway location is along an FDOT roadway which is limited to 45’ via FL§479 so the 60’
height would not be prudent. Can the RFP be changed to state “sign sizes and heights will
not exceed those allowed in FL §4797?". This way all sign regulations default to FDOT,

ANSWER: The City is in the process of drafting sign code regulations and will
consider this suggestion.

Exhibit A prohibits alcoho! advertising — This will have a detrimental effect on revenue
projections, can this be reconsidered? We would not advertise alcoho! if a location is within
500" of a church, school, or playground but otherwise it is usually quite acceptable in
municipal contracts.

ANSWER: Exhibit “A” of the RFP shail be amended to allow for advertising of alcohol
provided that the location of the billboard is not within 500’ of a church, school, or
playground.

. Wili the power for the signs be required to be underground or can we run power above
ground?

ANSWER: ltis anticipated that all power will be underground.

Further access is needed at the water treatment plant along the tumpike extension to
determine viability and installation cost. How can we gain access to bring a contractor into
view the site and give us a better estimate of installation cost?

ANSWER: Please send request to the Procurement contact in the RFP and the city will
make provisions for access to the proposed locations.

. Proposers are permitted to submit questions until January 9, 2019. As answers to proposing
firms' questions dramatically impact the composition of a detailed, comprehensive proposal.
will the City please confirm by what date it will answer proposing firms' questions?

ANSWER: Answers to questions are provided as soon as completed. There is no
deadline for answers to questions.

. In order to allow sufficient time for the City to thoroughly review and respond to all questions
and for qualified proposing firms to compose and alter detailed proposals accordingly, will
the City please extend the proposal due date by a minimum of two weeks from the date
proposing firms' questions are answered?

ANSWER: Please see Section A of this Addendum.

. I am requesting a copy of the contract so that our legal team can review and approve before
your deadlines for the billboard signs proposal.

ANSWER: The City currently does not have an existing contract for Billboard
Advertising and is working on developing one. Proposers can submit a sample of their
agreements with their Proposal for the City’s consideration.
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13. Does the City have a draft of the proposed City Code revisions affecting Billbcards? If so, will
the City provide a copy of the proposed amendments to the Code?

ANSWER: The City does not have a draft available for review.

14. Section 1-8 (g) Preference for CBE or SBE Firms) — Does the grant of five (5) percent of
any bid uses or five (5) paints of any Proposal score to a CBE or SBE Firm apply if the Successful
Proposer uses subcontractors that meet the qualifications for a CBE or SBE Firm?

ANSWER: Points will be applied if the Proposer only is SBE/CBE.

15. Section 2-3.1 Lease Terms and Conditions). If the City has the ability to re-negotiate the
revenue share after the first five years, i.e. before the end of the first ten-year term, a proposer
will not know with certainty the financial terms during the entire term, making it difficult to formutate
a price proposal. Will the City change this so it will have the ability to renegotiate the revenue
share only after the first ten years, not the first five, to be consistent with the initial ten-year lease
term?

ANSWER: Please see question # 2

16. Section 3-4. i (Design, Construct and Install Billboards) — Particularly given the density of
trees on the location and adjacent private property, is the City i willing to allow a total sign height
not to exceed sixty-five (65') feet above the crown of the road in accordance with FDOT
regulations? Will the City provide any sort of tree mitigation given the presence and growth of the
trees over the course of the Lease Agreement term and will the City use its best efforts to work
with the Successful Proposer with respect to those trees on FDOT right of way? See page 27)

ANSWER: Rather than increasing the height, we may allow for tree trimming/removal to
ensure visibility on the expressways.

17. Section 1-5 ((Receipt of Addenda and Substitute Proposal Forms) - It is the Proposer's
responsibiiity to verify with the Procurement Office, prior to submitting a proposal, that all addenda
have been received. Please clarify how this should be done. (See p. 9)

ANSWER: Please inquire with the Procurement Contact listed in the RFP.

18. Section 3-3 (Project Background and Locations) — “The City is open to vendor proposals
of other prime areas for future locations within the City for billboard advertising, subject to zoning
restrictions.” Does “other prime areas for future locations” refer to private property, as well? If so,
how should Proposers indicate these locations in the response? (See p. 27)

ANSWER: City properties only.

19. Should the Proposal Cover Sheet and Signature Form be placed before Tab 1 (Executive
Summary) or in Tab 10 (Affidavits and Acknowledgements)?

ANSWER: Before Tab 1
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20. Section 4-Tab 8/Price Proposal Sheet — The form requires Proposers to write out in numbers
and words. What is this referring to? The 10-year terrn or the 20-year term? Please explain. Is
this an oversight? If so, will the City provide a corrected version?

ANSWER: Proposers shall use revised Price Sheets shown as Attachment 1 to this
Addendum. The City shall have the right to select the Proposed Revenue to the City for
either the 10-year lease term or 20-year lease term from the Price Sheet for award of points.

21. Wil the City provide the Exceptions and Deviations Form in Word Format to allow
proposers more space to respond?

ANSWER: Yes or additional sheets can be added behind the form is need be.

22. Wil the City provide Proposers with Susveys and Site Plans for each of the Proposal sites?
ANSWER: Dr. Virgin will provide surveys and site plans

23.  Will the City provide Proposers accurate setbacks for each of the Proposal sites?

ANSWER: Yes. (Draft setbacks — 15 feet from right-of-way and five feet from interior
property lines)

24, Will the City require security at sites near Water Treatment Planis?
ANSWER: Location has an existing security system in place

25. Regarding Cily Site #2- “Water Treatment Plant” — it was mentioned, during the site tour,
that “Wetlands” may be an issue. Will you elaborate? What issues may exist for this location?

ANSWER: To date there are no known wetland in the area
26. Irespectfully request an extension from the January 22nd proposal due date.
ANSWER: Please see Section A

ADDENDUM ACKNOWLEDGEMENT

BY: Qe,\a(o Cvew\q g,dut\ /‘42_,3/_%::::_—;-_—

PRINT NAME R ét;‘-(GbéATURE

company name:. OVTEQR WY NENA L
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M IR AMAR

SEAUTY AND PROGRESS
EST 1953

Date of Issuance: February 7, 2019

City of Miramar
Procurement Department

ADDENDUM No. 2
For

RFP No. 19-12.11
BILLBOARD ADVERTISING

Proposers are hereby notified that this Addendum No.2 shall be attached to and made part of the above
named Request for Proposal (“RFP") issued on December 7, 2018

This Addendum No. 2 is issued to add to, delete from, modify. clarify and/or amend the RFP, The items
contained in this Addendum No. 2 shall have full force and effect as part of the RFP and shall prevail to
the extent of any conflict with the original RFP. Proposals to be submitted on or before the specified due
date shall conform to the additions and revisions contained herein.

The Proposer shall acknowledge receipt of this Addendum No. 2 by including a signed copy of
this form in each Proposal.

This addendum consists of (5} pages.

A. DUE DATE AND TIME

The due date and time for this RFP is hereby changed by way of this addendum from February
13, 2019 at 2:00 PM to February 21, 2019 at 2:00 PM.
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B. Section 3-3 of the RFP, Project Background, shall be amended to ADD a location # 3, “Miramar
Parkway & i75 — Small Parcel in front of Home Depot Plaza (Miramar Parkway / | 75
Westbound)™.

The three locations shall be:

1. 15200 SW 29" Street 75 (3 million-gallon storage tank)
2. West Water Treatment Plant 4100 S Flamingo Rd
{Possibie two (2) billboards for this location)
3. Miramar Parkway & i75 Small parcel in front of Home Depot Plaza
{Miramar Parkway / I-75 West bound)
Proposers shall use the “Revised Price Proposal Sheet 2" attached to this Addendum

!bOlOWl to submit price in their Proposals.

ADDENDUM ACKNOWLEDGEMEP’!T

BY: Q&\g\o (YQW‘L&§C\M _ g g i

PRINT NAME e %@_}N{HURE

company Name, OUTRONT . MEOW L/ C
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MR A M AR

WEALITY AND PROGRESS
T 1935

Date of Issuance: February 20, 2019

City of Miramar
Procurement Department

ADDENDUM No. 3
For

RFP No. 19-12-11
BILLBOARD ADVERTISING

Proposers are hereby nolified that this Addendum No.3 shall be atlached to and made part of the above
named Request for Proposal (RFP7) issued on December 7, 2018

This Addendum No. 3 is issued to add to, delete from, modify, clarify and/or amend the RFP. The items
contained in this Addendum No. 3 shall have full force and effect as part of the RFP and shall prevail to
the extent of any confiict with the original RFP. Proposals to be submitted on or before the specified due
date shall conform to the additions and revisions contained herein.

this for I oah Prggosal.

s L% ) Jitd.diatle

This addendum consists of (1) page
A. DUE DATE AND TIME

The due date and time for this RFP is hereby changed by way of this addendum from February
21, 2019 at 2:00 PM to February 28, 2019 at 2:00 PM.

ADDENDUM ACKNOWLEDG

BY: Qe}b}\o C\@W‘ué% { =
PRINT NAME —__ [/SIGNATURE

company name,_ DO TE Loy MEDIA L
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MITRAMAR

HEAUTY AND FROGRESS
E4T 1955

Date of Issuance: February 25, 2018

City of Miramar
Procurement Department

ADDENDUM No. 4
For

RFP No. 19-12-11
BILLBOARD ADVERTISING

Proposers are hereby notified that this Addendum No.4 shall be attached to and made part of the above
named Request for Proposal (*"RFP”) issued on December 7, 2018

This Addendum No. 4 is issued to add to, delete from, modify, clarify and/or amend the RFP. The items
contained in this Addendum No. 4 shali have fult force and effect as part of the RFP and shall prevail to
the extent of any conflict with the original RFP. Proposals to be submitted on or before the specified due
date shall conform to the additions and revisions contained herein.

The Proposer shall acknowledge receipt of this Addendum No. 4 by including a signed copy of
this form in each Propeosal,

This addendum consists of (3) pages

The following form must be completed and submitted with each proposal:
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PROPOSER’S DISCLOSURE OF SUBCONTRACTORS AND
SUPPLIERS

Please list all Subcontractors and suppliers to be used in connection with performance of the Contract
(use additional pages, if necessary). The City strongly encourages the participation of Local Businesses
and/or CBE or SME Firms. Please specily the category for each Subcontractor or supplier.

Company Name: Kemibrich Corporation

Address: 309 Kenilworth Ave

City, State, & Zip Code: Prospect Heights, IL 60070
Local Business CBE Fim SBE Firm

Company Name: Arango Billboard & Construction Co, LLC

Address: 7935 NW 60th Street

City, State, & Zip Code: _Mtam, FL 33166

Local Business CBE Firm SBE Fim
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PROPOSER’S DISCLOSURE OF SUBCONTRACTORS AND
SUPPLIERS (CONTINUED)

Company Name: _Gerald R Page Corporation

Address: 463 Dick Buchanan Street

City, State, & Zip Code: _La Vergne, TN 37086
Local Business CBE Firm SBE Firm

Company Name: Optotech

Address: No. 1, Li-hsin Rd. V, Hsinchu Science Park

City, State, & Zip Code: _Hsinchu 30078, Taiwan, R.0.C.

Local Business CBE Fim SBE Firm

FAILURE TO COMPLETE AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE”

ADDENDUM ACKNOWLEDGEMENT

BY: ()c‘lnlc (seaasdy %
PRINT NAME 7 SIGNATURE

company Nave,_OU TV oY MEVA /1
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SECTION 4
SUBMITTAL FORM
PROPOSAL COVER SHEET AND SIGNATURE FORM RFP No. 19-12-11 (Pre-Tab1)

PROPOSER’'S NAME (Neme of firm, entity, or organization);
QUTFRONT MEDIA LLC.

FEDERAL EMPLOYER IDENTIFICATION NUMBER:
46-4494703

NAME AND TITLE OF PROPOSER'S CONTACT PERSON:

|_Name: Pablo Cremaschi Tite: General Manager
MAILING ADDRESS:

Stroet Address: 2640 NW 17th Lane

Pompano Beach, FL 33064

City, State, Zip.
TELEPHONE:

[954 , 971-2995 ‘

PROPOSER'S ORGANIZATION STRUCTURE: eman:_Pablo.cremaschi@outfrontmedia.con

FAX:
(954 ) 071-5364

Y Comporation Partnership Propristorship Joint Venture Other {explain):

IF CORPORATION:

Date Incorporated/Organized: November 20th, 2014

State of Incorporation/Organization: Delaware

States registered in as foreign Corporation.
PROPOSER'S SERVICES OR BUSINESS ACTIVITIES OTHER THAN WHAT IS SOUGHT THROUGH THIS SOLICITATION:
We specialize in a multitude of outdoor advertising areas including, but not limited to, billboards,
transit, sporting events, mobile, digital, and street fumiture.

LIST NAMES OF PROPOSER'S SUBCONTRACTORS ANDYOR SUBCONTRACTORS FOR THIS PROJECT:
Kemibrich Compaoration - Edmund H. Fischer
Arango Billboard & Construction Co., LLC

PROPOSER'S AUTHORIZED SIGNATURE:
The undersigned hereby certifies that this Proposal is submitted in response to this Solicitation.

Signedby: _____ e, Date 24'—2‘)"‘"?
FLl Coo

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”

Print name- ob
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REVISED PRICE PROPOSAL SHEET 2 (Tab 8)
COST OR PRICING DATA FOR PRICE PROPOSAL

Proposers shall submit (attached to this form) Cost or Pricing Data of sufficient detail to allow
the evaluators to determine the reasonableness of the Price Proposal, reflecting Cost Realism,
including all information other than Cost and Pricing Data, and explaining how the lump sum figure was
derived.

a) Cost or Pricing Data shall mean all facts, that as of the date of submission of the
Proposal, prudent buyers and sellers would reasonably expect to affect price negotiations
significantly. Cost or Pricing Data are data that are factual, not judgmental, and are verifiable.
While they do not indicate the accuracy of the Proposer's judgment about estimated future
costs or projections, they do include the data forming the basis for that judgment. Cost or
Pricing Data are more than historical accounting data, they are all the facts that can be
reasonabily expected to contribute to the soundness of estimates of future costs and to the
validity of determinations of costs already incurred. They also include such factors as: vendor
quotations; nonrecurring costs; information on changes in production or purchasing volume;
data supporting projections of business prospects and objective and related operations cost;
unit-cost trends such as those associated with labor efficiency; make-or-buy decisions;
estimated resources to attain business goals; and information on management decisions that
could have a significant bearing on costs.

b} “Cost Realism” shall mean that the costs in Proposer's Proposal: (1) are realistic for the
Services to be provided; (2) reflect a clear understanding of the requirements; and (3) are consistent
with the various elements of the Proposer's Proposal.

c) Information other than Cost and Pricing Data shall mean any type of information that is
non-numeric that is necessary to determine price reasonableness or Cost Realism.

d) Price, as used in this Solicitation, shall mean cost plus any fee or profit applicable.
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REVISED PRICE PROPOSAL SHEET 2 (Tab 8) (CONT.)

Proposers must indicate a proposed payment to the City for the lease of the property to construct
to billboard, a one-time signing bonus and a percentage of the revenue eamed from advertising
on the billboard to be shared with the City. Proposers must indicate such proposed payments
based on a 10-year lease and a 20-year lease. The City shall choose, in its sole discretion,
whether to move forward with a 10-year lease or a 20- year lease, as in the best interests of the
City. (For the purpose of calculation and award of points for the proposed total, the C
will use $1 000 as the total revenue generated to be multiplied by the propose

percentage payable to the City).

Location 1: 15200 SW 29" Street (I-75 -3-million-gallon storage tank)

20 YEAR LEASE

TWENTY TWO THOUSAND FIVE HUNDRED
AND 00/100 ($22,500.00) PER MONTH,

OR % PAYMENT, whichever is greater
Monthly rant increases by 2% per year

10 YEAR LEASE

TWENTY THOUSAND AND 00/100
($20,000.00) PER MONTH ,

or % PAYMENT, whichever is greater,
Monthly rent increases by 2% per year

DESCRIPTION

Proposed Annual payment for
Lease of City land
{monthly payment X 12)

FOUR HUNDRED AND FIFTY SIX HUNDRED SEVENTY FIVE
Proposed One-Time THOUSAND AND 00/100 THOUSAND AND 00/100
| Signing/Upfront bonus (3450,000.00) ($675,000.00)
Monthly Rent OR THIRTY FIVE PERCENT (35%) Monthly Rent ar THIRTY FIVE PERCENT (35%
isi OF GROSS REVENUES (NO DEDUCTIONS), | OF GROSS REVENUES (NO DEDUCTIONS)
Peroemage of advem?'mg whichever is greater ( whichever i3 greater ¢
revenue payable to City
$270k PER YEAR ing by 2% annualy
GR 6% oF GRO ‘E?E'E":Jéé“ o 'OR 35% OF Gaogﬁgeﬂ%s. wh?dmvern !

OR 35% OF GROS

TOTAL Lia greater + $A75k signingiupfrontbonus |

+ 5

Location 2: West Water Treatment Plant - 4100 S Flamingo Road (Possible site for 2
billboards)

“PROPOSER NOTE*THIS PROPOSAL IS FOR TWO (2) BILLBOARD STRUCTURES, FOUR (4) DIGITAL FACES.

DESCRIPTION 10 YEAR LEASE 20 YEAR LEASE
FOURTY THOUSAND AND 00/100 | FOURTY FIVE THOUSAND AND 00/100
Propased Annuai payment for |($40,000.00) PER MONTH , {$45,000.00) PER MONTH , or %

L.ease of City land
monthly payment X 12)

or % PAYMENT, whichever is greater.
Monthly rent increases by 2% per year

PAYMENT, whichever is greater. Monthly
rent incraases by 2% per year

Proposed One-Time FOUR HUNDRED THOUSAND AND | SIX HUNDRED THOUSAND
Signing/Upfront bonus 00/100 ($400,000.00) AND 00/100 {$600,000.00)
Monthly Rent OR THIRTY FIVE PERCENT Monthly Rent OR THIRTY FIVE PERCENT
Percentage of advertising g%*gggu%ﬁ?g’f s?E:hE;;l:Efr is arsater {35%) OF GROSS REVENUES
revenue payable to City g 9 {NO DEDUCTIONS), whichever is greater
*S480K PER YEAR (increasing by 2% annually) g&%‘;ﬁ%‘;&%tﬁﬁg Sbv:h*:nm:iv]
TOTAL OR 35% of GROSS REVENUES, whichaver s | OR 35% of GROSS R S over is

*Proposed Rent is for TWO (2) billboard structures / FOUR (4) faces
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REVISED PRICE PROPOSAL SHEET 2 (Tab 8) (CONT.)

Location 3: Miramar Parkway & [-75 (Small Parcel in front of Home Depot Plaza / Miramar
Parkway / | -76 West Bound)

DESCRIPTION 10 YEAR LEASE 20 YEAR LEASE
SIX THOUSAND SIXTY SIX AND SEVEN THOUSAND FIVE HUNDRED
Proposed Annual payment for |66/100($6.666.66) PER MONTH , AND 00/100(3$7,500.00) PER MONTH,
Lease of City land or % PAYMENT, whichever is greater. | or % PAYMENT, whichever is groater.

Monthly rent increases by 2% per year | Monthly rent increases by 2% per year
ONE HUNDRED THOUSAND | ONE HUNDRED FIFTY

(monthly payment X 12)

Proposed One-Time AND 00/100 ($100,000.00) THOUSAND AND 00/100
Signing/Upfront bonus ($150.000.00)
Monthly Rent OR THIRTY FIVE PERCENT| Monthly Rent OR THIRTY FIVE PERCENT
Percentage of advertising (35%) OF GROSS REVENUES {35%) OF GROSS REVENUES
revenue payabie to City [NO DEDUCTIONS, whichever is graater | (NGO DEDUCTIONS), whichever is greater
$830% PER YEAR (increasing 2% per yaar) $80k PER YEAR [increasing 2% per year)
TOTAL OR 35% of GROSS revenues, whichever is OR 35% of GROSS revanuss, whicheveris
loreter + $100k signingiupfronthonus | greater + $150k signing/upfrontbonus |

LOCATION 4: EAST SIDE OF |-75 S/0 PEMBROKE ROAD - ONE {1) STRUCTURE / ONE LED FACE

FOLIO # 5140 22 01 0070 - OWNED BY CITY OF MIRAMAR - Proposal for 10 ar 20 year lease would be the same-

Proposed Annual Payment for Lease of City Land - TEN THOUSAND AND 00/100 PER MONTH ($10,000.00) or % payment,
manthly rent would increase by 2% per year. Proposed Signing/Upfront bonus of $100k, Percentage of advertising revenue to the
City - Monthly rent or THIRTY FIVE PERCENT (35%) of GROSS Revenues (no deductions), whichever is graater,

Total - $120k per year (increasing by 2% annually} or 35% of GROSS REVENUE, whichever is greater + $100k signing bonus

Taxpayer Identification Number (TIN)_46-4494703

proPoser. OUTFRONT MEDIA LLC

2 —42¥ — | ¢

PABLO CREMASCHI - GENERAL MANAGER

{Printed Name and Title)
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PROPOSER INFORMATION FORM (Tab 10a)

All information supplied in connection with this form is subject to review and
verification. Any and all determinations concerning this information will be used to
determine eligibility for participation in the award. Inaccurate or incomplete answers may
result in your Proposal being deemed “Non-Responsive.”

(1)  How many years has your organization been in business under your present
business name?
4 years since name change, have operated for over 70 years

(2)  State of Florida occupational ficense type and number: FDOT License # 51208

(3)  County (state county) Business Tax Receipt type and number: 15B-17-00001132

(4) City of Miramar Business Tax Receipt type and number; N/A

(A CITY OF MIRAMAR BUSINESS TAX RECEIPT MAY NOT BE
NECESSARY IF THE BUSINESS IS NOT LOCATED WITHIN THE CITY
OF MIRAMAR)

PROPOSERS MUST INCLUDE A COPY OF EACH LICENSE LISTED WITH
PROPOSAL

(5)  Describe experience providing Services and or commodities for similar
(government) organizations:

As detailed in our submission, OUTFRONT Media has formed partnerships

with the City of Miami, Miami-Dade County, Broward County, and FDOT, as

well as countless other agencies around the country, to develop great billboard

assets that generate significant revenue for each agency.

(6) Have you ever had a contract terminated (either as a prime contractor or
subcontractor) for failure to comply, breach, or default?

yes Never defaulted a municiple contract g

(IF YES, PLEASE ENCLOSE A DETAILED EXPLANATION ON SEPARATE SHEET)

RFP No. 19-12-11
Billboard Advertising
OUTFRONT Media
Page 89 of 99



OUTFRONT/

PROPOSER’S DISCLOSURE OF SUBCONTRACTORS AND
SUPPLIERS

Ptease list all Subcontractors and suppliers to be used in connection with performance of the Contract
(use additional pages, if necessary}. The City strongly encourages the participation of Local Businesses
and/or CBE or SME Firms. Please specify the category for each Subcontractor or supplier.

Company Name. Kemibrich Corporation

Address: 309 Kenilworth Ave

City, State, & Zip Code: Prospect Heights, IL 60070

Local Business CBE Firm SBE Fim

Company Name: _Arango Billboard & Construction Co, LLC

Address; 7935 NW 60th Street

City, State, & Zip Code; _Miami, FL 33166

Local Business CBE Fimm SBE Firm
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OUTFRONT/

PROPOSER’S DISCLOSURE OF SUBCONTRACTORS AND

SUPPLIERS (CONTINUED)

Company Name: __Gerald R Page Corporation

Address: 463 Dick Buchanan Street

City, State, & Zip Code: _La Vergne, TN 37086

Local Business CBE Firm SBE Fimm

Company Name: Optotech

Address: No. 1, Li-hsin Rd. V, Hsinchu Science Park

City. State, & Zip Code: _Hsinchu 30078, Taiwan, R.O.C.

Local Business CBE Firm SBE Firm

FAILURE TO COMPLETE AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE”

ADDENDUM ACKNOWLEDGEMENT

ov. Volnby, (seaosd

PRINT NAME

COMPANY NAME_OUTENONT M EQWW /) &

SIGNATURE
B R |
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DRUG-FREE WORKPLACE AFFIDAVIT (Tab 10b)
FLORIDA STATE STATUTE 287.087 \
Identical Tie Bids: Preference shall be given to business with drug-free workplace

programs.
Section 287.087 of the Florida Statutes provides:

287.087 Preference to businesses with drug-free workplace programs.
Whenever two (2) or more bids, propasals, or replies that are equal with respect to price,
quality, and service are received by the state or by any political subdivision for the
procurement of commodities or contractual services, a bid, proposal, or reply received
from a business that certifies that it has implemented a drug-free workplace program shall
be given preference in the award process. In order to have a drug-free workplace
program, a business shalil:

(1) Publish a statement notifying employees that the unlawful manufacture,
distribution, dispensing, possession, or use of a controlled substance is prohibited in the
workplace and specifying the actions that will be taken against employees for violations
of such prohibition.

(2) Inform employees about the dangers of drug abuse in the workplace, the
business’s policy of maintaining a drug-free workplace, any available drug counseling,
rehabilitation, and employee assistance programs, and the penalties that may be imposed
upon employees for drug abuse violations.

(3) Give each employee engaged in providing the commodities or contractual
services that are under bid a copy of the statement specified in subsection (1).

(4) In the statement specified in subsection (1), notify the employees that, as a
condition of working on the commodities or contractual services that are under bid, the
employee will abide by the terms of the statement and will notify the employer of any
conviction of, or plea of guiity or nolo contendere to, any violation of chapter 893 or of any
controlled substance law of the United States or any state, for a violation occurring in the
workplace no later than 5 days after such conviction.

(5) Impose a sanction on, or require the satisfactory participation in a drug abuse
assistance or rehabilitation program if such is availabie in the employee’s community by,
any employee who is so convicted.

(6) Make a good faith effort to continue to maintain a drug-free workplace
through implementation of this section.

As the person authorized to sign the statement, 1 certify that this firm

complies fully with the above requirements.
= 2-23 (P
Vi ure !

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM MAY
DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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OUTFRONT/

ANTI-KICKBACK AFFIDAVIT (Tab 10c)

STATE OF FLORIDA }
} SS:
COUNTY OF BROWARD }

l, the undersigned, hereby duly sworn, depose and say that no portion of the sum

herein bid will be paid to any employees of the City of Miramar, its elected officials, and

GUTFRoNT Malie [ LC or its Contractors, as a commission, kickback,

reward or gift, directly or indirectly by me or any member of my firm or by an officer of the
corporation.

frf &a&k G;Emsal/(\

Title: ‘%/Mr;‘;a Mavaece §

Swom and subscribed before this

27" day of Febwcmﬁ , 2019 .

Y,

Notéry Pubtic™ srﬂ%—b’a Thomas Le
State of Florida at Large 2

My commission expires: |- {2- 2013

& Notary Pubhc SuieolFIoddl
Jeffrey T
. i" Commsslon GG 275652

\uj ME:pim 01/12/2023

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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NON-COLLUSIVE AFFIDAVIT (Tab 10d)

Stateof Floride )

) ss:
County of Brower C’l)

! b\,\glo ( cewna il | the undersigned authority, being
first duly swom, deposes and says that:

) t} He/she is the (Owner, Partner, Officer, Representative or Agent) of
Qut bvond WMadia /le . the Proposer that has submitted the attached
Proposal;

b) He/she is fully informed respecting the preparation and contents of
the attached Proposal and of all pertinent circumstances respecting such Proposal;

c) Such Proposal is genuine and is not collusive or a sham Proposal;

d) Neither the said Proposer nor any of its officers, partners, owners,
agents, representatives, employees or parties in interest, including this affiant,
have in any way colluded, conspired, connived or agreed, directly or indirectly, with
any other Proposer, firm, or person to submit a collusive or sham Proposal in
connection with the Services for which the attached Proposal has been submitted:;
or to refrain from proposing in connection with such Service; or have in any
manner, directly or indirectly, sought by person to fix the price or prices in the
attached Proposal or of any other Proposer, or to fix any overhead, profit, or cost
elements of the Proposal price or the Proposal price of any other Proposer, or to
secure through any collusion, conspiracy, connivance, or unlawful agreement any
advantage against (Recipient), or any person interested in the proposed Services:

e) The price or prices quoted in the attached Proposal are fair and
proper and are not tainted by any collusion, conspiracy, connivance, or unlawful
agreement on the part of the Proposer or any other of its agents, representatives,
owners, employees or parties in interest, including this affiant.
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NON-COLLUSIVE AFFIDAVIT (CONTINUED) (Tab 10d)

Signed, sealed and delivered

in the presence of: -
. : By

Witre : {_~ == 7~
(_FM Od,\ﬂA (sewaccl)
Witnesé - (Printed Name)
LM
(Title)

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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NON-COLLUSIVE AFFIDAVIT (CONTINUED) (Tab 10d)
ACKNOWLEDGMENT

State of Florida )
) ss:

County of Browinnd )

BEFORE ME, the wundersigned authority, personally appeared

able C i , to me well known and known by me to be the
person described herein and who executed the foregoing Affidavit and acknowledged to
and before me that he/she executed said Affidavit for the purpose therein expressed.

WITNESS my hand and official seal this 7 7" dayof [¢ ,
20 |9 : m‘%—

Nofary Public— J¢.
State of Florida at Large

M/W”) J’va e

My commission expires: |-17-76273

’l' Nomy Publlc sau of Florida
g‘; My Commlwon GG 275682

Expires 01/12/12023

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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NON-DISCRIMINATION AFFIDAVIT (Tab 10e)

I, the undersigned, hereby duly sworn, depose and say that the organization,
business or entity represented herein shali not discriminate against any person in its
operations, activities or delivery of services under any agreement it enters into with the
City of Miramar. The same shall affirnatively comply with all applicable pfovisions of
federal, state and local equal employment laws and shall not engage in or commit any
discriminatory practice against any person based on race, age, religion, color, gender,
sexual orientation, national origin, marital status, physical or mental disability, political
affiliation or any other factor which cannot be lawfully used as a basis for service delivery.

e

By: —— A&
ﬁ.l
Titte: _Ae el M«f\afﬂw

Sworn and subscribed before this

,2_7'% day of _F¢ bi’unw‘ﬁ ,20 149

e,

Nétary Publig~" jﬂ%‘léw_\as Lacy
e

State of Florida at Larg

My commission expires: [ )3 . 7523

,l' Notary Public State of Florida
s h Jeffrey T Legg
\ J My Commission GG 275882

Expires 01/12/2023

FAILURE TO COMPLETE, SIGN AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE."”
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BUSINESS/VENDOR PROFILE SURVEY (Tab 10f)
Name of Business: OUTFRONT MEDIA LLC

Address: 2640 NW 17th Lane Pompano Beach, FL 33064

Phone No.: 994-871-2995

Contact Person (Regarding This Form): _Pablo Cremaschi

Type of Business (check the appropriate type):

\J CONSTRUCTION SERVICES - Firms involved in the precess of building, altering,
repairing, improving or demolishing any structure, building or real property.

g ARCHITECTURE AND ENGINEERING (A&E) SERVICES - Firms involved in
architectural design, engineering services, inspections and environmental consulting
(materials and soil testing) and surveying.

,;/ PROFESSIONAL SERVICES - Includes those services that require special licensing,
educational degrees, and unusually highly specialized expertise.

9’ BUSINESS SERVICES - Invoives any services that are labor intensive and not a
construction related or professional service.

o COMMODITIES - Includes all tangible personal property services, including equipment,
leases of equipment, printing, food, building materials, office supplies.

o A CBE or SBE firm: a Small Business Enterprise (SBE) or a County Business Enterprise
(CBE), has a Broward County Businass Tax Receipt, is located in, and doing Business in
Broward County, and certified by the Broward County Office of Eccnomic Development
and Small Business Development.

Business is claiming the CBE/SBE Preference; YES NO \/

Please attach the Broward County Office of Economic Development and Small Business Development

certification to this form.

Business is claiming local Business Preference YES NO \/
{Choose below as applicable)

o A Businesses Employing Miramar Residents located outside of the City of Miramar
City and employing a minimum of ten (10) full time equivalent (“FTE") Miramar residents
or Miramar residents constitute 20% FTE of the company’s local workforce (Broward and
Miami-Dade Counties), whichever is larger. Proof of Miramar residents employed will be
required prior to AWARD.

0 A local business that has met all the requirements as defined in Section 1-1.

FAILURE TO COMPLETE AND RETURN THIS FORM
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”
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Exceptions and Deviations Form (Tab 10g)
Contract Terms and Conditions Exception

Proposers must identify clause by number and name and specify Exception.
Exceptions must be fully explained using a chart in the form of the chart set forth
on the bottom portion of this page. The City reserves the right to reject any Proposal
for noncompliance with one (1) or more of the requirements.

CLAUSE CLAUSE TILE EXCEPTION
NUMBER
SEE BELOW PER ADDENDUM 1 - USING SPACE BELOW TO WRITE OUT

SECTION 2-3 (12) - LEASE TERMS AND CONDITIONS - SURRENDER BILLBOARD STRUCTURES TO CITY

This clause was previously deleted by an addendum but OUTFRONT would reinstate it so that at the expiration of the iease
agreeement or earlier termination OUT shall, without any compensation, surrender the billpard structures

{ but not digital faces} on the properties to the City and the City shall own the billboard structures. In the event of a termination
of the'lease agreement due to default by the City, OUT would have the right to remove all improvements.

SECTION 2-3 (10) - LEASE TERMS AND CONDITIONS - NO NOTICE REQUIRED
OUTFRONT requires no notice if the City intends to access the property

SECTION 3-3 - PROJECT BACKGROUND AND LOCATONS - NEW LOCATION PROPOSAL
Per the attached proposal, we have added an additional City location

SECTION 3-4 (3(ii)) - SCOPE OF SERVICES
QUTFRONT can agres to provide MONTHLY reports to the City of revenues collected upon request instead of Quarterly

FAILURE TO SUBMIT ALL INFORMATION RESPONSIVE TO THIS FORN
MAY DEEM YOUR PROPOSAL “NON-RESPONSIVE.”

RFP No. 19-12-11
Billboard Advertising
OUTFRONT Media
Page 99 of 99



ATTACHMENT 3

RFP 19-12-11
BILLBOARD ADVERTISING

BEAUTY AND PROGRESS
EST 1955

Rank Proposer Name Rater #1 | Rater#2 | Rater#3 | Rater #4 | Rater #5 Total
1|Outfront Media, LLC 88.32 90.32 90.32 91.32 91.32 451.60
2|The Lamar Company, LLC 88.08 86.08 88.08 88.08 87.08 437.40
3|Clear Channel Outdoor, Inc. 81.44 83.44 82.44 84.44 84.44 416.20
4 |Becker Boards Miami, LLC 61 88 72 93 70 384.00
5 Digital Outdoor Advertising / IDON 53.26 72.26 54.26 74.26 55.26 309.30
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